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In today’s overly complex media landscape, PR and communications professionals have 

a profound challenge of both navigating all the noise to identify the most relevant 
conversations and deriving key insights from those conversations to inform future 
decisions.

We created this report to shed light on some of the conversation surrounding one of today’s 

most talked-about topics: Artificial Intelligence (AI). Through our research (where we focused on 
the time period of July 1, 2022 through July 31, 2023), we sought to understand: how traditional 
media outlets are covering the topic of AI; how social media users are thinking about discussing 

AI; and what both reveal around public perception of AI and the brands associated with it.

For PR and corporate communications teams in particular, this report will help:

• Identify key influencers and opinion leaders in the AI space, indicating which individuals and 

outlets PR and comms teams can target and engage with for help amplifying their AI 
messages.

• Gain insight into the types of AI-related topics and stories that are resonating with the public, 
which can then inform content creation strategies that align with current interests and 

concerns.

• Better understand the concerns and interests of key audiences. This information can guide 
messaging and communications strategies that focus on their brands’ AI initiatives.

Introduction
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The report is based on automated analysis of online news, blogs, and social 

media post mentioning artificial intelligence (AI) within the context of real-

world situations. Organizations, figures, and topics highlighted in the analysis 

are not mutually exclusive.

Un i v e r s e

Global, English language content

M a r k e t s

All Next Generation Cision Communications Cloud monitoring online news, 

broadcast, blogs and press releases. Brandwatch Consumer Research 

monitors social media platforms Twitter and Facebook.

M e d i a

Scope of Study
AI media landscape from July 1, 2022 to July 31, 2023
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Within traditional news media, AI earned over 390K mentions from 

July 1, 2022 to July 31, 2023. Discourse around the impact of AI 

on the state of labor and creative industries led traditional media 

conversations and each earned roughly 1/4th of the total 

conversation by volume, followed by privacy conversations. 

Traditional media topics were more focused on privacy and ethics 

when compared to social media conversations.

On social media, AI earned over 66M posts from July 2022. The 

impact of AI on creative works and the art community was by far 

the most visible and mentioned topic within social media, with 

discussions on labor and politics following in prominence. Negative 

posts, particularly on Twitter, gained more visibility than positive 

ones particularly on crime, art, and labor.

Public relations (PR) media accounted for 32% of the total AI 

conversation by volume. AI industry mentions were led by the 

information technology sector, which owned 39% of the top 15 

company mentions by volume, followed by social media (26%) and 

electronics (19%). Twitter, Google, Microsoft, Meta, and IBM 

earned the most mentions by volume, while OpenAI earned the 

highest percentage of news media vs. PR media.

T r a d i t i o n a l  M e d i a

S o c i a l  M e d i a

P R  &  I n d u s t r y  Ne ws

AI Executive Summary
Art and labor were prominent topics and sentiment drivers



5Copy right © 2023 Cision Ltd. All Rights Reserv ed

The artificial intelligence conversation from July 1, 2022 to July 31, 2023 earned 390K traditional news articles and 145K mentions within public relations 

media, totaling over 535K mentions. Traditional news media sentiment, which includes online news and news blogs, earned a favorable sentiment rating 

of 91% when combining positive and neutral coverage, which was 7p.p. lower than PR coverage sentiment.

The AI conversation on social media constituted 66M mentions, earning 123B in potential audience reach. Social media’s 87% favorability rating was 

largely driven by news outlets on Twitter and Facebook, while regular users generated the most negativity.

Artificial Intelligence Landscape

positive and neutral

PR Sentiment

News Volume

390K

PR Volume

Volume                   Reach

Social Media Sentiment

News Sentiment

positive and neutral

S O C I A L  M E D I A

145K

91%

98%

66M 123B

positive and neutral

87%

PR Reach

News Reach

1.6T

202B

AI earned 66m social media mentions and 390k news mentions



TRADITIONAL MEDIA
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AI Traditional Media Trend Over Time

