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Board Retreat Agenda

Welcome
Long Term Goal Setting
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Discussion Topics
New Product Development
Leveraging the 250"

Commemoration in the
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Treasurer's Report

Revenue / Expenses

March 2025
Month
Actual Budget Variance

REVENUE

Sales Tax (58.1-603.2) 977,839 975,335 2,504
$1 Transient Tax 102,184 119,685 (17,501)
Maintenance of Effort Funds 0 0 0
Other 13,610 10,303 3,307
Total Revenue 1,093,632 | 1,105,323 (11,691)
EXPENSES

Destination Marketing 1,108,814 1,544,700 435,886
Other Sales & Marketing 189,450 207,726 18,276
Labor & Benefits 140,025 177,147 37,122
Admin 29,181 32,814 3,633
Total Expenses 1,467,470 1,962,387 494,917
Net Revenue Expense by Month (373,837) (857,064) 483,227

Source: York County, Office of the Commissioner of Revenue - AND -

Virginia Department of Taxation




Treasurer's Report

Revenue / Expenses
Fiscal YTD as of March 31, 2025

FY 2024 Budget Percent

Actual Budget Variance Remaining | Remaining
REVENUE
Sales Tax (58.1-603.2) 11,656,318 11,673,253 (16,935) 3,668,400 23.9%
$1 Transient Tax 1,260,364 1,267,058 (6,694) 329,901 20.7%
Maintenance of Effort Funds 101,966 101,966 (0) 24,634 19.5%
Other 177,754 92,727 85,027 (61,618) -53.1%
Total Revenue 13,196,402 | 13,135,004 61,398 3,961,317 23.1%
EXPENSES
Destination Marketing 6,871,285 7,893,300 1,022,015 5,287,415 43.5%
Other Sales & Marketing 1,152,197 1,415,682 263,485 997,802 46.4%
Labor & Benefits 1,370,206 1,470,241 100,035 834,778 37.9%
Admin 258,119 522,047 263,928 385,916 59.9%
Total Expenses 9,651,807 | 11,301,270 | 1,649,463 7,505,912 43.7%
Net Revenue Expense by Month 3,544,595 1,833,734 1,710,861
[Net Position - Beginning of Year 2,679,401 | 2,679,401 | 0|
|Net Position - Current YTD 6,223,996 | 4,513,135 | 1,710,861 |

Source: York County, Office of the Commissioner of Revenue - AND -

Virginia Department of Taxation




Treasurer's Report Cash on Hand

March 2025

Operating Cash
Cash Balances Jan-25 Feb-25 Mar-25

Actual Budget Variance Actual Budget Variance Actual Budget Variance
Bank Account Balances: operations
BE&T Reserve Checking 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 -
BE&T ICS Investment Fund 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 -
Ches Bank Checking 5 5,387,540 | $ 5,558,003 | § (170,363)| |3 7005111 |% 55490803 456,031 | |5 7680187 |S 5955355 (3% 1,724,832
Ches Bank Payroll 5 1,000 | § - s 1000 |3 1,000 | & - |s 1,000 |3 1,000 | & - |s 1,000
Ches Bank CD 5 775,837 | - |s 775,837 | |3 777,912 | & - |s 777,912 | |3 779,792 | § - |s 779,792
Total Cash on Hand 5 7,164,477 | $§ 6,558,003 | § 606,474 | |§ 7,784,024 |$ 6,549,080 |$ 1,234,944 | | $ 8,460,979 |S 5,955,355 |S 2,505,624
Key Sources of Funds lan-25 Feb-25 Mar-25

