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Introduction

COVID-19 is a fast-moving situation, and we're all learning how to navigate these changes
and how to best support each other through it. We recognize that the current situation

is having a major impact on our tourism partners, families, and communities across the
province. With that in mind, the Regional Destination Management Organizations of British
Columbia (as a group, BC’'s Regional Tourism Secretariat) have partnered to bring our
tourism businesses some guiding help during this time.

While it's not safe to travel now, we can hope to inspire our followers on social media to
visit us when the time is right, reinjecting vigour into our tourism industry. In fact, going
dark on social media during a time of crises can have a negative impact on your brand.

In an effort to offer resources to our incredible business partners on Vancouver Island, we
have compiled guidelines to help you provide ongoing virtual experiences to your guests,
continue sharing what you love, and maintain engagement during this challenging time

While it is essential to stay informed with the local health authorities about what'’s going
on, we can brighten up our social feeds and give our followers what they crave by sharing
uplifting stories and dreamy online experiences.

From virtual educational tours to moments in nature and cooking demos to wine tastings,
you name it; we will share it. Let’s invite our followers on a virtual journey, as an armchair
traveller to our local businesses and backyard playground.

General Social Media Guidelines

There is a great opportunity to provide a reprieve from the heaviness of the current
online conversation regarding COVID-19, but that context is still important and relevant.
If you have existing campaigns in market or pre-prepared content, make sure to
evaluate their value again before posting within the current climate.

Demonstrate purpose and value but don't sell. Now is a time for businesses, large and
small, to contribute to societal needs and act on your values. Overly self-promotional
activity will be punished by consumers if not paired with these efforts.

Your regular social media tone may need to be adjusted to fit the context. Look to
project empathy, gratitude and calmness and make sure that the tone of any humour
feels appropriate given the situation.

Visuals are as important as the captions. Attention spans are short on social media and
audiences often only look at the image or don't read the entirety of the captions. There
may be extra sensitivities around images with groups of people or people out in public,
handling of food, orimages of outdoor activities that are considered “non-essential’,

so be extra thoughtful about these choices (even if your copy aligns with all of the
appropriate messaging about staying safe).

Watch how your audience is responding to your content and be willing and able to
adapt as needed. Review some of the helpful responses in this document and reach out
to our team if you need additional support.
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H#RoamBCFromHome - A Group
Approach to Social Media

With every business focused on adjusting to the current crisis, we recognize that time is
limited for building a content calendar. To help ease some of the planning, we are rolling
out 5 pillars within the #RoamBCFromHome umbrella, to help you craft posts and join the
conversation.

We will also be posting alongside you, amplifying your efforts and sharing your stories, all
while encouraging folks to stay home. If you need something this guide does not provide,
please let us know.

Please note that the guidance within this tool kit should be adapted to your local context,
and each post you write should be reviewed with a lens of sensitivity towards the situation.
While we've included some recommendations for each pillar, keep in mind that there are
common best practices, such as not picturing large groups or encouraging any behaviour
contradictory to the current health orders.

For an amplified approach, and to help us engage and amplify your content always include:

#RoamBCFromHome
#ExploreVancouverisland
#ExploreBCLater
#StayHome

When writing social media posts on platforms like Twitter, where you are limited by your
character count, we recommend putting the emphasis on #StayHome, so we can help
reinforce the local health orders. For all platforms, you can choose to weave the hashtags
throughout the content, or include them at the end of the post. You name it; we will

share it. Let’s invite our followers on a virtual journey, as an armchair traveller to our local
businesses and backyard playground.

Our Five Pillars

There are countless unique businesses across BC, and to help shine light on many stories,
we've blocked off pillars to help you craft posts and join the conversation. They're broad
enough to fit in what speaks to you and what's organic to your brand, and some examples
are included to help spark your posts.

