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AGENDA

« Welcome and overview of Destination Forum series
* Introduction to SYTA and Membership
* Upcoming Networking and Business Events

» Tour Operator Perspective on the Student Market Today and the
Future

» Destination Perspective: Williamsburg/Jamestown/Yorktown

« Covid Travel Today
- Q&A




WELCOME
TO SYTA

Prior to Pandemic

Student travel was a $185 billion industry
and represented 24% of all global tourism
annually.

SYTA represented 3 million youth travelers
annually.
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WHAT WE
DO FOR
STUDENT
& YOUTH
TRAVEL

Travel Changes Young Lives for Good

PROMOTE ADVOCATE PROMOTE
the value of for safe, the business
travel to social, professional interests of
cultural and and ethical those engaged
educational travel in student and
growth youth travel
KEEP UP TO MONITOR REPRESENT
DATE federal travel the student
with the latest regulations market at
student group industry related
offerings in conferences
each
destination

Q@

SYTA

he Voice of Student & Youth Travel®

syta.org



THE SYTA
COMMUNITY

NETWORKING

EDUCATION KNOWLEDGE LEADERSHIP

Intimate access to
leading decision
makers on both tour
operator and
supplier side of the
industry
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Workshops, Shared information Business growth
webinars, and keeps members at ideas, resources,
exclusive articles on the forefront of and promotional
topics of interest industry opportunities
developments and
enhancements
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SYTA represents the student
, SYTA travel industry and provides
SYTA S business opportunities and
TheV0|ce of Student & Youth Travel® . . e
resources for its association

T H R E E members.
B RAN DS The SYTA YOUTH FOUNDATION

. is the non-profit arm of SYTA that
;\' ) \yOM+L\ -(\OW\dJ\-HOV\ impacts the lives of culturally,

Travel Changes Young Lives For Goo linguistically or economically at-risk

students and youth through travel

experiences.

TEACH & TRAVEL is the official
T h publication of SYTA. Each issue
eaC reaches 95,000 educators

The Official Publication of SYTA . .
interested in student travel.
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TEACH & TRAVEL

SINIA |

ACH |
Read by more than Sent weekly to over @ /TeachAndTravelMagazin
95,000 educators 13,000 educators Qe
Distributed 5 @Teach_Travel
times/year @ Teachandtravelmag

/teachtravel
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TYPES OF TRAVELERS
SERVED BY SYTA MEMBERS

Education
— Music
1
Sports and
Leisure
1
Graduation
Spring
EE— Language Break
—
1

Backpack/
Adventure

80% 75% 50% 37% 30% 28% 7%
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2020 TOP 10
U.S. STUDENT
DESTINATIONS

U.S. Teachers/U.S. Tour Operators
SOURCE: Teach & Travel Magazine May
2020
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Mexico City
Montreal, QC

2020 TOP 10 . Nassau, BS
NORTH AM ER'CAN Niagara Falls, ON

Ottawa, ON

STU DENT Puerto Rico
Quebec City, QC

DESTINATIONS Toronto, ON

Vancouver, BC
Winnipeg, MB

SOURCE: Teach & Travel Magazine May
2020
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2020
EMERGING
DESTINATIONS

SOURCE: Teach & Travel Magazine May
2020
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STRATEGIC i o caitied
MEMBERSHIP  student and youtn

travel. Tour Operators
G ROWTH with SYTA affiliation must

meet and uphold

membership requirements

For our Associate
members, we will strive to
assemble the most
qualified Active members
to ensure continued new
business opportunities
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2019 SYTA MEMBERSHIP

769 124‘ 18 14

Associates/ Active/Tour Duals
Supplier Operator
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SYTA'S EDUCATORS'

BUYERS GUIDE A premier benefit of SYTA membership

2021, TOUR OPERATORS. SUPPLIERS

Annual listing of tour operator and supplier members

Distributed directly to 40,000 educators who plan &

execute student travel
Distributed at multiple tradeshows
Available digitally on SYTA.org

Online updates quarterly
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*  WEBINARS - Held throughout the year and previous
webinars are archived on my.syta.org

* CSTO - Certified Student Travel Organization
« CSTP - Certified Student Travel Professional

« STUDENT & YOUTH TRAVEL DIGEST - Survey of the
Student Travel Market

 STUDENT TRAVEL BUSINESS BAROMETER - Quarterly
updates on current trends domestic and international

+ INDUSTRY NEWS
+ CRISIS PREPAREDNESS PROGRAM
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« Consumer Protection: Deposits/Refunds
« Terms and Conditions/Waivers

* Travel Insurance

* Health and Safety

»  Crisis Management/Communications

'SYTA
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TOUR OPERATOR
PERSPECTIVE

