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Coachella Valley Voter Survey

Report on results

From Thursday, September 11, through Tuesday, September 16, 2025 J. Wallin Opinion Research conducted a telephone

survey of voters throughout the nine cities that compose the Coachella Valley (Palm Springs, Desert Hot Springs, Palm
Desert, La Quinta, Indio, Coachella, Cathedral City, Indian Wells and Rancho Mirage), along with unincorporated areas of

the region (Bermuda Dunes, Desert Hot Springs, etc.).
We interviewed 400 respondents plus 66 within the unincorporated area using live, professional interviewers, speaking

Spanish and English languages and calling both mobile and landlines. A survey of this size yields a margin of error of +/-
4.9% (95% confidence interval). Our sample is stratified, meaning that the demographic composition of our results

matches the demographic composition of the region we surveyed.

The bulk of this presentation focuses on six cities (not including Cathedral City, Indian Wells and Rancho Mirage) and the
unincorporated areas of the Coachella Valley, except were specifically noted.

J. Wallin Opinion Research performs research on behalf of business, government and political clients.
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Cost of living/jobs/economy is the most important issue
facing Coachella Valley voters

Question:  In your own words, what do you feel is the most important issue facing your community today?

Cost of living/jobs/economy 18%

Public safety
Immigration/racism/ICE raids
Homelessness

Government

Affordable housing

Donald Trump/administration
Transportation

Division/lack of community/unity
Healthcare

Fascism/loss of democracy
Eduction/schools/higher education
Environmental issues

Moral issues

No issues/other

Don't know/refused

(714) 206-2061 WALLIN
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Nearly a supermajority (63%)

say things in their City/community are headed in the right direction

Question:  In general, do you feel things in (City/your community) are heading in the right direction or are things off on
the wrong track?

Trend
62% 63% e Right Direction
e \\'ron g Tra ck

23% 21%

2023 2025
21%

16%
Right Direction Wrong Track Unsure/refused
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Over one-half (62%) approves
of the job that their local elected leadership is doing

Question: Do you approve or disapprove of the job that (the City Mayor and City Council/your local elected leadership)
are doing?

Trend
60% 62% em— Approve
e Disapprove
18% 16%
2023 2025
Somewhat
23%
16%
Strongly 6% Somewhat
9% Strongly
Approve Disapprove Unsure/refused
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What do voters think should be the top priorities

for Coachella Valley’s local elected leadership?

Question: | am going to read a list of several issues that may be facing your community. Please listen to each and then tell
me which THREE issues should be the top priorities for (CITY's Mayor and City Council/your local elected leadership)?
Choose three.

Fixing homelessness and cleaning up our streets and neighborhoods 40%
Creating more housing that workers and young families can afford 36%
Protecting our communities from crime, drugs, gangs and graffiti
Reducing the costs of living
Improving local schools, education and after-school programs
Improving the local economy, supporting tourism and bringing more jobs 21%
Reducing local traffic congestion and improving roads and sidewalks 19%
Reducing taxes and fees 19%
Diversifying the local economy
Improving racial equality and social justice
Protecting our environment
Adding new parks, greenways and open space
Regulating, reducing or stopping Short-Term Vacation Rentals - 8%
Improving City or community services 7%
Something else 4%
Unsure/Refused 4%
(714) 906-2061 WALLIN 8
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Introducing the Vacation Industry
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Nearly eight-in-ten (78%) do not think

that the vacation and tourism industry should be slowed down or stopped

Question:  When you think about the vacation and tourism industry within (CITY/your community), do you think mostly in
terms of how we increase it, how we manage it, how do we slow it down or how do we stop it altogether?

@ 79% Trend 78%
e |NCT €a se/Manage

e S low down/ St op

9% 9%
2023 2025

48%

How do we increase it How dowe manageit  How do we slow it down How do we stop it Unsure/refused
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Over nine-in-ten (92%) support
the travel industry in Coachella Valley (intensity is high)

Question:  The travel sector is the largest part of Coachella Valley’s economy. Last year, fourteen-point-one million
visitors spent seven-point-one billion dollars in the Coachella Valley, resulting in a total of economic impact of eight-point-
seven billion dollars throughout the region. This sustained more than 49,000 local jobs — approximately 25% of all jobs in
Coachella Valley are supported by tourism - and generated $812 million in state and local tax revenues. In general, do you
support or oppose the travel industry in Coachella Valley?