Actual Budget Variance Actual Budget Variance Actual Budget Variance
State Disbursement $ 1437406 |$ 1,387,839 | S 48567 | |5 1646111 |5 1615208 | S 50903 | |5 1080023 |s 10847623 (14,739)
Total Gov't Sources 5 1,437,406 | § 1,387,839 | § 49,567 | |§ 1,646,111 |$ 1,615,208 | $ 30,903 | |$ 1,080,023|5 1,094,762 |3 {14,739)
Interest Earned:
State Interest Paid 5 - s - |s - 5 22,129 | & - |s 22,179 | |3 - |s - |s -
BEE&T Reserve Checking 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 -
BE&T ICS Investment Fund 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 - 5 -
Ches Bank Checking 5 12093 | S 12,178 | 5 (85) 5 10,725 | & 10,303 | & 422 5 11,730 | 5 10,303 | & 1,427
Ches Bank CD 5 1,298 | 5 - 5 1,998 5 2076 |5 - 5 2,076 5 1,880 | 5 - 5 1,880
Total Interest Earned 5 14,091 | 5 12,178 | & 1,913 5 34,929 | 5 10,303 | & 24,626 5 13,610 | & 10,303 | 5 3,307
Accounts payable balance as of March 31, 2025: 5 1,089,672
Uncleared checks & payments balance: 481,087
Total Open Payables transactions: 5 1,570,758




Sales Tax
SOURCE: York County, Office of the Commissioner of Revenue

Treasurer's Report
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§558.1-603.2 1/2 of 1%

James City County

CY 2024/2025 Mar Apr May Jun Jul Aug sep Oct Mov Dec Jan Feb Total

City of Williamsburg $205,256| $220,784| $225388| S247.564| S2249098| S217,095|  $205,427|  S228284|  S217692|  S$266,141  S$167,800 $152,131 2,579,459
James City County $511,176 5540,740 $567,007 $580,550 5592,979 &577,012 5525,458 5568,215 S601,388 5692,950 405,348 %376,020 56,538,843
York County s4z4.614| s$492522| ss0z,201|  ss44.291|  ssesa1z|  ss00,534]  s474318|  sasszes|  sass034|  s572,255]  S404.503 5384578 55,904,527
Total $1,201,046| 51,254,046 5$1,294,596| $1,372,405) 51,386,388| 51,295,542 51,205,203 51,284,764| $1,307,114| 51,531,346 $977,651 $012,729( 515,022,829
Calendar YTD Total £1,890,380

CY 2023/2024 Mar Apr May Jun Jul Aug Sep Oct Mov Dec lan Feb Total

City of Williamsburg $196,748| $244871) $220,208| $213,243| $256,700 S238,658 $219,434| $231,252| 5215248 $351,8%0| $151,905 4156,001 52,596,156
James City County $490,853 $519,871 5504 459 $518,835 560,191 $633,248 5519 452 £526,194 5541 964 $666,053 $387,783 5426,600 56,295,502
York County 5490,295 5524536 S480,400 5504,427 5565,487 5548731 5468,981 S460,830 $480,182 $538,830 5406,530 5449,044 55,918,273
Total $1,177,895| $1,289,277| $1,205,067| 5$1,236,505| $1,382,378| $1,420,637| $1,207,867| $1,218,276| S$1,054,706| 51,456,773 S946,218) 51,031,645 514,627,243
Calendar YTD Total $1,977,863




Treasurer's Report

$250,000

$200,000

$150,000

£100,000

550,000

50

5111,57

5102,680

Feb

5183,852

hdar

Apr

$129,231

May

5127,2

Jun Jul Aug Sep Oct MNow

5208421

EEE  E City of Williamsburg

5162,772

James City County

York County

$142,033

$131,343

Tota

5114,554

lan

$102,184

Transient Tax
SOURCE: York County, Office of the Commissioner of Revenue

Feb

575,221

Transient Tax $1 of the $2

CY2024/2025 Mar Apr May Jun Jul Aug Sep Oct Mo Dec lan Feh Total

City of Williamsburg £18,595 $79,266 $31,299 25,601 563,258 536,943 555,555 535,630 $53,107 $29,801 536,219 58,660 5473,934
James City County $32,557 540,469 525,431 $27,535 572,671 533,323 %56,196 543,992 %26,600 532,345 525,924 426,698 5443 741
York County 560,426 564,157 572,501 574,100 573,492 571,107 51,021 562,417 551,636 552,408 540,041 539,863 $713,169
Total $111,578 5183,892 $129,231 127,236 $209,421 5141,373 $162,772 142,039 $131,343 £114,554 $102,184 §75,221| 51,630,844
Calendar YTD Total 5177,405
CY2023/2024 Mar Apr May Jun Jul Aug Sep Oct Maov Dec lan Feh Total

