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MONTHLY SUMMARY  

TRENDS FOR THE MONTH: 
 

• The Top Overseas Countries for August 2023 visitor arrivals were between the United States and the United Kingdom 
395.944, India 220,570, Germany 199,662, Japan 197,589 and France 189,458. 
 

• The Top 5 Overseas Countries YTD 2023 visitor arrivals were between the United States and the United Kingdom 
2,497,092, India 1,193,199, Germany 1,159,112, France 1,059,213 and South Korea 1,021,537. 
 
• Top Foreign Ports in October 2023 serving U.S. locations were London Heathrow (LHR) 1.589 million, Toronto (YYZ) 1.045 
million, Cancun (CUN) 825,000, Paris (CDG) 750,000 and Mexico (MEX) 665,000. 
 

FY24 Goals October November December FY24 Y-T-D 
Total 

Sales Calls  35 19 3 42 

GTE 8 clients 0 0 9 

Guide Distributions 10,000 32 8923 9,081 

Training Sessions 4 1 0 9 

Sales Mission 1 0 0 0 

Consumer Shows 2 0 0 0 
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CONSUMER PROMOTIONS UK 

 
 
 
 

America As You Like It 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
Capital Region USA product  
included in 10 November e-newsletter 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
Capital Region USA product included in  
DC sponsored 14 November e-newsletter 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
Capital Region USA product included 
in 15 November e-newsletter 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
Capital Region USA product included in Latest Offers 
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CONSUMER PROMOTIONS UK 

 
 
 
 

Trailfinders 
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CONSUMER PROMOTIONS UK 

 
 
 
 

North America Travel Service 
Capital Region USA product  
included in 11 November  
e-newsletter 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 

 
 
 
 

North America Travel Service 
Capital Region USA product added to blog 15 November 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 
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CONSUMER PROMOTIONS UK 

 
 
 
 

American Holidays 
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CONSUMER PROMOTIONS UK 

Purely Travel 
London Life Magazine advertorial  - December issue 
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CONSUMER PROMOTIONS UK 

Visit USA 
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CONSUMER PROMOTIONS UK 

Visit USA Ireland 
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SALES CALLS UK 
America As You Like It 
Cath Pusey – Product Manager 
cath@americaasyoulikeit.com 

Meeting with Cath and congratulated them on their recent win at the Wanderlust 
Awards and confirmed mission meeting .Sent through Charlottesville announcement 
re: Wine Region of the Year award which they posted on Instagram and facebook.  

North America Travel Service 
Damian Hayward - Product Assistant 
damian.hayward@nats-uk.com 

Sent through Charlottesville announcement regarding Wine Region of the Year award. 
Discussed Travel Agent training event with Yvonne Spencer – Balmoral Hotel in 
Edinburgh been confirmed. 

Red Savannah Posted link to ‘Capitals and Colonies – East Coast Road Trip’ on CRUSA facebook. 

Travel Solutions 
Graeme Evans – General Manager 
graeme@travel-solutions.co.uk 

Followed up with Graeme who confirmed he would be delighted to attend 2024 GTE.  

Carrier Travel 
Lucy Wybraniec - Product Manager 
Lucy.Wybraniec@carrier.co.uk 

Following Eric Masterton’s email from their Travel Week meeting sent Lucy the Global 
Travel Exchange dates and details. 

Gold Medal 
Leanne Davies - Product Manager 
les@goldmedal.co.uk 

Following Eric Masterton’s email from their Travel Week meeting sent Leanne 
additional links to luxury itineraries and requested to do staff training. 
 

Barrhead Travel 
Jade Semple – Head of Business Dev 
jade.semple@barrheadtravel.co.uk 

Jade sent through opportunity to participate in an Immersive Training Day but too short 
notice. Requested instead to do training at HQ in Glasgow during Sales Mission and 
meet with the Product & Marketing teams. 

Discover North America 
Steven Donovan - MD 
steve@discovernorthamerica.co.uk 

Posted link to ‘In Freedom’s Footsteps’ on CRUSA facebook. 

