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Indicated that Concerns About Personal Financial Situation Would 
Greatly Impact their Decision to Travel in the Next Six Months

IMPACT ON TRAVEL PLANS

2023

*Note: Data spanning multiple years, beginning from 1/4/2023.

2024



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 82

34%

31%

31%

30%

28%

25%

18%

8%

5%

22%

I'm reducing the amount I spend on retail purchases

I'm reducing the number of trips I'm taking

I'm reducing the amount I spend on entertainment and recreation

I'm choosing destinations closer to home

I'm choosing to drive instead of fly

I'm reducing the amount I spend on food and beverage

I'm reducing the amount I spend on lodging

I am choosing not to travel at all

I'm canceling trips

My financial situation is not impacting my travel plans

0 10 20 30 40

Impact of Personal Financial Situation on Travel Plans



34%

31%

31%

30%

28%

25%

18%

8%

5%

22%

31%

27%

32%

26%

21%

26%

21%

8%

4%

24%

I'm reducing the amount I spend on retail purchases

I'm reducing the number of trips I'm taking

I'm reducing the amount I spend on entertainment and recreation

I'm choosing destinations closer to home

I'm choosing to drive instead of fly

I'm reducing the amount I spend on food and beverage

I'm reducing the amount I spend on lodging

I am choosing not to travel at all

I'm canceling trips

My financial situation is not impacting my travel plans

0 10 20 30 40

February 7, 2024 June 21, 2023

IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 82

Impact of Personal Financial Situation on Travel Plans



IMPACT ON TRAVEL PLANS

24%
29%

19%18%18%19%18%20%20%21%18%
27%24%

27%

2/71/1011/1510/119/138/167/196/215/244/263/293/12/11/4
0

20

40

60

80

Indicated that Transportation Costs Would Greatly Impact their 
Decision to Travel in the Next Six Months
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Impact of Gas Prices on Decisions to Travel in Next Six Months
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Indicated that Gas Prices Would Greatly Impact their Decision to 
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Indicated that Inflation Would Greatly Impact their Decision to Travel 
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Indicated that Airfare Prices Would Greatly Impact their Decision to 
Travel in the Next Six Months
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Longwoods International Research
longwoods-intl.com/covid-19

Miles Partnership COVID-19 Communication Center
covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/covid-19
covid19.milespartnership.com


Thank You
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