« Culinary & Agriculture
» Locallove

* Artists & Artisans

« Nature

« Family at Home
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PILLAR ONE
Culinary & Agriculture

Food is a comfort to many cultures around the world; this pillar will
highlight regional foods, restaurants and chefs, and our local farmers.
Whether or not you're in the food & beverage industry, you can share
what your tour guides like to cook, or a family recipe. Behind the scenes
posts can help highlight the people who make the business happen,
and live videos are great for sharing these inside looks.

DOS

- Do show cooking and drink making tutorials (consider Facebook Live
or simple smartphone-filmed videos). Here's an example of recipes
from Edible Vancouver Island, using local ingredients, or the cocktails
recipes crafted with Empress Gin.

« Do highlight the season. Do you have a throwback from a farm in
your region? Perhaps you partner with a local food provider.

« Do highlight what you have in your backyard.

- Do share gardening tips.

« Do share your local online farmers market.

« Do share behind the scenes looks at your business.

Always practice COVID-I9 related tips in content if relevant (e.g. washing hands for 20
seconds, handling groceries/packaging, etc,) If you receive questions around health orders,
direct followers to government resources.

DON'TS

« Do not show images that promote behaviour not aligned with locall
health guidelines (e.g. dinner parties or your staff close together in
fields).

- Do not give an estimated time of reopening.

« Avoid sharing COVID-19 related information that is not directly
relevant to your business.

‘ Tourism
- Vancouver

Island

If you need assistance compiling content, reach out to your regional team:

Hannah Grant, Director, Digital Strategy
hannah@tourismvi.ca

AMPLIFY YOUR POSTS BY USING:
#RoamBCFromHome

TAP INTO YOUR REGIONAL TOURISM HASHTAG:
#ExploreVancouverisiand

SUPPORT THE PROVINCIAL MESSAGING WITH:
#ExploreBCLater

seaciderhouse « Follow

Qv N
o Liked by gmanrick2525 and 118 others

5 DAYS AGO

Add a comment...

seaciderhouse At a time where
keeping distance is of the utmost
importance, you can still stay social
and share a virtual cheers with your
loved ones. Who will you
#virtualcheers with?

: N\
Currently offering FREE LOCAL ° \
DELIVERY! Visit Link in Bio to check — |
out our online store.

« ! Bell Wi-Fi 2 1:40 PM 7 91% @m)

4. Our Birds and the Bees cider is
now available - no joking here! The
birds & the bees are a welcome sign
of spring, and we thought we'd pay
tribute to the pollination season with
a cider in their honour. Our farm-
crafted apple cider is blended with
Vancouver Island honey and lemon

Libbnvan £fanvw a mmnnb: Llalal hiimalioa codbla

VIBREWING
& Posts Follow

% vibrewing
Victoria, British Columbia

VANCOUVER

ISLAND

o BREWING -

Liked by bigwheelburger and others

vibrewing It's #TakeoutTuesday! ENTER TO WIN A
$50.00 VANCOUVER ISLAND BREWING GIFT CARD...
more

h QA B O e

o
~—
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PILLAR TWO
Local Love

hannah@t

In times of crisis, we share what means most to us: the people and

If you need assistance compiling content, reach out to your regional team:

Hannah Grant, Director, Digital Strategy

AMPLIFY YOUR POSTS BY USING:
#RoamBCFromHome

Tourism
Vancouver
Island

TAP INTO YOUR REGIONAL TOURISM HASHTAG:
#ExploreVancouverisliand

SUPPORT THE PROVINCIAL MESSAGING WITH:

ourismvi.ca #ExploreBCLater

places we love and live. In this pillar, encourage engagement in virtual
tour experiences, shout-out local businesses that are iconic to their
communities, and share other online experiences for armchair travel.

DOS

Do show what life is like currently at your property or business.

What is normal to you may be completely abnormal to someone

in the city. Think of things like a video/photo of feeding the horses,
plowing the driveway with the tractor, or the first signs of spring.

