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Hello Burlington is a Division of the Lake Champlain Chamber
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MOST POPULAR SITE CONTENT USERS BY TOP REGION

Home: 21,427 Views Massachusetts: 9,280 Users
Events: 16,867 Views New York: 8,462 Users
Restaurants: 12,911 Views Vermont: 8,473 Users
Things to Do: 12,595 Views Florida: 6,360 Users
Events This Weekend: 11,896 Views Texas: 4,382 Users
Concerts & Live Music: 8,265 Views Connecticut: 4,220 Users
Places to Stay: 4,830 Views Virginia: 4,003 Users
4™ of July in Burlington: 3,998 Views Georgia: 3,680 Users
Attractions: 3,975 Views South Carolina: 3,256 Users
Things to Do with Kids: 1,8873 Views
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INSTAGRAM INSIGHTS:

Accounts Reached: 47K
Accounts Engaged: 3.1K
Impressions: 205K
Content Interactions: 5K
Reached Non-Followers: 61K
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https://www.instagram.com/p/DKh1NMIRgnu/?img_index=1
https://www.instagram.com/p/DKkKQjRRENX/

SOCIAL
MEDIA
CAMPAIGN

1 5M+ VIEWS 750-'- COMMENTS 27 PIECES OF
9 CONTENT

CHARLESTON CREATORS

Clara Peirce | @clarapeirce

¢ 4 Instagram in-feed posts

o 6 TikTok in-feed posts

¢ 1long-form YouTube vlog
Cary Ashley | @cary_ashley_

¢ 4 Instagram in-feed posts

e 6 TikTok in-feed posts
Matt Peacock | @mpeacockmedia

¢ 3Instagram in-feed posts

e 3 Facebook in-feed posts


https://www.tiktok.com/@clararpeirce/video/7510696804673965343?lang=en
https://www.instagram.com/p/DKVnbiPtMwX/?img_index=1
https://www.instagram.com/clarapeirce/
https://www.instagram.com/mpeacockmedia/
https://www.instagram.com/cary_ashley_/

MEETING

SALES

Leads Sent: 3 | Tentative Room Nights: 1,270 | Tentative EEI Value: $528,320
Definite Leads: 1 | Definite Room Nights: 575 | Definite EEI Value: $239,200

NEW SALES LEADS

School Safety Advocacy Council (SSAC) - National Conference on Active School
Threats-East
Requested Dates: November 4 - 7, 2026

National Model Railroad Association (NMRA) - Northeastern Region (NER) 2027
Meeting
Requested Dates: September 8 - 12, 2027

National Association of Extradition Officials - National Association of Extradition
Officials Annual Meeting 2027
Requested Dates: May 14 - 19, 2027




PRESS

COVERAGE

June 3, 2025 — New York Post — One of the 10 worst places to raise a family is
minutes from NYC — while one of the ‘best’ is just a 5-hour drive away

June 5, 2025 — World Atlas — The 7 Best Burlington Neighborhoods To Call Home In
2025

June 9, 2025 — Boston Globe — In Vermont, Burlington struggles to remain that hip,
cool place on Lake Champlain

June 11, 2025 — Food & Wine — The Top Small US Cities for Food and Drink

June 16, 2025 — CNN — Northern US states try to woo travelers with ‘Canadians-
only’ deals amid faltering cross-border tourism

June 17, 2025 — Boston Globe — In nod to the north, Burlington, Vt.,_temporarily
renames iconic downtown thoroughfare ‘Canada Street’

June 18, 2025 — Boston.com — Church Street in Burlington, Vt. is getting a new name
this summer

