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OOH Placeholder

BRAND MEDIA / MESSAGING MAY JUNE JULY AUGUST SEPTEMBER  INITIA BUY 
ACTUALIZED 

SPEND 

 MAY 
PLANNED 

COSTS 

JUNE-SEPT 
PLANNED 

COSTS
TOTAL COSTS

27 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 31 7 14 21

BROADCAST MEDIA
LINEAR TV

Cleveland, Columbus 25 125 125 100 100 100 100 100 $242,998 $242,998

Washington DC, Charlottesville, Harrisonburg, Roanoke-Lynchburg 50 50 50 50 25 50 50 50 50 50 50 50 50 50 50 50 50 $314,262 $928,524 $1,242,786

Charlotte, Philadelphia, Baltimore, Raleigh-Durham, Salisbury, Greenville-New Bern-Washington 25 50 50 50 50 50 50 50 $807,921 $807,921

New York (Placeholder) 125 125 100 100 $1,130,776 ( 1,130,776)  

CTV/OTT
Washington DC, Charlottesville, Harrisonburg, Roanoke-Lynchburg $50,000 $50,000

Charlotte, Philadelphia, Baltimore, Raleigh-Durham, Salisbury, Greenville-New Bern-Washington, Cleveland, Columbus, New York (Placeholder) $150,000 $150,000

 (            
DIGITAL MEDIA

DIGITAL DISPLAY/VIDEO
Adara $48,114 $401,886 $450,000

Trip Advisor $41,763 $408,237 $450,000

Undertone $300,000 $300,000

Pandora $350,000 $350,000

Verizon $8,844 $216,156 $225,000

Vistagraphics (e-mail)  INITIAL DROP  RE-DROP TO OPENS FULL DROP INITIAL DROP RE-DROP TO OPENS FULL DROP $68,886 $68,886

DV360 (Programmatic) $4,572 $88,928 $93,500
CP Programmatic Fee $16,500 $16,500

Blis (Mobile-First Partner) $150,000 $150,000

TripleLift (Native Content Distribution) $150,000 $150,000

Division D (Dedicated Digital Video Distribution) $225,000 $225,000

Content Partner Exploration $700,000 $700,000

DIGITAL TOTALS: $103,293 $0 $3,075,593 $3,178,885.85
PPC / PAID SOCIAL MEDIA

PPC (PAID SEARCH) $3,432 $146,568 $150,000

PAID SOCIAL
Facebook/Instagram (Traffic Driving Campaign) $16,065 $108,935 $125,000

Facebook/Instagram (Video Views - Inspirational Video) $25,000 $25,000

Facebook/Instagram (Engagement/Boosted Content) $416 $89,584 $90,000

Pinterest $60,000 $60,000

Pixability (YouTube) $75,000 $75,000

 PPC/PAID SOCIAL  TOTALS: $19,912.72 $25,000.00 $480,087 $525,000.00
INFLUENCER

INFLUENCER CONTENT $250,000 $350,000 $600,000

INFLUENCER TOTALS: $250,000.00 $0.00 $350,000 $600,000.00
MISC. ONGOING COMMITMENTS

Co-Op Oppurtunities $500,000 $500,000

VRLTA Travel Guide $7,200 $7,200

East Coast Gateway Welcome Center $20,789 $20,789

goWilliamsburg $47,011 $47,011

Coastal Virgina - COVID-19 Email/Print $7,500 $7,500

Virginia Media - Local Print Execution for National Travel & Tourism Week
Full Page - Virginia Gazette 5/2 $9,297 $9,297

Digital - Virginia Gazette 5/2 5/6

Full Page - Daily Press 5/3

Digital - Daily Press 5/3 5/6

Local Print (Restuarnt/Local Biz Support) $20,000 $20,000

MISC. ONGOING COMMITMENTS TOTALS: $0 $9,297 $602,500 $611,797

SUB-TOTALS: $373,205 $398,559 $7,768,399 $8,540,163
ESTIMATED AD SERVING FEES: $256,654.89 $256,654.89

ARRIVALIST RENEWAL FEE: $15,000.00 $15,000.00
TOTAL ESTIMATED COSTS: $388,205.42 $398,559.00$7,768,399 $8,555,163.11

ANNUAL BUDGET: $10,000,000.00 $10,000,000.00
CAMPAIGN TOTAL BUDGET (Plus Ad-Serving): $8,811,818.00 $8,811,818.00

VARIANCE: $1,188,182.00 $1,188,182.00