Do show local love for healthcare staff or other businesses lending a
hand in the community (as long as you are doing it from a distancet).
Many businesses are sharing their 7pm cheer for healthcare workers
from the safety of their home!

Always practice COVID-I9 related tips in content if relevant (e.g. washing hands for 20
seconds, handling groceries/packaging, etc,) If you receive questions around health orders,
direct followers to government resources.

DON'TS

Do not encourage people to go outside and explore or visit your
business.

Do not give a false impression as to when visitors can come to your
business and explore the region.

Do not show images that promote behaviour not aligned with local
health guidelines (e.g. group gatherings).

Do not give an estimated time of reopening.

Avoid sharing COVID-19 related information that is not directly
relevant to your business.

yellowpointfarms « Follow

wannape.rarmer | never get
help with my photos, so you can
imagine the mayhem that

ensues when | try to keep a baby
goat in place! LOL

1d Reply

keithd1354 Adorable .-

1d Reply

taybakhan @ = =

po- SWLRRCE TR, L ST A T e

15h Reply

nafmnl @marion_eprd =

e

41m 1like Reply

——  View replies (1)

] @ Liked by getting_lucid and 952 other

4 DAYS

monday morning check-in

how's your coffee?
AGO

we miss you

“sti=  Add a comment...
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~ Tourism AMPLIFY YOUR POSTS BY USING:
Vancouver #RoamBCFromHome
Pl I_LA R T H R E E - Island TAP INTO YOUR REGIONAL TOURISM HASHTAG:

: i . #ExploreVancouverisland
If you need assistance compiling content, reach out to your regional team:

o o
Art I St s & A rt I sq n S Hannah Grant, Director, Digit(]l Strategy SUPPORT THE PROVINCIAL MESSAGING WITH:

hannah@tourismvi.ca #ExploreBCLater

Trying new things and keeping your mind (and family) busy can help to
stimulate positive mental health. This pillar will explore how residents are
using this time to learn a new language, craft or skill.

DOS

« Do share a video or instructions for something that distracts the mind,
brings peace and a zen-like moment to the day.

« Do use culture and language to educate and engage.

« Do share what might be normal to you, your past, and your way of life;
it might be a completely unique and transformational experience for
someone in an urban environment.

moceanyoga » Follow
Mocean Yoga

moceanyoga There's something
tender about these times where in
the face of all the uncertainties we
have nowhere to go but inward and

‘ as we turn inward we then turn to
faith

Join @susienewson on IG live this 2 N\
Always practice COVID-19 related tips in content if relevant (e.g. washing hands for 20 secondss, gt;ndag. April 5th at 11:00am for Yoga o \
. . . . . . urch o bt |
handling groceries/packaging, etc,) If you receive questions around health orders, direct .
followers to government resources. Step into the knowing that this al Bell Wi = 219 PM s -
journey has something more to offer < LUKE_MARSTON_ e
Posts

you. Relax the intensity of your
efforts and turn your attention to

DON,TS connecting yourself to your faith
through ritual, prayer. and practice.
« Do not share content that is owned or would be in violation of copyright Come prapared toalouyour
gh chanting
|(]WS devotfonal mantras and sutras. Let

- Do not share anything that could be deemed as insensitive or offensive.

« Do not show images that promote behavior not aligned with local
health guidelines, e.g., groups of people working out or meditating
together.

- Do not offer medical advice or suggest you are a mental health
professional if you aren't.

- Do not give a false impression as to when visitors can come to your
business and explore the region. -

« Do not show images that promote behaviour not aligned with local
health guidelines (e.g. group gatherings).

« Avoid sharing COVID-19 related information that is not directly relevant
to your business.

Qv

763 views

2 DAYS AGO

Add a comment...

bcrts

British Columbia
Regional Tourism
Secretariat



PILLAR FOUR
Nature

From vast desert landscapes to soaring canopies of old growth, British
Columbia’s epic nature is recognized across the world. This pillar highlights
our backyards and their most awe-inspiring visuals. Whether or not your
business is based outdoors, you'll have something to highlight here.

