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GOOGLE BUSINESS PROFILE

Google Business Profile.

If you have not created or claimed your Google Business Profile (previously Google My Business), then you should! Over 90% of web
searches are done on Google. Users are searching for a product, service, or information about a topic. Not having a Google Business
Profile (GBP) listing or having an unclaimed business profile can hurt you in many ways. Having inaccurate data, not being able to respond
to negative reviews, and not showing up below paid ads on Google Maps are just a few of the downsides. So, what are the benefits of

GBP?

1. It's freel

2. Makes your business visible — GBP listings get priority on first page of local search results.

3. Displays useful and correct information about your Business.

4. Provides a great first impression.

5. Improves SEO (Search Engine Optimization).

6. Engage and respond to customer reviews. In fact, businesses that respond to a minimum of 25% of reviews, average up to 35% more
revenue.

7. s part of your Google Profile, which included Google Maps, Google Ads and other Google Tools.

8. Gain customer insight, like how customers found your listing and any actions they may have taken. Use customer insight to improve

your business.

Another online communication channel that can be used to help you grow your business.
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GOOGLE BUSINESS PROFILE

Dominate Local Search.

A well-optimized Google My Business (GMB) profile is crucial for local
businesses. It's your “online store™ and helps people find you on Google Search
and Maps. It brings visitors to your website and increases customer engagement
and conversions via easy access and builds credibility through reviews.

This guide outlines key strategies to maximize your GMB potential.

Visitor Bureau

Website Directions

Hours: Open - Closes SPM ~
Phone: (386) 255-0415

Google Ads can help

~* Start advertising

Questions & answers
Be the first to ask a question

2] Send to your phone

Reviews from the web

45/5 Facebook - 287 votes

Reviews O
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Daytona Beach Area Convention &

Save Call

Non-profit organization in Ormond Beach, Florida

0 You manage this Business Profile @

Address: 140 S Atlantic Ave suite 500, Ormond Beach, FL 32176

Edit your business information

your business grow

Get $1,000 in Google Ads credit when you spend
$1,500. Terms and conditions apply

Ask a question

Send

Get reviews Add a photo
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GOOGLE BUSINESS PROFILE

A Guide to Boosting Visibility & Engagement.

1. Setting Up Your GMB Profile (or Auditing an Existing One)

* Claim An Existing Listing

Olive ::'iqri_ir:l-_ 0 E" 1

; o

> '.'3'-6 ltalian Restauran
®
2

* Create a New Listing

Do you want to add a location

* Verify Your Listing

Verify

Google TR
: J customers can visit, like a store or
ass PratSheps. Daytonallnternational Q fﬁ > ¢ G |
’ Speedway 0 Ce (9] g e .
R cia Select a way to get verified
. _— This location will show up on Google Maps and Search when
DaYtOf‘la Beach Area Convention & customers are looking for your business
Visitor B 4 Google needs to verify that you manage this business.
ISitor buréau L8 0 6 & ) I‘ Learn more about verification
‘Website Directions Save Call - - ‘
O Yes
3.9 23 Google reviews
Visitor center in Daytona Beach, Florida O No @ Phone code
Address: 18071 W International Speedway Blvd, Daytona Beach, FL @ h \ 0 . _ Y. Get a code via text or voice call to (863) 519-7900
32114 - o
Hours: Open - Closes 5PM - m
’
Phone: (386) 255-0415 (O Business video
Suggest an edit °
Questions & a(n;;wers S Having problems?
See all questions (9 5
%) Send to your phone Send Verify Later
Reviews o Write a review Add a photo !\‘ m
/% “Great place nice people.”
& @
<4 "Just went for the Ocean and free parking lol!!!!"
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GOOGLE BUSINESS PROFILE

Guide to Boosting Visibility & Engagement.

Google Business Profile categories are labels that describe a business's products, services, or operations. They help Google connect

businesses with customers who search for their products or services.

Category-specific features: Depending on your business category, you may notice special features available for your Business Profile. For

example:

* Hotels: Can show class ratings and list the amenities offered by the hotel.

* Food and drink businesses: Can add URLs to their profiles for online orders, reservations, and their menu. They can also add menu items

directly.

* Health and beauty businesses: Can add a booking button to their profiles and update their menu of services.

