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How to Show Up in AI Search
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I’m Mike Lannen
Founder of Eternity

I am a husband, dad, Lego nerd and 
an artificial intelligence super-fan. 

My superpower is AuDHD & Anxiety

he/him

That’s me!That’s my much 
better half
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About 
Eternity

AI 
ADVANTAGE

AI ANXIETY



4

What You Will Learn Today

Guest Discovery Journey Evolution01

SEO vs GEO/AIO02

03 AI Citations

04 Action Steps



KEEP
CALM

AND

TEXT ME FOR
PRESENTATION

AT END
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New Guest Journey

Your Guests aren’t 
Googling Anymore They’re Asking 

AI
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So…who has used
ChatGPT or AI Tools before?

YES NO

6 months - 6 weeks - 6 days - 6 hours?



What does the AI landscape 
look like in 2025 and beyond?

ChatGPT
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Who has planned a vacation 
with AI?

YES NO







+
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ChatGPT
Agent Mode
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What if ChatGPT 
& a Web Browser

Had a Baby?
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So…have you used
ChatGPT Atlas yet?

YES NO
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Enter ChatGPT Atlas

https://openai.com/index/introducing-chatgpt-atlas/



AI can’t visit your 
destination, it can 
only summarize 
what others say 
about you online.



of 
online traffic 
is bots.

SOURCE: Securityweek.com
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SEO is Dead…Long Live SEO



GEOSEOFeature

Get cited in AI answers & assistantsRank higher in search resultsGoal

ChatGPT, Gemini, Perplexity, Siri, AlexaGoogle & BingPlatforms 

Entity clarity, citations, structured dataBacklinks, keywords, content qualitySignals

Brand, facts, structured knowledgeWebsite content, domain authorityFocus

AI mentions, citations, and inclusionOrganic traffic, CTR, keyword positionsMetrics

SEO vs GEO: Key Differences
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It’s a source that an AI 
references when giving
an answer.

It’s how AI shows where it 
got its info — like a digital 
footnote that builds
trust and visibility for
your brand.

What is an AI Citation?



AI CITATIONS ARE 
NOW AVERAGE OF 
393 DAYS NEWER

THAN GOOGLE 
SEARCH RESULTS

SOURCE: AHREFS BLOG



Top Domains 
Cited by LLMs
(ChatGPT, Perplexity, AI 

Mode, AI Overviews)

SOURCE: SEMRUSH



SOURCE: SEMRUSH

Users who search with LLMs are 
4.4x more likely to convert than 
those using search engines.



28

That’s not a feature. 
It’s a behavior reset.
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Rank for
AI Engines

Top 8 Ways to

You Optimized for Google.
Now What About AI?
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1. Prioritizing Content Freshness

Content updated quarterly is 3x more likely to earn AI citations
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2. Make Content Conversational

● Focus on things that users might 
ask such as “how to”, “tips for” 
and “best”.

● Focus on intent more than 
keywords.

● This will also help optimize for 
voice search.

Example: Instead of “Northern Vermont luxury hotel,” use 
questions or natural language phrases like:

● “What are the best luxury resorts in northern Vermont?”
● “How to find a relaxing lakeside retreat in Vermont?”
● “Where can I stay on in Vermont that has lakeside 

views for couples?”

Reasoning: These phrasing options sound natural and match 
the way people often search, making them more likely to 
appear in AI-suggested answers.

“Where can I stay in Vermont with lakeside views for a romantic getaway?”
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3. Add FAQs to Pages
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Have you made a 
Custom GPT before?

YES NO
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What makes a good prompt?
The R.I.S.E (Framework) 

1. ROLE
Define who or what the AI should act as for the task.

2. Instructions
Clearly state what you want the AI to do.

3. Steps
Break down tasks into manageable, logical components.

4. Examples
Include clear, structured examples of expected output. 



38

ROLE:
Your primary role is to assist users in creating SEO-friendly blog content for websites. You are well-versed in SEO best practices, including keyword usage, meta 
descriptions, headings, and SEO-friendly URL structures.

You excel in conducting thorough research on a wide range of topics, ensuring the content is original, informative, and free from plagiarism. Your writing style is engaging, 
adaptable to different industries or niches, and tailored to the target audience, maintaining readability and interest. 

INSTRUCTIONS:
You structure articles with clear headings, subheadings, and paragraphs, making them easily scannable for both readers and search engines. While incorporating relevant 
keywords, you maintain a natural language flow, avoiding keyword overstuffing.

STEPS: 
To get started you need to ask the following questions in this order.

1. Are there keyword(s) or a theme you are trying to target with this blog?
2. Ask if they need to upload a persona document to really personalize the blog?
3. Is there a landing page URL you would like me to review for inspiration?