Purely America 
Andrew Bird– Director 
andrew@purelyamerica.co.uk 

Sent through Charlottesville announcement on Wine Region of the Year award, plus 
content & images to Andrew for London Life Magazine advertorial. Posted link to new 
‘Capital Region By Rail’ tour on CRUSA facebook and confirmed mission meeting. 
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SALES CALLS UK 

Bonotel Exclusive Travel 
Sarah Regan – Director of Sales 
sarah.regan@bonotel.com 

Following meeting with Sarah at BUSA Travel Week – followed up with contact details 
at hotels and suggested locations where additional hotel inventory would be good. 
Intention will be to invite contractor to GTE in 2024. 

Major Travel 
Brina Dando – Head of Product 
abbas@major.travel 

Brina confirmed they would be very interested in working with us on a travel agent 
training event in London or the SE during the Sales Mission. Confirmed tentative 
budget and awaiting details. 

SALES MISSION 
10- 15 March 2024 

Confirmed London VIP Dinner venue and completed paperwork. Sent Svae the Dates 
to top 21 VIP guests and collated responses. 

American Affair 
Stuart Rogers - Product Manager 
stuart.rogers@canadianaffair.com 

Zoom meeting with Stuart & Mandy McGlade to discuss new product to be added, 
GTE attendance and planned Travel Agent Fam for 2Q 2024 in lieu of marketing. 
Posted link to ‘Historic Colonial Highlights’ tour on CRUSA facebook. 

US Embassy 
Stephen Brown-Commercial Specialist 
Stephen.Brown@trade.gov 

Zoom meeting with Stephen, Julianne OLeary and Elizabeth Walsh to discuss GTE 
results and attendance in 2024. Confirmed meeting in Dublin with Julianne during 
Holiday World Show. 



 

 
 

 

MONTHLY PUBLIC RELATIONS ACTIVITY REPORT 
Office: United Kingdom 

Month: November 2023 
PR Monthly 

Overview 
November generated coverage: 

- AVE: £48,554.8 / Approx. $61,204.12 

- Total circulation: 1,320,704 

- 6 pieces of coverage 

 

Monthly coverage titles included: 

- The Herald 

- Wanderlust  

- Northern Ireland Travel News  

Individual Media 

Visits: 

 Individual Media Visit  

Name Publication Dates of 

travel 

VA MD DC Status 

Jane Knight Mail on Sunday 20 – 27 
August 2023 

x x x FINN monitoring for coverage. 

Lynn Brown Wanderlust  24 – 29 
August 2023 

x x x FINN shared Lynn’s feature in 

Wanderlust with the partners.  

Garry Scott The Herald 11 – 17 
September 
2023 

x x  FINN shared Garry’s print and online 

feature.   

Jamie Harkin The Scottish Sun 21 – 28 
October 
2023 

x x x FINN monitoring for coverage.  

Dom Eames  LoveEXPLORING 20 – 27 April 
2024 (TBC) 

x x x FINN shared Dom’s feature angles 

with partners and awaiting feedback 

to confirm the trip.  

Libby Brodie  City AM 21 – 28 April 
2024 

x x x The partners decided against hosting 

this opportunity. FINN to relay to 

Libby and revisit outlets to cover a 

culinary press trip in 2024. 

 



 

Group Press 

Trips: 

Group trips: 

 Coverage has been published in Women’s Health (Sarah Coleman), The Sunday Post (Scotland) 
(Wendy Rigg), Cosmopolitan UK (Sophie Leen) and The Scotsman (Emma Newland) 

  FINN is monitoring the below publications for coverage:  

o Red Magazine – Fiona Andrews 

o Cosmopolitan – Sophie Leen (two additional pieces on Maryland and DC) 

Media Mission, 18 

– 24 February 

2024 

 FINN drafted and shared a proposal for the Media Mission including a target publication list.  

 FINN began researching venues in London, Dublin and Brighton including restaurants and hotels.  

