w,
‘ Cincinnati USA

Convention & Visitors Bureau

2009 ANNUAL REPORT

. A Letter from the Chairman & President
. Sales

. Marketing Communications & Media

. Convention Services

. Membership & Financials

.Top 9 in ‘09 & Top 10 in ‘10

. Timeline

. Partnership

00O NOO1L B WN P

Full Poster (front)
Full Poster (back)

(click on a section to enlarge)

-y,
. Cincinnati USA

Convention & Visitors Bureau

2009 ANNUAL REPORT




-

J@’Cincinnati USA

Convention & Visitors Bureau

2009 ANNUAL REPORT

A LETTER FROM THE CHAIRMAN AND PRESIDENT

1. A Letter from the Chairman & President On a Roll and Ready to Rock. It is not anly & theme to describe our sucessses and rmomenturn in 2009, it is
2. Sales the defining charactaristic of the CVE for the past five years.
3. Marketing Communications & Media During that time, Cincinnati USA has been developing its infrastructure and adding visitorfriendly amenitiss.
4. Convention Services e
5. Membership & Financials * The revitalization of Fountain Square, renovation of the Duks Energy Convention Camar, and the pending
6 Top 9in ‘09 & Top 10 in ‘10 exparsion of the Sharonville Corvention Canter, helping drive convention business throughout Hamilton Courity.
7. Timeline * The curt'rvatim of regional wki-ctma restaurants, retail shops and atractions and the infusion of new
8 Partnership hiatel properties scross the region.
* Unprecedemted progress on The Banks and construction of The Grest American Tower at Quesn City Square.
Full Poster (fI’Oﬂt) g Marrentum continues to sccelerats, and that angoing commitment to improvernsnt has contributed to four
Full Poster (/oack) cansecitive years of sales growth for the CVE, culminating in a 2009 that deliversd recondsstting econamic
irnpact of o than $59 million, even in the midst of challenging economic redities scross the country.
1 =1 We have wagthered the storm much bstter than most, cutpacing regional compstitars in future room nights
1 becked and consistantly winning business over top-tier destinations, always with our ey on strategic sales
and marksting, and sctive collaboration with our regional hoteliers and hospitality partners. The Cincinnati US54
Regional Tourism Netwark, one of the CVBE's strongest partners, also had a breakthrough year in 20040,

returning $23.40 for every dollar irmested in fully extended leisure tourism.

Dan Lincoin
Living out our “0n a Roll and Ready to Reck” therme, the bar continues to be raised higher and higher. &

string of high-profile wins and national level sccolades have solidified our status &5 one of the country’s prime
destingtions, from the Gospsl Music Workshop of America held hers last summer to the corming 2011 Lesgue
of Unitsd Latin American Citizens (LULAC) Mational Convention, the 2013 Mational Fratemal Order of Polics
Conferencs, and the 20102 World Choir Games, which will bring more than 250,000 competitors and visitors
from mors than 90 countries in what will b2 the largest international event in the region’s history.

0On b=half of eur Board of Diectors and staff, thank you for your support and your contributions to the region.
B ‘Wi look foreard to your continuad partnership 53 we build on our past successss to take Cincinnati USA to
v even greater heights. On a Roll and Ready fo Roch. INDEED.
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Produced econemic impact to the Cincinnati USA region has spiked more than
[ 32 percent since 20{05.

According to data from the Trends Analysis and Projections {TAP) A3.008.000

Report, Cincinnati USA is pacing well ahead of top-tier compatitors H60,000,000
like Atlanta. Philadelphia, Orlando and Washington D.C. in future $55,000,000
bookings for the years 2040-2014. “it"s an cutstanding achievemant
given the current economic envirenment,” according to Jeff Eastman,
recognized industry expert and President of TAP. 45, oo

$40,000.000

$30,000.000

COMPETITIVE CITY BEOOKINGS
COMPETITIVE CITY BOOKING PACE B3%
167%

T0%
174%

4%
92%

ANNUAL ROOM NIGHTS EOOKED

CINCIMNATI USA BDOKING PACE 119%

_1?'B.O¢1

Since 2005, total room nights booked annually has
soared from approximately 150,000 to 198,000 - a 187.837

R e

Cincinnati USAs Stinmlus Package promotion designed to
ingentivize planners to book meatings in 2010 and 2011
resulted in 43 leads and five definite bookings accounting
for more than 34,000 room nights.

