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Summary
Q1 2022

Key Insights

YOY traffic increased 116% to the network of sites. While increases were achieved
in each of the three months reported, March is driving this result. This is attributed
to a successful response to the Disney Pixar Turning Red promotion. The
promotion also drove 28K subscriptions to our monthly consumer e-newsletter
(Stories from the 6ix). Also of note, organic traffic to DestinationToronto.com is up
25% in Q1 2022 (compared to Q4 2021).

By a large margin, the top performing social content type is video reels with
Instagram remaining the top platform for driving engagement. In March, we
extended the brand presence to TikTok and are seeing early success in similar
reels content, specifically ‘rounds-ups’ or ‘best-of themes.

Q1 2022 Result to Goal (annual)

Network of sites
Visitors
589,137

0 28% 2,100,000

Socidl

Engagement
999 5,614,207

0 70% 8,000,000

eNewsletter
Subscribers

92,533

0 116% 80,000
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I Report Terminology

Report

Q1 2022

DESTINATION

Visitors: Users who have initiated a session on (both new &
returning).

Organic Search Visitors: users from search engines such as
Google and Bing.

Average Session Duration: Measures the average length of
sessions.

Average Organic Session Duration: Organic Session includes
sessions generated by customized channels. It measures the
average length of organic search, owned social, direct, emails,
and other DT sites.

Social Engagement: Likes + Comments + Shares + Reactions +
Saves + Video Views on all social platforms

eNewsletter Subscribers: Number of unique email addresses in
list (aka=Sent + Suppressed)

eNewsletter Open Rate: Percentage of unique email addresses
that opened this message among all recipients

eNewsletter Click through Rate: Percentage of recipients that

clicked on content in the newsletter to see more
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Content Hub

DestinationToronto.com
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I Content Hub - Key Measures
Q1 2022
Visitors

108K 113K
Jan Feb

Mar

Average Session Duration (seconds)

97
71 71 -
Jan Feb Mar

m Total mOrganic
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I Content Hub - Key Measures

Q1 2022

Mobile Devices Visitors

229K
. . I
Jan Feb Mar

Organic Search Visitors

4% _

m Mobile mDesktop  Tablet

2

72K
; ; .
Jan Feb Mar mOrg mOthers
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I Content Hub - Key Measures

Q1 2022

Visitors per Hour of Day

40K
30K
20K
10K

K

1 2 3 4 5 6 7 8 9 10112 1 2 3 4 5 6 7 8 9 10 M
am am am am am am am am am am am pm pm pm pm pm pm pm pm pm pm pm pm

Peak Time for Visitors

Saturday 11 am | 6.2K
Saturday 12 pm I . 1K
Saturday 1 pm I 60K
Saturday 10 am [ 5. oK
Saturday 2 pm I 5 5K
WEehCeoZdo il 3 KRS
sunday 1 pm  [IINNEGgGEEEEEEN 5.7K
sunday 12 pm [N 5.7K
Sunday 11 am |GGG 5.6
wednesday 7 pm |GGG 5.6
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Content Hub — Content Highlights

Local Scenes + Epic Events

“Things to do" content was the
top-performing theme in this
content pillar. These pages are
also typically some of our highest
performing, regardless of time
period, and are regularly updated
to boost SEO.

12 Unique Toronto Date Ideas
{ by DESTINATION TORONTO | JANUARY 31, 2022

Break out of movie-and-dinner mode and try something new in
Toronto.

12 Unique
Toronto Date

6,378 views

Top Picks for Pics: 15 Places for the Best
Photos in Toronto

Toronto’s urban photographers share their favourite spots for the
perfect photo opp.

As eciectic as it s, you may not know

and rounded up their st the most
atacti Instagramemable spot. s them. Hore are their vourite

ve round
ocations fwith tipsf)for capturing soiid urban photos.

Top Picks for

Pics: 15 Places

for the Best

Photos in Toronto

4 418 views

The following highlights include top
performing social posts (defined by
engagement) for each of the three
content themes identified in our
Content Strategy - "Local Scenes + Epic
Events, Globally-inspired Food &
Nightlife, Canada at our doorstep.

