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*Note: Data spanning multiple years, beginning from 1/4/2023.

IMPACT ON TRAVEL PLANS

2023

Travelers with Travel Plans in the Next Six Months Comparison
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Activities Travelers Plan to Do on Next Leisure Trip
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Go on a hike or bicycle ride
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Attend a festival or other non-sports special event

Attend an amateur or professional sporting event
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Indicated that Concerns About Personal Financial Situation Would 
Greatly Impact their Decision to Travel in the Next Six Months
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*Note: Data spanning multiple years, beginning from 1/4/2023.
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Indicated that Transportation Costs Would Greatly Impact their 
Decision to Travel in the Next Six Months
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Impact of Gas Prices on Decisions to Travel in Next Six Months
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Indicated that Gas Prices Would Greatly Impact their Decision to 
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Impact of Inflation on Decisions to Travel in Next Six Months
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Indicated that Inflation Would Greatly Impact their Decision to Travel 
in the Next Six Months
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Impact of Airfare Prices on Decisions to Travel in Next Six Months
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Indicated that Airfare Prices Would Greatly Impact their Decision to 
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Longwoods International Research
longwoods-intl.com/covid-19

Miles Partnership COVID-19 Communication Center
covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/covid-19
covid19.milespartnership.com


Thank You
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