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Social Media Overview - March 2024

FACEBOOK: The CVB's Facebook page ended March with 264,149 total
followers, gaining 750. The page saw 130,961 engagements, down 82.9%,
and 4,110,337 impressions, down 81.5%. The engagement rate (per
impression) was 3.2%, down 7.7%.

INSTAGRAM: The CVB's Instagram page gained 377 new followers in March
ending the month with 23,234 total followers. Overall Instagram efforts
generated 1,068,915 impressions, down 18.0% and 5,317 engagements,
up 6.1%. The engagement rate (per impression) was 0.5%, up 29.4%.

TWITTER: The Daytona Beach Twitter account ended March with 11,865
followers, up 13. Twitter content generated 9,029 impressions, up 7.8% and
320 engagements, up 46.1%. The engagement rate (per impression) was
3.5%, up 35.6%.

TIKTOK: The Daytona Beach TikTok account March with 2,688 followers,
gaining 175. TikTok content generated 80,322 video views, down 93.4%.

YOUTUBE: The Daytona Beach YouTube account ended March with 935
subscribers, gaining 15 subscribers. YouTube content generated 19,536
impressions, down 4.0%, 102,423 new viewers, down 4.8% and the click-
thru rate was 4.7%, up 17.5%.
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Facebook Summary

Crganic impressions

149,159 ve11%

Crganic Engagements

2,861 wa29%

Paid Impressions

3,957,446 wsisx

Paid Engagements
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Facebook Top Posts
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Total Engagements 7,795 Total Engagements 6,528 Tofal Engagements 4,926 Total Engagements 4395 Total Engagements 4,393
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Instagram Performance Summary

Drganic impressions & Drganic Engagernent Rate (per imoression) Crganic Engagements
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Foliowers Gained 363 Fa
Foliowers Los: == SR
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Instagram Top Posts
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Twitter Performance Summary.
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Top Twitter Posts

Review your top posts published during the selected time period, based on the post’s lifetime performance.

Descending by Lifetime Engagements
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TikTok Performance Summary
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Top TikTok Posts

Review your top posts published during the selected time period, based on the post’s lifetime performance.

Descending by Lifetime Engagements
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. d" discoverdaytonabeach

1820248 1000 pn EOT

B8 Look who stopped by Buccee’s in
Caytona Beach! @ @ lennykravitz
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eNewsletters & Blog Report

eNewsletter Performance Overview

4 Emails sent & Openrate
352,870 29%

™ 308% + 1.5%

eNewsletters Sent

Daytona Beach-March: Spring Events
Harley-Davidson Dream Giveaway Eblast 3-13-2024
2024 Visitors' Choice

2024 Vigitors' Cholce - Email 2

From Art Shows & Exhibits to Festivals & Historic Sites, the Daytona Beach Area has it alll

Top 20 Blogs

Landing page
/blog/post/fun-free-things-to-do-in-daytona-beach
/blog/post/buc-ees-in-daytona-beach-more-than-a-gas-station-its-an-experience
/blog/post/where-to-see-manatees-and-dolphins-in-daytona-beach
/blog/post/endless-fun-awaits-with-these-rainy-day-activities-in-the-daytona-beach-area
/blog/post/fishing-spots-in-daytona-beach-every-angler-should-know-about
/blog/post/cant-beat-brunch-spots-in-daytona-beach
/blog/post/big-events-for-the-daytona-beach-area
/blog/post/6-great-rides-you-can-enjoy-on-your-motorcycle
/blog/post/on-the-hunt-in-daytona-beach-shells-seaweed-sea-glass-more
/blog/post/the-best-beach-bars-in-daytona-beach
/blog/post/14-daytona-beach-eateries-that-shine-for-breakfastbrunch
/blog/post/beach-bars-with-live-music-in-daytona-beach
/blog/post/ride-a-horse-on-the-beach-equestrian-adventures-of-florida
/blog/post/where-to-play-stay-and-eat-with-pets-in-daytona-beach
/blog/post/plan-the-perfect-beach-getaway-when-traveling-with-teenagers
/blog/post/places-to-putt-around-in-daytona-beach
/blog/post/quirky-hidden-gems-in-daytona-beach
/blog/post/ready-to-run-the-best-2-mile-6-mile-10-mile-running-routes-in-daytona-beach
/blog/post/dont-wait-start-planning-your-thanksgiving-in-daytona-beach
[blog/post/biking-trails-and-where-to-access-them-in-daytona-beach

£ Click rate
1.3%

+ 10%

Sessions
3017
2204
1889
1314
1273

824
772
638
502
426
422
406
363
263
261
244
241
209
188
186

Users

£ Unsubscribe rate

0.31%

4 3.3%

Send dates

Mar 08, 2024 2:41 pm

Mar 13, 2024 11:00 am

Mar 14, 2024 8:00 pm

Mar 28, 2024 9:00 am

Mar 29, 2024 11:00 am

New users
2804 2417
2025 1940
1712 1449
1164 200
1202 1157
784 715
709 606
501 388
443 359
397 360
369 298
339 249
327 268
218 179
244 214
208 167
224 170
197 191
182 162
167 142

Sends

221.289

42,808

25311

25,325

38.0M

Average engagement
time per session

76.74975141
37.36388385
74.97882478
78.50989346
18.92772977
25.97087379
7443005181
73.43416928
59.78286853
23.71361502
80.82227488
86.92364532
67.49035813
94.62357414
75.82375479

64.6147541
78.25311203

12.0861244
84.53191489
114.0913978

Open rate

26.2%

28.2%

42.0%

38.4%

28.3%

Key events

586
82
741
672
54
115
150
62
32
56
159
183
51
73
113
72
63
3
75
54

Click rate

0.7%

1.2%

4.2%

3.4%

1.2%

Unsubs

649

129

39

52

na
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YouTube Channel Analytics

Views

155.4K ©

12.4K mave than usual

Watch time [howrs)
794.0 @

About the same as usual

Subscribers

+15

Mar 2023 May Jul

Top 10 Video Analytics

Content

OO0 O0OO0Oo0oOoooo

—

otal

Daytona Beach Nightlife

£ m The Arrival - Daytona Beach
E
y First Surf Lesson - Daytona Beach

10,000 Steps - Daytona Beach

Virtual Drive on Daytona Beach

Au/8

gpy Unlimited Fun in Daytona Beach, Florida

e 1:01

Daytona Beach, FL - Virtual Paradise

HaEHE

Main Street Pier and Sunglow Pier In Daytona Beach, F1_.

OMNE DAYTOMA - the Newest Entertainment Complex in_..

| Daytona Flea & Farmers Market in Daytona Beach, Flori...

Sep Mow

Impressions
chlick-through

Impressions rate
19,536 4.7%
705 3.4%
3889 5.5%
837 2.2%

176 11%

138 44%

13 09%

457 51%
412 44%

242 21%

355 56%

Jan M ar

Average view

Views | duration
155,258 0:18
124,653 BO0.3% 0:15
13070 84% 0:28
9250 6.0% 0:29
4327  28% 0:28
g4 05% 0:27
193 0.1% 0:56
193 0.1% 0:47
180 0% 1:26
165 0.1% 0:51
161 01% 0:59

300.0K
200.0K
100.0K
0
Waten time
(hours)
7923
5216 658%
1045 13.2%
760 9.6%
47 44%
63 08%
30 04%
25 03%
43  06%
24 03%
27 03%
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