10 Reasons You'll Feel Something New in
Toronto

If you're looking for a new perspective you've come to the right
and re scen ante i

10 Reasons You'll
Feel Something
New in Toronto

3,054 views

10 Niche Galleries & Museums You Can Only
Find Here

Have a special knack for ceramics, shoes, textiles or period decor?
This is your guide to uncovering the lesser-known hidden gems for
all your niche interests.

10 Niche Galleries
& Museums You
Can Only Find
Here

1,822 views
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https://www.destinationtoronto.com/leisure-blog/post/toronto-date-ideas/
https://www.destinationtoronto.com/leisure-blog/post/top-picks-for-pics-15-places-for-the-best-photos-in-toronto/
https://www.destinationtoronto.com/leisure-blog/post/10-reasons-youll-feel-something-new-in-toronto/
https://www.destinationtoronto.com/leisure-blog/post/10-niche-galleries-museums/
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Content Hub — Content Highlights

G IObaI Iy I nSp”'ed FOOd &::g:g Winter Patios in Toronto to Try This
+ Nightlife 4

Some hibernate, while we brave the windchill (in true Canadian
style). Long live patio season.

For th| S pi”ar’ round_ups and sl e ) e e S s 1 e
'best of' content performed
well. These posts also see
higher than average time on

page.

11 Heated Winter Patios in 1 945 views
Toronto to Try This Weekend

The Must-Eats of Toronto's Historic St. Local Picks: Top 10 Spots for Comfort Food in
Lawrence Market Toronto

{) by DANIELLE FINESTONE |  MARCH 30, 2022

Toronto’s diverse culinary scene offers international dishes that
More eating, less thinking — take the guesswork out of navigating warm you from the inside.
one of the top food markets in the world.

sauces, hearty soups. gooe
season. A i ind mysel

nal variety. From steamy pho
il help you thaw AND virtually

The Must-Eats of Toronto’s 1,903 views Local Picks: Top 10 Spots for 1 886 views
Historic St. Lawrence Market Comfort Food in Toronto
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https://www.destinationtoronto.com/leisure-blog/post/heated-winter-patios-open-right-now/
https://www.destinationtoronto.com/leisure-blog/post/top-eats-st-lawrence-market/
https://www.destinationtoronto.com/leisure-blog/post/comfort-food-in-toronto/
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Content Hub — Content Highlights

Canada at Our Doorstep

Quintessential winter activities

like skiing and snowshoeing
were top performers for this
quarter.

5 Amazing Toronto Winter Workouts for
Scenic Sights & Lights

{ by KAREN KWAN |  DECEMBER 29,2021

Embrace chill mornings and starry nights as you run, tube,
snowshoe or ski Toronto’s scenic parks, multi-use trails and
beautifully illuminated city streets.

Working out at dusk or dawn has added beneflts during Toronto's winter season. Take advantage of early nights and later sunrises to enjoy

the amazing light show as you chase endorphins in the winter chill. From winter light installations to sparkling windows and the city’s iconic
skyline, everything seems brighter this time of year.

These five outdoor winter activities will take you to pass views so delightful, you might even forget you're getting in a great workout!

@toronto_magazine

5 Amazing Toronto Winter
Workouts for Scenic Sights &

Lights

1,043 views
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Things To Do on the Toronto Islands in the
Winter

{i by ARIENNE PARZEI |  MARCH 31, 2021

Ever popular and synonymous with hot summer days, the Toronto
Islands are an untapped attraction in the winter. Local writer and
photographer, Arienne Parzei, tells us how to enjoy it during the
cold season.

Only a quick 10-minute ferry ride from downtown Toronto, visiting the Toronto Islands tops many to-do lists in the summer. Even locals don't
realize that the Toronto Islands also make for a great winter excursion, especially if you love outdoor activities. It is a uniquely peaceful
destination in the winter as the usual crowds become non-existent, just a stone’s throw from the downtown core. Outdoor enthusiasts will
love it in the winter when they can partake in a number of activities usually only available outside of the city. Below are some ways that you
can enjoy the Toronto Islands in the winter.