Written 

Materials and 

Press Releases: 

Press releases and written material in development in November 

 Press release – Festive season in the Capital Region – FINN shared the November release with the 
partners for approval and will begin pitching in December 

 FINN continued to pitch ‘Autumn in the Capital Region’ and followed up with key media 

Media Enquiries:   FINN shared an all-agency pitch on alternative Thanksgiving destinations including DC, Maryland 
and Virgina  

 FINN shared information on the new Biscuit Run Park set to open in 2024 with Sarah Baxter for her 
feature on new walking trails for 2024 for The i paper 

 FINN shared information on scenic rail journeys around the Capital Region with Hannah Rose for 
her feature in LoveEXPLORING  

 FINN shared information on why the Capital Region is a top travel destination for 2024 with Bella 
Magazine 

 FINN shared news on Charlottesville being awarded wine region of the year for 2023 with key 
trade, food and drink publications 

 FINN shared information on Christmas markets around the region to Jack Rear at The Telegraph for 
a Christmas Market round-up 

 FINN shared feature angles on the Capital Region to Jimmy Nsubuga who was looking for USA press 
trips for the Metro 

 FINN pitched 2024 as being Maryland’s year of Civil Rights to key trade media 

Meetings and 

Events: 

 FINN attended the Visit USA Thanksgiving event with trade individuals and other US partners 
including Aer Lingus, Wanderlust, Travel Gossip and Delta Airlines. 

 FINN met with Jessica Prupas, Editor at Vera Magazine, to discuss 2024 news including the Civil 
Rights Anniversary, culinary travel highlighting Virgina’s wine, Maryland’s oyster history and DC’s 
Michelin-starred restaurants.  

 FINN met with Jacqui Agate, freelance US specialist, to discuss editorial opportunities for the 
Capital Region including 2024 events, culinary travel and unique story angles 

 FINN met with Gemma Bowes, Travel Editor at The Times to discuss what’s new in the Capital 
Region 

 FINN met with producers from Euronews to discuss broadcast opportunities with CRUSA in 2024 

 
 

Social Media:  FINN posted November content across Twitter, Instagram, and Facebook 

 

 FINN amended the November content calendar based on CRUSA feedback 

Channel Number of Posts 

Instagram 30 

Facebook 30 



 

 FINN drafted December content for Twitter, Instagram and Facebook and shared with CRUSA for 

approval 

*See social media report for full details and statistics 

Future Activity 

Plan: 

In addition to usual on-going media activities, FINN will: 

 Monitor publications for media press trip coverage 

 Liaise further with media to confirm details for individual press trips 

 Begin the 2024 PR plan  

 Continue planning the February 2024 media mission   

Submitted by 

and Date: 

Amy Skelding, Anna Beketov, Rachel Santa Cruz and Elly Babe on 9 December, 2023  
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Monthly Update Report Germany 
November 2023 

 

 
Main PR Activities 
 

 
Media Fams 
 
We are working with freelance journalist Mrs. Flora Jaedicke, whom we met during 
the CRUSA Media Mission 2023 in Munich, on her next visit to the Capital Region 
USA. Flora is interested to tell the story about strong women of the region – from 
historic characters to current personalities (Harriet Tubman, Maggie Walker, re-
opening of National Museum of Women in the Arts, etc.). Flora negotiated in October 
with the publishing house NOW Medien, that they will publish the article. The travel 
date and details for the itinerary still needs TBC. 
 
 
Media Calls/Support 
 
Image support for dpa regarding the article of journalist Mrs. Verena Wolff about six 
alternatives to celebrate the holiday season in the US. We supported the photo editor 
of dpa with several images from DC, Virginia Beach and Baltimore. 
 
Image support for Mrs. Cornelia Bruckner, editor-in-chief of German magazine 
GolfWomen. Cornelia received our press release about the renovation of the Omni 
Homestead Resort and is planning to include the hotel in one of their next features as 
the Omni offers two golf courses. We provided additional images. 
 
 
Highlights Media Results 
 
In the online magazine reisenundgolfen.de, editor-in-chief Mr. Bernhard Obst 
published on November 10, 2023 an article about the Golden Horseshoe Golf Club in 
Virginia (UVPM: 41,000). 
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Journalist Mrs. Verena Wolff published an article via the leading German newswire 
dpa about six alternatives to celebrate the holiday season in the US, where she 
included Baltimore, Washington, DC and Virginia Beach. We already saw 16 articles 
online and print with a total ad-value of over 750,000 USD. 
 

