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MONTHLY SUMMARY  

TRENDS FOR THE MONTH: 
 

• The Top Overseas Countries for September 2023 visitor arrivals were between the United States and the United Kingdom 
357,125, Germany 201,204, Japan 173,117, India 162,815 and South Korea 157,457. 
 

• The Top 5 Overseas Countries YTD 2023 visitor arrivals were between the United States and the United Kingdom 
2,854,217, Germany 1,360,316, India 1,356,014, South Korea 1,178,994 and France 1,172,355. 
 
• Top Foreign Ports in November 2023 serving U.S. locations were London Heathrow (LHR) 1.267 million, Cancun (CUN) 
978,000, Toronto (YYZ) 978,000, Mexico (MEX) 696,000 and Paris (CDG) 598,000. 
 

FY24 Goals October November December FY24 Y-T-D 
Total 

Sales Calls  35 19 3 4 46 

GTE 8 clients 0 0 0 9 

Guide Distributions 10,000 32 8923 2 9,083 

Training Sessions 4 1 0 0 9 

Sales Mission 1 0 0 0 0 

Consumer Shows 2 0 0 0 0 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
Capital Region USA product included in 4 December e-newsletter 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
Capital Region USA product included in 29 December e-newsletter 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
Capital Region USA product included in Winter 2023/24 Magazine 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Frontier 
America 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Frontier America 
Capital Region USA product  
included in 19 December e-newsletter 
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CONSUMER PROMOTIONS UK 

 
 
 
 

American & Worldwide Travel 
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CONSUMER PROMOTIONS UK 

 
 
 
 

North America 
Travel Service 
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CONSUMER PROMOTIONS UK 

 
 
 
 

North America 
Travel Service 
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TRADE FAMS 

 
 
 
 

American Affair 
Travel Agent Incentive launched 
to win a place on a Capital 
Region USA Fam Trip in 2024 
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CONSUMER PROMOTIONS UK 

Independent 
14 December feature 
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CONSUMER PROMOTIONS UK 

Visit USA 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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SALES CALLS UK 
Stewart Travel 
Kevin Preston – Product Manager 
KevinPreston@stewarttravel.co.uk 

Posted link to ‘A Tale of 3 Cities’ rail tour on CRUSA facebook. Meeting with Kevin to 
discuss opportunities for training/meeting during Sales Mission and product 
development. Need to confirm timings at a later date. 

North America Travel Service 
Yvonne Spencer – Sales Director 
yvonne.spencer@nats-uk.com 

Further discussions on Travel Agent training event @ Balmoral Hotel in Edinburgh and 
sent through requested partner logos. Andy Abbs (Scotland Sales) will be the NATS 
representative and handling the invitations.  

Trailfinders Posted link to ‘Capital Region & the Blue Ridge Mountains’ on CRUSA facebook. 

Frontier Travel 
Sandra Potter - Founder 
SandraPotter@frontier-travel.co.uk 

Sandra contacted us to say their new USA site has gone live and features lots of new 
CRUSA product. Re-sent GTE information for consideration. 

Purely America 
Andrew Bird– Director 
andrew@purelyamerica.co.uk 

Sent through amends and new images for London Life Magazine advertorial (January 
edition). Fairfax County also running advertorial in same issue. 

Gold Medal 
Sarah Bird - Product Manager 
sarah.bird@goldmedal.co.uk 

Leanne advised that she would be moving departments (FL only) and introduced us to 
Sarah Bird who will be taking over her role. Plans to have zoom meeting with Sarh 
asap in the New Year but sent GTE details in the meantime. 

America As You Like It 
Cath Pusey – Product Manager 
cath@americaasyoulikeit.com 

Contacted Cath & Angie for clarification on co-op marketing plan. Confirmed activity all 
now approved and meeting with Cath for next month to review all activity/product. 