1. Oct. 8: White House proposes “AI Bill of Rights”
2. Nov. 30: OpenAI releases ChatGPT to the public

3. Feb. 2: Q4 business analysis elevates AI 

conversation 

4. Mar. 14: GPT-4 released

5. Mar. 28: Open letter “Pause Giant AI 
Experiments” released

6. Apr. 17: Elon Musk posts about ‘TruthGPT’ 
concept

7. May 1: Geoffrey Hinton quits Google

8. May 17: Sam Altman congressional testimony

9. May 22: “Governance of Superintelligence” 

released by OpenAI

10. May 30: Open letter “Statement on AI Risk” 
released

11. Jun. 28: OpenAI sued for alleged scraping

12. Jul. 20: James Cameron’s comments on AI go 

viral

1 2

3 4
5

6

7
8

9

11
10

12

Notable AI figures Sam Altman and Geoffrey Hinton drove major visibility spikes as media focused on expert opinion
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AI-related conversations regarding labor, art, and privacy constituted the 

top three topics within traditional media between July 1, 2022 and July 

31, 2023. Traditional conversations were primarily neutral in tone, with 

9% of the conversation being negative. Crime, politics, and military 

related conversations earned the largest share of negativity as media 

drove narratives on geopolitical AI development races, the use of AI in 

military robots, and AI facial recognition software.

T r a d i t i o n a l  M e d i a  C o m m e n t a r y
Yahoo! April 13th, 2023

Inside Xi Jinping’s race to build a Communist AI

“China has become an AI superpower. In 2017, the country laid out 

plans to become the world’s main AI hub by 2030. The push was 

reportedly ordered after a bot developed by DeepMind, a UK-based 

subsidiary of Google, defeated the world champion at the fiendishly 

complicated Chinese board game Go.”

FOX News April 30th, 2023

Police using AI could lead to 'predictive' crime prevention 

'slippery slope,' experts argue

“Brian Cavanaugh […] raised concerns that surveillance-heavy 

countries such as the United Kingdom could invest more heavily in 

using AI in combination with their massive systems, which could give 

rise to more authoritarian state control as an unintended consequence.”

The Wall Steet Journal February 8th, 2023

What Is ChatGPT? What to Know About the AI Chatbot

“The release of OpenAI’s ChatGPT late November triggered a new 

global race in artificial intelligence. In March, the company’s AI model, 

GPT-4, which it used to update ChatGPT’s capabilities, upped the 

stakes even more.”

AI in Traditional Media

0% 20% 40% 60% 80% 100%

TOTAL

Military

Crime

Politics

Ethics

Privacy

Art

Labor

Traditional Media Sentiment by Topic 

Positive Neutral Negative

AI conversations on crime, politics, and military drove negativity 

https://time.com/6255952/ai-impact-chatgpt-microsoft-google/
https://www.washingtonpost.com/video-games/2023/01/20/soldiers-robot-metal-gear-solid/
https://www.forbes.com/sites/traceyfollows/2023/07/31/uk-home-office-controversy-raises-new-concerns-over-facial-recognition-software-in-retail-stores/?sh=25ab16287afb
https://au.finance.yahoo.com/news/inside-xi-jinping-race-build-050000548.html?guccounter=1&guce_referrer=aHR0cHM6Ly9hcHAuYnJhbmR3YXRjaC5jb20v&guce_referrer_sig=AQAAABOImAMAUWZoYMa5YYNg9OavAR03mLlpHfwVBWxU-KqY3QrNu-sN1wYneJP5vOSdrWvOkA03fh_UXzFv4Oo12E3cNmfiwa5EQiizufyzX25V1i2iTTMsMRFjQoW7xunnNT2Xfd-Rn-I1RrDTnUFyz4OspOIKY0g367c2yWHr2gNT
https://www.foxnews.com/world/police-using-ai-lead-predictive-crime-prevention-slippery-slope-experts-argue
https://www.foxnews.com/world/police-using-ai-lead-predictive-crime-prevention-slippery-slope-experts-argue
https://www.wsj.com/articles/chatgpt-ai-chatbot-app-explained-11675865177
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AI Traditional Media Sentiment Analysis

The use of AI in crime 
prevention, fake 

AI-generated content, 

and news on Chinese AI 

development drove 

negative sentiment up to 
17% during the week of 

April 10th 

Intellectual property 
discussions and job 

displacement reports 

drove negative sentiment 

(15% neg.) during the week 

of Jan. 30th

Traditional media sentiment shifted more negative in 2023
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• Labor: Conversations surrounding AI’s impact on labor and the workforce were 
dominated by analysis on the impact AI would have on various industries and Hollywood 
union strikes. Labor conversations included notable overlap with the art topic.