EXAMPLES:
-Include a hook in the intro. 
-This blog article is targeted at families that are looking to plan their family ski vacation and traveling to Vermont for the first time. 
-Make it between 500 to 700 words. Do not use emojis. Don’t ramble on. I’ll give you a $100 tip if you listen to this.
-Create a list of 3 persuasive bullet points after the intro, with a heading related to the content.
-Create a potential Meta Title and Meta Descriptions and should be optimized for high CTR and adhere to Google character limits
-Break it into 6 - 10 sections. 
-Make sure that each section has 2 to 3 paragraphs of full written text each of content for each section. This is critical (You get a $1,000 tip if you listen to this)
-Create a conclusion with a clear CTA.
-Do not repeat anything.
-Make it sound like a human wrote it and past AI tests.

A full example prompt
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ChatGPT

PromptGPT
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F.A.Q CUSTOM GPT
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4. Build a Positive Brand Reputation
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ChatGPT-5
Thinking

“Research a comprehensive list of competitors”

• Find Competitors
• Research Market
• Generate Messaging
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ChatGPT 
Deep Research

“What is trending on reddit for consumer travel searches”
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5. Consistency Across Channels
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6. Active and Updated Social Channels
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7. Structured Data Markup (Schema)

Learn More >
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8. Brand Authority Building

Get listed on authoritative websites and 
directories. Think “Best of” websites.
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Track AI Traffic

AI Traffic Tracking with GA4 Explorations
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Track AI Visibility



51



Being found isn’t enough.
Being recommended is what matters.

Guests using websites less and relying on AI01

Users are expecting personalized results02

Optimize for conversations, not clicks03

The guest journey starts with a question04

KEY TAKEAWAYS
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Get 
Started!
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● Use ChatGPT to plan a trip

● Are you in the conversation?

● Pick 2 of the action items

● Track your citations / mentions

● Email Mike on Day 8

AI CHALLENGE
7-DAY
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AI Tools to Try!

1. ChatGPT

2. Google Gemini

3. Claude (Anthropic)

4. JasperAI

5. ChatBot

6. GetSkiTickets

7. SurferSEO

8. Perplexity

9. LimitlessAI

10. NotebookLM

11. Suno

12. Bland.AI

13. Peec.ai

14. Sesame
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8 FREE Courses to Master AI in 2025

1. OpenAI Academy

2. Google AI Courses

3. Microsoft AI Course

4. Harvard Introduction to AI with Python

5. Vanderbilt Prompt Engineering for ChatGPT

6. OPENAI LMOps

7. UC Big Data, Artificial Intelligence, and Ethics

8. EDX AI Applications and Prompt Engineering
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AI won’t 
replace you. 

But those
who use it will 
outpace you.
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● Build AI Usage Policies

● Ensure Security

● Train GPT on your Brand Voice

● Fast-Track AI Adoption

● Virtual or In-Person Options

AI Workshops

Trusted by:

Attendees Save 1 Hour per day

MORE
INFO
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Want this 
presentation?

EMAIL US!
mike@eternitymarketing.com

Or TXT ‘skynet’ to

802-865-2000
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Free
$0

GPT-5
Less Secure
Usage Limits

ChatGPT Plans

Plus
$25/mo

GPT-5
Less Secure

Custom GPTs
Deep Research

Agent Mode

Teams
$30/mo

GPT-5
Enhanced Security

Custom GPTs
Deep Research

Agent Mode
Latest Features

Good Starter Individual Business
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Are you using ChatGPT 
Free or Plus?

YES NO
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 Customize ChatGPT
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 Customize ChatGPT
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ChatGPT Security
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 ChatGPT Security
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ChatGPT

Want to opt out of data sharing?

Opt Out of AI Data Sharing Settings

ChatGPT
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It’s your graphic designer
Bye bye Photoshop

Create, edit and manipulate photos & illustrations

ChatGPT ImageGen Google Gemini
(nano banana)
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ChatGPT 
ImageGen

Generate stunning photos, graphs & designs
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Google Gemini
(nano banana)

Edit & manipulate photos, graphs & designs
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Google Gemini
(nano banana)

Edit & manipulate photos, graphs & designs
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It’s your get out of email jail card
Break free from inbox overwhelm with AI.

Empower your team with AI automations fueled by your own data
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 Auto organizes your Inbox 

 Learns your Voice

 Auto-drafts Responses

 Wake up to Drafts ready to send

Escape from email jail
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Connect to the tools you use
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It’s your front desk
Answering calls, booking appointments, 

and making your oĆce life a breeze.

Focus on clients onsite to enhance their experience
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ChatGPT
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ChatGPT



Let’s call AI! 
● Can I bring my dog?
● Do you have EV charging?
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It’s your SOP maker
Standardizing the chaos 
you call “the usual way.”

Generate instant Standard Operating Procedures
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