Travelbag 
Katie Ellis - Destination Manager 
Katie.ellis@travelbag.co.uk 

Contacted Katie & Geoff for clarification on co-op marketing plan. Confirmed activity all 
now approved and meeting with Katie for next month to review all activity/product. 

Wexas 
Katrin Rummer – Product Manager 
Katrin.Rummer@wexas.com 

Contacted Katrin for clarification on co-op marketing plan. Confirmed activity all now 
approved. 
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SALES CALLS UK 

Platinum Travel (Ireland) Posted ‘Captivating Capital Region’ on CRUSA Facebook. 

Major Travel 
Brina Dando – Head of Product 
abbas@major.travel 

Zoom Meeting with Brina & Rute to discuss in depth the plans for the travel agent 
training event in London during the Sales Mission. Confirmed budget and venue. 

American Affair 
Stuart Rogers - Product Manager 
stuart.rogers@canadianaffair.com 

Zoom meeting with Stuart to discuss 6-night itinerary for planned Travel Agent Fam for 
2Q 2024 in lieu of marketing. Signed off promotional collateral to promote the 
incentive/fam places. 

Barrhead Travel 
Andrew McAulay – Group Head 
Andrew.McAulay@barrheadtravel.co.uk 

Zoom Meeting with Andrew to discuss in detail set up and format for training at 
flagship Glasgow store during Sales Mission followed by meeting with the Product & 
Marketing teams at HQ. Sent through requested CRUSA overview to go out to staff. 

Glen Travel Posted ‘Washington, DC’ product on CRUSA Facebook. 



 

 
 

 

MONTHLY PUBLIC RELATIONS ACTIVITY REPORT 
Office: United Kingdom 

Month: December 2023 
PR Monthly 

Overview 
December generated coverage: 

- AVE: £23,225.40 / Approx. $29,304.32 

- Total circulation: 638,627 

- 2 pieces of coverage 

 

Monthly coverage titles included: 

- The Scottish Sun 

- The Sun (Scotland) 

Individual Media 

Visits: 

 Individual Media Visit  

Name Publication Dates of 
travel 

VA MD DC Status 

Jane Knight Mail on Sunday 20 – 27 
August 2023 

x x x FINN monitoring for coverage. 

Jamie Harkin The Scottish Sun 21 – 28 
October 
2023 

x x x FINN shared Jamie’s coverage in 

December.  

Dom Eames  LoveEXPLORING 20 – 27 April 
2024 (TBC) 

x x x FINN shared Dom’s feature angles 

with partners and awaiting feedback 

to confirm the trip.  

 

Group Press 

Trips: 

Group trips: 

 Coverage has been published in Women’s Health (Sarah Coleman), The Sunday Post (Scotland) 
(Wendy Rigg), Cosmopolitan UK (Sophie Leen) and The Scotsman (Emma Newland) 

  FINN is monitoring the below publications for coverage:  

o Red Magazine – Fiona Andrews 

o Cosmopolitan – Sophie Leen (two additional pieces on Maryland and DC) 

Media Mission, 18 

– 24 February 2024 

 FINN shared updated mission proposal for approval 

 FINN secured restaurant venues in London, Dublin and Brighton 

 FINN began inviting media to the London dinner  

 FINN began inviting key editors to one-to-one media meetings  

 FINN began inviting Irish media to the Dublin dinner  

Written Materials 

and Press 

Releases: 

Press releases and written material in development in December 

 Press release – ‘Festive season in the Capital Region’ – FINN actioned edits from the partners and 
pitched far and wide 

 FINN continued to pitch ‘Autumn in the Capital Region’ and followed up with key media 



 

Media Enquiries:   FINN shared information on what’s new in the Capital Region for 2024 with Tamara Hinson for her 
Nat Geo Traveller commission about the US East Coast 

 FINN shared information on the 60th anniversary of the Civil Rights Act with Visit USA for their 
November and December content submission request 

 FINN shared information on the 60th anniversary of the Civil Rights Act with Aisha Sembhi for their 
‘interesting new travel stories’ feature for the BBC 

