
Social Media Content Specialist 
Status: Part-time (20 hours per week); $35-38 per hour  

Department: Marketing and Communications 

Location: Frederick Visitor Center (in-person) / Field (events around Frederick 
County) 

Reports to: Senior Marketing and Communications Manager 

Summary 
Visit Frederick is seeking a creative, organized Social Media Content Specialist to 
bring Frederick County’s stories to life on Facebook and Instagram (with 
exploratory work on TikTok). This position plans and schedules content, writes 
on-brand copy with clear calls to action, and provides on-the-ground coverage at 
select events. The ideal candidate pairs sharp writing and mobile-first video skills 
with a love for Frederick’s small businesses, neighborhoods, and signature 
experiences. 

Key Responsibilities 
●​ Content Planning and Calendars: Maintain a rolling 4–6 week content calendar 

aligned to seasonal campaigns, signature events, and partner priorities. 
●​ Copywriting and Voice: Draft concise, on-brand captions; tailor tone by platform; 

ensure accuracy and accessibility (alt text, captions). 
●​ Publishing and Scheduling: Schedule via Meta Business Suite (and approved 

tools); tag partners; apply UTM links; manage boosts on priority posts. 
●​ Short-Form Video: Plan, capture, and edit vertical video (Reels/Stories; 

test-and-learn on TikTok) that highlights events, neighborhoods, and local 
businesses. 

●​ Event Coverage: Attend select events (evenings/weekends as needed) to gather 
assets, post time-sensitive updates, and deliver next-day recaps. 

●​ Measurement and Reporting: Support in the production of a monthly dashboard 
(reach, engaged users, saves/shares, link clicks, profile actions, Reels plays, 
website referrals) with insights and next steps. 

●​ Brand and Compliance: Uphold brand style  

Qualifications and Skills Preferred 
●​ 1–3 years managing brand social (tourism/hospitality or lifestyle preferred) 

with portfolio samples showing short-form video and strong captions. 



●​ Excellent writing and editing skills with the ability to adopt Visit Frederick’s 
voice. 

●​ Proficiency capturing content on mobile and editing in CapCut/Premiere Rush; 
asset creation in Canva/Adobe. 

●​ Platform fluency: Meta Business Suite, Instagram best practices; familiarity with 
TikTok. 

●​ Working knowledge of GA4 and UTM tracking; ability to translate metrics into 
recommendations. 

●​ Highly organized and deadline-driven; comfortable juggling calendars, assets, 
and approvals. 

●​ Strong local knowledge of Frederick County’s places, events, and businesses 
preferred. 

●​ Valid driver’s license and reliable transportation for local travel; ability to work 
occasional evenings/weekends. 

Special Requirements 
Ability to stand, walk, and carry equipment while capturing content at events; lift up 
to 25 lbs as needed. Compliance with Visit Frederick policies, including social media, 
brand, and accessibility guidelines. 

Training and Supervision 
Onboarding to brand, voice, workflows, and tools (Meta Business Suite, analytics, file 
management). Regular check-ins with the Senior Marketing and Communications 
Manager; collaboration with PR, web/SEO, Visitor Center, and partnerships teams. 

Compensation and Schedule 
Part-time at 20 hours per week. 

$35-38 per hour. 

Eligible for participation in Visit Frederick’s Simple IRA retirement plan. 

Includes parking near the Frederick Visitor Center and mileage reimbursement for 
approved travel. 

To Apply 
Please email your resume, a brief note of interest, and 3–5 social samples (including 
at least two short-form videos) to Jake Wynn at jwynn@visitfrederick.org. Portfolio 
links are encouraged. Use the subject line: Social Media Content Specialist 
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