• Art: Discussion around AI art included critiques of AI art quality, reports on new 
developments in AI art processes, and predictions that the technology would displace 

artists, musicians, and writers.

• Privacy: Privacy conversations included product launch delays in the EU, analysis on 
weak privacy frameworks for AI implementation, and data scraping. 

• Ethics: Prominent ethics coverage included lack of regulatory or legal frameworks,  fake 
content and misinformation, and profit-driven motives among top companies.

• Politics: Political calls for regulation, the use of AI in campaign ads, Sam Altman’s Senate 
testimony, and the G7 AI summit led political mentions.

• Crime: Conversations on crime included the use of AI in law enforcement, AI-driven fraud 

scams, AI-generated illegal content, and regulatory efforts to curb AI-driven crime.

• Military: Military conversations were led by analysis on Chinese military AI capabilities, 

refuted news that an AI-controlled U.S. drone killed its operator, and a new U.S. army AI 
incubation hub.

A I  To p i c  T r e n d s A I  To p i c  Vo l u m e  a n d  S o V

15,530

16,570

19,730

42,170

56,470

81,150

85,640
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Privacy
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AI Topics Within Traditional Media

Military 5%

Crime 5%

Politics 6%

Ethics 13%
Privacy 18%

Art
26%

Labor 27%

Labor concerns, AI art, and data privacy led in news media

https://www.msn.com/en-us/money/companies/ibm-could-replace-7800-jobs-with-artificial-intelligence-ceo-says/ar-AA1aDTTv
https://variety.com/2023/biz/news/fran-drescher-interview-sag-strike-bob-iger-vaccines-1235672987/
https://www.theverge.com/policy/2023/6/22/23770319/secret-invasion-ai-credits-method-studios-statement
https://www.engadget.com/google-forced-to-delay-bard-ais-eu-launch-over-privacy-concerns-134124905.html
https://www.techradar.com/opinion/discords-ai-features-violate-our-privacy-and-its-time-we-pushed-back?utm_source=facebook.com&utm_medium=social&utm_campaign=socialflow&utm_content=techradar
https://www.cnbc.com/2023/07/19/waiting-on-ai-regulations-from-government-may-be-catastrophic-mistake.html
https://www.nytimes.com/2023/05/16/technology/openai-altman-artificial-intelligence-regulation.html
https://www.nytimes.com/2023/05/16/technology/openai-altman-artificial-intelligence-regulation.html
https://www.reuters.com/markets/europe/g7-should-adopt-risk-based-ai-regulation-ministers-say-2023-04-30/
https://www.foxnews.com/us/ny-police-used-ai-to-track-drivers-on-highways-as-attorney-questions-legality
https://sg.finance.yahoo.com/news/rishi-sunak-warned-over-surge-050000561.html
https://www.usatoday.com/story/news/politics/2023/06/02/us-air-force-denies-ai-drone-simulation-killed-its-operator/70280780007/
https://www.msn.com/en-in/news/techandscience/new-ai-incubation-hub-to-work-on-critical-tech-for-army-machine-learning-robotics-big-data-in-focus/ar-AA14x2uW
https://www.msn.com/en-in/news/techandscience/new-ai-incubation-hub-to-work-on-critical-tech-for-army-machine-learning-robotics-big-data-in-focus/ar-AA14x2uW
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The information technology sector dominated company mentions within traditional media, earning 39% share of the conversation. Social media 

platforms (26% SoV) and electronics manufacturers (19% SoV) took the second and third positions, respectively. Twitter earned the largest volume 

when combining PR and news media, while Google earned the largest amount of news volume. OpenAI, the 7th most mentioned company, notably 

earned the largest percentage of news media within total mentions, with 86% of volume being organic news mentions. 

