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| Introduction

Visitors are integral to Higdgehematngr ough Cou
significant financial benefits for residents and local businesses. Visitor activity
also produces substantial tax revenue which supports government services.

Credible measurements of the visitor economy are designed to inform policy
decisions that foster the sectoro6és develo

To quantify the significance of Hillsboro
Economics developed a comprehensive analysis of visitor spending and its total

economic impact on businesses, employment, personal income, and taxes. At a

high level, our approach includes the following stages:

A Compilation of visitor statistics

A Compilation of industry data

A Compilation of government data

A Analysis of visitor spending by category

A Economic impact modeling
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| Key Findings

Visitors Generate Massive Economic Impact

In 2025, 28.0 million visitors spent $6.0 billion  in the Hillsborough County
economy, resulting in a total economic impact of $9.5 billion.

82 )y 28.0M VISITORS TO HILLSBOROUGH COUNTY
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o $958 TOTAL ECONOMIC IMPACT

) $3.4B TOTAL PERSONAL INCOME

) 61.7K TOTAL JOBS SUPPORTED
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) $691M STATE AND LOCAL TAXES




| Results in Context

The visitor economy is an economic pillar in Hillsborough County. In 2025,
visitor spending supported one-in-five jobs in Hillsborough County and
offset resident taxes by $1,186 per household. In addition:

”
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) $6.0B VISITOR SPENDING

Visitors spent $16.6 million per day in
Hillsborough County, on average.

|

The $3.4 billion in total personal income
generated by tourism is the equivalent
of $5,800 per household in
Hillsborough County.

J“ $3.4B PERSONAL INCOME

e

61,667 JoBS

The visitor economy sustains 5.2% of all
jobs in Hillsborough County. These
employees could fill all of Raymond
James Stadium.

2 $691M STATE & LOCAL TAXES

Each household in Hillsborough County

would need to be taxed an additional $1,186 to
replace the visitor -generated taxes received
by state and local government in 2025.
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| Visitor Economy Trends

The Hillsborough County visitor economy saw mixed growth in 2025, a direct
result of hurricane disruptions in the latter half of 2024. Average Daily Rate
(ADR), Air passengers, and dining out prices all demonstrated slight growth which
was contrasted by declines in hotel revenue, hotel demand, as well as recreation

and gas prices.

Hotel Sector
Slight declines in 2025

Hotel lodging revenue and
demand declined 0.9% and
2.8% in 2025 as the lodging
industry returned to normal
levels after the 2024 hurricane
season. Despite this, average
daily rate (ADR) climbed 2.0%
over the prior year.

Comparing 2025 to 2023, a
more comparable year, hotel
revenue expanded 4.9% and
demand grew 0.5%.

Air Travel

Air travel expands
marginally

Inbound passenger traffic to
Tampa International Airport
increased 0.3% year-over-year
in 2025, reflecting almost flat
growth in the domestic inbound
segment.

&) ToURISM ECONOMICS

Key Hotel Indicators in Tampa
Index (2013=100)
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Consumer Prices

Visitors faced mixed
price growth

Visitors to Tampa experienced a
mixed pricing environment in
2025. Dining prices rose 5.2%,
outpacing overall inflation of
2.7%. In contrast, recreation
and gasoline prices declined,
falling 1.8% and 6.7%,
respectively.

Travel -related CPI in the Tampa region
% price growth

Food away from home
Total

Apparel

Trans. Excl. gas

Recreation

Gasoline

-10%  -5% 0% 9% 10%

Source: BLS; Tourism Economics
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Hillsborough
County
welcomed
28.0 million

visitors who
spent $6.0
billion In
2025.

| Visitor Volume

In 2025, 28.0 million
visitors traveled to
Hillsborough County, a
0.6% decrease over the
prior year. Growth was
buoyed by day visitor
volume growth, while the
international and
overnight markets
declined year-over-year.

Hillsborough County Visitor Volume

millions

28.6%

2021 2022

Source: Tourism Economics

8.3%

2023

4.8%

2024

-0.6%

2025

| Visitor Spending
Visitors to Hillsborough County spent $6.0 billion across various sectors in 2025.

Of the $6.0 billion spent, food and beverage accounted for $1.7 billiond 28% of all

visitor spending.

Visitor spending on lodging, including spending on hotels, short-term rentals, and
second homes, totaled $1.4 billion and was equivalent to 23% of all visitor spending.

Hillsborough County Visitor Spending
$ billions

1.2%
5 204 5.5% 0
210%

55.1%

2027 2022 2023 2024 2025

= = &

FOOD & LODGING REC/ENT TRANSPORT

BEVERAGE $1.4B $1.3B $1.0B

$1.7B 23% 2204 17%
28%

Source: Tourism Economics

Note: Lodging includes all accommodation types, and transportation
includes both ground and air transportation.




| Spending Trends & Visitor Volume

Visitor Spending Saw modest growth in 2025, expanding 1.2% with prices being the

predominant driver of spending increases.