DOS

Do capture what is in your backyard.

Do share wildlife photos from past outings.

Do highlight seasonal events.

Do be sure to emphasize the #StayHome messaging in any nature
shots, particularly in rural areas. This is particularly important for rural
communities who are concerned tourists may bring COVID to areas not
well equipped to deal with it.

Do include in your caption that nature photos were taken prior to the
pandemic, particularly those in popular, busy areas or any closed park.
Please note that all BC Parks and National Parks are currently closed.

Always practice COVID-I9 related tips in content if relevant (e.g. washing hands for 20 secondss,
handling groceries/packaging. etc,) If you receive questions around health orders, direct followers
to government resources.

DON'TS

Do not show images that promote behavior not aligned with local health
guidelines (e.g. groups of people on the trail or on the beach).

Do not share images of risky or unsafe behaviour.

Do not encourage people to travel to visit these locations, or to visit your
business if you are not an essential service.

Avoid sharing COVID-19 related information that is not directly relevant to
your business.

‘ Tourism
- Vancouver

Island

If you need assistance compiling content, reach out to your regional team:

Hannah Grant, Director, Digital Strategy
hannah@tourismvi.ca

AMPLIFY YOUR POSTS BY USING:
#RoamBCFromHome

TAP INTO YOUR REGIONAL TOURISM HASHTAG:
#ExploreVancouverisland

SUPPORT THE PROVINCIAL MESSAGING WITH:

#ExploreBCLater

tourismvancouverisla « Following
Mount Washington Alpine Resort

tourismvancouverisland A beautiful
full moon lighting up the night sky,
taken this past winter. _

® A reminder to respect the closure
of Mount Washington Alpine Resort
because of COVID-19; remain off all
trails and slopes on the property.
#ExploreVancouverlsland

? @mountwashington
mi by @alxcrzt, taken this past
winter .
We aren't encouraging travel now;
however, we will continue to post
across our social media channels to
provide a virtual travel experience.
Please #stayhome until it's safe to
travel again. We look forward to
welcoming all visitors to Vancouver
alaw ol soila sve Al o Afa o Ta wlalaa

Qv N

@ Liked by joannedzierza and 748 others

1 DAY AGO

Add a comment...

L
!l Bell Wi-Fi & 6:16 PM 38% @)
HOMALCOTOURS
< Posts Follow

W‘ homalcotours

Qv W

Liked by indigenoustourismbc and others

homalcotours During this strange and uncertain
time, we thought we'd bring you this calming, virtual
45-second glimpse of Bute Inlet. Enjoy!
#takecareofeachother

h A ® © o
/\ |

—___/
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PILLAR FIVE
Family at Home

Our final pillar unites all — young or old, we all have family that we are
concerned about. In this pillar, we want to focus on the light side of sharing
fun ideas to keep your little ones busy — whether two-legged or four.

This can also include wellness at home ideas for our education/wellness
tourism providers.

DOS

Do share arts and crafts with the kids.

Do share games to play with the kids, pets, or both.

Do share colouring books, online videos, and other educational content.
Do show the local fauna and flora near you.

Always practice COVID-I19 related tips in content if relevant (e.g. washing hands for 20 seconds,
handling groceries/packaging, etc,) If you receive questions around health orders, direct followers
to government resources.

DON'TS

Do not give an estimated time of reopening.

Do not share personal information.

Do not encourage people to travel to visit these locations, or to visit your
business if you are not an essential service.

Avoid sharing COVID-19 related information that is not directly relevant
to your business.