Somewhat
O,
93% Trend 92%
e— S UppOTt
Oppose
9 6%
4 /2023 2025
Strongly
6%
= Somewhat 2%
B s ongly
Support Oppose Unsure/refused
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*Split sampled
(714) 906-2061

jwallin@jwallin.com
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Over eight-in-ten (85%) support

the travel industry in their city/community

Question:

(714) 906-2061

jwallin@jwallin.com

Do you support or oppose the travel sector in (City/your community)?

Support

Somewhat

Strongly

86%

Trend

85%

em— S UppOTt

Oppose

6%

10%

2023 2025
10%
5%
o/ Strongly
Oppose Unsure/refused
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Travel Industry Message Testing

Preamble: “Now | am going to read some background information about the travel sector in the Coachella Valley. Please listen to each
item and then tell me if it makes you more likely or less likely to support a healthy travel sector for your community. If it makes no
difference to you, just say so."”

*Split sampled
(714) 906-2061
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Nearly nine-in-ten (87%) become more likely to support

after hearing the taxes generated support key services such as those prioritized
by the respondent

Question:  The 812 million dollars in state and local taxes generated by the tourism industry in the Coachella Valley
supports key services such as (RESPONSES FROM Q4) IN (CITY/Coachella Valley).

How does this affect those
who initially opposed?

1%
B More likely to support 74%

M Less likely to support 16%
Makes no difference 11%
B More likely to support 87 % m Unsure/Refused -1%

B Less likely to support 4%

Makes no difference 7% How does this affect those
who were unsure?

m Unsure/Refused 2%
m More likely to support 73%

W Less likely to support 0%

Makes no difference 9%

m Unsure/Refused 18%

(714) 906-2061 -
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Nearly nine-in-ten (86%) become more likely to support
after hearing the industry supports over 49,000 well-paying, local jobs

Question: The tourism industry in (CITY/Coachella Valley) supports over 49,000 well-paying, local jobs.

How does this affect those
who initially opposed?

21%
° B More likely to support 63%

B Less likely to support 16%
Makes no difference 21%

B More likely to support 86% 1 Unsure/Refused 0%

B Less likely to support 4%

H O,
Makes no difference 8% How does this affect those
who were unsure?

m Unsure/Refused 2%
B More likely to support 55.0%

B Less likely to support 0.0%

Makes no difference 9.0%

m Unsure/Refused 36.0%
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Over eight-in-ten (84%) become more likely to support
after hearing the taxes generated cover average salaries for thousands of
firefighters, police officers or teachers

Question:  The 812 million dollars in state and local taxes generated by the tourism industry in the Coachella Valley is
enough to cover the average salaries for 4,830 firefighters, 5,850 police officers or 9,550 teachers throughout the Valley.

How does this affect those
who initially opposed?

B More likely to support 58%
B Less likely to support 5%
Makes no difference 37%

B More likely to support 84% 1 Unsure/Refused 0%

B Less likely to support 3%

Makes no difference 10% How does this affect those
who were unsure?

m Unsure/Refused 3%

B More likely to support 64%

B Less likely to support 0%
Makes no difference 9%
m Unsure/Refused 27%

(714) 906-2061 -
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Over eight-in-ten (83%) become more likely to support

after hearing the taxes generated support essential services

Question:  The 812 million dollars in state and local taxes generated by the tourism industry in the Coachella Valley
improves neighborhoods’ quality of life by supporting essential resident services such as firefighters and police officers,
improvements to local roads, sidewalks and streetlighting, including flood control measures, education opportunities and
recreation for residents of Coachella Valley.

How does this affect those
who initially opposed?

