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DESTINATION BRAND REQUIREMENTS

All York County Tourism Grant Recipients are required to incorporate elements of the Destination Brand into all printed,
digital collateral, and items produced with grant funds. These guidelines ensure all participants follow a coordinated strategy
for marketing to consumers in a professional and unified way. From ice cream to pretzels, manufacturing to history, the
Destination Brand is intended to create a culture where visitors can literally “have it made” in York County.

When grantees sign their award contract, they agree to:

e Submit drafts of co-branded materials to Explore York’s Destination Marketing Director with at least 10 business days’ notice

e Accommodate reasonable co-branding corrections

e Use the guidelines below to accurately incorporate the York County Destination Brand and Explore York logos

Explore York Logo:
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York County Destination Branding Logo
Should be incorporated into the design of
/\ marketing material and tourist-facing materials
e This includes fonts/text colors, “have it made
here”, semi-circles, branded merchandise, etc.

The York County Destination Logo specifically
should be placed on any printed or digital

— COUNTY — marketing materials and/or any materials/
PENNSYLVANIA products produced as part of a grant-funded

MO/Z’W Me/w initiative.
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FILE USAGE COLOR PALETTE

Use of digital artwork in different applications The color palette provides a guide for keeping a consistent color scheme within
requires the use of different digital file formats. the destination brand. Consult the color palettes shown below and work closely
To ensure the best quality reproduction, the with professional printing services to ensure proper color palettes are used.
following file format uses are suggested:
PMS: 282 C PMS: 3268 C PMS: 7474 C PMS: 421 C
InDesign/ Word PowerPoint/ Web/ HTML CMYK: 100/87/42/52 CMYK: 90/3/58/0 CMYK: 100/37/43/9 CMYK: 32/24/26/0
RGB: 1/30/65 RGB: 1/169/143 RGB: 0/116/131 RGB: 176/179/178
.EPS JPG .TIF .PNG JPG WEB: 011E41 WEB: 00A98F WEB: 007483 WEB: BOB3B2

PMS: 424 C PMS: 376 C PMS: 369 C PMS: 2427 C

CMYK: 58/47/47/14 CMYK: 56/3/100/0 CMYK: 68/12/100/1 CMYK: 91/36/100/34
RGB: 111/114/115 RGB: 128/188/0 RGB: 96/165/18 RGB: 0/93/0

WEB: 6F7273 WEB: 80BC00 WEB: 60A512 WEB: 005D1E

Files have been provided in a variety of formats that allow use of the York County logo without purchasing typefaces.
The logo itself is considered a piece of artwork and should not be changed. However, if additional customizations are
made to the logo, such as adding an event name, it will be necessary to purchase the typeface.

CYMBRIA ROUNDED ABCDEFGHIJKLMNOPQRSTUVWXYZ
Logo & Headline Font ABCDEFGHIJKLMNOPQRSTUVWXYZ

! 234367890

W&W?@w ABCDELGHIQRLMNOP QRS TULY WX Y2

Logo Tagline Font ahedefyghe blmnspgratucweys,

1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
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LOGO GUIDELINES

The following guidelines illustrate the proper use of the York County destination logo.

The logo may be represented in full

\_/ color using either spot color or 4

Y color process printing techniques.
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No other object should be placed within the safe area

—COUNTY — — COUNTY — around the logo. The safe area is an area identified by the
PENNSYLVANIA PENNSYLVANIA width of one of the hash marks in the logo.

bowe i snade bere., hawe i rmade bere.,

One-Color & Reversed Out Logo

The reversed out (white) logo may be used only on dark backgrounds that

YORK

provide sufficient contrast. The One-Color (black) logo may be used when
the logo is to be printed in black and white.
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CO-BRANDING EXAMPLES : EXPLORE YORK

Should be used when referencing:

Sponsors, Proud partners, Fundraiser recognition, etc.

PEARL SPONSORS
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CO-BRANDING EXAMPLES: DESTINATION BRAND

Should be incorporated into the design of marketing
material and tourist-facing materials:

e This includes fonts/text colors, “have it made here”,
semi-circles, branded merchandise, etc.
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e The York County Destination Logo specifically should be o0 e |
placed on any printed or digital marketing materials and/ T SHOKEITHEGROVESom |
or any materials/products produced as part of a grant- IR L ADMISSION YORK |
funded initiative. e
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The road to Miss America
-begins in York, PA!

Thousands of dollars in
scholarships are provided
to amazing young women,

' competing for the job of a
lifetime!
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PROMOTION

To promote collaboration and the overall destination, Grantee shall include the York Destination Brand and/or Explore York logos and websites
in all print and digital media as it relates to the awarded grant project.

Grantees must seek final design approval from Explore York Destination Marketing Director for any co-branded materials.

Drafts of any printed or digital marketing and publicity materials about the grant project be emailed 10 business days in advance of printing or

distribution to Melissa@YorkPA.org.

Reasonable design requests and branding corrections must be accommodated.

The Grantee shall follow the logo guidelines when designing advertising (print or digital) or communication pieces. York County Destination
Brand and Explore York logos are available online at YorkPA.org/Grants.

Design Guidelines:
Digital Media:

e Material should provide a link to
designated website: YorkPA.org.

e Online/web communication should
utilize the .png formatted logo.

AN,

Print Media:

e Smaller sized printed material should
utilize the .png formatted logo.

e Large print material and vector-based
artwork should utilize .eps formatted
logo.

e Vector-based artwork is scalable and
must be used when producing large
format pieces, such as, building signs,
trade show banners, window displays,
vehicle wraps, and billboards.

e While the size of the logo can be scaled
larger, it must retain its proportions. The
logo should always be proportionate to
the rest of the project.

7\
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Video Media:

e Video media should utilize the .png or
.eps formatted logo.

e The Destination and/or Explore York
logo should appear as the last frame in
a size large enough to make it and the
designated website: YorkPA.org easily
readable by a viewer and hang on the
screen for a minimum of three seconds.

AN,
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The Bread & Butter / Logo

The destination logo is available for your use in your
marketing and communications, on your website, etc.
Remember, the entire essence of the Destination Brand
is meant to support your own organizational brand.
Therefore, it is perfectly appropriate to use the York
County Destination Brand logo in conjunction with
your own brand message.

I Think, Therefore | Am /
A Maker

Embrace the Makers Spirit.
See yourself as a maker, for
example “Have FUN made
here.”

WAYS

To Support

Tagline examples:
- lce cream made here

- Have It Made Here in
Hanover, PA

Some natural places to integrate the logo include:
- Banners for events, sales and activities

- Advertising/ Promotions
- Co-branded merchandise

@E-L - Equipment/ Displays/ Signage/ Exhibits
(—y - Packaging/ Products

- Social Media/ Website/ Digital Ads
- Stationary/ Newsletters
- Presentations/ Speeches

Low Hanging Fruit /
Easy Implementation

Keep it simple. If you've already

made something, add the “have it
made here” tagline to it. Other easy ways

to incorporate the brand is to adopt the colors,
circles, and tagline.

Teamwork Makes the Dream Work /
Staff & Partners

Ensure that you and creative partners, your staff, are
knowledgeable about the destination brand requirements.

b’ It Takes a Village / Community

Participate in cooperative marketing (as a county or with other businesses)
under the destination brand umbrella whenever possible.
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