Cinci Fil
vincirnan JSQ A comprehensive and aggressive sales and marketing strategy was
developed for Cincinnati USA North in 2009, including establishment of a

sales office in Blue Ash and the launch of a new brand logo.

ROCKIN’ THE WORLD. CINCINNATI USA TO HOST 2012 WORLD CHOIR GAMES.

Cincinnati USA was selected as the first U5, city to host the World Choir Games, to be held in July 2012, With hundreds
of thousands of spectators and 20,000 participants from more than 90 countries using more than 45,000 room nights,
the Games promise to be a truly transformational opportunity for the region and the largest event in Cincinnati USA
history. Work has already begun to develop special avents and venue enhancements, which will laave a lasting

impact on the entire community.
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STRONG NATIONAL REPUTATION, ONE HIT AT A 'I1ME

For Cincinnati USA, the hits keep coming. And that’s due in large part to the CVB"s award- /5

winning, results-driven marketing, communications and media efforts. Positive coverage in kit
outlets ranging from the New York Times, Los Angeles Times, Washington Post and USA Today
to Successiul Meetings and other trade publications. An awardwinning web site, sales tmnllum:'?_
and other exemplary marketing collateral materials. Memorable FAM events, sales missions,

trade shows and press conferences. it all adds up to one rockin’ reputation. .

C1RCIM RV L

e

CVB placed more than 700 articles and reached
ioms of readers about Cincinnati USA as a prime
- mieeting destination — a 12% increase over 2008, Mearly
100 trade publication articles maintained our visibility
with key decision makers and inAuencers.

e

] |
The CVB hosted More in 24 customer events in June and October for meeting Ty ‘:Ef L __1-5-.\
planners from around the country. Prior to the events, meeting professionals Bt AR |
ranked thedir interast in Cincinnati at 3.2 on a 5-point scale. The rating [ e 2 i
jumped to 4.5 after the More in 24 events, building additional interest and L = L-:;f’
opportanities for our region. i g .rtr‘-

G] Im 2009, the CVB launched its first-ever social media program., reaching targeted customers
and prospects via online vehicles like Facebook, Flickr and Twitter.
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WANT TO MAKE YOUR MEETING SING? GOT IT COVERED!

It'= one thing to win a convention. it's guite another to deliver an unforgettable experience once they
arrive. The Cincinrati USA CVE's Convertion Services Department burnished its national reputation
among meeting planners by eaming its 15th Gold Sarvice Award from Meetings & Conventions magazine
and its 1&th Pinnacle Award from Successiful Meetings magazine.

Led by Sandy Clore, Pam Bosing and Wendy Gamratt, the Convention
Services team worked with 157 organizations to ensure smooth- : I
mnning avents. Fiteen of them — nearly 10 parcant — purchased mors

hotal recm mights tham they booked, demonstrating how the CVE halps T :
customers build attendance and exceed attendee expectations. ﬁ - di _I'
I o ]

The Red Carpet Treatment: In 2008, the CVE lad a community-wide

walcome program for several high-profile conventions and events. The

program included welcome posters (at right), sidewalk directional

signage, welcome buttons and restauwrant table temts. The program

e ALEPELFLRY 140 FELN AN
| = ! T A S L U L

[T

Got It Im 20004, the Convention Services team introduced “Got It Covered.” a new
co e rEd' brand identity for the department that captures its award-winning comenitmsant
- to excaellence and quality customer service. The mew brand fits — on post-event
survays, meeting plannars ranked the department a 4.9 on a Spoint scale.

Cincinnati USA

Carreadlins b Vil farse
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' | I E | I IB% CVB ECLIPSES NEW MEMBER GOAL IN ‘09.

s take their toll on businesses of all shapes and sizes, the Cincinnati USA CVE

 hosted six Member events in
2000, attracting more than
400 attendess to leam more
about the benafits of CVE
membership and network
with other local businesses.

