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Meet AC is proud of its sales and 

marketing team; assembled with an 

innovative approach to creating a 

high performing environment. We will 

utilize target marketing and social 

media to better interact with our client 

base and use social media to help 

drive site inspections to Atlantic City.  

Another strategy will be to attend 

industry shows involving the types of 

business that we have identifi ed as 

having a strong propensity to book 

Atlantic City in the past.

We will build on our existing strengths 

while developing new markets for 

the future. In partnership with Global 

Spectrum, Meet AC will offi  cially 

adopt new booking guidelines for the 

Atlantic City Convention Center with 

the goal of maximizing the revenue 

potential for the building, while 

producing strong economic impact 

for the city as a whole. We will always 

keep in mind that the Atlantic City 

Convention Center is an economic 

engine designed to substantially 

impact the city.

LOOKING
AHEAD
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