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IMPACT ON TRAVEL PLANS

Travelers with Travel Plans in the Next Six Months Comparison
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IMPACT ON TRAVEL PLANS

Indicated that Concerns About Personal Financial Situation Would Greatly

Impact their Decision to Travel in the Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Transportation Costs Would Greatly Impact their Decision to

Travel in the Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Gas Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Gas Prices Would Greatly Impact their Decision to Travel in

the Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Inflation on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Inflation Would Greatly Impact their Decision to Travel in the

Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Airfare Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Airfare Prices Would Greatly Impact their Decision to Travel in

the Next Six Months
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IMPACT ON TRAVEL PLANS

In the last six months, have you used an electric vehicle to travel on a trip?

Yes - on an overnight trip 13%

Yes - on a day trip 11%

No - | took a trip but did not use an electric vehicle 77%

American Travel Sentiment Study: Wave8 T D INTERNATIONAL | TARTaERs



IMPACT ON TRAVEL PLANS

In the last six months, have you used an electric vehicle to travel on a trip?

Yes - on an overnight trip
20%

11%
Yes - on a day trip
9%

77%
No - | took a trip but did not use an electric vehicle
71%
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IMPACT ON TRAVEL PLANS

On your next trip, how likely are you to use an electric vehicle?

Very likely 10%

Somewhat likely 16%

Neither likely nor unlikely 18%

Somewhat unlikely 13%

Very unlikely
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IMPACT ON TRAVEL PLANS

On your next trip, how likely are you to use an electric vehicle?

10%
Very likely
17%

Somewhat likely
20%

18%
7%

Neither likely nor unlikely

13%
2%

Somewhat unlikely

42%
Very unlikely
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IMPACT ON TRAVEL PLANS

Activities Travelers Plan to Do on Next Leisure Trip
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Visit a national park, state park, or monument

Visit a museum, art gallery, or other arts/cultural institution

Go on a hike or bicycle ride
Attend a festival or other non-sports special event
Attend an amateur or professional sporting event
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IMPACT ON TRAVEL PLANS

Activities Travelers Plan to Do on Next Leisure Trip

56%

—

Visit friends and family
51%

49%
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Go to a beach/waterfront

Take a road trip
44%

42%

Go shopping

Explore a city
34%

Visit a national park, state park, or monument
30%

Visit a museum, art gallery, or other arts/cultural institution

Visit an amusement park or theme park
22%
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Explore a rural area

19%

Go to a winery, brewery, or distillery 17%

. . . 19(y

Go on a hike or bicycle ride —15% °

18%
7%

Attend a festival or other non-sports special event

Attend an amateur or professional sporting event
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IMPACT ON TRAVEL PLANS

In the next six months, are you planning any trips for the purpose of
attending one or more of the following:

Music concert 28%
Major sporting event 23%
Other special event 20%
Music festival 17%
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IMPACT ON TRAVEL PLANS

On your most recent trip in the last three months, what level of service
did you receive from tourism and hospitality businesses?

A higher level of service than before the pandemic - 19%
The same level of service as before the pandemic _ 68%
A lower level of service than before the pandemic . 13%
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IMPACT ON TRAVEL PLANS

On your most recent trip in the last three months, what level of service
did you receive from tourism and hospitality businesses?

19%

A higher level of service than before the pandemic
19%

68%
The same level of service as before the pandemic

A lower level of service than before the pandemic
22%
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IMPACT ON TRAVEL PLANS

When traveling in the next three months, what level of service do you
expect to receive from tourism and hospitality businesses?

A higher level of service than before the pandemic 24%

The same level of service as before the pandemic 67%

A lower level of service than before the pandemic 9%
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IMPACT ON TRAVEL PLANS

When traveling in the next three months, what level of service do you
expect to receive from tourism and hospitality businesses?
24%

A higher level of service than before the pandemic
27%

67%
The same level of service as before the pandemic

9%
A lower level of service than before the pandemic
10%
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Additional Resources

Longwoods International Research
www.longwoods-intl.com/travel-sentiment

\ Miles Partnership Research and Insights

www.MilesPartnership.com/How-We-Think
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http://www.longwoods-intl.com/travel-sentiment
http://www.milespartnership.com/How-We-Think
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