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 
 Sales tax receipts (58.1-603.2) totaled $1.3M, under budget by $171K 
 Transient tax receipts totaled $141K, over budget by $22K 
 Maintenance of Effort funds totaled $25K, in line with budget 
 Other revenue was $11K, over budget by $1K 

 
 Destination Marketing expenses were $602K, under budget by $14K, primarily on a delay in 

market research spending ($10K) 
 

 Activity in event sponsorships is occurring, but the invoicing and payout of sponsorships 
is only just beginning, resulting in $95K of savings for October – these savings are 
anticipated to be used during the current fiscal year

 
 

 Fiscal 2025 revenues were $6.1M – under budget by $79K 
 Sales tax receipts (58.1-603.2) totaled $5.3M, under budget by $66K 



 Transient tax receipts totaled $607K, under budget by $46K 
 Maintenance of Effort funds totaled $63K, in line with budget 
 Other revenue was $69K, over budget by $33K, primarily on interest income from the state 

 
 Fiscal 2025 expenses were $4.0M – under budget by $409K 

 Destination Marketing expenses were $3.0M, under budget by $129K 
 Marketing spend is $129K under budget, primarily on leisure marketing activity 

(favorable $190K) and public relations (favorable $35K), partially offset by higher 
spending in internal marketing efforts (over budget by $95K) 

 Sales activities were $242K, under budget by $144K 
 Invoicing and payout of sponsorships is only just beginning, resulting in $145K of 

savings – these savings are anticipated to be used during the current fiscal year 
 Total administrative expenses were $679K, under budget by $136K 

 Staffing costs were $579K, over budget by $1K 
 Other administrative expenses were $101K, under budget by $137K due to delays in 

office renovations (favorable $92K), travel (favorable $9K), training (favorable $7K), and 
office equipment purchases (favorable $15K) 
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