Things To Do on the Toronto
Islands in the Winter

2,357 views



https://www.destinationtoronto.com/leisure-blog/post/things-to-do-on-the-toronto-islands-in-the-winter/
https://www.destinationtoronto.com/leisure-blog/post/toronto-winter-workouts/
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Q1 2022
Social Followers by Platforms
Facebook minstagram ®Twitter #Llinked In ®Youtube
600k 13k 13k 13k
12k 12k 12k
500
200k 142k 142k 142k
400k
119k 121k 122k
300k
200k
293k 292k 293k
100k
k
Jan Feb Mar Jan Feb Mar
2021 2022
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Socilal - Key Measures
Q1 2022
Social Engagement by Platforms
mYoulube [video views) Facebook ®minstaogram = Twitter Llinked In

1600k

1600k

1400k _
Youtube engagement in
March was driven by video 25k —

1200k views of the "Turning Red"
promotional spot. The video
was distributed via a paid

1000k media plan, driving back to
DestinationToronto.com for

300k contest entry.

600k \ \
\ The top-performing

social content type is

400k video reels.

200k I

160k
152k 150k 64I~: 15k

K 21k 25k 37k
Jan Felb Mar Jan Feb Mar
2021 2022
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ighlights

Socilal — Content |
Q1 2022

Local Scenes + Epic Events

The following highlights include top performing social posts (defined by engagement) for each
of the three content themes identified in our Content Strategy - "Local Scenes + Epic Events,
Globally-inspired Food & Nightlife, Canada at our doorstep.

Casa Loma - Candlelight Symphony

Try this for a unique and 4
« e . \
intimate date in Toronto! {

destination_toronto and
dineandfash
chiragmovies « Original Audio

destination_toronto Have you heard?
You can watch the symphony at
(@casalomatoronto by candlelight! 4
Candlelight Symphony at the Castle is on
now, every Thursday through Sunday
night. @dineandfash took over the
@destination_toronto stories to give a
sneak peek!

Escape to "A Night at the Movies” or go
“From Broadway to Opera” and enjoy
movie scores and classical songs you can
sing along to B8 g8 §J. You won't want
to miss out on this 150-seat only
intimate performance in the Carriage
Room at Casa Loma. Get tickets to the
show alone, or do the full VIP

exnerience which incliides a nrix five

oQvy W

@ Add a comment..

takeover by @dineandfash

destination_toronto and
lapetitenoob
Eric Godlow ¢ Faint Love

destination_toronto Join @lapetitenoob
for the ultimate date day in Toronto! In
honour of Valentine's Day coming up,
and with Toronto being featured on an
episode of The Bachelor, now is the time
to get out and enjoy the city with those
that you love! Here's a west-end
itinerary:

Start off the date at @monography, a
self/portrait studio in Koreatown! Create
memories and have fun in this self-
guided photoshoot and leave with a fun
printed memento of your date!
Reservations are needed, and you can
choose either their black and white or
colour studio. A really unique experience
in the ritvl

oQyvy W

@ Add a comment

Valentine’s Day ltinerary: West End

takeover by @lapetitenoob

» Total engagements - 686,004 « Total engagements - 234,905
* Video plays - 627,684 * Video plays - 216,543
* Likes - 23,309 » Likes - 6,007
«  Comments — 205 « Comments — 113
 Shares - 22,768 « Shares - 6,527
« Saves-12,038 « Saves-5,715
+ Reach-626,764 « Reach-214,696
DESTINATION
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https://www.instagram.com/p/CbT2PuSg3-V/
https://www.instagram.com/dineandfash/
https://www.instagram.com/p/CZzvZAeJ8rX/
https://www.instagram.com/lapetitenoob/

Marketing Insights

Report

Social — Content Highlights

Q1 2022

Globally Inspired Food + Nightlife

destination_toronto * Following

1. Diamond Audio « Big Energy
(Instrumental)

destination_toronto Which restaurants
~ " are you most excited to try? @&
@thecuriouscreature