City of Williamsburg $21 985 $35,178 554,023 £97,914 533,812 30,119 537,836 541,814 531,726 $33,937| 536,901 $35,855 5491 100
James City County $19,309 561,820 %49, 960 524,973 %60,058 531,594 $35,602 541928  $32,135 524,009 538,773 425,548 5454709
York County %54,350 $56,483 463,337 565,559 366,116 §55,352 554,061 451,203 546,505 453,418 541,665 541,277 $649,326
Total 595,644 $153,481 $167,320 $188, 446 $168,986 5117,065 $127,499 5134,945 $110,366 $111,364 $117,339 $102,680| 51,595,135
Calendar YTD Total $220,019
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Williamsburg Tourism Council
FY 2026 Budget Comparison
July 1, 2025 to June 30, 2026

FY 2025 FY 2025 FY 2025 FY 2026 Net
Budget Forecast Variance Budget Change % Chg
Revenue
Sales Tax 15,324,718 15,156,157 (168,561)] 15,584,924 428,767 2.8%
Transient Tax 1,590,265 1,580,754 (9,511) 1,612,355 31,601 2.0%
Localities (MOE) 126,600 126,600 - 126,600 - 0.0%
Other Income (Interest) 116,136 204,840 88,704 129,047 (75,793) -37.0%
Unrestricted Reserves 0 - 1,150,000 1,150,000
Total Revenue 17,157,719 | 17,068,351| |  (89,368]|| 18,602,926||| 1534575  9.0%4
Destination Marketing
Advertising: Leisure / General 11,673,700 11,523,591 150,109 | 11,539,082 15,491 0.1%
Advertising: Sports/Events 485,000 450,000 35,000 400,000 (50,000) -11.1%
Advertising: 250 Commemoration 0 0 - 1,000,000 1,000,000
Employee Expenses (Marketing) 661,580 548,056 113,524 683,899 135,843 24.8%
Total Destination Marketing | 12,820,280| | 12,521,647 | 298633||| 13622,981|| 1,101,334 8.8%
Sales & Other Marketing
Group / MICE / International 727,000 719,313 7,687 883,879 164,566 22.9%
Group Incentives 200,000 111,500 88,500 200,000 88,500  79.4%
Sports 223,000 220,204 2,796 196,180 (24,024) -10.9%
Sports Incentives 1,000,000 991,585 8,415 800,000 (191,585) -19.3%
Events 0 0 - 250,000 250,000
Employee Expenses (Sales) 692,151 620,467 71,684 1,119,139 498,672 80.4%
Total Sales & Other Marketing | 2842151| | 2,663,069 | 179,082||| 3.449.198||| 786,129 29.5%
Administration
Employee Expenses (Operations) 851,253 936,426 (85,173) 929,683 (6,743) -0.7%
Adminstrative Services 644,035 386,783 257,252 601,064 214,282  55.4%
Total Administration | 1,495288| | 1,323,208 | 172080||| 1530,747||| 207539] 15.7%
Total Expenses | 17,157,719 | 16,507,924| | 649,795||| 18,602,926||| 2,095,002] 12.7%
Net Position | - || s60427| | 560427]]| - ||| (560,427} -100.0%

FY2026 Budget



Williamsburg Tourism Council

Cash Position Forecast (Unrestricted)
July 1, 2025 to June 30, 2026

Bank Balance Forecast July 1 2025
Chesapeake BanRNTC Operating Acct 3,823,001
Chesapeake BankWTC CD 750,000
Total Cash On Hand 4,573,001
Forecast Balance: July 1, 2025 4 573,001
Starting
Cash Month  Ending Casl
Net Month Activity Position Forecast  Position

