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BRAND MEDIA / MESSAGING
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BROADCAST/CTV

LINEAR TV

TRADITIONAL BROADCAST

Cleveland, Columbus, Philadelphia, Baltimore, New York, Boston 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50

CABLE PRIME ONLY

Charlotte, Raleigh-Durham, Charlottesville, Harrisonburg, Roanoke, Salisbury, Greenville-New Bern 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50

CTV PRIME

Cleveland, Columbus, Philadelphia, Baltimore, New York, Boston 

OUT OF HOME

NPRP Media (TBD)

Cleveland, Columbus, Philadelphia, Baltimore, New York, Boston 

DIGITAL MEDIA

Trip Advisor

Expedia (Timing TBD)

Epsilon

Sojern

Pandora

Vistagraphics

PushSpring/T-Mobile

Ad-Serving (AdSwerve/IAS)

CONTENT PARTNERSHIPS

Partner TBD (Placeholder)

PPC / PAID SOCIAL MEDIA

PAID SOCIAL

Facebook/Instagram

Nom (YouTube)

TiKTok

PPC (PAID SEARCH)

BLOG CONTENT

InPowered

INFLUENCER

Influencer Program

MISC. COMMITMENTS

Pure Silk Sponsorship (TBD)

CRUSA International Marketing Program

Virginia Travel Guide

goWilliamsburg Guide

VRLTA Guide

CO-OP PROGRAM

Partners TBD (Placeholder)
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