*Important: If you add or edit one of your existing categories, you may be asked to verify your business again. This helps Google confirm that

your business information is accurate.
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https://support.google.com/business/answer/7660515
https://support.google.com/business/answer/6215588
https://support.google.com/business/answer/6218037
https://support.google.com/business/answer/3039617#menu_services_editor
https://support.google.com/business/answer/3039617#menu_services_editor
https://support.google.com/business/answer/7475773
https://support.google.com/business/answer/3039617#menu_services_editor

GOOGLE BUSINESS PROFILE

Guide to Boosting Visibility & Engagement.

2. Choose the Right Business Category

& Business information : X

Add or edit categories on Search & Maps

About Contact Location Hours Maore

1.Go to your Business Profile. Learn how to find your profile.

About your business

2.To edit your business info:

Business name

*\With Google SearCh, select Edit prOfile. Daytona Beach Area Convention & Visitor Bureau

*With Google Maps, select Edit profile Business information.

Business category

3. Under “AbOUt,” SeleCt Business Category. Help customers find your business by industry. Learn more

— Primary category

*To add or edit your primary category: In the “Primary category” box, enter

Mon-profit organization

and select the category from the options that show up.

+ Add another category

*To add an additional category: Select Add another category. Then, in the
“Additional category” box, enter and select the category you want to add. BEl -

4.Select Save.

Z'VIMIERMAN


https://support.google.com/business/answer/145585#number_1

GOOGLE BUSINESS PROFILE

Guide to Boosting Visibility & Engagement.

Website
3. Complete Your Business Information
Fill out every section of your GMB profile with accurate and up-to-date s WU S e
information: e
| : m
.. . . . B ‘Youtube
* Business Name: Use your official business name. Avoid keyword stuffing. rmp—
°* Address: Enter your complete and accurate physical address. If you serve @ retscnm
customers at your business location, ensure it's visible. If you're a service- B Linkedin
area business, you can hide your address but define your service areas. The @ Prierest
business address cannot be a PO box. Titok
* Phone Number: Provide a primary phone number that customers can easily Qe O i,
* Website: Link to your website's homepage or a relevant landing page.
°* Business Hours: Set your regular operating hours. Keep them updated for S
holidays and special events.
* Description: Write a compelling and informative business description (750
characters max). Include relevant keywords naturally, highlight your unique e
selling points, and encourage customer action. paytona Beach,you'lfind plenty to discover.

* Attributes: Select relevant attributes that describe your business (e.g.,
"wheelchair accessible," "outdoor seating," "free Wi-Fi"). This helps customers
quickly find businesses that meet their needs. =1

¥ Suggest description
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GOOGLE BUSINESS PROFILE

Guide to Boosting Visibility & Engagement.

4. Optimizing Your GMB Profile for Maximum Visibility

Keywords are Key: Research relevant keywords that customers use when searching for businesses like yours. Integrate these
keywords naturally throughout your GMB profile, including your business description, posts, and responses to reviews. Focus on
long-tail keywords (more specific phrases) for example: Best organic coffee for French press.

High-Quality Photos and Videos: Visual content is essential for attracting attention. Upload professional, high-resolution photos
and videos of your business, products, services, team, and location. Showcase your best features and create a positive first
Impression. Regularly update your visuals.

Encourage and Respond to Reviews: Positive reviews build trust and credibility. Encourage satisfied customers to leave reviews
on your GMB profile. Respond to all reviews, both positive and negative, in a professional and timely manner. Address concerns and
show that you value customer feedback. *Note: Google calculates star ratings based on customer reviews, so this cannot be
manually changed.

Regular GMB Posts: Share regular updates, promotions, events, and special offers using GMB posts. This keeps your profile fresh
and engaging, and it provides valuable information to potential customers. Use compelling visuals and clear calls to action.

Z'VIMERMAN



GOOGLE BUSINESS PROFILE

Guide to Boosting Visibility & Engagement.

Continued

Use Google Q&A: Monitor the Q&A section of your GMB profile and answer customer questions promptly and accurately. This
demonstrates your expertise and provides helpful information to potential customers. You can also proactively add frequently asked
guestions and their answers.

Google Maps Optimization: Ensure your business location is accurately pinned on Google Maps. Double-check your address and
other detalils to avoid any discrepancies.

