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IMPACT ON TRAVEL PLANS

Travelers with Travel Plans in the Next Six Months Comparison
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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IMPACT ON TRAVEL PLANS

Indicated that Coronavirus Would Greatly Impact their Decision to
Travel in the Next Six Months
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*Note: Data spanning multiple years, beginning from 1/5/2022.
Travel Sentiment Study Wave 76

5/11

6/8

7/6

8/3

8/31

9/28

10/26

11/29

1/4
I
2023

2/1

3/1 3/29

L@'ng

4/26 5/24

INTERNATIONAL

6/21 7/19

nnnnnnnnnnn



80

60

40

20

IMPACT ON TRAVEL PLANS

Indicated that Concerns About Personal Financial Situation Would
Greatly Impact their Decision to Travel in the Next Six Months
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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Indicated that Transportation Costs Would Greatly Impact their
Decision to Travel in the Next Six Months
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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IMPACT ON TRAVEL PLANS

Impact of Gas Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Gas Prices* Would Greatly Impact their Decision to
Travel in the Next Six Months
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*Note: Prior to 8/31, respondents were asked about the impact of rising gas prices. Beginning on 8/31, rising was removed from the question.
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IMPACT ON TRAVEL PLANS

Impact of Inflation on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Inflation Would Greatly Impact their Decision to Travel
in the Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Airfare Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Airfare Prices Would Greatly Impact their Decision to
Travel in the Next Six Months
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IMPACT ON TRAVEL PLANS

Travelers Planning to Change Upcoming Travel Plans Due to
COVID-19 Comparison
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*Note: Data spanning multiple years, beginning from 3/11/2020.

Travel Sentiment Study Wave 76 L@‘ngwoods | mlleS

INTERNATIONAL PARTNERSHIP



IMPACT ON TRAVEL PLANS

Influence of COVID-19 on Travel Plans in the Next Six Months

| am traveling within the U.S. instead of internationally 16%
I am choosing destinations | can drive to as opposed to fly 14%
| am reducing the number of trips I'm taking 14%
I am choosing rural destinations over city destinations 10%

| am canceling trips 4

| am choosing not to travel at all 4%
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IMPACT ON TRAVEL PLANS

Influence of COVID-19 on Travel Plans in the Next Six Months
COVID-19 is Not Influencing my Travel Plans
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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IMPACT ON TRAVEL PLANS

During the past three years

| have not moved to another location

I moved and did not visit where | lived during a leisure trip before
moving

10%

I moved and visited where | now live during a leisure trip more than a 8%
year before | moved 0
I moved and visited where | now live during a leisure trip less than 6 79
months before | moved o

I moved and visited where | now live during a leisure trip 6 - 12 %
months before | moved 0
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IMPACT ON TRAVEL PLANS

Among those who have moved
During the past three years

I moved and did not visit where | lived during a leisure trip before
moving

I moved and visited where | now live during a leisure trip more than a
year before | moved

I moved and visited where | now live during a leisure trip less than 6
months before | moved

I moved and visited where | now live during a leisure trip 6 - 12
months before | moved
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IMPACT ON TRAVEL PLANS

Thinking about leisure travel advertisements for destinations you have seen
recently, how have they influenced your desire to move to the place/places
being promoted?

Very influential 15%

Influential 27%

No impact 44%

Uninfluential YA

Very Uninfluential 8%
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IMPACT ON TRAVEL PLANS

Please indicate if current issues (e.g., government, societal) have influenced you
to boycott a travel destination.

Yes - | have or plan to boycott a destination and will continue 17%
to do so °
Yes - | have or planned to boycott a destination previously but 79
will not continue to do so °
No - | thought about boycotting a destination but visited or

plan to visit anyway

8%

No - | have never had intentions to boycott any destination 69%
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