Meetings and 

Events: 

 FINN met with Rick Jordan contributing editor at Conde Nast Traveller and discussed stand out 
hotels around the Capital Region as well as key culinary experiences and restaurants for possible 
round ups 

 FINN met with Chris Dywer, Freelancer and contributor to Robb Report, to discuss key highlights 
from the region including culinary experiences 

 FINN met with Selma Day, Editor of Mayfair Times, to discuss possible editorial opportunities with 
the magazine. FINN discussed luxury offerings around the region 

 FINN met with freelancer, Katie McGonagle and discussed editorial opportunities for Capital 
Region highlighting key offerings around the region. FINN included Katie in the target media list for 
the February media mission 

 FINN met with Lizzie Franier, journalist at The Times, who is interested in visiting the US due to 
having family in the country. FINN discussed key offerings around the region and she has shown 
interest in the Capital Region. FINN has added her to the media mission target list 

 
 

Social Media:  FINN posted December content across Twitter, Instagram, and Facebook 

 

 FINN amended the December content calendar based on CRUSA feedback 

 FINN drafted January content for Twitter, Instagram and Facebook and shared with CRUSA for 

approval 

*See social media report for full details and statistics 

Channel Number of Posts 

Instagram 21 

Facebook 25 

Future Activity 

Plan: 

In addition to usual ongoing media activities, FINN will: 

 Monitor publications for media press trip coverage 

 Liaise further with media to discuss 2024 press trip opportunities   

 Finalise and share the 2024 PR plan  

 Continue outreach for the February 2024 media mission   

Submitted by 

and Date: 

Amy Skelding, Anna Beketov, Rachel Santa Cruz and Elly Babe on 10 January 2024 
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TRENDS FOR THE MONTH: 2023 was overall a good year for specialist tour operators in the United States, with turnover up 

slightly compared to 2022. The levels of 2019 (pre-covid) were not reached for the majority of partners TO/agencies, which is not necessarily a 

surprise because coming out of covid most estimates were counting on a return to 2019 levels from 2024 or even 2025.

The price increase has had the beneficial effect of inflating the average basket of French visitors to the US and the TOs are therefore seeing 

fewer customers but a higher turnover - and therefore many are there, especially those specializing in travel tailor-made and more focused on the 

high end.

MONTHLY SUMMARY 
FRANCE

FY24 Goals

Semester 1
December January February FY24 Y-T-D Total

Sales Calls 30 5 33

Media Calls n/a

Trade FAMs 4 0 12

Guide Distributions 5,321 500 5,650

Training Sessions 4 1 9

GTE Tour Ops recruitment 8 11 11

Consumer Shows n/a

Sales Mission 1 1 1

Media Mission 1

Media FAMs 4 0 3

News (Press) Releases 6 1 6

Newsletters (Trade) 6 1 6

Facebook posts 30 6 38
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FRENCH SALES CALLS

Travel 2 America

Lijsbet Place Eelants 7

NL - 1382 Weesp

Edwin Van Delden- Owner

edwin@travel2america.nl

Travel 2 America is a tour operator that organizes tailor made individual-

and group travel to North America and Canada, by car, RV or motorcycle.

The owner is also a journalist who publishes in magazines in the

Netherlands. They specialize in off the beaten track and aim at the higher

income / retired client. Following the luncheon organized during the 2023

Sales Mission, Edwin expressed his high interest in coming to explore

CRUSA for 14 days at the end of January 2024 to develop new products.

The MRF has been sent.

Cercle des Voyages

31, Avenue de l’Opéra

F – 75001 Paris

Anthony Enault – Product Manager

antony@cercledesvoyages.com

Following GTE Annapolis, Anthony created and published a brand new

CRUSA program (by train)

https://www.cercledesvoyages.com/voyage/washington-et-la-virginie-en-

train/

DC, Alexandria, Fredericksburg, Richmond, Williamsburg, Norfolk and

Virginia beach are highlighted.