B More likely to support 58%
B Less likely to support 11%
Makes no difference 26%

B More likely to support 83% m Unsure/Refused 5%

B Less likely to support 5%

Makes no difference 10% How does this affect those
who were unsure?

m Unsure/Refused 2%

m More likely to support 55%

B Less likely to support 0%
Makes no difference 9%

m Unsure/Refused 36%
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Nearly eight-in-ten (78%) become more likely to support

after hearing the industry saves each household an average of $5,000/year

Question:  Across the Coachella Valley, the tourism industry saves each household an average of five thousand dollars
just by the tourism tax revenues that are generated by the travel sector. This means that without the tourism industry, the
average household would need to pay $5,000 more in taxes every year to sustain the level of services provided
throughout the Valley, including salaries for firefighters, police, teachers and others.

How does this affect those
who initially opposed?

16%

B More likely to support 58%
B Less likely to support 26%
Makes no difference 16%

® More likely to support 78% 1 Unsure/Refused 0%

B Less likely to support 8%

H O,
Makes no difference 7% How does this affect those
who were unsure?

m Unsure/Refused 7%
® More likely to support 27%

M Less likely to support 18%

Makes no difference 9%
m Unsure/Refused 46%
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Over a supermajority (68%) become more likely to support

after hearing homeowners have a valuable option to rent out their properties

Question:  Homeowners in the Coachella Valley often have the option to rent their properties out to visitors. Nearly one-
third of the tourism dollars spent in the Coachella Valley are tied to these properties that are rented by responsible
homeowners, offering options with additional privacy, greater flexibility for families and other benefits.

How does this affect those
who initially opposed?

21%

B More likely to support 42%
B Less likely to support 37%
Makes no difference 21%

B More likely to support 68% 1 Unsure/Refused 0%

B Less likely to support 18%

Makes no difference 11% How does this affect those
who were unsure?

m Unsure/Refused 3%
® More likely to support 27%

W Less likely to support 45%

Makes no difference 0%
m Unsure/Refused 28%
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Six messages share the greatest intensity of support

®m Much more likely to support m Somewhat more likely to support

The industry saves each household an average of $5,000/year

Taxes generated cover average salaries for thousands of firefighters, police
officers or teachers

Taxes generated support essential services

78%
more likely

84%
more likely
R .
more likel

(e)
The industry supports over 49,000 well-paying, local jobs 59% 864)
more likely
Taxes generated support key services such as those prioritized by the respondent 58% 87%
more likely
[e)
Homeowners have a valuable option to rent out their properties 40% 69 é
more likely
(714) 906-2061 21
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Nine-in-ten (20%) of informed voters support
the travel industry in their city/community (intensity is high)

Question:  Knowing what you do now, do you support or oppose a healthy travel sector for (City/your community)?

94% 90%

Trend
Somewhat e SuppoTt
Oppose
o 10%
Unin?’?éf'med Test Post Messaging Test
Strongly
7%
=
| 3% Strongly : |
Support Oppose Unsure/refused
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Focusing on the Short-Term Vacation
Rentals (STVR)*

*Split sampled
(714) 906-2061

jwallin@jwallin.com
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Nine-in-ten (90%)

are familiar with STVRs

Question:  Are you familiar with the concept of Short-Term Vacation Rentals, such as Airbnb or Vrbo?

O,
95% Trend 90%
g 8%
o2 2025
8%
2%

e— €5

e N o

Unsure/refused

Yes

(714) 906-2061
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Over seven-in-ten (71%)
has stayed in an STVR outside of the Coachella Valley

Question:  Have you ever stayed in a Short-Term Vacation Rental outside of the Coachella Valley?

Trend 71%

59%

41%
% 28%

2023 2025

28%

1%

e— €5

e N o

Unsure/refused

Yes

*If answered “yes”

(714) 906-2061
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Over a majority (60%) would like to see more STVRs in their
city/community or say the amount is just about right

In
Question:  Would you say that there are too many Short-Term Vacation Rentals in (City/your community), too little, or is
the amount of Short-Term Vacation Rentals just about right?