    
 
In a news update on iwanowski.de (UVPM: over 134,000), journalists Mrs. Margit 
Brinke and Mr. Peter Kraenzle, who visited Virginia and Maryland in October 2023 
included Charlottesville. 
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Journalist Mr. Carsten Heinke published an additional article about the ponies of 
Chincoteague in the women’s magazine tina (circulation: nearly 220,000; ad-value: 
over 100,000 USD). 
 

 
 
An additional article of journalist Mr. Michael Juhran (Media Group Fam June 2023) 
about the Historical Triangle in Virginia was published on November 3 in the travel 
supplement of newspaper Südwest Presse (circulation: over 930,000; ad-value: more 
than 38,000 USD). 
 

 
 
 
German Media Mission 2024   
 
Claasen Communication worked on the organization of the German CRUSA Media 
Mission, which will take place from January 28 – February 3, 2024. Start point will be 
Zurich, Switzerland, and the tour will end in Frankfurt, Germany. 
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Media Cooperation with USA Entdecken 
 
Last year, the online magazine and monthly newsletter USA Entdecken started in 
Germany, which focuses on travel news, interviews and in-depth stories about the 
U.S. As we supported the editor-in-chief Mr. Christian Dose from the beginning, 
CRUSA received its own section on the online portal and was highlighted with a 
banner in the June newsletter, which linked to the CRUSA subpage at 
usaentdecken.de. 

 

 
 

 
Press Releases & News Updates 

 
In the month of November 2023, we researched and wrote the following press 
release(s), which were delivered to up to 700 main media contacts each:  
 

• Twinkling lights and stalls: Festive attractions spread a pre-Christmas 
atmosphere in the Capital Region USA 

• Luxurious Omni Homestead Resort in Virginia opens finalized major 
renovation 

 
Press releases are also posted on the website www.claasen.de, which is visited 
mostly by editors, travel writers, bloggers, publishing houses and corporate PR 
departments in- and outside our travel industry. All CRUSA press releases can be 
found in the press lounge section on www.claasen.de as a special service for media 
inquiries.  
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Ongoing Social Media Activities 
 
1) Facebook 
Constant updates on our German CRUSA Facebook page (13 posts in November) 
as well as on Claasen Communication’s Facebook page, including inspirational 
images, news and general travel information. We also deliver consumer support by 
answering questions via Facebook. 
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Facebook ad campaign: 
 
In November, Claasen created an ad campaign to increase the followership for the 
German Facebook page, spending 400 Euros. In total, the ad was liked by over 500 
people and the total reach was nearly 22,000. Furthermore, we proactively invited 
everyone, who liked the ad to follow our page and we got additional new followers. 
All in all, we achieved about 400 new followers via the ad and the invitations. 
 

 
 
2) XING – social network for business professionals 

Claasen Communication uses its own company profile on the largest business social 
network in Germany XING to post news about the Capital Region USA for reaching 
out to high potentials with a big interest in traveling. More than 20.7 million members 
worldwide (most from German-speaking countries) use XING for their networking. 
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Cooperation with Austrian Travel Trade Magazine  
 
In November, Austrian travel trade magazine tip - travel industry professional 
published one issue that also included a “tip-exclusive USA” special supplement. We 
negotiated with the magazine to add 5,000 copies of the German Holiday Guide as 
additional supplement.  
 
Consumer & Media Support/Advice Desk  
 
This includes the helpdesk/phone support service for consumers planning to travel to 
the region as well as for media and travel agents looking for CRUSA stories, image 
support and news. Here, we act as CRUSA’s experienced information office and 
provide various advices concerning travel options and sightseeing opportunities, for 
example about the Scenic Byways, destinations in Maryland and Virginia as well as 
Washington, DC. 
 
