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COMMUNITY PROJECTS

- Jackalope statues built t
. o be
installed as photo ops between
downtown Douglas and the
Wyoming State Fairgrounds.

« Historic walkin '
| g path signage
in Glenrock to bett
visitors. = STOEE

+ Esterbrook loop tour brochure
to guide travelers through the
more remote area.

» Walking path brochure for
overnight guests in Douglas.
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Higgins

During the oil boom of 1916-1917, the ulation o
g , the pop f
Glenrock exploded from 200 to 5,000 residents within

a matter of months.

Mr. John E. and Mrs.
Josephine Higgins
built the Hotel
Higgins during the
1916-1917 oil boom.
One contemporary
newspaper account
called the new Hotel
Higgins “one of the
most elaborate and
finely furnished
hostelries in the
entire Rocky
Mountain region-”
The hotel’s original
structure featured 38
rooms, along with a
bar and restaurant.
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Architecturally, the
exterior of the
building is typical of
other Wyoming hotels
constructed during
the period. The
interior of the Higgins
has elements of
Victorian
ornamentation. Most
of the architectural
integrity of the hotel's
interior remains, to

this day.

The original
mahogany trim s in
hout the hotel, as is the
on the
ining room and all
bathrooms. The ceilings are 11 feet high,
with an elaborate plaster of paris
cornice
The hotel has had several different o
owners over the year* 25 well as severd!
different restaurants and bars.
the hotel was placed on the National
of Histor® places

:’hedhis!oric Hele_l Higgins is filled with laughter, delicious

i::] ;nd u;'andefrmg souls. Some say four ghosts —
luding that of Edith, a f

Including thes of former housekeeper — roam the




LOCAL
EDUCATION

- Area businesses and
attractions gathered for
training and a review of their
online assets.

- As a result of the training,
Converse County has an
improving online presence
with more complete
information.




DESTINATION MARKETING

- Promoted the Wyoming State Fair on the C owboy Channel,
reaching a new audience.

- Expanded participation in the R oadtrip sticker campaign to
include Glenrock.

- Strategically purchased advertising in Showtimes M agazine,
showcasing D ouglas as an ideal venue for regional or national
level gatherings, thereby attracting more events and boosting
the local economy.

- Featured Camp Douglas in national-level World War 11-
themed publications and saw increased visitation.

- Promoted Douglas in the AQH A publication, hoping to
expand bookings by entities like the Wyoming Q uarter Horse
Association and other regional shows.

- Advertising focused on events with most guests staying at the
Wyoming State Fairgrounds. Limited motel rooms, amidst the
energy boom, are necessitating this approach.
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