60% Trend
67% 60% e T 00 |ittle /Just
about right

e T0O Many

| | 20% 23%

2023 2025
48%
23%
17%
- l
Too little Just about right Too many Unsure/refused

(714) 206-2061

jwallin@jwallin.com

26



A supermajority (66%) feel favorably
about STVRs in their neighborhood

Question:  In general, do you feel favorably or unfavorably about Short-Term Vacation Rentals in your neighborhood?

Trend
72% 66%

mm— [ avorably

e Un favorably

22% 23%
2023 2025
Somewhat
23%

Very 17% Somewhat 1%
6% Very
Favorably Unfavorably Unsure/refused
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What do voters feel are the leading benefits
of STVRs in their City/community?

Question:  Regardless of whether you regard them favorably or unfavorably, in your opinion, what are the leading benefits
of Short-Term Vacation Rentals in your (City/your community)? Choose as many as you like, or none at all.

Supports retail and restaurants 63%
Generates additional income for residents 54%
Boosts local tourism 50%

Provides more accomodation options _ 36%
Utilizes vacant properties _ 29%
Nothing . 6%

Something else I 3%

Unsure/refused F 4%

(714) 206-2061 28
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What do voters feel are the leading concerns
of STVRs in their City/community?

Question:  Regardless of whether you regard them favorably or unfavorably, what concerns do you have, if any, about Short-
Term Vacation Rentals in (City/your community)? Choose as many as you like, or none at all.

Noise and disturbances

Disruption of residential neighborhoods

ooy and ey oo | -
Decreased availability of long-term rentals _ 24%

Strain on local amenities such as parking, infrastructure, etc. _ 22%

Something else - 4%

Unsure/refused _ 7%

(714) 206-2061 29
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Over three-quarters (76%)

feel that there should be specific regulations for STVRs

Question: Do you believe there should be specific regulations for Short-Term Vacation Rentals in (CITY/your
community)?

Yes
— N O
23% 18%
2023 2025
18%
6%
Yes Unsure/refused

*If answered “yes”

(714) 906-2061
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What do voters feel should be the most appropriate
regulations applied to STVRs?

Question:  Which of the following regulations, if any, do you think should apply to Short-Term Vacation Rentals in (CITY/your
community)? Choose as many as you like, or none at all.

Enforcing noise and behavior guidelines 55%
Requiring hosts to obtain a pemit or license 46%
Placing a "cap" on the number of STVRs in a given area 43%

Imposing additional taxes on STVRs to fund local services _ 31%

Limiting the number of nights a property can be rented per year 30%

Prohibiting STVRs in certain areas _ 25%
Nothing - 9%

Something else . 3%

No issues F 5%

(714) 206-2061 WALLIN 31
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Over eight-in-ten (85%) would be willing to support

STVRs in their City/community if they provide benefits they most value

Question:  Would you be willing to support responsible Short-Term Vacation Rentals in (City/your community) if it
provided (name the services respondent identifies in Q4**) to (City/your community)?

7% 8%

Unsure/refused

Yes

*If answered “yes”

(714) 906-2061
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Over eight-in-ten (86%) support

welcoming responsible STVRs in their City/community

Question:  In general, do you support or oppose welcoming responsible Short-Term Vacation Rentals, otherwise known
as SVTRs in (City/your community)?

Somewhat
Strongly
9%
: 5% Strongly : .
Support Oppose Unsure/refused

(714) 906-2061
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STVR Message Testing

Preamble: “Now | am going to read some background information about Short-Term Vacation Rentals, otherwise knowns as STVRs.
Please listen to each item and then tell me if it makes you more likely or less likely to support allowing responsible Short-Term Vacation
Rentals in (CITY/Coachella Valley). If it makes no difference to you, just say so.”