If you need assistance compiling content, reach out to your regional team:

Hannah Grant, Director, Digital Strategy

Tourism
Vancouver
Island

hannah@tourismvi.ca

AMPLIFY YOUR POSTS BY USING:
#RoamBCFromHome

TAP INTO YOUR REGIONAL TOURISM HASHTAG:
#ExploreVancouverisiand

SUPPORT THE PROVINCIAL MESSAGING WITH:
#ExploreBCLater

Royal BC
Museum @

Home
About
Photos

Reviews

Recommendations

Videos
Events
Posts
Shop

Notes

Community

Photo Contest

@RoyalBCMuseum

“ Royal BC Museum Q

ik Like = X\ Follow

Posts

Royal BC Museum
27 March at 14:00 - Q

. Cory Home

Introducing RBCM@Home and RBCM®@Home Kids!

We'll be visiting with museum curators and collections staff who are
working from home during the pandemic and discover how they do
their work, how their work is reflected in their homes and what

they're working on now.

Tune-in to these free live webinars for a glimpse of museum
professionals like you've never seen them before! Visit our Facebook
or website event calendar to get the Zoom link and webinar ID ¢’

See more

ROYALBCMUSEUM.BC.CA

RBCM@home O

* § About This Website

RBECM @ Home will visit with members of the curatorial and...

Find Friends  Create a4

Victoria Buzz
Don Landels likes this il Like
Media

clrflgcl?rrc.lch Castle ke
Pages liked by this Page °
| e
Q Sarah Osborne Music e Lil
1! Bell Wi-Fi 2 2:25PM 86% @m)
} @ facebook.com
Royal Canadian Ge... 7] Li! >, Discovery Passage Aquarium
@ March 31 at 2:00 PM
Exciting news!
o 9 As many of you know, we have been planning some
International Wom... e Lil new and exciting ways to engage the community
@ remotely!

One of these new developments is our Discovery
Passage Aquarium Video Series! We will be producing
short educational videos on a weekly basis covering
topics from the biology of some of our FAVOURITE

English (UK) - English (US) -
species to local habitats in Campbell River!

Frangais (Canada) - Espafiol -
Portugués (Brasil) We're ready to give you videos for as long as it takes!
Even if it means we have to talk about Green sea

i 1
Privacy - Terms - Advertising - AdChoices [> urchins!
Cookies - More = Stay tuned for schedules, exciting additional content,

Facebook ® 2020 and more updates!
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Program Calendar

To help you roll out social media content for each theme, we're phasing the themes over a few

weeks. Below is the calendar of themes that each Region will be sharing; if a theme doesn't
quite fit with your business, simply share support for your neighbours in that theme, or share
your business content and we’'ll amplify.

This is our RDMO content plan for the program, however, feel free to post your themed content

at any time from your social media channels with the program hashtag #RoamBCFromHome,

and we will amplify it accordingly.

05

2

19

26

03

10

06 07 08 09 10

Easter Long Weekend Messaging

13 14 15 16 17

\

Culinary & Agriculture Continues

20 21 22 23 24

\

Local Love

27 28 29, 30 01

Artists & Artisans

\

04 05 06 07 08

Nature

\

11 12 e 14 15

Family at Home and May Long weekend messaging: >
For the week leading up to the May Long weekend, emphasize the stay at home message and share your nature
experiences alongside the education opportunities in Pillar 5.

11

18

28

02

09

16

Easter Long Weekend Messaging

This is the launch of Culinary & Agriculture, so where possible, share your ideas for
Easter recipes, garden egg hunts in your backyard, etc. With the long weekend, it’s
more important than ever that we encourage our followers to follow the stay home
guidelines and stay safe. It's our opportunity to show leadership and encourage good
behaviour. Here’'s some messaging you can use during the weekend:

Easter long weekend is here, but this is not the time to travel, it's imperative you stay in
your community to help stop the spread of COVID-I19.

All BC Parks, National Parks, and Recreation Sites and their services are closed until further
notice.

Please respect the advice of health authorities and the limited resources in many of the
communities in our region.

The more we do now, the sooner we can all explore Vancouver Island and BC again.

Program Resources

We recognize that writing posts at this time can be challenging. We've
crafted some boilerplate messages for you to help during this time. If you'd
like to chat about how to write your own posts, please reach out to us.