#SeeTorontoNow #torontofood
#torontorestaurants #torontorestaurant
#newrestaurant #toronto
#torontofoodies #osteriaguilia
#mimichinese #selvatoronto
#velatoronto #minamitoronto

= 0QY n

Five New Restaurants to Try video

by @thecuriouscreature

+ Total engagements - 708,112
* Video plays - 630,898

* Likes-21,973

«  Comments — 361

* Shares - 34,413

* Saves - 20,467

* Reach - 604,957

DESTINATION

TORONTO,

explorecanada @ Yum!! @ o

destination_toronto and
W10, marissa.anwar
Kronicle « Chill Noons

TO  destination_toronto Just because there's

~ " alittle snow outside doesn't mean we
can't still enjoy patio season. Join
@jennweatherhead and @marissa.anwar
as they bundle up, grab some warm
drinks and blankets and explore some of
Toronto's coziest patios.

#seetorontonow
..I javycoffeeenthusiasts nicee v}

wory  biotyskincare Sounds fun! @ @ @ o

cSaw W

Four Cozy Winter Patios takeover by

@jennweatherhead and

@marissa.anwar

Total engagements - 78,336
Video plays - 75,119

Likes - 1,832

Comments — 46

Shares — 687

Saves — 682

Reach - 73,484



https://www.instagram.com/p/CZw4PvDoEAP/
https://www.instagram.com/thecuriouscreature/
https://www.instagram.com/p/CZGFzKNJCCu/
https://www.instagram.com/jennweatherhead/
https://www.instagram.com/marissa.anwar/
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ighlights

Social — Content

Q1 2022

Canada at Our Doorstep

destination_toronto * Following
T,O_ Global Genius « Best Thing (feat. Scott
Dente)

To  destination_toronto Where are your

~ " favourite skating rinks and trails in the
city? Here are five @thecuriouscreature
thinks you should check out:

1. Skate by the lake at
@harbourfrontcentre.

2. Book a stay at @bishatoronto and get
free access to their NEW, rooftop rink
(treats & rentals included)!

3. Check out the hidden Barbara Ann
Scott Ice Trail.

4. Don't forget the iconic Nathan Phillips
Square.

5. Skate the unique figure-eight skate
trail at @thebentway. Visit Thursday
evenings for free rentals and hot
chocolate! #SeeTorontoNow

oQv W

-3
Q @ Add a comment...

Five Skating Rinks in Toronto video
by @thecuriouscreature

» Total engagements - 315,599

* Video plays - 301,619

Indigenous-inspired Menu

You NEED To TRY
InfiTorontoe

Greeting for Hello Friends &
Relatives!

destination_toronto and
santeesiouxx
The Halluci Nation - Land Back

destination_toronto Have you ever
tasted Indigenous cuisine? Well, now is
your chance! Come join us at
@tourcntower360 as we taste our way
through their Indigenous-inspired menu
and take in panoramic views of the city
® of TkarontoQToronto.

Which dish are you most excited to try?
We think @chef_wolfman and the 360
culinary team did an incredible job
#SeeTorontoNow

#cntower #mycntower #360restaurant
#Toronto #ontariocanada #indigenous
#torontolife #torontofood
#torontofoodies #thingstodointoronto
#tarantnattractions #chefdavidwolfman

Qv W

@ Add a comment...

CN Tower Indigenous Menu

takeover by @thecuriouscreature

and @santeesiouxx

« Total engagements - 100,467

* Likes - 6,026 * Video plays - 94,555
« Comments — 117  Likes - 4,350
* Shares - 4,641 « Comments — 96
 Saves- 3,196  Shares - 785
» Reach-292,842 « Saves-681

« Reach-87,746

DESTINATION

TORONTO,



https://www.instagram.com/p/Cax06cxKtJ6/
https://www.instagram.com/thecuriouscreature/
https://www.instagram.com/santeesiouxx/
https://www.instagram.com/p/CZhXC0XpkSn/
https://www.instagram.com/thecuriouscreature/
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Social — Content Highlights

Q1 2022

BE-segment (LinkedIn)

o, Destination Toronto
TORONTO. 13 493 followers
Good news M8 The Canadian government has announced vaccinated travellers will no longer

require a negative COVID-19 test to enter the country beginning April 1, making it even easier
to meet in Toronto.

