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*Note: Data spanning multiple years, beginning from 1/5/2022.
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Travelers with Travel Plans in the Next Six Months Comparison
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Indicated that Coronavirus Would Greatly Impact their Decision to 
Travel in the Next Six Months

*Note: Data spanning multiple years, beginning from 1/5/2022.
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Indicated that Concerns About Personal Financial Situation Would 
Greatly Impact their Decision to Travel in the Next Six Months

*Note: Data spanning multiple years, beginning from 1/5/2022.
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Indicated that Transportation Costs Would Greatly Impact their 
Decision to Travel in the Next Six Months

Travel Sentiment Study Wave 80
*Note: Data spanning multiple years, beginning from 1/5/2022.
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Impact of Gas Prices on Decisions to Travel in Next Six Months
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Indicated that Gas Prices* Would Greatly Impact their Decision to 
Travel in the Next Six Months
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*Note: Prior to 8/31, respondents were asked about the impact of rising gas prices. Beginning on 8/31, rising was removed from the question. 
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Impact of Inflation on Decisions to Travel in Next Six Months
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Indicated that Inflation Would Greatly Impact their Decision to Travel 
in the Next Six Months
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Impact of Airfare Prices on Decisions to Travel in Next Six Months
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Indicated that Airfare Prices Would Greatly Impact their Decision to 
Travel in the Next Six Months
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Compared to last year, how often do you plan to travel this holiday 
season?
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About the same amount of travel

Less travel

0 10 20 30 40 50 60



Travel Sentiment Study Wave 80

Compared to last year, how much do you plan to spend on travel this 
holiday season?
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holiday travel 
plans
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More spending
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Less spending
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Compared to last year, how much do you plan to spend on travel this 
holiday season?
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Do not have 
holiday travel 
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Thinking about your travel plans for the holiday season which of the following 
activities are you planning to participate in during your trip: 
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Visit friends/relatives

Go shopping

See holiday lights

Visit a national park, state park, or monument

Attend a festival/fair

Visit a museum, art gallery, or other arts/cultural institution

Attend a sporting event

Attend a live performance (theater, concert, etc.)

Go to a winery, brewery, or distillery

Participate in winter sports (ice skating, skiing, snowboarding, etc.)

Participate in a race (run, bike, etc.)
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Thinking about your travel plans for the holiday season which of the following 
activities are you planning to participate in during your trip: 



UPCOMING HOLIDAY TRAVEL PLANS*

*Involving traveling at least 50 miles from home

are not planning to take a 
trip this holiday season
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I plan to work remotely, away from home, in another US location
for 1-4 weeks

I plan to work remotely, away from home, in another US location
for 4 or more weeks

I plan to work remotely, away from home, in an international
location for at least 1-2 weeks

I plan to work remotely, away from home, in various locations
over the next 12 to 24 months

I am planning to move long-term or permanently to a new home
location and work remotely from there
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I don’t plan to work 
remotely, away from home, 
in the next 12-24 months

15% Don’t know/Undecided

Which of the following describes your remote work plans within the next 12-24 
months? 



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 80

15%

8%

7%

7%

6%

10%

8%

7%

9%

7%

I plan to work remotely, away from home, in another US location for
1-4 weeks

I plan to work remotely, away from home, in another US location for 4
or more weeks

I plan to work remotely, away from home, in an international location
for at least 1-2 weeks

I plan to work remotely, away from home, in various locations over
the next 12 to 24 months

I am planning to move long-term or permanently to a new home
location and work remotely from there

0 5 10 15 20

November 15, 2023 October 26, 2022

55%
I don’t plan to work 
remotely, away from home, 
in the next 12-24 months

15% Don’t know/Undecided

-3 points 
from 

10/26/22

+1 points
from 

10/26/22

Which of the following describes your remote work plans within the next 12-24 
months? 



Longwoods International Research
longwoods-intl.com/covid-19

Miles Partnership COVID-19 Communication Center
covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/covid-19
covid19.milespartnership.com


Thank You
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