We're using messaging similar to this on all our posts, where possible:

Follow #RoamBCFromHome to see what else is being shared from our
homes across the province to yours.

We aren’t encouraging travel now; however, we will continue to provide
virtual travel experiences across our social media channels. Please stay
home until it's safe to travel again. We look forward to welcoming all
visitors to British Columbia when the time is right. #RoamBCFromHome
#stayhome.

For platforms that don't allow for that much content, be sure to include
#StayHome messaging in a shorter format. First and foremost is the safety
of our residents.
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Engagement Responses

It can be hard to know how to respond to comments. We've compiled some community
management best practices for you, as well as some of the responses we use when
engaging on social media at this time.

If you receive questions around health orders, direct followers to government resources.

Here are some tips best practices around community management:

- Managing negative comments. Carefully weigh the value in responding to negative
comments. Focus on communicating facts or correcting misinformation. Avoid
getting into back-and-forth arguments that will not provide value to the individual or
online community.

« Be helpful, but when it's appropriate. Answer questions regarding your own business
but avoid speaking on behalf of any one else including the industry as a whole,
government or healthcare professionals.

« Maintain your response cadence. Undoubtedly, it may be more challenging right
now to respond to messages and comments but try to respond in a timely manner
or at least maintain your response time frames you outline in your community
management guidelines.

« Use the appropriate tone. Be genuine, friendly, calm. Avoid confrontational or
aggressive language. Recognize that some users may be going through a very
difficult time.

When replying to comments, here are some ways you can respond:

We look forward to welcoming you to [place] when it's safe to travel again.

We're sorry you had to change your trip plans; we look forward to the day when we
can all explore again. In the meantime, stay safe and healthy.

Visit our page for daily inspiration and positivity if you're needing a boost. We will all
be able to get out and explore again one day!

It is such a hard time for many, we're so sorry to hear this.

We definitely wish things were different, and that we could all travel right how. We
look forward to the day when it's safe to hit the road and explore.

We hope you can come visit when it’s safe to travel again. Thanks for sharing your
photos!

We hope you are able to rebook instead of cancelling your trip completely. Please
keep an eye on @HelloBC’s website for the most up to date information about
travelling in BC: https;//www.hellobc.com/what—you-need—to—know_/

Our fingers are crossed that you can visit sooner than later. We can’t wait to welcome
everyone back to [place] one day. Happy you found some comfort with this soothing
video, [name]. We thought it was the perfect way to start the day!

Wishing you all the best, and we look forward to welcoming you back to [place] as
soon as it’s possible.

Here’s to hoping we can invite visitors back by then (or even sooner). Thank you for
rebooking and not cancelling altogether.

We can't predict when it'll be safe to travel, but we hope to welcome visitors back this
year. @HelloBC has an informative page on their website with links to the most up to
date travel information: https://www.hellobc.com/what-you-need-to-know/ Hope
you are staying safe and healthy.
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Content Types

Slow Video

These are longer videos of one action. They aren’t edited, rather the caomerais set up to
run for a long period of time and uploaded as is. If you have a scenic spot, this is a great
way of sharing it.

Micro Moments

Providing quick clips of moments at your business gives followers a moment of relief: think
the sun coming through the trees in the forest or the animals on the farm running across
the field. Short 10-15 second clips are ideal here.

Tools

If you need support with compiling graphics or scheduling your posts, there are many
ways to make this simple for you. If you need suggestions, please reach out to your regional
representative.

HowTo’s

Provide educational content to your followers. It can be through short videos, graphics, or
even just step by step in images.

User Generated Content

Share throwback photos of visitors coming last summer, or highlight some of your
favourite guest images.

Live Videos
Showing what you're currently doing is a great way of humanizing your business. If you're
a restaurant owner, consider a live cook along, or a tutorial on your favourite recipe..

NOTE
Please ensure your content reinforces the stay at home message and physical
distancing guidelines.
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