Food and beverage spending led growth, expanding 3.5% over the prior year. This
was followed by recreation and retail spending, growing 2.3% and 0.5%, respectively.
Declines in gas prices offset gains in local and air transportation, resulting in flat
transportation spending growth in 2025. Lastly lodging spending, which includes

hotels, short-term rentals, and spending on second homes, contracted 1.6% in 2025

due to demand declines in the overnight market.

Hillsborough County Visitor Spending

$ millions

Total visitor spending
Food & beverage
Lodging
Recreation
Transportation
Retail

2021
$4,453

$1,293
$885
$928
$793
$555

2022
$5,386

$1,502
$1,220
$1,156
$913
$595

2023
$5,668

$1,588
$1,286
$1,213
$969
$612

2024
$5,978
$1,664
$1,388
$1,280
$1,014
$631

2025

2025  Growth
$6,047 1.2%
$1,723 3.5%
$1,366 -1.6%

$1,310 2.3%
$1,014 0.0%
$634 0.5%

Source: Tourism Economics

Note: Lodging includes all accommodation types, and transportation includes both

ground and air transportation.

Overall visitor volumes declined 0.6% year over year in 2025. Growth in day visitors

(+0.9%) patrtially offset this decline, while overnight visitation fell 2.8%, translating into

reduced lodging spending.

Hillsborough County Visitor Volumes, by segment (2025)

% of visitors

Day
60.1%

Source: Tourism Economics

Overnight
39.9%

Hillsborough County Visitor Volumes and Spending, by segment
$ millions, millions of visitors

Total visitors 24.69 26.74 26.93 28.22 28.05 -0.6%
Day 14.66 15.64 16.03 16.71 16.87 0.9%
Overnight 10.02 11.09 10.90 11.51 11.18 -2.8%

Total visitor spending $4,453 $5,386 $5,668 $5,978 $6,047 1.2%
Day $1,262 $1,429 $1,525 $1,591 $1,659 4.3%
Overnight $3,191 $3,958 $4,143 $4,388 $4,388 0.0%

Per visitor spending $180 $201 $210 $212 $216 1.8%
Day $86 $91 $95 $95 $98 3.3%
Overnight $318 $357 $380 $381 $392 2.9%

Source: Tourism Economics



| Spending Trends & Visitor Volume

Driven by declines in international visitors, visitor volumes contracted 0.6% in 2025.

Owing to strong declines in Canadian visitors, international visitors to Hillsborough
County declined 10.2%. By extension, international visitor spending also declined
7.6%. Despite the fall in international visitors and spending, per visitor spending

increased 2.9%.

Hillsborough County Visitor Volumes and Spending
$ millions, millions of visitors

Total visitors 24.68 26.74 26.93 28.22 28.05 -0.6%
Domestic 24.60 26.43 26.48 27.72 27.60 -0.4%
International 0.08 0.30 0.45 0.49 0.44 -10.2%

Total visitor spending $4,453 $5,386 $5,668 $5,978 $6,047 1.2%
Domestic $4,388 $5,111 $5,260 $5,529 $5,632 1.9%
International $66 $275 $408 $449 $415 -7.6%

Per visitor spending $180 $201 $210 $212 $216 1.8%
Domestic $178 $193 $199 $199 $204 2.3%
International $849 $908 $904 $908 $934 2.9%

Source: Tourism Economics

*Figures may not add up due to rounding.

Domestic visitor volumes contracted -0.4% in 2025. Despite a decline in domestic
visitors, Tampa saw a slight increase (0.2%) in visiting friends and relatives (VFR)

trips. Business visitors declined at a stronger rate (-1.8%).

Hillsborough County Domestic Visitor Volumes, by market (2025)
% of visitors

Marketable Business

51.1% . 7.5%

VFR
41.4%

Source: Tourism Economics

Note: Does not include international visitors

Hillsborough County Domestic Visitor Volumes, by market
millions

Total visitors 24.60 26.43 26.48 27.72 27.60 -0.4%
VER 9.80 10.78 10.96 11.40 11.43 0.2%
Marketable 12.88 13.66 13.56 14.22 14.11 -0.8%
Business 1.92 1.99 1.96 2.10 2.06 -1.8%

Source: Tourism Economics

Note: Does not include international visitors.
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| Economic Impact Methodology Economic Impact Model

The development of visitor economy impact modeling begins with a
comprehensive demand side analysis. Visitor survey data provides estimates Dl R ECT | N DI R ECT I N DU CE D
on the volume of visitors by type and their spending in specific industries (e.g.,
lodging, restaurants, retail, recreation and entertainment, transportation).
These estimates are strengthened through an analysis of industry-specific
data sets on the lodging industry, aviation, and sectoral-level business sales. & % @ ﬁ%
Government data, including taxes by type, as well as employment and E

personal income by industry, are used to supplement and confirm demand-

side visitor spending calculations. Direct visitor purchases Travel businesses
in retail, lodging, purchase goods and
This provides a detailed profile of visitor spending by industry, which is then transportation, services creating supply
entertainment, and chain effects
dining

connected to a local input-output (I-O) economic impact model constructed
within the IMPLAN platform. This uses government (Bureau of Economic
Analysis and Census) data to trace the flow of visitor spending through the
local economy and its effects on businesses, households, and government.
The model quantifies three levels of impact:

1. Direct impacts : Visitor spending creates direct economic value within a
defined set of sectors. This supports a proportion of spending, jobs, wages,

and taxes within each sector. TOT AL IM P ACT

2. Indirect impacts : Businesses providing direct services to visitors purchase
goods and services, generating additional impacts called indirect impacts
or supply-chain effects.

