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Bounce Rate

35.8%

Source: Google Analytics

+0.21% pt YOY | -15.48% pt MOM

Lodging - Non Brand | 1.8%
(referral) | 1.7%

Lodging - Brand | 1.2%

Food & Drink | 1.0%

Things to Do | Specific | 0.9%
Things to Do | General | 0.8%
Brand | 0.8%

Organic Social | 1.2%
Referral | 1.0%

Email | 1.0%

Al Assistant | 0.7%
Paid Social | 0.4%
Unassigned | 0.3%
Display | 0.2%

Note: Due to Google's practice of exporting sampled data to protect user identities, figures may not precisely match data viewed in the Google Analytics platform.

yahoo | 1.3%

Act-On Software | 1.0%
duckduckgo | 0.7%
chatgpt.com | 0.6%
linktree | 0.5%
ig|0.4%

(not set) | 0.3%

home [l 6.6%

event [l 4.5%

blog [l 3.7%
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places-to-stay ] 3.0%
plan-your-visit [| 3.0%
eat-drink | 2.1%
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