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53.7% of visitors are from out-of-state. Our top origin market is Orlando-Daytona Beach-Melbourne.

For March 2025, the percent of all spending in tourism-related
categories by visitors was down 11.9% and the average transaction
amount was 3.5% less than compared to March 2024.

There were no change in household income levels above $100,000
from March 2024.

Average Visitor Spend by Category

% of Visitors Devices seen in
Destination

48.9%

Visitor Share of Total Spend

26.5%

Average Visitor Spend for
the Month

$137

Visitors made up 48.9% of all devices
seen at Places Of Impact during this
timeframe. The rest were residents.

Visitors made up 26.5% of all spending in
tourism-related categories during this
timeframe. The rest were residents.

Visitors spending had an average
transaction amount of $137 during this
timeframe.
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