Jul-25 4,573,001 346,084 4,919,085

Aug-25 443,069 5,362,154

Sep-25 (25,282) 5,336,872

Oct-25 273,655 5,610,526

Nov-25 99,931 5,710,457

Dec-25 23,509 5,733,967

Jan-26 538,046 6,272,013

Feb-26 153,665 6,425,678

Mar-26 (622,389) 5,803,289

Apr-26 (223,363) 5,579,926

May-26 (240,132) 5,339,794

Jun-26 (766,793) 4,573,001

Change in Restricted Funds (750,000) 3,823,001

Balance June 30, 2026 4,573,001 (750,000) 3,823,001

FY2026 Budget
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2025 vs. 2024

e

Historic Triangle Demand vs. LY

Performance:

Demand (rooms sold)

-
Visit

WILLIAMSBURG

SUMMARY: Historic Triangle Demand vs. LY

Week Ending 2025 2024
1/4/2025 18,818 14,312 Month 2025 2024 Change | % Change
1/11/2025 11,998 14,080 f
1118/2025 13,306 13,497 January 58,144 56,360 | 1,784 3.2%
1/25/2025 14,022 14,471 February 59,505 64,283 (4,778) 24% | W
2/1/2025 14,282 13,585
2/8/2025 14,727 14,048 March 108,334 113,149 (4,815) -4.3% ‘
2222025 14,870 19,543 April 102,788 100,608 | 2,180 200 | A
3/1/2025 18,132 19,682
3/8/2025 20,002 21,037 May 23,750 22,432 1,318 5.9% .
3/15/2025 22,442 23,512 * March + April combined vs LY -5.2%
3/22/2025 23,774 21,998
S| 299|250 2024 Easter Holidaylarch 3F 2025 2024 _Changess Change
: : Easter/Spring Breal56,21954,4591,760 | 3.2% @
4/12/2025 23,055 22,646
AHL92025 29,613 289 5025 Easter HolidayApril 20" YTD 352,521] 356,832[4,311] -1.20] Y
4/26/2025 26,606 24,554
5/3/2025 23,750 22,432
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Historic Triangle Occupancy vs. LY
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2025 vs. 2024 Performance: Hotel Occupancy
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2025 vs. 2024 Performance vs. VA and vs. USA

e

Current Month - April 2025 vs April 2024

Occ % ADR RevPAR Percent Change from April 2024

Room Room Room

2025 2024 2025 2024 2025 2024 Occ ADR RevPAR Rev Avail Sold
James City County+ 44 2 406/ 14180 123.65 b2 61 50.16 8.0 14.7 248 248 0.0 8.0
York Co+ 601 56.8] 16941 14758 101.81 83.82 .8 14 8 215 167 4.8 0.8
City of Williamsburg+ 621 60.2| 15461 15125 9590 91.0% 31 22 hd4 54 0.0 3.1
Historic Triangle+ 56.5 R3.7| 15778 14425 89.18 7749 b2 9.4 15.1 13.0 -1.8 3.3
Southern York County+ /6.8 648 11663 12027 69 56 101.94 94 300 121 121 0.0 94
Total + 67 .4 5500 18552 14276 8920 78 448 4.3 8.9 13.7 11.7 -1.8 2.5
Virginia 660 GG69 13592 136.96 89.77 9162 -13 -08 -20 -06 14 01
US 639 652 16128 15839 103.11 103.24 -1.9 1.8 -0.1 0.6 0.7 -1.2
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Future Partners

( | / More than one-in-ten have already made travel
plan changes due to tariff concerns and over

one-third are considering it

Q i I'm thinking
uestion:

Have concerns about tariffs (or trade about
disputes/tensions) made you reconsider adjusting my
your t ?

r travel plans in the next 6 months?
o travel, 35.9%

Yes, I've
already made
changes, 11.6%

No, my plans
haven't
changed,
52.5%

The State of the
American Traveler

M ay 2025 Future Partners
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How Americans will prioritize cost-savings
behaviors while traveling this summer

Question:

How much of a priority will each of the
following factors be In your traved for
SUMMER 20257 (Please rote each one using
the scale below)

Using rewards and loyalty programs
Booking budget-friendly accommodation
Sticking to a strict trave| budget

