


MARKETING
SPRINGFIELD 



When you 
visit 
Springfield…

ASK A LOCAL!



MARKETING INITIATIVES



SHOWCASE LOCAL CULTURE



HIGHLIGHT THE OZARKS REGION



INTERACTIVE MARKETING EXPERIENCES



GROUP & SPORTS TOURISM





ADVERTISING 
STRATEGY



Family-friendly traveler01

Outdoor enthusiast02

Empty nester03

Who are we targeting?

Young adult, no children04



Drive destinations01

In-state markets: STL & KC 02

Out-of-state: AR, KS, OK, Dallas, 
Chicago, Denver

03

Where are we targeting?



1.1 Million Sessions/ 1.8 Million 
Pageviews

Where do we send them?

MO, IL, TX, KS, CO, OK, AR

40% of visitors between the ages of 
25-44

Top Visited Pages:
● Things to Do 
● Events
● Plan
● Things to do with kids



REQUEST A SPRINGFIELD AREA GUIDE

● Print & distribute 100,000 copies
● Features stories, listings & ads
● Partnering with 417 Magazine 

on the 2023 Springfield Area 
Guide with a fresh design, 
layout and stories



RESEARCH TOOLS



VISITOR INTELLIGENCE 
PLATFORM: VOYAGE

● Where people are coming from
● Average length of stay
● Repeat visitation
● Where they’re going in market

BRAND AWARENESS & 
VISITOR PROFILE 

● What do people think of 
Springfield before and after they 
visit?

● Why don’t they want to visit?
● What do they like to do here?









SUCCESS IN NUMBERS



Best year on record in 2021 and 
on pace for a record 2022!

01.Marketing 
Campaign Award 
from Missouri 
Division of Tourism 
in 2021

02.Zero Attrition Campaign 
booked 17 groups, 9,300+ 
room nights and $2.2 million 
in economic impact

03.18% of visitation to 
SpringfieldMO.org is from 
social media…up 43% from 
last year!



ADDITIONAL CVB 
INITIATIVES



DIVERSITY, EQUITY & INCLUSION EFFORTS

● Ensure ALL are represented in 
our marketing materials.

● Partnering with MSU’s Division 
for DEI

● Autism Certified Center 



PUZZLE INSTRUCTIONS



THANK YOU.


