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The new traveler

What would travelers give up for one month in exchange for a holiday?
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The new traveler
Rising Optimism

@ || Vaccine Passports

ﬁ& Return to Urban Escapes
O . s _n
| H- Travel is Top Priority
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The new traveler

Where are travelers considering a trip to in the next 18 months?
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The new traveler
How will they get there?

/5%
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Train/bus Plane Cruise
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The new traveler
Most likely by car ...

Sources: Expedia Group Media Solutions — Traveler Sentiment & Influences 2020/2021 / "Vrbo US 2021 Trend Report
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Travelers are willing to drive up to 6 hours
for a leisure trip during COVID-19

Families more likely to drive instead of fly
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The new traveler
What types of trips are travelers taking?

Quick Getaways

60% Close to home, for now

@ New Places

Source: Expedia Group Traveler Value Index 2021
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The new traveler

Who's most likely travel first?

Those under 40

Those with Children

Source: What travelers want, Wakefield Research, 2020
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The new traveler

How are they making their booking?

6 EXpediG More travel v Frangais List your property Support Trips  Signin

X

Flights Vacation packages All-inclusive vacations Things to do Cruises

1 room, 2 travellers

: Check-in ( Check-out
[9 Going 1o ]‘ B octo H B oq7

l:l Add a flight

__ = City breaks to suit every style =

Find the perfectexélise to revisit'an old favolirite or get a taste of
somewhere neW

- Search now 5.

Here to help keep you on the move

Change or cancel a trip 7 Use a credit or coupon ©  Track your refund “

Make updates to your itinerary or cancel a booking Apply a coupon code or credit to a new trip Check the status of a refund curmrently in progress

4 Tge

Cities for culturedovers & . p Cities for fun seekers (

See what's on offer . S Take an entertaining break

Whistler

2N Visit a haven for mountain sports and
A k enjoy a relaxing, down-to-earth town

Banff
for the love For the love of travel Visit Canada's highest town and explore
of pristine surrounding wilderness

v Stay with confidence at these stylish and comfortable hotels in Toronto

Expedia Market Insights - Region - Canada
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Expedia Daily Pulse - January 15t = June 30t 2021

Mobile

2% Desktop

** 2019 Mobile was about 25% of the bookings

Verizon LTE .¢ 1:57 PM 7 9 % 60% @)

& Expedia
B Hotels XK Flights
fm Cars Bl Activities

®" Bundle Deals

©

Member Pricing

Discounts off select hotels

Get inspired

Occidental at Xcaret Destination - All Inclusive
Playa del Carmen, Mexico

Q 1] 0

Shop travel Trips Account
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The new traveler

Traveler Demand Type, Booking Share, and Conversion in Toronto

Booking Share by Demand Type

m Single W 2 Adults ® Family ® Mulitple Other

Source: Expedia Group Traveler Insights

Expedia Group Proprietary and Confidential

13



What do Travelers
Value Most?
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What do travelers value most?

Most important to travelers when planning their next trip

1. Cleanliness Guidelines

2. Flexible Cancellations Policies

3. Attractive Amenities
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What do travelers value most?

Reinforcing Personal Values

Travel Goes Green

Fa"]n ldentity & Inclusion
()

8
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What do travelers value most?

What are their expectations?
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What do travelers value most?

How do travelers evaluate and choose accommodation?

A

O To travel close to home

O To stay longer

@O To envision their stay
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Market Insights

Toronto
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Market Insights

International Demand- TOP inbound Markets to Toronto
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Outlook 2022
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International demand growing rapidly

Car and Flight Packaging on the rise

Dream to shop booking window is growing

Toronto top destination in Canada
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Thank you

Discover new insights from 16,000 global fravelers fo
drive bookings in 2021 - and beyond.

-
Report will be available on
Xpe Iq destinationtoronto.com

Vas Kolovos

Market Manager

vkolovos@expediagroup.com
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