The program has been promoting in the home page for 2 weeks in

December.

American Motors Travel

73, Avenue Henri Ginoux

FR – 92120 Montrouge

Charlene Sultan– Owner

tourcsamt@amtpromotion.fr

Charlene organizes a spring group trip for 15 biker clients. They'll be

following the https://www.american-motors-travel.com/voyage-a-

moto/etats-unis/blue-ridge-tours-259 itinerary, and she's asked us for

information on "biker-friendly" accommodation. We also took the

opportunity to review the region and, in particular, to tell her about "Back of

the Dragons".

Business is good and reservations for 2024 are excellent.
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FRENCH SALES CALLS

Amerikasia

48, rue Franklin

F – 69002 Lyon

Sabrina Barré – Product Manager

sabrina.barre@amerikasia.fr

Sabrina let us know that they had hired Ambre Berge-Montamat to

reinforce the team following the agency's good business. We took the

opportunity to do a training course on the region and Ambre would be very

interested in taking part in the next GTE Charlottesville.

La Route des Voyages

59, rue Franklin

F – 69002 Lyon

Laetitia Galera – Product Mgr 

laetitia@routedesvoyages.com

Briefing with Laetitia on what's new in the region and the train itineraries

she wants to develop. She told us about the new recruit Sophie Jovillard

(ex Cercle des Voyages) who joined the team in September 2023.



4

TRAINING PRESENTATIONS 
FRANCE

For each Training:

Company name:

Number of Clients Trained:

Type of Clients Trained: 

Comments:

Visit USA Belgium Webinar on December, 21

52

Travel agents and Tour operators

We’ve been invited to do a 1h training focused on CRUSA. Great interest 

from the participants
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CRUSA Sales Mission
France, Belgium, Netherlands

December 11-15

The annual Sales Mission took place from December 11 to 15, 2023, and was attended by Erica Riddle

O'Neil (Destination DC), Ryan Winfree (VTC), Kelly Norman (Virginia Beach), Paul Bobson (MWAA), Stacey

Sheetz (CRUSA).

Throughout the week we held meetings with French and Belgian tour operators, and a luncheon was held on

Friday December 15 with a selection of 17 top tour operators and Dutch airline representatives. Great

success!
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FACEBOOK 
FRANCE

Fans: 12,759

Our FB posts are still generating great interaction with our fans.
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INSTAGRAM 
FRANCE

Instagram France:  @region_capitale_usa 

Followers: 200
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TRADE NEWSLETTER 
FRANCE
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TRADE NEWSLETTER 
FRANCE
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TRADE NEWSLETTER 
FRANCE
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TRADE NEWSLETTER 
FRANCE
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PRESS RELEASE
FRANCE



13

PRESS RELEASE
FRANCE
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PRESS RELEASE
FRANCE
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Monthly Update Report Germany 
December 2023 

 

 
Main PR Activities 
 

 
Media Fams 
 
We are working with freelance journalist Mrs. Flora Jaedicke, whom we met during 
the CRUSA Media Mission 2023 in Munich, on her next visit to the Capital Region 
USA. Flora is interested to tell the story about strong women of the region – from 
historic characters to current personalities (Harriet Tubman, Maggie Walker, re-
opening of National Museum of Women in the Arts, etc.). Flora negotiated in October 
with publishing house NOW Medien that they will publish the article. The travel date 
will be beginning of February 2024 and first details for the itinerary are set. 
 
 
Media Calls/Support 
 
Follow-up with freelance journalist Mrs. Susanne Wess, who visited CRUSA in April 
2023. She is planning to publish her first article in February 2024 on Virginia as a 
wine region for online magazine Genussfreak. We supported her with some updates 
(Charlottesville – Wine region of the year by Wine Enthusiast’s 2023 Wine Star 
Awards; 2024 – 250 years of first commercial vineyard). 
 
