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Attend theater, plays or musicals

Outdoor summer water sports

Visit wineries or breweries

Children's activities

Attend a professional sporting event

People watching

Attend a musical performance

Visit Museums or cultural institutions

Attend a festival or special event

Visit State or National Parks

Meet and interact with local people

Outdoor activities (hiking, biking, camping)

Visit historical sites or attractions

Take pictures or videos for my social media posts

Shopping

Restaurants and dining
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https://www.industry.travelwisconsin.com/travel-promotion/event-business-listings/
https://www.industry.travelwisconsin.com/travel-promotion/brand-strategy/campaign-toolkit/
https://www.industry.travelwisconsin.com/travel-promotion/brand-strategy/campaign-toolkit/


https://www.surveymonkey.com/r/WhatsNew24
https://www.surveymonkey.com/r/WhatsNew24


https://www.industry.travelwisconsin.com/travel-promotion/co-op-opportunities/
https://www.industry.travelwisconsin.com/travel-promotion/co-op-opportunities/


https://forms.gle/9CTLKxtynxg34yre8
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