« Student Groups Traveling Today
e Customer/Educator Sentiment towards travel
e How educators make decisions

* How you can gain more of this market share




Organization Educational Budgeting Vendor  Scheduling
Goals Contacts

INITIAL PLANNING

CLIENT ENGAGEMENT %

1 month 1-2 months

© =

Dining  Historic Sites  Tour Guides  Performances Lodging

®

Transportation

COORDINATION WITH VENDORS, SECURING RESERVATIONS

©

Security

3-4 months

Museums

)

Attractions

SyTA
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Tour Operator
Process Percentage

Tour operator
engages with client

Tour operator
conducts initial
trip planning

Tour operator
coordinates with
vendors and secures
reservations

Itinerary is
completed
and confirmed

Students go
on trip

KEY

Client makes initial
{ payment to tour
operator

Tour operator
distributes money
to vendors

$ Final payments:
all outstanding
balances due from
client / all payments
made to vendors

'SYTA
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Choosing a Vendor to Partner With

 Recommended by colleague

* Recognized by travel or tour industry
association such as SYTA

* Proven track record of safety

» Crisis management plan in place
* Insurance

» Signed contract/agreement

« Health and safety plan in place

« COVID policy

« Strong supplier and airline
partnerships

« Consumer protection policy in place

'SYTA
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Vendor Segments

Motorcoach
Hotels
Attractions/Museums

Dining




he New World of Student Travel

* Suppliers & availability

* Longer planning time

* Increased pricing

 Itineraries may look different

* Increased COVID safety measures
* Last minute requests/changes

'SYTA
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What About Vaccines and Testing?

« Based on what school and
local regulations are requirin

« Based on destination and
supplier requirements

« Options for group testing
including mail order kits

« Testing more common while
on longer trips or when
vaccines are not required

* Multiple schools on one trip
may require tour operator tc
set their own mandates

) SYTA
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CRISIS MANAGEMENT AND
COMMUNICATION

COVID-19
Student & Youth The COVID-19 Student & Youth Travel Toolkit is a
Travel Toolkit trusted resource that provides information and guidelines

FOR EDUCATORS

on how to reduce the spread of the virus when your
groups start traveling again.

www.syta.org/syta-travel-resource-hub
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http://www.syta.org/syta-travel-resource-hub

2022 2023 2024
SYTA ANNUAL SYTA ANNUAL SYTA ANNUAL
CONFERENCE CONFERENCE CONFERENCE

August 26-30, 2022 August 6-13, 2024
August 18-22, 2023

b WL L e
g ] L | | f
i~ j! Pl L1

“” == - N LIRS ETE

S

ANNUAL
CONFERENCE



2021-2022 SYTA BOARD OF DIRECTORS

PRESIDENT Adele Youngs, Live Travel & Tours Ltd.
VICE PRESIDENT Marcie Ellison-Outerbridge, Ellison Travel & Tours
PAST PRESIDENT Steve Maehl, Global Travel Alliance

Courtenay Betts, EF Explore America

Jennifer Deutsch, Educational Travel Adventures

Urte Land, AdvantEdge Tours, LLC

Danny Lewandowski, Hemisphere Education Travel

Tami Rogers, Bob Rogers Travel

Tim Sweeney, WorldStrides

Alex Urdaneta, Viajes A Plus, Inc.

Gregory Dotson, Dr. Phillips Center for the Performing Arts

LouAnna Henton, Nashville Convention and Visitors
Corporation

Keith Stiff, Universal Orlando Resort
Mike Stoupa, Visit Prince William
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Chief Executive Officer
Carylann Assante, CAE
cassante@syta.org

Director of Communications
& Membership
Amy Cannon
acannon@syta.org

youtl, foundation  Teach&Tiravel

The Official Publication
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Director of Operations
Becky Armely
barmely@syta.org

Sr. Manager of Education &
Professional Development
Katy Summers
ksummers@syta.org

Membership Coordinator
Kayla Swem
kswem@syta.org
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SYTA STRATEGIC PARTNERS /‘SYTA

AON

Empower Results®

wasHinGTon

DC

WASHINGTON.ORG

THE
EMPIRE STATE
BUILDING
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Strategic Data
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Cedar Fai
ExploreBranson .com _e ar alr
Enter Company
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PROGRAMS
A GROUP SALES BOX OFFICE at
BROADWAY.COM

fly my group

Q\Pley’s a TRAVEL INSURED & \7ER A
’ CRUM & FOR

INTERNATIONAL
ORSTER COMPANY

Youth Programs
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Carylann Assante
CEO SYTA & SYTA Youth Foundation
cassante@syta.org
www.svyta.org
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