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PR Highlights
APRIL 2019



PR Initiatives
MAY 2019

• Summer Pitching 

 Satellite Media Tour (16 Broadcast & 5 Radio Markets) 

 Pitch Angles: Culinary, Family Getaways for Summer/Fall, 

History and Special Events 

• Broadcast outreach and bookings:

 Culinary segments booked for Mother’s Day, Memorial Day & National Hamburger Day 

• Visiting Journalists

 Girlfriend Getaways Media Fam May 8-10 

 8 Journalists:  OffMetro, Philadelphia Sun, JustLuxe, 

CharlotteFive, Toronto Sun and more

 Traveling Dad and Kidventurous writers visiting

 Pitch, vet, coordinate logistics, follow up for coverage including future visit discussions 

with Budget Travel and Parents Magazine 



Social Media & Influencer Highlights
APRIL 2019

3.1MM impressions and 
4.7K engagements via 
social media content

Hit 10K Instagram followers & 
can now use swipe ups in 

Stories

Content syndication resulted in 
4.3MM impressions and 2.5K 

clicks to website

Pinterest monthly views hit 
573,800+



Social, Influencer & Syndication
ONGOING WORK

• Weekly content creation on Facebook, Twitter, Instagram, Instagram Stories and Pinterest 

promoting new things to do in destination, anniversaries and events

• “Dark” Facebook ads promoting LPGA and summer travel 

• Dark ads refer to highly targeted ads that are running on Facebook but not visible on our 

Facebook page itself)

• Ongoing syndication promoting relevant outdoor, spring-related website articles to drive clicks 

to website content and travel intent

• Photographer-in-residence to capture ongoing imagery and real-time needs



SEO Highlights
APRIL 2019

• We are continuing to grow and own all geo-specific and 

surrounding area terms in SEO results:

 Williamsburg VA: +1094% 

 Williamsburg Virginia: +652%

 Jamestown Virginia: +3,066%

 Yorktown VA: +332%

• 59% of all website traffic is being driven by organic search in 

Google by SEO

• 37.22% of visitors have converted, being driven specifically to 

the partner pages (an average conversion rate is 2.5%)

• 74% of traffic are new, first time visitors to 

visitwilliamsburg.com.

• All people visiting our site through SEO are very engaged, 

staying on the site for 2:57 and visiting 3.73 pages



SEO Partner Performance
APRIL 2019

C a t e g o r y  G r o w t h

W i l l i a m s b u r g  

P r e m i u m  O u t l e t s

+ 6 5 1 %

Easter  2019

+1,221% 

Partner Page Conversion Rate # of visitors New Users Avg. Session Duration

Yorktown 50.26% 2,501 1,878 0:03:27

Jamestown 50.02% 2,457 2,016 0:03:38

Jamestown Settlement 21.97% 1,698 1,185 0:02:10

Yorktown Beach 17.39% 1,622 1,310 0:01:33

Colonial Williamsburg 29.84% 992 705 0:02:41

Sesame Street Kids Weekend 25.98% 762 660 0:01:59

Riverwalk Landing 23.48% 656 396 0:03:05

Water Country USA 19.82% 565 488 0:01:24

Yorktown Battlefield 18.47% 509 337 0:02:15

Yankee Candle 23.01% 439 312 0:02:07

Williamsburg Premium Outlets 19.44% 391 307 0:01:35

Merchants Square 27.08% 373 258 0:02:19

Easter Morning Sunrise Jamestown 5.60% 339 215 0:01:05

American Revolution in Yorkstown 16.17% 303 183 0:01:33

Summer Nights Busch Gardens 12.37% 299 236 0:01:01



SEO Initiatives
APRIL 2019

• Partner Optimization Categories

 Seasonal Optimization: Summer

 Top Navigation Optimization

 SEO & Storytelling Integration

• Mobile, Smart Device and Voice SEO

• Social Content Link Building Campaign

• Domain Authority is now a 57

• Meta Tag Optimization: Increase rankings and click 

through rate (CTR) in Google

Own Top 4 SEO Rankings



QUESTIONS?