*Split sampled
(714) 906-2061
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Over eight-in-ten (85%) become more likely to support

after hearing tax revenues support salaries for firefighters/police/teachers

Question: The approximately (two million dollars in state and local taxes within the City of Coachella generated by STVRs would cover the salaries for roughly 20 fire department
employees, 20 police department employees, or 30 teachers/three million in state and local taxes generated by STVRs within the City of Desert Hot Springs would cover the salaries
for roughly 20 fire department employees, 20 police department employees, or 30 teachers/twenty-three million dollars in state and local taxes generated by STVRs within the City of
Indio would cover the salaries for roughly 130 fire department employees, 160 police department employees, or 250 teachers/23 million dollars in state and local taxes generated by
STVRs within the City of La Quinta would cover the salaries for roughly 130 fire department employees, 160 police department employees, or 250 teachers/twenty-four million dollars
in state and local taxes generated by STVRs within the City of Palm Desert would cover the salaries for roughly 150 fire department employees, 180 police department employees, or
280 teachers/forty-eight million dollars in state and local taxes generated by STVRs within the City of Palm Springs would cover the salaries for roughly 280 fire department
employees, 340 police department employees, or 540 teachers)/136 million dollars in state and local taxes generated by STVRs within the Coachella Valley would cover the average
salaries for 810 firemen, 980 police officers, or 1,600 teachers) in (the City/ Coachella Valley).

How does this affect those
who initially opposed?

2%

B More likely to support 44%
B Less likely to support 28%
Makes no difference 28%

m More likely to support 85% 1 Unsure/Refused 0%

B Less likely to support 6%

H O,
Makes no difference 7% How does this affect those
who were unsure?

m Unsure/Refused 2%

® More likely to support 44%

W Less likely to support 11%

Makes no difference 2%

m Unsure/Refused 23%

*Split sample
(714) 906-2061

jwallin@jwallin.com
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Over eight-in-ten (84%) become more likely to support

after hearing tax revenues support key services prioritized by the respondent

Question:  The (two/three/23/24/48/136) million dollars in state and local taxes generated by Short-Term Vacation
Rentals in (the City of Coachella/the City of Desert Hot Springs/the City of Indio/the City of La Quinta/the City of Palm
Desert/the City of Palm Springs/Coachella Valley supports key services such as (RESPONSES FROM Q4) in
(CITY/Coachella Valley). Does knowing this make you more likely or less likely to support allowing responsible Short-Term
Vacation Rentals in (CITY/COACHELLA VALLEY)?

How does this affect those
who initially opposed?

B More likely to support 39%
B Less likely to support 33%
Makes no difference 22%

B More likely to support 84% m Unsure/Refused 6%

B Less likely to support 7%

H O,
Makes no difference 7% How does this affect those
who were unsure?

m Unsure/Refused 2%
B More likely to support 33%

W Less likely to support 44%

Makes no difference 0%
m Unsure/Refused 23%

*Split sample
**Q4 responses found on slide 8

(714) 906-2061 WALLIN

jwallin@jwallin.com Opinion Research



Over eight-in-ten (82%) become more likely to support
after hearing SVTRs improve neighborhoods’ quality of life by supporting
essential services

Question: The (two/three/23/24/48/136) million dollars in state and local taxes generated by Short-Term Vacation Rentals in (the City
of Coachella/the City of Desert Hot Springs/the City of Indio/the City of La Quinta/the City of Palm Desert/the City of Palm
Springs/Coachella Valley improves neighborhoods’ quality of life by supporting essential resident services such as firefighters and police
officers, improvements to local roads, sidewalks and streetlighting, including flood control measures, education opportunities and
recreation for residents of (CITY/Coachella Valley). Does knowing this make you more likely or less likely to support allowing responsible

Short-Term Vacation Rentals in (CITY/Coachella Valley)? How does this affect those
who initially opposed?

11%

B More likely to support 56%
B Less likely to support 33%
Makes no difference 11%

B More likely to support 82% 1 Unsure/Refused 0%

B Less likely to support 7%

Makes no difference 9% How does this affect those
who were unsure?

m Unsure/Refused 2%
B More likely to support 56%

W Less likely to support 0%

Makes no difference 0%
m Unsure/Refused 44%

*Split sample
**Q4 responses found on slide 8

(714) 906-2061
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Over eight-in-ten (81%) become more likely to support
after hearing STVRs support well-paying, local jobs

Question:  Short-Term Vacation Rentals generate approximately 30% of tourism spending in (CITY/Coachella Valley),

which supports (128/98/717/747/883/1,456/4,811) well-paying, local jobs.