Connect with our Destination Services team for tips on seamless business travel to Canada.

https://bit.ly/3idE6Yv

- Government Announcement re: removal
of PCR testing requirements
Impressions: 6,101

Engagement: 256

Engagement rate: 4.2%

Destination Toronto

TORONIO. 13,493 followers

See what all the fluff is about in Disney and Pixar's #TurningRed &3

Celebrate Toronto’s starring role in the all-new Original Movie streaming now only on

—_— #DisneyPlus

. Destination Toronto o el

TORONTO, 13 493 follower
;‘JL ollowers Comment below some iconic Toronto landmarks you hope to see in the film §
2w #SeeTorontoNow

Toronto is North America's 4th largest city and 3rd largest tech hub. It's home to more tech
workers than Chicago, Los Angeles, Seattle and Washington, D.C, according to CBRE.

Great read in the New York Times on why Toronto's culture of diversity and innovation makes it
a thriving hub for the tech industry.

https://nyti.ms/3LtOkRt

i g B <777
NYTimes article: Toronto, the Quietly Disney & Pixar Turning
Booming Tech Town Red + Destination Toronto
Impressions: 4,527 promotional announcement
Engagement: 201 Impressions: 5,796
Engagement rate: 4.4% Engagement: 254
Engagement rate: 4.4%

> Kl o000/005
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https://www.linkedin.com/feed/update/urn:li:activity:6910306314548088832
https://www.linkedin.com/posts/tourism-toronto_disney-and-pixars-turning-red-activity-6908097536704532480-WKkf
https://www.linkedin.com/posts/tourism-toronto_disney-and-pixars-turning-red-activity-6908097536704532480-WKkf
https://www.linkedin.com/posts/tourism-toronto_disney-and-pixars-turning-red-activity-6908097536704532480-WKkf
https://www.linkedin.com/feed/update/urn:li:activity:6913132448151183360
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I eNewsletters
Q1 2022

Top 6 in the 6ix

Audiences: US and Canada
Business Events Creators
" Distribution: Monthly

TORONTO,

Sloyies From THE Dix StorleS frOm the
BI X
Audiences: Global Customers
Distribution: Monthly

Terminal 2

Audiences: Industry
Stakeholders
Distribution: Bi-weekly
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Subscribers
2,515 9,222 2,515 9,222 9,680 9,378
Jan Feb Mar
2021 m2022
Open Rate
32% 32%
20% 20% 19%
13%
No No No
emails emails emails
sent sent sent
Jan Feb Mar Jan Feb Mar
Canadian Edition US Edition m Canadian Edition US Edition
2021 2022
Click Through Rate
16% 16%
1% 12%
7% 7%
No No No
emails emails emails
sent sent sent
Jan Feb Mar Jan Feb Mar
Canadian Edition US Edition B Canadian Edition US Edition
2021 2022
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Stories From the 6ix - Key Measures

Q1 2022

Subscribers

51k 56k

Jan

Open Rate

No emails sent

Jan Feb
2021

Click Through Rate

No emails sent

Jan Feb
2021

DESTINATION
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51k 56k
Feb

2021 w2022

No
emails
sent

Mar Jan

No
emails
sent

Mar Jan

51k

M

40%

Feb
2022

6%

2022

80k
ar

23%

Mar

8%

Mar
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I Terminal 2 - Key Measures
Q1 2022
Subscribers
3,238 3,316 3,425
2,631 2,625 2,629
Jan Feb Mar
Open Rate
47% 47% 45%
38%
36% 35%
Jan Feb Mar Mar

2021 2022

Click Through Rate

15%
14% ’ 14% 13%

10%

5%

Jan Feb Mar Jan Feb Mar
2021 2022
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Questions?
Ccontact us.

24


https://www.destinationtoronto.com/research/