Citations: Build consistent NAP (Name, Address, Phone number) citations across other online directories and platforms (e.g. Yelp or
Tripadvisor). This helps Google verify your business information and improves your local search ranking. Use a consistent format for
your NAP across all platforms.

Monitor Your GMB Insights: Regularly check your GMB Insights to understand how customers are finding your listing, what actions
they're taking, and how they're interacting with your profile. Use this data to refine your optimization strategy and make
Improvements.
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How to Monitor Your GMB Insights.

GO gle @ Beach Area Convention & \ﬁsit@

All Images Maps News

Forums Shopping Videos

@ Your business on Google

“ 1l 198 customer interactions

o} Y

Edit profile Read reviews

= B
Q&A Add update
Complete your :
profile

Add details and get
discovered by more
customers

-

~ I

™ ~
Photos Performance
Ask for revie...

Claim your credit  }

More customers could be
reached with your $1,000
Ads credit

Only managers of this profile can see this

= Daytona Beach

" https://www.daytonabeach.com » about

About Us | Daytona Beach Area Convention and

Visitors ...

: More

Profile Strength o .
Complete Info

~ W/

Advertise Edit products

January : Ac
performance...
See new interactions and Bu
understand how your ge
business Is performing N
GCo-ge I
[ J— /\/

The Daytona Beach Area CVB offers services to help local tourism and hospitality
industry partners reach visitors and successfully market their businesses.

(==
)
Jo)

A

A Stonewood
W‘M Grilll&yl avern
BOSARVEY
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i (¢} Add photos -
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ISLAND

Daytona Beach Area Convention &
Visitor Bureau

Website Directions Save Call
Non-profit organization in Ormond Beach, Florida

° You manage this Business Profile @

Address: 140 S Atlantic Ave suite 500, Ormond Beach, FL 32176
Hours: Open - Closes SPM ~
Phone: (386) 255-0415

Edit your business information

Google Ads can help your business grow

Get $1,000 in Google Ads credit when you spend
$1,500. Terms and conditions apply

~* Start advertising

Questions & answers i
) Ask a question
Be the first to ask a question
@ Daytona Beach ) Send to your phone Send
=" https://www.daytonabeach.com
Daytona Beach | Things to Do, Hotels, Restaurants &
Events Reviews from the web
Discover Daytona Beach today! Find things to do in Daytona Beach for the entire
. ‘ 4.5/5 Facebook - 287 votes
family. Plan your stay with hotels, restaurants, special events, and more.
About - Boardwalk & Pier - Things To Do - Contact
Reviews @ Getreviews Add a photo
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How to Monitor Your GMB Insights.

&  Performance

Overview Calls Bookings Directions W Sep 2024 Oct 2024 Moy 2024

198 Dec 2024 Feb 2025

Business Profile interactions (1)

o
=

.
: X
Time period
(m Jan 2025- -
Cance Apply
Hov 2024 Dec 2024 Jan 2025 Feb 2025

Sep 2024 Oct 2024

How people discovered you (0

621

@ People viewed your Business Profile

Platform and device breakdown
Platform and devices that people used to find your profile

® 3B2.62%

Google Maps - mobile

& 12 .18%

Google Search - maobile

® 74.15%

Google Search - desktop

® 33.5%

Google Maps — desktop

198

Q, Searches showed your Business Profile in the search results

Searches breakdown
Search terms that showed your Business Profile in the search results

1. altractions 164

2. daytona beach area convention & visitor bureaw, southa... 18

3. daytona beach area convention & visitors bureau 16
4. 500 south south atlantic <15
5. convention center =15

See more

5
& Performance PoX &  Performance PoX
Tirre period
Time period
Jan 2025- -
& [ Jan2025- -
Overview Calls Bookings Directions Website clicks
Overview Calls Bookings Directions Waebsite clicks
Calls made from your Business Profile
Direction requests made fram your Business Profile
gD
42
MNovember 2024
Sep 2024 et 2024 Mow 2024 Dec 2024 Jan 2025 Feb 2025
Sep 2024 Dt 2024 Naw 2024 Jan 2025 Feb 2025
L
- N
r v &« Performance H »
&  Performance . b4
Time period
Tirme period
Jan 2025- -
(B Jan 2025- - ]
Overview Calls Bookings Directicns Website clicks Overview Calls Bookings Directions Website clicks
Bookings made from your Business Profile ; :
Website clicks made from your Business Profile
4
2
1 0
December 2024
Sep 2024 Oct 2024 Mow 2024 Jan 2025 Feb 2025

Sep 2024 Dot 2024 Mowv 2024

Jan 2025 Feb 2023
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Guide to Boosting Visibility & Engagement.