STATEMENT OF FIHlNGIﬁL POSITION
December 31, 2009

ASSETS
Current Assats:
Cash and Cash Equivalents i

K=

A

-

pajipne}go

(pajipneun)600e
= ‘; ;

Unrestricted] Met dssets
Total Liabilties and Net Assats
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1. EDUCATIONAL TESTING SERVICES
Mgy 110y 4 {13 970 room nights booked)
2. GOSPEL MUSIC WORKSHOP OF AMERICA
Juiy 21-Aug. & (12,300 mom nights booked)
2. U.S. DEPARTMENT OF EDUCATION
Jufy 819 {8,132 room nights bookea)
4. STATE WARS HOCKEY
Juiy 29-Aug. 10 {6 732 room nignts booked
5. YOUTH SPECIALTIES
Oct. 26-Now. 4 {5,103 room nights booked)
. LS. INSTITUTE FOR THEATRE TECHMOLOGY
Msr. 14-73 {5,095 mom nights booksd)
7. UNITED AUTO WORNERS
Aug. 2129 (3, 7E0 room nights booked
B. CINCY FLAMES
Juiy 26 {3,460 room nights book ed)
8. U.5.A. GYMNASTICS
May 3432 (3177 mom nights booken)

1. EDUCATIONAL TESTING SERVICES
sy 110y 4 (15 045 room nights booke)

2. GOSPEL MUSIC WORKSHOP OF AMERICA
July 22-Aug. 1 {11, 689 room nights booked)

3. CONFIDENTIAL CORPORATE CONVENTION
July 21-Sept & (10,981 mom nights booked)

4. SOCIETY OF HISPANIC PROFESSIONAL ENGINEERS
(ot 24-31 (9, 856 room nights booked)

5. ASSOCIATION OF EQUIPMENT MANUFACTURERS
Feb. 12-20 (7,281 room nights booked)

6. MATIONAL ASSOCIATION OF

ELEVATOR CONTRACTORS

Sept 23-0ct. 4 (3, 720 room nights booked)

7. D.ARE.
July 17-26 {3 484 room nights booked)

B. SOCIETY OF QUALITY ASSURANCE
Apr. 228y 2 {3,002 mom nights booked)

. INDEPENDENT EDUCATIONAL

COMSULTANTS ASSOCIATION
Ot. 31-Nov. 8 (2, 738 room nights booked )

10 OHPD MUSIC EDLUCATION ASSOCLIATION
Jan. 26-3 {2, 847 room nights bookead)
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ON A ROLL...

Clncinnat] USA selected as the
first-ewer LLS. host ¢ty of the Waerld
Chalr Games. The July 2012 evant

* == willl welcome 30,000 compatitors

and 250,000 visitars frem more
than &) countries, utiizing more

f'q than 45,000 hotel resm nights.

LR o i
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ot i el e e

__qi'mnm:mmcmm.
1 5,000 attendees using more than 15,000
ghts. Cincinnat] USA handily beats out

Ohle voters pass ssue 3, paving the way for a new
casho In Cinclnnat] expacted to create mare than

5,000 new Johs and attract 51 million visiters to
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It takes extraordinary collabo
following partners to bring our

@ CITY OF CINCINNATI approved a flve-year deal to Invest excess hotel /motel tax revenue In the CVE's sales
r strategic partnership with the NORTHERN KENTUCKY CONVENTION AND VISITORS BUREAU and PROCTER & GAMELE to
INCINNATI USA REGIONAL TOURISM NETWORK, retuming $23.40 for every dollar invested In fully extended lelsure tourism.

e olrF Investment with the NORTHERN KENTUCKY CVE In the GREATER CINCINNATI SPORTS CORPORATION, Which bookad
;'-' 0 hotel room nights with a direct economic impact on the reglon of more than $7.2 millon.

In CVB's multifaceted sales and marketing programs benefited from our continued partmership with DELTA AR LINES, allowing us to
In mesting planners to ses the people and places that make cincinnat] USA a world-class destination.

N

EONVENTION ANE VISITERE BUREAL r teanticenr

anen®C | @) PG -ARELTA.

UT THE CINCINNATI USA CONVENTION & VISITORS BUREAU
& Cincinnati USA Convention & Visitors Bureau is an H.ghmssiw sales, marketing and ssnice onganization

billion industry in Cincinnati USA, umpl:-ylnb 81,000 qu:I»-c in & variety of fiskds and, histoncally, bnnhlng
nillion visitors to the egion annually.