June 24, 2025 — New York Times — This Vermont Soccer Team Plays for the Planet



https://nypost.com/2025/06/03/lifestyle/worst-city-for-families-near-nyc-best-just-5-hours-away/?fbclid=PAQ0xDSwKtYmdleHRuA2FlbQIxMQABp1u7r25TomU5Kl7Nk0Ev_GgkF58cXtm2stER6nu3Wlv8Ht2Pdz3RWZwTTxP3_aem_PZ12ZUHS4f9boPSyXIbOmg
https://nypost.com/2025/06/03/lifestyle/worst-city-for-families-near-nyc-best-just-5-hours-away/?fbclid=PAQ0xDSwKtYmdleHRuA2FlbQIxMQABp1u7r25TomU5Kl7Nk0Ev_GgkF58cXtm2stER6nu3Wlv8Ht2Pdz3RWZwTTxP3_aem_PZ12ZUHS4f9boPSyXIbOmg
https://www.worldatlas.com/places/the-7-best-burlington-neighborhoods-to-call-home-in-2025.html
https://www.worldatlas.com/places/the-7-best-burlington-neighborhoods-to-call-home-in-2025.html
https://www.bostonglobe.com/2025/06/09/newsletters/starting-point-burlington-vermont-ice-detentions-crime-homeless/
https://www.bostonglobe.com/2025/06/09/newsletters/starting-point-burlington-vermont-ice-detentions-crime-homeless/
https://www.foodandwine.com/best-small-united-states-cities-for-food-11744712
https://www.cnn.com/2025/06/16/travel/canadian-travelers-us-cross-border-deals
https://www.cnn.com/2025/06/16/travel/canadian-travelers-us-cross-border-deals
https://www.bostonglobe.com/2025/06/17/metro/burlington-church-street-renamed-for-canada/?event=event12
https://www.bostonglobe.com/2025/06/17/metro/burlington-church-street-renamed-for-canada/?event=event12
https://www.boston.com/news/local-news/2025/06/18/church-street-in-burlington-vt-is-getting-a-new-name-this-summer/
https://www.boston.com/news/local-news/2025/06/18/church-street-in-burlington-vt-is-getting-a-new-name-this-summer/
https://www.nytimes.com/2025/06/24/climate/vermont-green-soccer-climate.html?unlocked_article_code=1.R08.65jY.TSRpvEhwktIp&smid=url-share
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DAILY OCCUPANCY TRENDS
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3.1 days

Avg Length of Stay

Top Visitor Origin States

% share of total

Massachusetts NG 1:.3%
wew York NG 12.1%
connacticut || NG 11.2%
vermont [ 10.0%%
New Hampshire [N 7.0%
FAorida [ 6.5
Pennsylvania [l 3.7%
New Jersey - 3.7%
Rhode Island [l 2.9%
Maine [l 2.5%
Colerado Il 2.3%
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Top Visitor Origin MSAs
35 share of total
Boston-Cambridge-Newton, MaA-NH [NNNEGEGEGEG =. 7+
Mew York-Newark-Jersey City, NY-N |G 7.c%:
providence-warwick, RI-Ma [ .72
Hartford-west Hartford-East Hartford, CT [ 2.4
vermont Non-Matropolitan Area [ 2.0
Lebanon-Claremont, NH-VT [l 2.3%
Rutland, vT [l 2.9%
Mew Haven, CT [l 2.2%
Bridgeport-Stamford-Danbury, CT [l] 1.7%
Philadelphia-Camden-Wilmington, PA-NI-DE-MD [l 1.6%
Manchester-Nashua, NH [l 1.6%

TransUnion Credit Card Spend
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70.4K $242 241.5K $71
Cardholders Avg. Spend per Transactions Avg. Spend per
Cardholder Transaction
-0.0% -0.8% -12.9% +3.7%

vE. Previous Year w5, Pravious Yoar

Spending Categories

Average spend per transaction

Lodging™

[

Other Categories _ 59
Transportation - £56

Food & Beverage 543

Avg. Spend per Transaction &

w5, Previous Year w5, Pravious Year

Spand Shara by Age™ Spand Share by Income™

$284 20-28 || 4.2% <50k 12.9%
50-100K 22.3%
30-39 10.9%
100- 150k 28, 7%
40-49 15.7%
150-200k 14.0%
S0-64 40.5%
200250k 7.4%
Lot SN 250k+ 14.5%



