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BROADCAST

LINEAR TV

Baltimore, Boston, Charlotte, Cleveland, Columbus, New York, Philadelphia, Pittsburgh, Raleigh, 
Washington D.C (:15s)

50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50

Atlanta (:30s/:15s) 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50

OUT OF HOME

NPRP Media

Boston, New York, Washington D.C, Philadelphic, Baltimore, Cleveland, Atlanta (TBD units)

CTV

Adelphic

DIGITAL MEDIA

Trip Advisor

Sojern

Pandora

Spotify

InPowered

Vistagraphics Email

StoryGize

GumGum

YouTube

Priceline

Adara

Digital Activation (TBD)

WY Daily

Ad-Serving (AdSwerve)

Ad-Serving (Integral Ad Science)

PPC / PAID SOCIAL MEDIA

PAID SOCIAL

Facebook/Instagram

TikTok 

PPC (PAID SEARCH)

Google

INFLUENCER

Influencer Program (Timing TBD)

CONTENT PARTNERSHIPS

Essence (Timing TBD)

Travel Noir(Timing TBD)

CO-OP PROGRAM

Vistagraphics 

Williamsburg Campground

York County

Placeholder for Other Partners TBD

ANNUAL RENEWALS (Print)

Vistagraphics

Measurement 

Adara 

Arrivlaist