 
Highlights Media Results 
 
Journalist Mr. Thomas Riebesehl, who visited our region in spring this year, has 
published a full page article about DC by bike in the travel trade magazine touristik 
aktuell (circulation: 22,600) as well as on their online platform (35,000 UVPM). Total 
ad-value is nearly 24,000 USD. 
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We saw additional print and online articles from journalist Mrs. Verena Wolff, who 
published an article via the leading German newswire dpa about six alternatives to 
celebrate the holiday season in the US, where she included Baltimore, Washington, 
DC and Virginia Beach. In December, we saw 25 articles with a total ad-value over 
850,000 USD. 
 

 
 
In the online magazine reisenundgolfen.de, editor-in-chief Mr. Bernhard Obst 
published two additional articles from his trip in September 2023 about Williamsburg 
and the golf courses (UVPM: 41,000). 
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German Media Mission 2024   
 
Claasen Communication is working on the organization of the German CRUSA 
Media Mission, which will take place from January 28 – February 3, 2024. Start point 
will be Zurich, Switzerland, and the tour will end in Frankfurt, Germany. 
 
 
Media Cooperation with USA Entdecken 
 
Last year, the online magazine and monthly newsletter USA Entdecken started in 
Germany, which focuses on travel news, interviews and in-depth stories about the 
U.S. As we supported the editor-in-chief Mr. Christian Dose from the beginning, 
CRUSA received its own section on the online portal and was highlighted with a 
banner in the June newsletter, which linked to the CRUSA subpage at 
usaentdecken.de. 

 

 
 

 
Press Releases & News Updates 

 
In the month of December 2023, we researched 
and wrote the following press release(s), which 
were delivered to up to 700 main media contacts 
each:  
 

• Beer to taste and for the skin: Double joy at 
the new BierBath in Maryland 

 
Press releases are also posted on the website 
www.claasen.de, which is visited mostly by editors, 
travel writers, bloggers, publishing houses and 
corporate PR departments in- and outside our 
travel industry. All CRUSA press releases can be 
found in the press lounge section on 
www.claasen.de as a special service for media 
inquiries.  
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Ongoing Social Media Activities 
 
1) Facebook 
Constant updates on our German CRUSA Facebook page (12 posts in December) 
as well as on Claasen Communication’s Facebook page, including inspirational 
images, news and general travel information. We also deliver consumer support by 
answering questions via Facebook. 
 

   
 

   
 
Facebook ad campaign: 
 
In December, Claasen created three boosted posts to increase the interaction rate 
for the German Facebook page. First of all, we published a sweepstake on St. 
Nicholas’ Day, spending 400 Euros. In total, the post was liked by over 1,450 people 
and the total reach was 13,000.  
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In addition, we published two posts with the main topics on Virginia and Maryland, 
spending 250 Euros each. The first post was liked by over 1,760 people and the total 
reach was over 52,600. The second post was liked by over 1,260 people and the 
total reach was nearly 69,500. Furthermore, we proactively invited everyone, who 
liked the ads to follow our page and we got additional new followers. All in all, we 
achieved nearly 100 new followers via the organic posts, boosted posts and the 
invitations in December. 
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2) XING – social network for business professionals 

Claasen Communication uses its own company profile on the largest business social 
network in Germany XING to post news about the Capital Region USA for reaching 
out to high potentials with a big interest in traveling. More than 20.7 million members 
worldwide (most from German-speaking countries) use XING for their networking. 
 

 
 

 
Consumer & Media Support/Advice Desk  
 
This includes the helpdesk/phone support service for consumers planning to travel to 
the region as well as for media and travel agents looking for CRUSA stories, image 
support and news. Here, we act as CRUSA’s experienced information office and 
provide various advices concerning travel options and sightseeing opportunities, for 
example about the Scenic Byways, destinations in Maryland and Virginia as well as 
Washington, DC. 
 