Vine Sireet, Sulte 1600 | Cincinnat, Ohlo AG202 | T: E12621. 2142 | Tollfres: B00.643.2613 | wwwCincyUSAcom
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" the dfoing chartaisti of e CVB for the past e s

. EDvcATIONAL TESTIG seVICES
6y L1y 415045 rom R boskec)
2 GOSPEL MUSIC WORKSHOP OF AMERICA.
Uiy 224, (11585 reom i ooked)
2 CONFIDENTIAL CORPORATE CONVENTION
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Nicholas . Vehr,

|
STRONG NATIONAL REPUTATION, ONE HIT AT A Ti  Roport, Cinciamati USA s pocing well ahead of to-ter competitors

For Cincinnati USA, the hits keep coming, And that's dus in large part to the CVB's award- e Atasta, Philadelohia. Onands aad Washington D.C. in futue

given the current ccomomic environmant,” according to JoH Eastman,
rocognized industry oxpert and Prosidont of AP,

to Successiul Meetings and other trade publications. An awarchwinning web site, sales
and other exemplary marketing Gollatcral materials. Memorable FAM cvents, sales mis
trade shows and press conferences. ft all adds up o one rockin’ reputation.

187% 174%

Since 2008, total room nights booked annually has
‘soared from approsimately 150,000 to 108,000 a
32 percent ncraasa i only four years. I

i s P PRI el
brserinddegmettende ot Cincipnati USA

i Ust
for more than 34,000 room ights. sales offce in Blue Ash and the launch of a pew bran logo.
S

]

R

CVB placed mors than 700 artcles snd reashed
millins.of readers about Cincinnali USA a5 o prime

priar profes:
ranked thei interest in Cincinnat ot 3.2 on @ Spoint scal. The rating

Aistaver U, hast ety o the Warid oppartunities for our region.

e
TO® : A
‘and prospects via online vehicles like Facebook, Flickr and Twitter. =5
o

= witwelcome 20 000 compettirs
n4250,090 vistors rvm e
'WANT TO MAKE YOUR MEETING SING? GOT IT COVERED!
It's one thing to win & convention. I's cuite another ta deiver an Unforgettable experience once they
arrive. The Cineinnati USA CVE's Convertion Servioes De partment burmished its national reputation
its 15th Gold from Meetings magazine
‘and its 16th Pinnacle Award from Successiul Meetings magazine.

Led by Sandy Clore, Pam Bosing and Wendy Gorrett, the Canvention N
WELCOMES

Pl
RIGHTS
E
=

o It takes extraordinary collab
S following partners to bring,

The Red Carpat Trsatmant: In 2000, the CVB lod & communitywide
The

(et rght),
signies, wallama buttans and restsurant table tants. Tha progrem
will be expanded in 2010.

Got It In 2009, the Convention Services team introduced "Gt It Govered,” a new LINTY and the CITY OF CINCINNAT! approved a fiveyear deal to vest excess hotel/motel tax revenue In the CVB's sales.
SWered] iSTEamomamie
C LCaT ;
e By
MR

Cincinnati USA I St7at6g)c partners ip with the NORTHERN KENTLCKY CONVENTION AND VISITORS BUREAU and PROCTER & GAVBLE o

INCINNATI USA REGIONAL TOURISM NETWORK, retuming $23.40 for every doRar Ivested I fully extanded IOsure tourssm.

STATEME!’D'EQOF FINANCIAL POSITION F1UBG 04 ITVGStIGNt W the NORTHERN KENTUCKY CVE I t1e GREATER CINCINNATI SRORTS CORFORATION, Which booked

December 31, 190 hotal f00m Nights With a dircot GcoNomIc Impact on o 1ogion of Moro than $7.2 mikon.

'The GVE’s mulitacated sales and Markstg PrOETaS benented from our ContiNued partnership with DELTA AR LINES, allowing us to
DI I MeGting plarners to 566 1o PaORIG aNd PIaces that make CINCinNati USA 3 Wond-c1ass destination.

»
' Regional Tourism Network N r@

P
CINCINNATI

'ABOUT THE CINGINNATI USA CONVENTION & VISITORS BUREAU
e Gincinat US4 Convention & Vistors Bures s &n aga

Total Liabiltes and Net Assats
St St 1500 | Grcinest, oo 45202 T 51



THE PEOPLE, PLACES AND MOMENTS THAT MAKE
A GREAT DESTINATION. CINCINNATI USA.
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