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IMPACT ON TRAVEL PLANS

American Travel Sentiment Study: Wave 86

Travelers with Travel Plans in the Next Six Months Comparison
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IMPACT ON TRAVEL PLANS

Indicated that Concerns About Personal Financial Situation Would Greatly 

Impact their Decision to Travel in the Next Six Months

29%
26% 26% 25%

29%

23%

0

20

40

60

80

Jan Feb Mar Apr May Jun

American Travel Sentiment Study: Wave 86

2024



IMPACT ON TRAVEL PLANS

Indicated that Transportation Costs Would Greatly Impact their Decision to 

Travel in the Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Gas Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Gas Prices Would Greatly Impact their Decision to Travel in 

the Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Inflation on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Inflation Would Greatly Impact their Decision to Travel in the 

Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Airfare Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Airfare Prices Would Greatly Impact their Decision to Travel in 

the Next Six Months
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IMPACT ON TRAVEL PLANS

In the last six months, have you used an electric vehicle to travel on a trip?
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IMPACT ON TRAVEL PLANS

In the last six months, have you used an electric vehicle to travel on a trip?

American Travel Sentiment Study: Wave 86
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IMPACT ON TRAVEL PLANS

On your next trip, how likely are you to use an electric vehicle? 
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IMPACT ON TRAVEL PLANS

On your next trip, how likely are you to use an electric vehicle? 

American Travel Sentiment Study: Wave 86
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IMPACT ON TRAVEL PLANS
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Activities Travelers Plan to Do on Next Leisure Trip



IMPACT ON TRAVEL PLANS

American Travel Sentiment Study: Wave 86
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IMPACT ON TRAVEL PLANS

In the next six months, are you planning any trips for the purpose of 

attending one or more of the following:

American Travel Sentiment Study: Wave 86
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IMPACT ON TRAVEL PLANS
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On your most recent trip in the last three months, what level of service 

did you receive from tourism and hospitality businesses?

14% Have not taken a trip in last three months 



IMPACT ON TRAVEL PLANS

On your most recent trip in the last three months, what level of service 

did you receive from tourism and hospitality businesses?
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IMPACT ON TRAVEL PLANS

24%
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The same level of service as before the pandemic

A lower level of service than before the pandemic

When traveling in the next three months, what level of service do you 

expect to receive from tourism and hospitality businesses? 
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IMPACT ON TRAVEL PLANS

When traveling in the next three months, what level of service do you 

expect to receive from tourism and hospitality businesses? 
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Additional Resources

www.longwoods-intl.com/travel-sentiment

Longwoods International Research
www.longwoods-intl.com/travel-sentiment

www.MilesPartnership.com/How-We-Think

Miles Partnership Research and Insights
www.MilesPartnership.com/How-We-Think

http://www.longwoods-intl.com/travel-sentiment
http://www.milespartnership.com/How-We-Think
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