*Split sample

(714) 906-2061

jwallin@jwallin.com

® More likely to support 81%

B Less likely to support 7%

Makes no difference 11%

m Unsure/Refused 1%
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How does this affect those
who initially opposed?

28%

How does this affect those
who were unsure?

B More likely to support 39%
B Less likely to support 33%

Makes no difference 28%
m Unsure/Refused 0%

® More likely to support 44%
B Less likely to support 0%
Makes no difference 33%

m Unsure/Refused 23%

38



Nearly eight-in-ten (79%) become more likely to support

after hearing homeowners have a valuable option to rent out their properties

Question:  Homeowners in (CITY/MOST CITIES IN COACHELLA VALLEY) have the option to rent their properties out to

visitors. Nearly one-third of the tourism dollars spent in the Coachella are tied to these properties that are rented by
responsible homeowners, offering options with additional privacy, greater flexibility for families and other benefits.

® More likely to support 79%

B Less likely to support 8%

Makes no difference 10%

m Unsure/Refused 3%

*Split sample

(714) 906-2061
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How does this affect those
who initially opposed?

1%

How does this affect those
who were unsure?

B More likely to support 44%
B Less likely to support 39%
Makes no difference 11%

m Unsure/Refused 6%

® More likely to support 44%

B Less likely to support 0%
Makes no difference 0%

m Unsure/Refused 56%
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Nearly three-quarters (74%) become more likely to support

after hearing STVRs save each household an average of $1,500/year

Question:

hundred dollars just by the tourism tax revenues that are generated by the travel sector.

*Split sample

(714) 906-2061

jwallin@jwallin.com

® More likely to support 74%
B Less likely to support 10%
Makes no difference 14%

m Unsure/Refused 2%
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How does this affect those
who initially opposed?

1
22%

How does this affect those
who were unsure?

B More likely to support 33%
B Less likely to support 44%
Makes no difference 22%

m Unsure/Refused 1%

® More likely to support 44%
W Less likely to support 22%
Makes no difference 0%

m Unsure/Refused 34%

Across the Coachella Valley, Short-Term Vacation Rentals save each household an average of one- thousand five

40



Over a supermajority (71%) become more likely to support

after hearing remotely-owned homes are occupied, discouraging criminal activity
while spurring local tourism revenues

Question:  Approximately one-half of homes in the Coachella Valley are remotely owned — meaning that they are
owned by people from out of town and not occupied year-round. Allowing responsible Short-Term Vacation Rentals
means these homes that would otherwise sit empty for much of the year are occupied, discouraging break-ins, burglary
and other criminal activity while bringing visitors who spend at local businesses and restaurants and generate tax

revenues that allow the Valley’s cities to deliver critical City services. How does this affect those
who initially opposed?

O,
22% B More likely to support 28%

B Less likely to support 50%
Makes no difference 2%

B More likely to support 71% 1 Unsure/Refused 0%

B Less likely to support 17%

Makes no difference 9% How does this affect those
who were unsure?

m Unsure/Refused 3%

m More likely to support 22%

W Less likely to support 44%

Makes no difference 11%

m Unsure/Refused 23%

*Split sample

(714) 906-2061

jwallin@jwallin.com

WALLIN

Opinion Research



Three messages create the greatest intensity of support

®m Much more likely to support m Somewhat more likely to support

o)
Tax revenues support key services prioritized by the respondent 81 é
more likely
SVTRs improve neighborhoods’ quality of life by supporting essential services 51% 79%
more likely
29
Tax revenues support salaries for firefighters/police/teachers 48% 8 é
more likely
78%
- i i O,
H h luabl i thei i 9 77%
omeowners have a valuable option to rent out their properties 43% more |ike|][
° 72%
STVRs save each household an average of $1,500/year 39% .
more likely
Remotely-owned homes are occupied, discouraging criminal activity while 69%
spurring local tourism revenues more likely
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Neighobor-to-Neighbor Conversations
apbout SVTRs

Preamble: “Now | am going to read to you some statements of local residents. Please listen to each statement and tell me with whom you
agree more.”

