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Overview

Meet Boston partners with local stakeholders and global PR 
agencies to generate impactful earned media exposure that 
elevates Boston as a visitor destination. 

Our approach is rooted in authentic storytelling—showcasing a 
dynamic, ever-evolving city that shapes culture, ideas, and 
experiences. 

Our Mission
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• Culinary
• Diversity
• Neighborhoods
• Green Space

• Sports tourism
• Family travel
• Accessibility
• Culture & Live Entertainment

These pillars are supported by key travel trends and priorities, 
including sustainability, accessibility, wellness, and 
intergenerational travel. 

Core Storytelling Pillars



Our Agencies

Meet Boston partners with a network of strategic PR 
agencies to amplify our messaging across key global 
markets.

Each agency brings our storytelling pillars to life with 
tailored messaging to resonate locally and drive 
measurable results. 

Amplifying Boston’s Story Across Global Markets
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• Local/Regional
• National Domestic
• Canada
• Mexico
• UK

• Ireland
• France
• Germany
• India
• Italy

Markets Represented



Earned Media Strategy & Approach

Our goal is to generate impactful earned media in key markets, 
supporting both the growth and retention of Boston’s visitor base. 

Earned media refers to editorial coverage secured without paid 
placement, driven by authentic, firsthand experiences of 
journalists, editors, and creators who share Boston’s story with their 
audiences. 

Meet Boston embraces the Barcelona Principles, using them as a 
global standard to set goals, measure performance, and evaluate 
both the quantitative and qualitative impact of our efforts. 

Influencing Through Authenticity

Earned Media Report Q2 2026



National & International Earned Media
(April – June 2026)
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Total Total Total Average

Impressions Placements Partner Mentions BP Score

494,426,175 76 646 95 / 100



Storytelling in Action: Key Pillars & Coverage
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Culinary

Events: America 250

The New York Times - “A 
Summer Travel Checklist for 
America’s 250th Birthday”

150,4600,000 UVM | 94 BPS

Events: Sail Boston

New York Post - "An international 
fleet of historic tall ships floats 
into Boston Harbor this July -- 
here's how to see it”

33,500,000 UVM | 100 BPS

"The Best 8 Bars in Boston Right 
Now”

“Where to Eat in Boston Right 
Now”

33,000,000 UVM | 95 PBS

https://www.nytimes.com/2026/05/21/travel/usa-250th-anniversary-summer-vacation.html
https://www.nytimes.com/2026/05/21/travel/usa-250th-anniversary-summer-vacation.html
https://www.nytimes.com/2026/05/21/travel/usa-250th-anniversary-summer-vacation.html
https://nypost.com/2026/05/23/lifestyle/sail-boston-brings-historic-tall-ships-to-the-harbor-this-july/
https://nypost.com/2026/05/23/lifestyle/sail-boston-brings-historic-tall-ships-to-the-harbor-this-july/
https://nypost.com/2026/05/23/lifestyle/sail-boston-brings-historic-tall-ships-to-the-harbor-this-july/
https://nypost.com/2026/05/23/lifestyle/sail-boston-brings-historic-tall-ships-to-the-harbor-this-july/
https://nypost.com/2026/05/23/lifestyle/sail-boston-brings-historic-tall-ships-to-the-harbor-this-july/
https://www.bonappetit.com/story/best-bars-boston
https://www.bonappetit.com/story/best-bars-boston
https://www.bonappetit.com/story/where-to-eat-in-boston?_sp=685926a8-2b1f-4467-83be-7f876660563f.1780953619228
https://www.bonappetit.com/story/where-to-eat-in-boston?_sp=685926a8-2b1f-4467-83be-7f876660563f.1780953619228


Storytelling in Action: International
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France Market France Market

Le Figaro – “Boston, The City of 
Champions”

375,000 Readership

Gala Magazine – “2026, Boston's Year”

8,810,000 Readership

France Market

Voyage de Luxe - "Journey to the 
Origins of the United States"

275,000 Readership

https://assets.simpleviewinc.com/sv-boston/image/upload/v1/clients/boston/LE_FIGARO_MAGAZINE_061226_4ecaa362-beec-48be-b1fc-3a579f69d99e.pdf
https://assets.simpleviewinc.com/sv-boston/image/upload/v1/clients/boston/LE_FIGARO_MAGAZINE_061226_4ecaa362-beec-48be-b1fc-3a579f69d99e.pdf
https://assets.simpleviewinc.com/sv-boston/image/upload/v1/clients/boston/MEET_BOSTON_GALA_MAGAZINE_e23e4b42-d772-450d-a811-8c806acad25d.pdf
https://assets.simpleviewinc.com/sv-boston/image/upload/v1/clients/boston/BOSTON_Voyage_de_Luxe106_38a02d1e-6653-4473-803e-49e3e221f09e.pdf
https://assets.simpleviewinc.com/sv-boston/image/upload/v1/clients/boston/BOSTON_Voyage_de_Luxe106_38a02d1e-6653-4473-803e-49e3e221f09e.pdf


Storytelling in Action: International
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India Market France Market

Avantages – “Boston 1re De La Clase"

508,933 Readership

Ireland Market

ELLE Gourmet India - “City Guide: 
Eating Out In Boston"

5,000,000 UVM

Irish Sun – “BOSTON: You’ll Always Be 
Glad You Came"

132,000 Readership

https://assets.simpleviewinc.com/sv-boston/image/upload/v1/clients/boston/Avantages_April26_compressed_54b3abad-1874-4016-9c48-ba58b9e59bcf.pdf
https://ellegourmet.in/travel/elle-gourmet-city-guide-eating-out-in-boston-12039349
https://ellegourmet.in/travel/elle-gourmet-city-guide-eating-out-in-boston-12039349
https://boston.simpleviewcrm.com/getfile.cfm?filetype=fileroleid&view=1&roletype=8&filename=Irish-Sun-Boston-April-12_F19A2FE4-A91C-359F-C1D5F872FE1C0185.pdf
https://boston.simpleviewcrm.com/getfile.cfm?filetype=fileroleid&view=1&roletype=8&filename=Irish-Sun-Boston-April-12_F19A2FE4-A91C-359F-C1D5F872FE1C0185.pdf


FIFA World Cup Earned Media
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Local + Domestic International

Total Impressions in France

Total Impressions in UK

Total Impressions
in Greater Boston

Total Impressions 
around U.S.

2.2B

310M
79M

865M 



Internal MB Updates
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Media Missions

FAMs Hosted

18 FAMs and IMVs Hosted April – June 2026

US, Australia, UK, Germany, Benelux, and  France

Media Missions: JetBlue in Spain/Italy & IPW in Ft. 
Lauderdale



THANK YOU!