Media Documentation 
 
On-going media documentation for the Capital Region USA, including weekly/daily 
coordination with clipping service Landau-Media in Berlin which delivers the clips to 
Claasen Communication on a weekly basis. Major results were sent immediately to 
the CRUSA partners via email. 

 
 
 
 
Main Marketing/Sales Activities 
 
 
Sales Calls and Trainings – Monthly Summary November 2023 
 

 July 
2023 

Aug 
2023 

Sep 
2023 

Oct 
2023 

Nov 
2023 

Total 
FY24 

First-half FY 
24 Goal 

Sales 
Calls 

3 1 4 1 6 14 15 

Trainings 0 0 0 0 3 3 5 

 
SALES CALLS 

Para Tours 
Mrs. Isabelle Huber 
Sales Agent 
 

After meeting Isabelle on the Visit USA event in Switzerland 
beginning of 2023, we had a call with her to give an update 
about the Capital Region USA. Para Tours is doing a North 
America event in spring 2024 and Isabelle will do a presentation 
about the US East Coast, where she would like to include the 
Capital Region USA. Besides information, we also supported 
her with images and videos. 

America Unlimited 
Timo Kohlenberg 
Owner 

In a sales call with Timo, we talked about new properties in the 
Capital Region USA and how we can promote the region to their 
customers. Timo was especially interested in some of the 
new/renovated luxury hotels, where we followed-up with 
additional information. 
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CANUSA Touristik 
Rebecca Marcks 
Marketing Manager 

Rebecca took over the responsibility from Julia Marie 
Hebenbrock and is now our main contact for any joint activities. 
We gave her an overview about the Capital Region USA and 
the USPs. 

USA-Reisen.de 
Doreen Sell 
Marketing Manager 

Product update for Doreen. She was interested to get some 
updates on themed itineraries. We also discussed the 
opportunity to do a consumer event during the upcoming 
CRUSA sales mission in April 2024. 

Fairflight Touristik 
Laura Thurm 
Sales & Product Marketing 

Update call after Brand USA Travel Week with Laura. We 
supported her with some additional fly-drive itineraries and also 
talked about brochure distribution. Fairflight is participating in 
two regional consumer shows in Magdeburg and Dresden, 
where we will distribute the German CRUSA Holiday Guide. 

Faszination Fernweh 
Sandra Kraetsch 
Product Manager 

Meeting with Sandra to discuss some opportunities for CRUSA 
promotion. They will attend a regional consumer show in 
Mannheim in January 2024 and will distribute our German 
CRUSA Holiday Guide. 

 
TRAININGS 

CRD Touristik (Hamburg) Prior to the CRD North America Days in Hamburg, we did a 
CRUSA training for 6 new CRD staff members. 

Geoplan Touristik  For the two product managers at Geoplan – Nadine Marquardt 
and Sebastian Glowacki – we did a CRUSA training highlighting 
hotels, attractions and scenic byways on a possible fly-drive 
through the region. 

Knecht Reisen Prior to the Knecht Reisen trade fam, Anja Meier, Product 
Manager USA at Knecht Reisen, asked us to do a training for 
Sonja Staffelbach and Martial Staeger (both participated in the 
trade fam).  

 
 
Sales and Marketing Projects 

 
 
Tour Operator Marketing Coop Proposals FY23/24 
 
Claasen Communication finalized the proposals with the tour operator partners in the 
German-speaking market for marketing campaigns in FY23/24. We included the 
following tour operators: 
 

• America Unlimited 

• CANUSA Touristik 

• CRD Touristik 

• Knecht Reisen 

• Ruck Zuck Urlaub 

• USA-Reisen.de 
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CRD Touristik – Open House Days in November 2023 
 
Capital Region USA participated jointly with Virginia Beach in the CRD North 
America Days from November 10 till 11, 2023 with an own booth in the stilwerk in 
Hamburg. The two days where absolutely succesful with a lot of in-depth exchanges 
with CRD customers, who have already booked or are planning a trip to the Capital 
Region USA. 
 
