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Social Media Overview - February 2024

FACEBOOK: The CVB's Facebook page ended February with 263,399 total 
followers, gaining 4,508. The page saw 767,168 engagements, up 13.6%, 
and 22,213,651 impressions, up 15.4%. The engagement rate (per 
impression) was 3.5%, down 1.6%. 

INSTAGRAM: The CVB's Instagram page gained 383 new followers in 
February ending the month with 22,857 total followers. Overall Instagram 
efforts generated 1,303,108 impressions, down 35.2% and 5,009 
engagements, down 6.5%. The engagement rate (per impression) was 
0.4%, up 44.3%. 

TWITTER: The Daytona Beach Twitter account ended February with 11,852 
followers, up 8. Twitter content generated 8,676 impressions, down 30.3% 
and 225 engagements, down 3.4%. The engagement rate (per impression) 
was 2.6%, up 38.6%. 

TIKTOK: The Daytona Beach TikTok account February with 2,513 followers, 
gaining 188. TikTok content generated 1,209,790 video views, down 39.8%.

YOUTUBE: The Daytona Beach YouTube account ended February with 920 
subscribers, gaining 10 subscribers. YouTube content generated 20,345 
impressions, down 5.3%, 107,579 new viewers, down 38.9% and the click-
thru rate was 4.0%, up 2.6%. 



Facebook Summary

Audience Growth



Facebook Impressions

Facebook Engagement



Facebook Top Posts
Review your top posts published during the selected time period, based on the post’s lifetime performance.
Descending by Lifetime Engagements

Facebook Top Viewed Videos



Instagram Performance Summary

Instagram Audience Growth



Instagram Impressions

Instagram Engagement



Instagram Top Posts
Review your top posts, stories, and reels published during the selected time period, based on the post, 
story, or reel’s lifetime performance. Descending by Lifetime Engagements

Instagram Top Viewed  Videos



Twitter Performance Summary.

Twitter Audience Growth



Twitter Impressions

Twitter Engagement



Top Twitter Posts
Review your top posts published during the selected time period, based on the post’s lifetime performance.
Descending by Lifetime Engagements

Twitter Top Viewed  Videos



TikTok Performance Summary

TikTok Audience Growth



Top TikTok Posts
Review your top posts published during the selected time period, based on the post’s lifetime performance.
Descending by Lifetime Engagements

TikTok Top Viewed  Videos



eNewsletter Performance Overview 

eNewsletters & Blog Report

eNewsletters Sent

Top 20 Blogs



YouTube Channel Analytics

Top 10 Video Analytics


	Paid Social - Inhouse
	September 2023 End of Month Social Reports
	Paid Social - Inhouse
	September 2023 End of Month Social Reports
	September 2023 End of Month Social Reports
	Blank Page
	Blank Page
	Blank Page

	Paid Social - Inhouse


	Blank Page