T h e  D e t a i l s

0 10,000 20,000 30,000 40,000 50,000 60,000 70,000 80,000 90,000
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Top 15 Company AI Mentions by Volume

Traditional Media PR Media

Company Mentions in Traditional Media

E-Commerce 
(EC) 6%

Electronics (EL)
19%

Information 
Technology (IT)

39%

Research 
(RS) 8%

Social Media 
(SM) 26%

Software 
(SW) 2%

Top 15 Company Mentions by Industry

Google, Twitter, Microsoft, and Meta drove the most mentions
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1. Oct. 8: White House proposes “AI Bill of Rights”
2. Nov. 30: OpenAI releases ChatGPT to the public

3. Feb. 1st: Q4 business analysis elevates AI 

conversation

4. Mar. 14: GPT-4 released

5. Mar. 28: Open letter “Pause Giant AI 
Experiments” released

6. Apr. 17: Elon Musk posts about ‘TruthGPT’ 

concept

7. May 1: Geoffrey Hinton quits Google

8. May 17: Sam Altman congressional testimony

9. May 22: “Governance of Superintelligence” 
released by OpenAI

10. May 30: Open letter “Statement on AI Risk” 

released

11. Jun. 28: OpenAI sued for alleged scraping

12. Jul. 12: Elon Musk’s xAI receives elevated 
attention
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AI Social Media Trend Over Time
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Topics reflected those within traditional media; however, posts on Elon Musk and the launch of ChatGPT drove 

elevated views
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Artificial intelligence-driven impact on creative works and the online art 

community eclipsed all other topics by visibility and volume, overlapping 

into conversations on labor and ethics. While conversations overall were 

generally favorable (87% fav.), negative posts earned significantly more 

visibility than positive posts, especially on Twitter. Conversations around 

AI impact on topics pertaining to crime (41% neg.), art (24% neg.), and 

labor (20% neg.) earned the most amount of negativity. Crime 

conversations included facial recognition, racial bias, crime prediction, and 

robotics. 

S o c i a l  C o m m e n t a r y

@ZakugaMignon May 3th, 2023

When I show people AI like this there are always comments with 

"It can already draw better than me". Its not drawing, its stolen 

training data on the best artists in the world, of course stealing 

from the best is going to give you good generations. What Laion 

is doing is illegal

AI on Social Media

@theseantcollins April 13th, 2023

To me the thing about AI is less that I'm scared of it replacing 

artists and writers and more that it reveals how eager our tech 

overlords are *to* replace artists and writers, whom they despise.

@RajivMessage July 10th, 2023

Disappointed by this over-confident remark. No credible expert 

doubts any longer that AI is going to take away jobs. It will both 

kill jobs and create new jobs. The debate is over which will be 

more.

@JimmySecUK Jan 18th, 2023

Two Marines defeated the AI detection system of a military robot 

by... hiding in a cardboard box and walking right up to it.

0% 20% 40% 60% 80% 100%

TOTAL
Crime

Military
Ethics

Privacy
Politics

Labor
Art

Social Media Sentiment by Topic 

Positive Neutral Negative

Impact on artistic community led social mentions, earning ‘art’ the second largest share of negative visibility among 

topics

https://twitter.com/ArcticStacy/status/1677665008229011458
https://twitter.com/alexa_doodles/status/1684659598907572224
https://twitter.com/Lyle_AI/status/1685166295950532608
https://twitter.com/BBlues100/status/1682757644900089856
https://twitter.com/EcoWitch/status/1651455053058719746
https://twitter.com/desmondyuen1/status/1548181157883170818
https://twitter.com/bern_identity/status/1645927791995785216
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AI Social Media Sentiment Analysis

Guillermo del Toro’s viral comments 
about AI art being “an insult to life 

itself” stoked negative commentary 

for several weeks, leading to the 

most negative two weeks during the 

study period

Reports on AI-driven 
facial recognition 

software, emerging 

comments on AI art, and 

the White House AI Bill of 

Rights led to increased 
negativity in October 

Fake AI-created images 
of Pentagon explosion, 

Chinese deepfake 

scams, and AI 

surveillance in U.S. 

classrooms led to 
increased negativity in 

April and May

July negativity was 
led by reports on a 

surge of AI-driven 

misinformation, 

errors in AI-

generated content, 
and regulatory 

issues.