The stilwerk counted 6,254 visitors at the entrance over both days. The coat check 
registered that the majority spend a minimum of 2.5 hours at the show. Furthermore, 
1,532 visitors took part in the raffle, which we supported with a voucher for a 5-night 
stay at the Moxy Virginia Beach Oceanfront and 10 Capital Region TravelGuides. 
 

   
 
 
CRUSA Holiday Guide Distribution  
 
In November, we distributed in total 5,283 copies of the CRUSA Holiday Guide on 
individual requests from tour operators, travel agencies and individual consumers as 
well as supplement in the Austrian travel trade magazine tip and during the CRD 
Open House Days. 
 
 
CRUSA/United Trade Fam – October 25 – 30, 2023 
 
During the U.S. Island Hopping event in Zurich on January 19, we raffled a trade fam 
to the Capital Region USA in October 2023 for 8 participants. United Airlines 
sponsored the tickets (ZRH-IAD-ZRH plus 1 ticket FRA-IAD-FRA for the CRUSA 
escort) and also escorted the fam. In November, Natalie followed up with the 
participants and forwarded additional information. 
 
 
Knecht Reisen/United Airlines Trade Fam 
 
We supported a trade fam trip to the Capital Region USA for 8 travel agents and two 
escorts from Knecht Reisen and United Airlines from November 16 till 20, 2023. 
Together with the CRUSA partners, we finalized the itinerary and supported Knecht 
Reisen with all information they needed prior to the trip (as well as a traing for the 
staff – see above). After the trip, we did a call to follow-up. 
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Brochure Distribution 
 
Claasen Communication negotiated different opportunities to distribute the German 
Capital Region USA Holiday Guide at regional consumer shows as well as for some 
shows also brochures from our members: 
 

• Reisemarkt Rhein-Neckar Pfalz, January 5-7, 2024 – Faszination Fernweh 

• Magdeburg Tourisma & Caravaning, January 5-7, 2024 – Fairflight Touristik 

• CMT Stuttgart, January 13-21, 2024 – Ruck Zuck Urlaub 

• Dresden Reisemesse, January 26-28, 2024 – Fairflight Touristik 

• F.re.e Munich, February 14-18, 2024 – Visit USA Germany 

• Rheinland Pfalz Ausstellung, March 7-10, 2024 – Ruck Zuck Urlaub 
 
 
Swiss Single Trade Fams in October/November 2023 
 
Mrs. Silvia Hodel, travel agent at Knecht Reisen visited the Capital Region USAfrom 
October 28 till November 1, 2023. Silvia is our main prize winner from the Visit USA 
Switzerland event in January 2023. We supported her with the hotel stays and ideas 
for her trip to Baltimore and Virginia Beach. She was absolutely happy with the trip. 

 
 

Visit USA Germany Trade Newsletter 
 
We supported the German Visit USA Committee with some news from CRUSA for 
the trade newsletter which was sent out to 23,000 travel agents on November 7, 
2023. 
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TRENDS FOR THE MONTH: The number of French travelers to the USA from January to October 2023 
is on the rise, at 1,348,415 (+21.8% compared to 2022). 
France currently ranks 6th worldwide and 3rd in Europe after Canada, Mexico, the UK, Germany and India.
Tour operators report that bookings for 2024 are still very good, and that French travelers are increasingly 
anticipating their trips to the USA. The CRUSA region has been in greater demand in recent months. 

MONTHLY SUMMARY 
FRANCE

FY24 Goals
Semester 1

November December January FY24 Y-T-D 
Total

Sales Calls 30 6 28

Media Calls n/a

Trade FAMs 4 0 12

Guide Distributions 5,321 1,500 5,150

Training Sessions 4 1 7

GTE Tour Ops recruitment 8 11 11

Consumer Shows n/a

Sales Mission 1

Media Mission 1

Media FAMs 4 0 3

News (Press) Releases 6 1 5

Newsletters (Trade) 6 1 5

Facebook posts 30 7 32
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 FRENCH SALES CALLS
Les Maisons des Voyages
76, Rue Bonaparte
F -  75006 Paris
Frida Tassinari - Group Sales 
Specialist 
ftassinari@lesmaisonsduvoyage.co
m 

The Tour Operator is organizing an exceptional trip to the capital region 
from April 22 to May 1, 2024. It will be guided by a renowned French 
journalist from Le Monde (Alain Frechon). This trip will focus on culture, 
and after 6 nights in DC, the group will travel to Arlington, Charlottesville 
and Fredericksburg. Frida asked us for recommendations on the itinerary, 
as well as restaurant addresses that could accommodate groups. 
1 month before departure, we will organize a presentation session for 
participants to introduce them to their itinerary.
Frida has also ordered CRUSA guides in French to be included in the 
travel packets.