® el -~
3. Induced impacts : Additional business activity is generated as employees -gfg\ II
¥

spend incomes locally that are earned due to visitor activity. This is called
the induced impact or income effect.

INCOME

The model calculates these three levels of impactd direct, indirect, and
inducedd for the following metrics:

A Spending A Federal Taxes
A Wages A State Taxes
A Employment A Local Taxes
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| Business Sales Impacts

Visitors spent $6.0 billion in Hillsborough County in 2025. These direct impacts
generated an additional $3.4 billion through supply chain (indirect) and income

(induced) effects.

As a result, the total economic impact of visitors reached $9.5 billion in 2025.
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$6.05B + $1.53B + $1.91B

Visitor Indirect Induced
Spending Sales Sales

(Direct Sales)

The total economic impact of

&
= $9.49B

Total Economic
Impact

$9.5

billion accrued to industries across
the economy.

Business Sales by Industry (2025)

$ millions

Total, all industries

Food & Beverage
Lodging

Recreation and Entertainment
Finance, Insurance, Real Estate

Retail Trade

Business Services

Other Transport

Education and Health Care
Air Transport
Communications

Gasaline Stations
Wholesale Trade

Personal Services
Government

Construction and Utilities
Manufacturing

Agriculture, Fishing, Mining

Direct
Business
Sales

$6,047
$1,723
$1,366
$1,238
$92
$634
$39
$490

$237

$195

$33

Indirect
Business
Sales

$1,526

$52
$1
$64
$475
$18
$423
$98
$6
$7
$111
$1
$87
$44
$58
$56
$22
$2

Induced
Business
SEIES

$1,915

$151
$1
$28
$658
$135
$183
$36
$345
$14
$99
$8
$97
$79
$36
$30
$14
$1

Total
Business
SEIES

$9,489

$1,926
$1,368
$1,330
$1,225
$787
$645
$624
$351
$258
$210
$205
$183
$156
$95
$86
$36

$3

Source: Tourism Economics




Direct Employment

Employment directly supported by visitor activity increased 0.6% in 2025, exceeding
40,400 jobs.

Overall, direct tourism jobs accounted for 3.4% of all jobs in Tampa including a significant
portion of employment in several key industries - nearly all of lodging, 34% of recreation
employment, and 28% of food services employment.

Visitor Supported Employment in Hillsborough County
Jobs, direct only

L A e

o
e

4.3% 0.6%

14.2% 2.7%
3.5% 17 521 I 38,527 40,176/ 40,408
32,8592
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Source: Tourism Economics

Direct Visitor Employment Intensity (2025)
Jobs, direct only

34%
28% 6% 3%
[ ] —

Lodging Recreation  Food Retail All
Services industries

Source: Tourism Economics

&

The tourism industry
in Hillsborough
County directly
supported 40,408
local jobs



| Employment Impacts

Visitor activity sustained 40,408 direct jobs in 2025, with an additional 21,260 jobs
supported from the indirect and induced impacts of visitor activity. Total employment
impacts tallied 61,667 in 2025, translating to about one-in-five jobs (5.2%) in the
county.

L

o 5 s

404K + 94K + 119K = 61.7K

Direct Indirect Induced Total
Jobs Jobs Jobs Jobs

Visitor spending supports  one -in -five
jobs in Hillsborough County, including
In the food and

nearly 21,000 jobs
beverage industry.

Employment by Industry (2025)

Jobs
Direct
Jobs
Total, all industries 40,408

Food & Beverage 18,318
Recreation and Entertainment 8,483
Lodging 6,809
Business Services 152
Retail Trade 2,903
Finance, Insurance, Real Estate 310
Other Transport 2,560
Education and Health Care
Personal Services 198
Wholesale Trade
Air Transport 527
Communications
Government
Construction and Utilities
Gasoline Stations 148
Manufacturing

Agriculture, Fishing, Mining

Indirect

Jobs

9,407

689
490

3,077
317
2,115
951
74
462
299
19
272
294
238
21

70

12

Induced
Jobs

11,853

1,865
304

1,321
1,267
1,718
347
2,877
1,205
306
39
214
131
137
76

30

Total
Jobs

61,667

20,871
9,277
6,823
4,551
4,486
4,143
3,858
2,951
1,865

605
585
486
425
375
246
100

20

Source: Tourism Economics