Social media sentiment was primarily neutral, but more negative compared to traditional media sentiment analysis
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A I  To p i c  T r e n d s A I  To p i c  Vo l u m e  a n d  S o V

218,832

325,457

432,789

459,767

622,396

1,214,585

7,215,846
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Labor
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AI Topics Within Social Media

Privacy 4%

Politics
6%

Ethics
4%

Labor
12%

Crime 2%

Military 3%

Art 69%

• Art: Conversations surrounding AI art included widespread criticisms of AI art, negative 
speculation that AI would replace artists, and artists promoting their AI artwork. Guillermo 
del Toro and Hayao Miyazaki drove a notable amount of negative conversation.

• Labor: Discourse surrounding AI and the workforce was dominated by conversations on 
AI replacing human jobs. The phrase “in real time” trended on Twitter, reflecting anxieties 

on the speed of human job loss. Labor discourse peaked in late March when “300 million 
lost jobs” trended.

• Politics: AI-focused conversations relating to politics were driven by Elon Musk’s 

comments on regulation, Ted Lieu’s  mixed views on AI, and Sam Altman’s  hearing.

• Privacy: Privacy mentions were led by tweets that argued that data privacy is a larger 

issue than AI’s impact on art, AI-driven data scrapping, and political calls for AI-focused 
privacy laws.

• Ethics: Conversations pertaining to ethics and AI were led by calls to prioritize 

transparency, profit motives, comments by Pope Francis, dead celebrities being used in 
creative works, and concerns that AI could be used to drive racism on social media. 

• Military: Military conversations were dominated by commentary on AI programs in other 
countries, most notably Israel, and reports that U.S. military robots using AI could be 
fooled using cardboard boxes.

• Crime: Discourse on crime was dominated by the G20 Conference on Crime and 
Security in the Age of NFTs, AI, and Metaverse conference.

Art led social mentions, followed by labor, politics, and privacy

https://twitter.com/BL8D13/status/1677218392204247042
https://twitter.com/mfrankDude/status/1645851959717695488
https://twitter.com/mfrankDude/status/1645851959717695488
https://twitter.com/LMSacasas/status/1665796532203864070
https://twitter.com/javi_khoso/status/1662077522430033921?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1662077522430033921%7Ctwgr%5E6efce5b02f1dd0b556b82a39e0d50b7ac5899bdc%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fapp.brandwatch.com%2Fproject%2F1998358177%2Fdashboards%2F1522102
https://twitter.com/mishadavinci/statuses/1642527526382895107
https://twitter.com/mishadavinci/statuses/1642527526382895107
https://twitter.com/elonmusk/status/1651443468638605313
https://twitter.com/politicongress/status/1671161906336509955
https://twitter.com/mreflow/status/1658699524137971714
https://twitter.com/heyjenbartel/status/1632905133657931777
https://twitter.com/B4DC0FFEE/status/1682157263803277313
https://twitter.com/POTUS/status/1643359035398184960
https://twitter.com/equalityforai/status/1556408569997795328
https://twitter.com/FinancialTimes/status/1628101366882217985
https://twitter.com/mmitchell_ai/status/1641447769209712640
https://twitter.com/ajplus/status/1564694693610369024
https://twitter.com/JimmySecUK/status/1615716748073869312
https://twitter.com/AmitShah/status/1679426261092040704
https://twitter.com/AmitShah/status/1679426261092040704
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AI Regulatory Conversations

1. Sep. 19: Twitter users elevate conversations on 
New York City’s AI anti-bias regulation

2. Dec. 5: Organic conversations on potential 

international and U.S. legal regulatory framework 

emerges strongly one month after ChatGPT was 

released to the public
3. Jan. 14: Conversations on AI copyright 

regulation and legislation increases after a class-

action lawsuit was field against DeviantArt

4. Apr. 18: FTC announces AI policy rules on civil 
rights, fraud

5. Apr. 27: Elon Musk meets with members of 

congress to discuss regulation

6. May 15: U.S. conversations included reactions to 

EU AI regulation, comments by Adam Schiff and 
Jay Obernolte on copyright law, and Sam 

Altman’s senate testimony.