5. Advanced GMB Strategies:

Google My Business API: If you manage multiple locations,
consider using the GMB API to streamline your management
and automate certain tasks.

Local Inventory Ads: If you have a physical store, use local
iInventory ads to showcase your products to nearby customers
searching on Google.

Google Guaranteed: Consider becoming Google Guaranteed
to build trust and credibility with potential customers. This
badge signifies that Google has vetted your business to appear
in Google local searches. Eligibility for this feature depends on
whether your business or business category can be Google
certified (e.g. plumbers, lawyers, painters, etc.) and if you have
enough positive reviews.

Y, Search The Laptop Shop

u The Laptop Shop

13" gaming laptop

Results for Jensen Beach, FL {3 Use precise loeation

sponsored - Plumbers | Jensen Beach
& GOOGLE GUARANTEED

":t[‘!';,_ :1". Ebens Plumbing

4.9 (780) - Plumbear

||
Open now - Background checked

' ; Elite Plumbing Tearn

4.8 (308) - Plumber

3+ years in business - Serves Jensen Beac
Open 24/7 - Accepts urgent jobs

Show more

Z'VIMIERMAN
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Guide to Boosting Visibility & Engagement.

6. Ongoing Maintenance and Updates

* Stay Consistent: Regularly update your GMB profile with fresh
content, photos, posts, and updated business hours. Don't let your
profile become stagnant.

* Monitor for Updates: Keep up with changes to Google My
Business and adjust your strategy accordingly.

°* Engage with Your Audience: Respond to reviews, answer
questions, and interact with customers on your GMB profile.

Ebens Plumblng Y. Get phone number

SEMICes

e Bruce Harjehausen
4 reviews

Nours &go HEW

Photos

inlclan was knowledgeable about the equipment and offered good advice

'.__L.. A
ity <
8 Response from the awner
Thank B kind words about tect
advice trul te vour feedback

In time. Very pleasant and considerate. But most importantly, HONEST. Love this

¥ Id re {itt
i =,
8 Response from the owner
- o
I harnk fi kird words, ¢ ly app
FELa t { are glad te | bout

] HEW
M edgeable.
i -
® Responge from the owner
Thank H Ne're glad 1o t f i
and friendly. ¥ edback i [t t

Ebens Plumblng Ve Get phone number [5 Book -

Overview SETVICES Reviews Photos

L
¥ & Local Guide - 19 reviews -1 photo

o HEW

Scheduling miy tune-up was easy. The servicernan was friendly and thorough. Highly
recommended

il <

§  Response from the owner

& adeyago
Thank you, Ed! We're glad to hear that scheduling vour ture-up was a breeze and
that our serviceman provided friendly and thorough service. Your
recommendation means a lol o us

Catherine Kiss
1 resview
b Oaye Bac

) HEW

® Response from the ownes

- & days BQo
lhank you, Catherine, for your fantastic 5-star rating, we truly appreciate your
suppaort!

Mary Cure
& revenws
] Weal B ] MEW

| would / will recommend anyone who s In need of AC serviceto call Ebens first. |
guarantee that they will be absolutely satisfied. The office staff is courtecus and
professional. Mo surprises they will inform you of the service .. More

i <
® Response from the owner

-_ 10 mvanthe aoo

lhank you for the S-star rating, Mary!
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Conclusion.

* By following this comprehensive guide, you can optimize your Google My Business profile to attract more customers, improve your local
search ranking, and grow your business. Remember that GMB optimization is an ongoing process, so stay consistent and adapt your
strategy as needed.

Checklist for Success

GMB Profile is fully completed and updated
High-quality images and videos uploaded
Reviews actively managed and responded to
Special offers and promotions highlighted

ASASESE

Next Steps:

* Spend 15 minutes updating your profiles this week!
* Track engagement through Google Insights and website analytics.
* Reach out for support if needed.
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Thank You!
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