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Visit The Woodlands continues
to elevate the brand with
new campaign imagery and
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VISIT destination videos and a new
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TEXAS to launch in Q1 of 2020.

Request your free Visitor Guide by going to VisitTheWoodlands.com

Keep up with all the exciting things happening in The Woodlands by You
following us on your favorite social channel and don’t forget to share @D

with us: #SoWoodlands.
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Visit The Woodlands at Work

Visit The Woodlands continues to promote the destination in new ways and
maintains partnerships through tradeshows and sales missions to encourage
business and leisure travel. An overview of recent initiatives include:

UK/GERMANY SALES & MEDIA MISSION

Visit The Woodlands, Executive Director, Elizabeth Eddins and Gil Staley,
President of The Woodlands Area Economic Development Partnership joined
Visit Houston and the Greater

Houston Partnership in a Sales

and Marketing Mission ahead of

World Travel Market, the largest

international travel show in the UK.

The group held dozens of sales

calls across Germany and the UK to

airlines, tour operators and media

partners to encourage visitation to

The Woodlands and Houston.

EXXON MOBILE MEETING PLANNER SHOWCASE

The Sales Department worked with their partners at Hyatt Place The Woodlands
to welcome over 45 administrative assistants from Exxon Mobil who are
responsible for planning
and coordinating travel
and meeting space.
It was a great way to
exhibit how Visit The
Woodlands can assist
in the meeting planning
process.

UNITED AIRLINES IN THE WOODLANDS

Due to unforeseen circumstances with a previously selected destination, United
Airlines Latin America needed a new meeting place for their annual gathering
of country managers and executives. In just 60 hours, Visit The Woodlands put
together a complete itinerary for the group. By quickly jumping into action

to host 57 executives, Visit The Woodlands has already secured additional
business and proven its ability to quickly solve problems for clients.