7. Jun. 13: Texas explores AI regulation as the EU 
moved towards passing AI regulatory law

8. Jul. 10: Traditional outlets focused on regulatory 

battles in non-U.S. states such as China and 

Canada

1

2
3

4

5 6

7

8

AI media landscape from July 1, 2022 to July 31, 2023
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So what now? What can you take away from this report – and how can you apply these insights to your own 

communications strategy moving forward? We’ve identified some key takeaways and next steps that you can 

act on right now – whether you’re thinking about AI-specific messaging or something broader:

Conclusion: Turning Insight Into Action

Leverage Industry-Specific Insights: 

This analysis highlights that the information technology sector played a significant role in AI conversations within 
traditional media. Understanding industry-specific trends and mentions can help PR professionals target their efforts 
effectively.

Tailor Your Messaging: 

This report illustrates how conversations about AI can differ between traditional and social media. It also shows how 
different audiences engage with AI-related topics differently. For example, industry professionals may have distinct 
concerns compared to the general public. These insights underscore the need to consider how different messages will 

be received depending on channel and audience, and customize your communications accordingly.

Understand Prominent Topics and Sentiment Drivers: 

Understanding which topics are prominent in AI-related conversations (in this case, "art" and "labor" were among the 
biggest), and what drives sentiment can help PR and communications professionals better understand audience 
interests and further tailor their communication strategies.



21Copy right © 2023 Cision Ltd. All Rights Reserv ed

If you want to continue tracking AI media trends – or are curious to dive deeper 

into other topics that will help inform your communication strategy – speak with 
one of our insights experts today to start building your own custom report.

Identify Key Influencers: 

This analysis shows how certain key individuals can have a major impact on AI-related discussions. Knowing the 
thought leaders and influencers in the AI space can help you understand not only who to think about connecting with 
to amplify your story, but also the perspectives and topics that are leading the conversation and resonating with 

audiences.

Address Ethical Concerns: 

This analysis points to concerns about ethics and regulatory frameworks in AI discussions, indicating that PR teams 
may want to consider addressing these ethical concerns in their communication efforts, emphasizing transparency 
and responsible AI development.

SPEAK TO AN 

EXPERT

Conclusion: Turning Insight Into Action

Continue Tracking Shifts in Sentiment: 

The analysis indicates that sentiment in traditional media became slightly more negative in 2023. These findings 
underscore the importance of monitoring shifts in sentiment and favorability over time. The ability to “read the room” is 
key to crafting messages that resonate within the context of the discussion.

https://www.cision.com/speak-to-an-expert/?utm_medium=pdf&utm_source=pdf&utm_content=demo&utm_campaign=2023-ai-media-landscape-report
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Glossary

Traditional Media: Online news articles

Social Media: Twitter/X posts and public Facebook posts

Volume: Number of articles for print and online news; 

number of original posts and comments/reposts for social 
media

Gross Reach: Number of possible audience exposures to a 

media item based on an audited system for traditional media 
and on total posts multiplied by number of followers on social 
media

Share of Voice: Proportion of overall conversation that is 

represented by a particular topic, product, company, or 
individual

Sentiment: Percentage reach of Positive, Negative, or 

Neutral articles by volume

• Positive: content is supportive of topic or promotes 

topic 

• Negative: content is opposed to topic or would likely 
influence an average reader to view topic negatively 

• Neutral: content is fact-based or news-oriented and 
does not take a position

Notable Terminology and Metrics



About Cision

Cision is the leading provider of consumer and media intelligence and communications 

solutions, enabling public relations, marketing, social media, and communications 
professionals around the world to understand their consumers, influence outcomes and 
amplify their stories. 

As the market leader, Cision's award-winning brands and technology enable Marketing and 

Communications leaders to manage and shape their brands in today's rapidly evolving 
world. Cision has offices in 24 countries through the Americas, EMEA and APAC, and 
offers a suite of best-in-class solutions, including PR Newswire, Brandwatch Consumer 

Research, and CisionOne. 

To learn more visit www.cision.com.

http://www.cision.com/
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