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Ranking
2023 YTD 

Visitation

2023 YTD 

Expenditures

2023 Spend 

per Trip

Length of 

Stay

Direct Air 

Access 

(2024)

2024 

Visitation 

Forecast

Future Air 

Bookings 

(next 12 

months)

Future RN 

Bookings 

(next 12 

months)

Conventions 

Business

Other 

Business 

Travel

Cruise 

Demand

Seasonality 

Support
Total Market Ranking

1 CA USA AU IN CA CA CA CA CA CA USA CN Canada

2 USA CA UK SK USA USA USA USA USA USA CA MX USA

3 MX CN CN AU JP AU UK AU SK UK UK SIN China

4 AU UK SK MX UK MX AU UK MX MX AU USA India

5 UK AU MX UK AU CN DE DE AU AU MX CA Australia

6 IN DE USA DE SK UK SK MX IN IN DE IN United Kingdom

7 CN MX IN CN MX IN JP FR UK DE FR AU Mexico

8 DE JP CA CA DE DE MX JP DE SK IN JP South Korea

9 SK FR DE USA CN JP IN SIN CN CN JP SK Germany

10 JP SK IN SK CN CN SIN FR Singapore

11 SIN IN FR FR FR IN SK UK Japan

12 FR SIN SIN SIN SK DE France





M&C Consumer Direct Travel Trade Travel Media / Influencers Partner Led

Performance 

Marketing           

& Social Media

Paid Media 

Campaigns

Marketing 

Partnerships

Product    

Training

Familiarization 

Trips

Media      

Pitching

Destination  

Visits

Content support 

to DBC, DC & 

other partner-led 

activities

Canada

British Columbia

Alberta

Ontario

Quebec

USA

Washington

California

Texas

Florida

New York

United Kingdom

Germany

Australia

Mexico

China

Japan

South Korea

France

India

UAE

Singapore TBD TBD TBD TBD
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Build a responsible and resilient future balancing the economic, environmental, social and cultural 

value of tourism for communities while advocating for and strengthening Vancouver’s visitor economy.
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