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Lori Campbell Baker, Executive Director
Daytona Beach Area Convention & Visitors Bureau (CVB)

Executive Update — Period of August 1-31, 2025

Bed Tax, Occupancy and ADR - Halifax Taxing District

Per Volusia County, in July 2025:
o Convention Development (Bed) Tax Collections (CDT) increased 0.2% to $1,084,562 compared to
$ 1,082,703 in July 2024.

Per the STR Report, in July 2025:
o Hotel Occupancy (OCC) decreased 5.8% to 64.7%, compared to 68.7% in July 2024
o Hotel Average Daily Rate (ADR) increased 2.2% to $144.42, compared to $141.33 in July 2024
o Revenue Per Available Room (RevPar) decreased 3.7% to $93.49, compared to $97.08 in July
2024

Finance & Human Resources

Reviewed budget vs. actual transactions for this fiscal year
Reviewed revenue estimates for proper planning of cash disbursements daily
Reviewed cash flow projections and bank accounts, and monitored estimated future cash flows, daily

Communications

Halifax A

Distributed press release:

o ‘Savor September’ to Showcase Daytona Beach’s Culinary Delights
Blog Posts:

o Explore Daytona Beach Area Restaurants with Savor September Dining Month

o Biketoberfest® Daytona Beach Itinerary

o Five Things to Do in Daytona Beach During Biketoberfest®
Assisted Aqua in Airport FAM promoting Raleigh air service with travel journalist/content creator Andrea
Updyke
Local TV/print interviews on summer tourism outlook in Daytona Beach area, Coke Zero Sugar 400
Weekend and Labor Day Weekend
Hosted Community Listening Session at Starry Night Gallery and Ambassador Rendezvous at Art Spotlight
Distributed two eNewsletters:

o Beach Blast

o Hotel Deals
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Group Sales / Meetings, Sports, Tour & Travel

# Leads Distributed # Definite Bookings # Convention Services
August 2025/ Fiscal YTD52 | August 2025/ Fiscal YTD | August 2025/ Fiscal
YTD
Meetings & Conventions 38/352 3/84 6/89
and Sports
Tour & Travel 2/51 0/16 0/6

*Assists are referrals, re-bookings and/or convention services for hotel partners

Attended industry events: Prevue Summet, Destination Southeast, American Society of Association
Executives, Student & Youth Travel Association, Connect Marketplace
Conducted a Post Connect FAM with seven meeting planners attending

Conducted 64 prospecting calls and 303 sales activity communications (all markets).

Marketing & Design

Worked with The Zimmerman Agency to place $599,162.47 in digital and traditional media, which drove
1,415,119 page views to DaytonaBeach.com, 5,571 Destination Guide downloads/views/by mail, 2,583
eNewsletter signups, 21,007 partner referrals, and 1,069 offer referrals.
20,419 digital Destination Guide visits = 88,293 pageviews of which 50,267 were unique
o Distributed six eNewsletters — leisure, events and industry
Social Media:
o Created 230+ posts across CVB’s 17 social media channels
o Confirmed two content creators for collaboration with the Savor September program
Content Creation
o Filming/Editing Social Media Video Reels: Daytona Tortugas, Savor September, Biketoberfest®,
Banana Ball World Tour Video, Sales Team video for travel shows, Top Ride of the Month for
YouTube (Biketoberfest®), Wave Wednesday, Coffee & Connections, Community Listening Session
Connected with 947 tourism partners through communications, emails, and meetings (Partner Outreach)
Continued to work on Biketoberfest® & Event sponsorships, social media rider influencers (Her Two
Wheels, Bob and Tam’s, Sassy Pantss, and Bikes and Beards and Be the Boss of Your Motorcycle channels),

merchandise productions; researched potential events for Daytona Beach
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