Media Documentation 
 
On-going media documentation for the Capital Region USA, including weekly/daily 
coordination with clipping service Landau-Media in Berlin which delivers the clips to 
Claasen Communication on a weekly basis. Major results were sent immediately to 
the CRUSA partners via email. 
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Main Marketing/Sales Activities 
 
 
Sales Calls and Trainings – Monthly Summary December 2023 
 

 July 
2023 

Aug 
2023 

Sep 
2023 

Oct 
2023 

Nov 
2023 

Dec 
2024 

Total 
FY24 

First-half FY 
24 Goal 

Sales 
Calls 

3 1 4 1 6 2 16 15 

Trainings 0 0 0 0 3 0 3 5 

 
SALES CALLS 

FTI Touristik 
Mr. Jan Osmers 
Key Account Manager  

Call with Jan Osmers from FTI Touristik to give him an update 
on the Capital Region USA as well as to talk about a possible 
marketing coop in FY25. 
 

USA-Reisen.de 
Mrs. Doreen Sell 
Marketing Manager 

Support for Doreen Sell from USA-Reisen.de as she is working 
to expand the product for CRUSA and especially for Virginia 
Beach on the website of USA-Reisen.de. 
 

 
 
Sales and Marketing Projects 

 
 
Tour Operator Marketing Coop Proposals FY23/24 
 
Claasen Communication worked with the tour operators to get answers to some 
additional questions on the joint proposals. We had negotiated CRUSA customized 
marketing coop campaigns in the German-speaking market for FY23/24 with the 
following tour operators: 
 

• America Unlimited 

• CANUSA Touristik 

• CRD Touristik 

• Knecht Reisen 

• Ruck Zuck Urlaub 

• USA-Reisen.de 
 
 
CRUSA Holiday Guide Distribution  
 
In December, we distributed in total 1,054 copies of the CRUSA Holiday Guide on 
individual requests from tour operators (for consumer shows), travel agencies and 
individual consumers. 
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Knecht Reisen/United Airlines Trade Fam 
 
The Knecht Reisen/United trade fam from November 16 till 20, 2023 was a great 
success. Knecht Reisen shared the very positive experiences with the two major 
travel trade magazines in Switzerland (Travel Inside and travelnews.ch), which 
resulted into two great articles. 
 

   
 
 
DERTouristik Austria/Austrian Airlines Trade Fam 
 
We are in contact with DERTouristik Austria as they are planning a trade fam to 
Washington, DC and the surrounding from March 18/19 till 23, 2024 (TBC) for 9 
travel agents. The tour will be escorted by 2 pax – one from DERTouristik Austria 
and one from Austrian Airlines as they are sponsoring the airfare. We are working to 
finalize the TRF. 
 
 
Brochure Distribution 
 
Claasen Communication negotiated different opportunities to distribute the German 
Capital Region USA Holiday Guide at regional consumer shows as well as for some 
shows also brochures from our members: 
 

• Reisemarkt Rhein-Neckar Pfalz, January 5-7, 2024 – Faszination Fernweh 

• Magdeburg Tourism & Caravaning, January 5-7, 2024 – Fairflight Touristik 

• CMT Stuttgart, January 13-21, 2024 – Ruck Zuck Urlaub 

• Dresden Reisemesse, January 26-28, 2024 – Fairflight Touristik 

• F.re.e Munich, February 14-18, 2024 – Visit USA Germany 

• Rheinland Pfalz Ausstellung, March 7-10, 2024 – Ruck Zuck Urlaub 
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CRUSA Amadeus Campaign 
 
We supported the CRUSA team by translating advertisements for the German 
market for a campaign with Amadeus.  
 
 
USA-Reisen.de: Travel Tips Newsletter 
 
Baltimore was included in the weekly newsletter of German tour operator USA-
Reisen.de as special travel tip in the Capital Region USA. The newsletter was sent 
out on December 15, 2023. 
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