Driving instead of flying to save money
Opting for budget-friendly destinations
Focusing on free or low-cost axperiancas
Reducing food/ restaurant costs
Traweling during off-peak times

Visiting closer-to-home destinations

Splitting cosis with travel companions

Top 2 Box: Top or High Priority

(5 & III
m

k g

#

Recent Travel Volume and What’s Ahead

Looking at recent travel volume among American travelers, leisure travel
remains relatively steady thus far with 44.5 percent reporting taking an
overnight leisure trip in the past month, actually slightly ahead of the same
time last year (43.0%). Similarly, the share those who took an overnight trip
to visit friends or family this past month (41.5%) is relatively on par with
April 2024 (42.7%). Past month day trip volume is also flat year-over-year,
with just under half of American travelers (48.7%) saying they took a leisure
day trip, down slightly compared to April 2024 (50.1%), while day trips to
visit friends or family declined year-over-year more substantially at 42.3
percent, down -3.8p points from the 46.1 percent recorded the same time

last year.

Future Partners

Future Partners
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How Economic Concerns Are Impacting Travel Plans Marketing Travel Right Now will be Particularly Reliant on Price
Sensitivity—Food, Authenticity, Reputation also Remain Important

27.1%
05.9% This month, Future Partners employed the “red flag/green flag” concept to a series
of questions to understand positive and negative triggers about travel right now.
Here’s what we found:

Choose more affordable destinations

Question: Use rewards programs to save money
Hava concerns

about the sconomy Travel less frequently
ed you to change
wour thinking ab=put
travel ar travel
plans for the MNEXT
S (B} MONTHST i
&0, plasss describa

fiaw berdova, Choose to drive instead of fly

24.2%
23.2%

Reduce spending on activities/attractions

Reduce spending on accommodations 18.4% Price Sensitivity and Travel Decisions
18.1% Travelers are highly sensitive to price changes, particularly in hotel rates. A nightly
17.2% rate $50 higher than expected is a red flag for 50.6% of travelers, while a nightly rate
$100 more than expected increases the red flag rate to 65.0% and doubles the
;::n;::-f;:::la::tu Reduce spending on airfare 13.4% “major red flag” sentiment. Similarly, a $50 higher than anticipated flight cost is a
ta . Sancai iioealfigikiies T red flag for 38.2% of travelers. The inability to use hotel rewards is a red flag to about
1-in-3 travelers.

Shorten the length of trips

Due specifically 1o raye| domestically instead of internationally

14.2%

None- No changes in my travel behavior

¢

Future Partners Future Partners
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Recent Travel Headlines

= TRAVEL WEEKLY

BY NORTHSTAR

GOVERNMENT AFFAIRS INBOUND U.S. ARRIVALS FALL
After tariff turmoil,
there's concern that
Trump policies will
hurt travel

By Johanna Jainchill g By Jamie Biesiada !
Apr 11, 2025

Photo Credit: EamesBot/Shutterstock

Travel stocks seesawed this week with
the rest of the market, as the changing
state of President Trump's tariff war
created the kind of uncertainty travel

April 11, 2025

Connect with U.S. Travel Association m n

U.S. Travel
SmartBrief

TOP STORY

International travel to US down
11.6% in March

The National Travel & Tourism Office reported that
overseas travel to the US fell 11.6% in March
compared with 2024 and is down 3.3% for the year
to date. Visitors from Western Europe fell 17.2% in
March, from the Middle East by 17.7%, South
America 10.4%, Central America 23.9% and
Mexico 23.2%; the statistics do not include
Canadian visitors. "We'd like to see that clear
message right now, that Canadians, Europeans, all
travelers, are encouraged to come to the United
States," U.S. Travel CEO Geoff Freeman told a
congressional committee April 8, adding: "That
message could be sent more loudly right now." Full

= WSJ

AIRLINES

Canadian Airlines Adapt
With New Flights,
Schedule Changes After
Travel to U.S. Drops

The number of trips by Canadians flying back
from the U.S. dropped 13.5% in March

By Robb M. Stewart

April 10, 2025 at 5:01 pm ET

The pull back comes as tensions between Canada and its southern
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2nd Quarter Tradeshow Plan

