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Travelers with Travel Plans in the Next Six Months Comparison

89%91%91%93%93%91%91%92%91%90%88%
92%91%89%92%91%90%92%90%87%

91%89%

5/244/263/293/12/11/411/2910/269/288/318/37/66/85/114/133/303/163/22/162/21/191/5
0

20

40

60

80

100

*Note: Data spanning multiple years, beginning from 1/5/2022.
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Indicated that Coronavirus Would Greatly Impact their Decision to 
Travel in the Next Six Months
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Indicated that Concerns About Personal Financial Situation Would 
Greatly Impact their Decision to Travel in the Next Six Months

*Note: Data spanning multiple years, beginning from 1/5/2022.
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Indicated that Transportation Costs Would Greatly Impact their 
Decision to Travel in the Next Six Months

Travel Sentiment Study Wave 74
*Note: Data spanning multiple years, beginning from 1/5/2022.
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Impact of Gas Prices on Decisions to Travel in Next Six Months
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Indicated that Gas Prices* Would Greatly Impact their Decision to 
Travel in the Next Six Months
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*Note: Prior to 8/31, respondents were asked about the impact of rising gas prices. Beginning on 8/31, rising was removed from the question. 
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Impact of Inflation on Decisions to Travel in Next Six Months
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Indicated that Inflation Would Greatly Impact their Decision to Travel 
in the Next Six Months
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Impact of Airfare Prices on Decisions to Travel in Next Six Months
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Indicated that Airfare Prices Would Greatly Impact their Decision to 
Travel in the Next Six Months
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Next Trip Travelers Will Take
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Trip to another international destination

I don't currently have any travel plans

International trip to Canada or Mexico

I will vacation at home first (i.e., staycation)
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Activities Travelers Plan to Do on Next Leisure Trip
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Activities Travelers Plan to Do on Next Leisure Trip
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How likely are you to stay in a short term rental (Airbnb, Vrbo etc.) on your next trip?
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Do you support having short term rentals (Airbnb, Vrbo etc.) within your 
neighborhood?
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Among those who would likely stay in a short term rental on their next trip*

Do you support having short term rentals (Airbnb, Vrbo etc.) within your neighborhood?

3% 7% 22% 32% 37%
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*Respondent indicated they are ‘somewhat likely’ or ‘very likely’ to stay in a short term rental on next trip
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Thinking about your travel behavior on your most recent trip, did you do any of the 
following:
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I ensured I left the destination as it was when I arrived

I limited my impact on the local environment by practicing
responsible travel (recycling, reducing waste, etc.)

I researched the local culture/traditions in the destination before
traveling

I chose to visit less traveled parts of the destination to avoid
overcrowding

I ensured I was informed of local regulations/laws

None of the above
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Longwoods International Research
longwoods-intl.com/covid-19

Miles Partnership COVID-19 Communication Center
covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/covid-19
covid19.milespartnership.com


Thank You
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