United Airlines
15, Avenue de l’Opéra
F – 75001 Paris
Antony Ouinas – Sales leisure 
Manager
Anthony.Ouinas@united.com 

Anthony announced the continuation of expansion efforts, with the return 
of the second service to Washington Dulles from May 24, 2024. He tells us 
that flight load factors are still very good (especially for Polaris). Summer 
looks set to be very good, thanks in particular to the Paris Olympics, which 
will attract a large number of Americans.

Heaven Travel
10, Avenue Felix Faure
FR – 06000 Nice
Baptiste Gibaud – Agency Director
tourisme@heaventravel.fr 

Heaven Travel is a Nice-based travel agency (opened in 2010) that 
organizes events and receptive activities for high-end clientele. The arrival 
of the new agency manager (formerly head of Comptoir des Voyages in 
Nice) is helping to develop FIT sales in the USA.
Training has been given on the region, and CRUSA guides have been sent 
out to be promoted in their agencies. Baptiste is currently reviewing 
production in the USA and will come back to us in the spring to help him 
create a new program.
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 FRENCH SALES CALLS
Esprits de Voyages
103, Bd de la République
F – 92420 Vaucresson
Norbert Sarde – Owner
norbert@espritdevoyages.com

We met Norbert at the VisitUSA workshops. He is the owner of 5 travel 
agencies in the Paris region. He knows Washington, D.C., but didn't know 
Maryland or Virginia. We gave him a full training session, and Norbert is 
interested in having us organize a training session for his teams (9 people 
in charge of the USA). A date for late January/early February will be set 
shortly. 

Voyages Couture
15, rue des 3 frères Barthélémy
F – 13006 Marseille
Sophie Durand – US Specialist 
cbsophie@voyagescouture.com 

Marseille-based travel agency specializing in "Taylor-made only". 
Sophie is a passionate traveler and knows the USA and the East Coast 
inside out. We introduced her to the latest developments in the region, 
particularly in terms of accommodation, and she was interested in new 
itinerary ideas (more in southern Virginia). We gave her all our 
recommendations

Nacel
40, rue du Louvre
F -  75001 Paris
Alexandra Lotito – Sales Agent
alexandra.lotito@nacel.fr 

Nacel is one of the leading specialists in school and student travel in 
France. Very interested in Washington, DC as a destination for spring and 
summer groups, we took the opportunity to talk about Maryland and 
Virginia, which could be of interest for new trips. Alexandra was especially 
enthusiastic about Charlottesville, Richmond and Baltimore.
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TRAINING PRESENTATIONS 
FRANCE

For each Training:
Company name:
Number of Clients Trained:
Type of Clients Trained: 
Comments:

Cercle des Voyages
8
U.S. sales specialists
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VisitUSA France Workshop
Paris, Nov, 23

The annual workshop took place in Paris (Hard Rock Café), and Emmanuelle had the opportunity to train 
travel agents and tour operators in the region. In total 220 Travel agents attended the event.

Our CRUSA guides were distributed (400 copies).
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FACEBOOK 
FRANCE

Fans:  12,759

We've been collecting more and more likes on our publications this November. On the program: Holidays 
season and culinary scene
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INSTAGRAM 
FRANCE

Instagram France:  @region_capitale_usa 

Followers: 200
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TRADE NEWSLETTER 
FRANCE
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TRADE NEWSLETTER 
FRANCE
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PRESS RELEASE #1
FRANCE
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PRESS RELEASE #1
FRANCE
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