WwlT
I S e,
]]]] Society of Government Meeting 0 th
Professionals
SGMP SiCrhise SeiGN
= NETWORE ——

W‘)

—VIRGINIA SOCIETYof —
ASSOCIATION EXECUTIVES

- & TRV
Sports ETA sl 1‘ '
SYMPDSIUM \ H- 5 I | ’

CHICAGO 2025

250
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A SportsETA Annual Symposium
April 147117, 2025

A Destinations International Sales &Service
Summit
April 91 10, 2025

A African American Travel Conference
May 211 23, 2025

A VSAE Annual Conference (Virginia Society of
Association Executives)
May 41 6, 2025

A SGMP NEC (Society of Government Meeting
Professionals i National Education
Conference)

May 61 8, 2025

A IPW (U.S. Travel Associationd International
Pow Wow)
June 141 18, 2025

A Military Reunion Network Summit
June 201 23, 2025

A Pennsylvania Bus Association Annual
Meeting
June 161 19, 2025

A World Pickleball Convention
dune 271 29, 2025
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]] WHERE AMERICA'S JOURNEY BEGINS
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SPORTS Upcoming Events

A Summer Celebration May 14- 15th

A Williamsburg Invitational May 23 rd-25th

A VA State Championship June 6- 8th

A Mid Atlantic Championship June 12- 15th

A All-American Soccer Series June 26- 29th

A All-American Flag Series June 26- 29"

A VA State Little League July 5- 9th

A War at Williamsburg July 10- 13t

A Virginia Cup August 30 - 31st

Total Projected Room Nights: 7,000




Economic Impact: Outdoors

Event Name Event Year Organization Total Business Sales
Virginia State Cup 2025 2025 Triple Crown $ 1585,696.32
Colonial Cup 2025 2025 Triple Crown $ 711,195.36
Colonial Cup 2026 2026 Triple Crown $ 723,378.19
Colonial Cup 2027 2027 Triple Crown $ 735818 .93
Virginia State Cup 2026 2026 Triple Crown $ 1612,949.74
Virginia State Cup 2027 2027 Triple Crown $ 1640,777.69
Virginia State Cham pionships: Little League 2025 Virginia Little League  $ 1283,269.28
All-Am erican Series- Soccer Youth 2025 2025 Unrivaled Sports $ 971148.72
All-Am erican Series- Flag Football 2025 2025 Unrivaled Sports $ 971148.72
Mid-Atlantic Cham pionship 2025 2025 DC Fastpitch $ 2,323,399.97
VISSA State Golf Tournam ent 2025 VISSA $ 106,349.54
USCAA National Golf Cham pionship 2026 2026 USCAA $ 375,988.55
USCAA National Golf Cham pionship 2028 2028 USCAA $ 387,202.78
Colonial Challenge 2025 2024 Capital Lacrosse $ 2,758,673.94
Sum m er Celebration 2025 2025 Capital Lacrosse $ 2406,780.17
ISCA Open W ater Festival at Jam estown Be: 2025 ISCA $ 157,265.92
Historic Triangle Showdown 2026 2026 USA Tournam ent Series $ 1599,026.93
Paddle Tap Tournament 2025 2025 Paddle Tap $ 366,084 .23
Spring Bloom Adventure Race 2025 2025 Broad Run Off Road $ 664,285.50
Mem orial Day Tournament 2025 2025 Tidewater Sharks $ 3,694,124 34
Virginia Cup 2025 2025 Legacy Soccer Club $ 2,793,399.45

