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IMPACT ON TRAVEL PLANS

Travelers with Travel Plans in the Next Six Months Comparison
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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IMPACT ON TRAVEL PLANS

When Is Your Next Trip?

| currently do not have any trips planned
Within the next month

In 1-2 months

In 3-5 months

In 6 or more months
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IMPACT ON TRAVEL PLANS

When Is Your Next Trip?

| currently do not have any trips planned
Within the next month

In 1-2 months

In 3-5 months

In 6 or more months
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IMPACT ON TRAVEL PLANS

Indicated that Coronavirus Would Greatly Impact their Decision to
Travel in the Next Six Months
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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IMPACT ON TRAVEL PLANS

Impact of Coronavirus on Decisions to Travel in Next Six Months

36% 14% 12%
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IMPACT ON TRAVEL PLANS

How has the Coronavirus spike impacted your decision to travel in the next 90 days?
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IMPACT ON TRAVEL PLANS

Indicated that Concerns About Personal Financial Situation Would
Greatly Impact their Decision to Travel in the Next Six Months
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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IMPACT ON TRAVEL PLANS

Indicated that Transportation Costs Would Greatly Impact their
Decision to Travel in the Next Six Months
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*Note: Data spanning multiple years, beginning from 1/5/2022.
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IMPACT ON TRAVEL PLANS

Impact of Gas Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Gas Prices* Would Greatly Impact their Decision to
Travel in the Next Six Months
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*Note: Prior to 8/31, respondents were asked about the impact of rising gas prices. Beginning on 8/31, rising was removed from the question.
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IMPACT ON TRAVEL PLANS

Impact of Inflation on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Inflation Would Greatly Impact their Decision to Travel
in the Next Six Months
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IMPACT ON TRAVEL PLANS

Impact of Airfare Prices on Decisions to Travel in Next Six Months
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IMPACT ON TRAVEL PLANS

Indicated that Airfare Prices Would Greatly Impact their Decision to
Travel in the Next Six Months
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IMPACT ON TRAVEL PLANS

What is your main motivation for leisure travel?

Spend time with my immediate family/children
New experiences

A fun time

Rest and relaxation

Spend time with friends and relatives

Benefit mental health

Celebrations and milestones

Learning and educational purposes
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IMPACT ON TRAVEL PLANS

Compared to last year, how much do you plan to spend on travel this
holiday season?

Do not have
Less spending 16% 12% holiday travel
plans
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IMPACT ON TRAVEL PLANS

Compared to last year, how much do you plan to spend on travel this
holiday season?

More spending

About the same amount of spending

Less spending 12% holiday travel from

Do not have l - 1 point
plans 11/28/22
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H September 13,2023 = November 28, 2022
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IMPACT ON TRAVEL PLANS

Compared to last year, how often do you plan to travel this holiday season?

Less travel
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