$27,867,964.26



Economic Impact: Indoors

Event Year Organization
2027 Southern Volleyball 2

2027 Hype Volleyball 2027

Total Business Sal
$1462,389.82

$1455,334.15

Event Name
Southern Volleyball 2027

Hype Volleyball 2027

Phenom Hoops W illiam sburg Serie 2027 Phenom $5,033,727.27
Phenom Hoops W illiam sburg Serie 2028 Phenom $5,033,727.27
Phenom Hoops W illiam sburg Serie 2029 Phenom $5,121335.88
Adidas Girls Circuit 2027 2027 3SSB $1,750,259.62
Adidas Girls Circuit 2028 2028 3SSB $1779,902.69
3SSB Junior Open Gym 2027 3SSB $1475,23140
NTBA 2027 2027 NTBA $1058,529.00
NTBA 2028 2028 NTBA $1273,038.77
W e Build You Play: January 2027 We Build You Play $1164 .,266.76
Blue Silver Sports: Tournament 1 2027 Blue Silver Sports $2,395423.00
Blue Silver Sports: Tournam ent 2 2027 Blue Silver Sports $1446,747.00
Blue Silver Sports: Tournament 1 2028 Blue Silver Sports $2,454,233.00
Blue Silver Sports: Tournam ent 2 2028 Blue Silver Sports $2,438,409.00
Blue Silver Sports: Tournam ent 3 2028 Blue Silver Sports $2,454,233.00
Big Shots: Tournament 1 2027 Big Shots $1242940.00
Big Shots: Tournam ent 2 2027 Big Shots $1221446.00
Big Shots: Tournam ent 3 2027 Big Shots $1229,359.00

$41,490,532.65
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Condé Nast

Travéler

Where to Go for Memorial Day Weckend

Williamsburg, Virginia

One of our favorite weekend getaways from D.C., Williamsburg is a great place to spend Memorial
Day. The city stands in the middle of what’s dubbed the historic triangle (along with Jamestown and
Yorktown), in a Virginia peninsula bookended by the James and York rivers. Aside from spending
time outdoors in Colonial Williamsburg and Jamestown'’s open-air museums, there are plenty of fun
activities that signal the start of summer: kayaking, golfing, farmer’s markets in Yorktown, and, of

course, a full day spent at Busch Gardens.

Stay here: Staying at one of the Colonial Will Resorts allows you to soak up all that history
and culture even after the attractions close. The resorts are offering a Summer Getaway Pacl
beginning in mid-May that comes with nightly accommodations, Busch Gardens tickets, passes

Colonial Williamsburg, and more.

Y1
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Previously Unseen Sketches of the
Sistine Chapel by Michelangelo
Make Their U.S. Debut

he famed Sistine Chapel and its artist, Michelangelo, gains a new perspective with

an ongoing exhibition at the Muscarelle Museum of Art in Williamsburg, Virginia.

Titled Michelangelo: The Genesis of the Sistine, the exhibition features 38 objects
related to the ideation and planning of the storied chapel located in the heart of the
Vatican. Of this number, seven drawings are being shown in the United States for the first
time, making this a historic exhibition.

en forme
Williamsburg Springs to Life

-~
1

11

As aliving history museum, Colonial Williamsburg’s Historic Area
enchants with the grandeur of the Governor’s Palace and hands-on trades
like weaving or furniture making. Although history might be the first thought
that comes to mind when you hear Williamsburg, rest assured there’s much

more to this charming destination than its storied past.

The city of Williamsburg is a cultured escape blending timeless elegance with
modern indulgence. Spring is an especially vibrant time to visit, as lush
landscapes come alive with colorful blooms. Stroll through carefully maintained
gardens, enjoy world-class dining, or explore art collections and boutique shops.
While Williamsburg is ideal for multi-generational family visits, it also caters to
those seeking a more sophisticated experience. If you’re looking for relaxation
and elevated exploration for an adults-only getaway, a Williamsburg weekend

will more than satisfy.

April 3, 2025
Reach: 3,721,579

April 3, 2025
Reach: 855,989

April 3, 2025
Reach: 11,195



https://www.cntraveler.com/gallery/where-to-go-for-memorial-day-weekend
https://mymodernmet.com/michelangelo-sistine-sketches-unseen/
https://mymodernmet.com/michelangelo-sistine-sketches-unseen/
https://www.cntraveler.com/gallery/where-to-go-for-memorial-day-weekend
https://enformeva.com/arts/williamsburg-springs-to-life/article_e588f9b7-423c-4663-a53a-6af255b1e1be.html
https://enformeva.com/arts/williamsburg-springs-to-life/article_e588f9b7-423c-4663-a53a-6af255b1e1be.html
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Michelangelo: The Genesis of the Sistine
BT T PRI

Michelangelo drawings on view > Located on the campus of the College of William &
Mary, the Muscarelle Museum of Art is the only U.S. venue for “Michelangelo: The
Genesis of the Sistine,” an exhibition marking 550 years since the Italian Renaissance
master was born. On view will be 38 objects offering a glimpse into the thoughts,
ideas, struggles, and breakthroughs that shaped one of history’s greatest
masterpieces — the frescoes of the Sistine Chapel ceiling inside the Pope’s Vatican
palace in Rome.

At a Glance:

MICHELANGELO: THE GENESIS OF THE SISTINE
Muscarelle Museum of Art

Williamsburg, Virginia

Through May 28, 2025

RECENT HIGHLIGHTS

April 4, 2025
Reach: 5,551

Southern Living

How To Plan A Charming Getaway To The Friendliest

Town In Virginia

Williamsburg is often thought of as the territory of elementary school field
trips, tricorn hats, and fifes and drums. But this Tidewater Virginia city is so
much more than its colonial history.

From modern shopping to gourmet dining, Williamsburg is a bustling
getaway destination where you can pack an entire weekend—or a week—
with a mix of history, culture, and relaxation. Whether your travel style
revolves around golf, spas, wineries, or restaurants, here's what to do, what
to eat, and how to explore Williamsburg, one of the Friendliest Towns in the
South.

Visit

April 5, 2025
Reach: 10,424,795
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An ER Nurse Convinced Me to Buy the Comly
Shoes He Wears for 12-hour Shifts—and Theyv're
Perfect for Travel

By Brandon Schultz

My partner is a seasoned ER nurse who spends 12-hour shifts on his feet,

three nights in a row, every week. He told me | needed the Oofos Oomy Zen
Recovery Shoe for my constant travels, and he was right.

| had a travel lineup ahead of me that started with a few days walking the
historic streets and museums of Williamsburg, Va., followed by a multi-leg
journey to Victoria, British Columbia, for some light exploring. He insisted my
feet needed serious consideration, so | got the shoes.

Even after the 20-minute trek to the last gate at JFK's epic Terminal 4,
hurrying through the airport with my carry-on felt considerably easier than
usual. Standing for long stretches during tours of Williamsburg's secret
histories didn’t leave my arches aching, and after back-to-back walk-heavy
days on uneven pavement, my feet weren't barking. On the trip to Victoria,
after two cross-country flights, three airports, and a slick trip on the FRS
Clipper, | appreciated them even more. The Oomy Zens helped me power
through it all with zero foot fatigue. Best of all? | was able to throw them
straight in the washer when | got home.

April 26, 2025
Reach: 9,982,385
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https://fineartconnoisseur.com/2025/04/michelangelo-drawings-2/
https://fineartconnoisseur.com/2025/04/michelangelo-drawings-2/
https://www.southernliving.com/williamsburg-virginia-11703946
https://www.southernliving.com/williamsburg-virginia-11703946
https://www.travelandleisure.com/oofos-oomy-zen-recovery-shoes-review-11722327
https://www.travelandleisure.com/oofos-oomy-zen-recovery-shoes-review-11722327
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How To Plan A Charming Getaway To The Friendlies
Town In Virginia
i

Williamsburg is often thought of as the territory of elementary school field
trips, tricorn hats, and fifes and drums. But this Tidewater Virginia city is so
much more than its colonial history.

From modern shopping to gourmet dining, Williamsburg is a bustling
getaway destination where you can pack an entire weekend—or a week—
with a mix of history, culture, and relaxation. Whether your travel style
revolves around golf, spas, wineries, or restaurants, here's what to do, what
to eat, and how to explore Williamsburg, one of the Friendliest Towns in the
South.

April 5, 2025 April 29, 2025 April 10, 2025
Reach: 407,552,631 Reach: 10,424,795 Reach: 893,572



https://www.southernliving.com/affordable-family-vacations-in-the-south-6533061