*Split sampled
(714) 906-2061 WALLIN
jwallin@jwallin.com Opinion Research
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Nearly a supermajority (65%) agree with Wilson

who says he supports responsible STVRs in his community

Question:  WILSON says: “l support responsible Short-Term Vacation Rentals in (CITY/Coachella Valley). Short-Term
Vacation Rentals deliver tens of millions of dollars in local tourism spending that supports local jobs, as well as millions of
dollars in local tax revenues that support our firefighters, police officers and other critical city services.”

LEWIS says: “| oppose Short-Term Vacation Rentals in (CITY/Coachella Valley). This is about more than profits for the few,

it's about what we want our communities to be. We have neighborhoods without any real neighbors anymore, there’s
nowhere to park, plus loud parties from visitors, trash left outside and even crime. It's just not worth it. Short-Term

Vacation Rentals are not the right fit for our community.”

28%

7%

Wilson Lewis Unsure/refused
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A majority (60%) agree with Sanchez

who says he supports STVRs

Question:  GARCIA says: “l oppose Short-Term Vacation Rentals, which just reduce available housing for local
residents, making housing unaffordable for all but the wealthy.”

SANCHEZ says: "I support Short-Term Vacation Rentals. It's not only a matter of private property rights, but responsible
Short-Term Vacation Rentals improve neighborhoods by ensuring that part-time properties and second homes are fully
maintained, while also generating much needed revenues to support City services for all of our residents. If we have an
affordable housing problem in (CITY/Coachella Valley), then our City’s elected leaders need to make policies that
encourage responsible development of new housing that is affordable for our community’s residents.”

33%

7%

Sanchez Garcia Unsure/refused
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Over eight-in-ten (81%) of informed voters support
allowing STVRs in their City/Community

Question:  Knowing what you do now, do you support or oppose allowing responsible Short-Term Vacation Rentals in
(CITY/Coachella Valley)?

86% Trend 81%
em— S UppOTt
Oppose
9% 14%
Somewhat Uninformed Test Post Messaging Test
14%
Strongly
Somewhat
o,
Strongly 4%
Support Oppose Unsure/refused
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Nearly three-quarters (72%) become more likely to support
STVRs after hearing that banning them could result in the loss of tens of millions of
dollars in tax revenues and funding that supports city critical services

Question:  Three of the nine cities in Coachella Valley have imposed severe restrictions or banned Short Term Vacation
Rentals entirely, which can result in a drastic decrease in direct spending by overnight visitors. If the rest of the six cities and
the unincorporated areas of Coachella were to do the same, 136 million dollars in state and local taxes generated by Short

Term Vacation Rentals would be lost, resulting in dramatic cuts to funding for city services. The region could lose the

funding that pays for up to 810 firemen, 980 police officers, or 1,600 teachers throughout the Coachella Valley. City
maintenance could suffer, including parks, schools, and recreation facilities, and emergency response times could increase.

Residents would need to pay more in taxes to maintain the same levels of staffing and services that they enjoy today. Does
knowing this make you more likely or less likely to support a healthy travel sector — including Short Term Vacation Rentals -

for (CITY/Coachella Valley)?

B More likely to support 72%
W Less likely to support 16%
Makes no difference 7%

m Unsure/Refused 5%
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Visit Greater Palm Springs
Campaign Metrics

Preamble: “Now I'm going to read several phrases or terms that you may or may not have seen throughout the Coachella Valley. For each
one, please let me know if you are familiar with it, and if you are, please choose how you have seen it, heard or otherwise become familiar
with it.”

*Split sampled
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Just over one-in-ten (13%) have heard of the phrase:

One Coachella Valley: Short-Term Rentals Long-Term Benefits

Question:  One Coachella Valley: Short-Term Rentals Long-Term Benefits

Yes, have heard of

(714) 906-2061

jwallin@jwallin.com

84%

No, have not heard of

3%

Unsure/refused
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Where did voters see or hear this phrase?

Question:  Choosing from this list, please tell me where you have seen or heard this phrase. You can choose as many as you
like:

Social media 37%
v 27%
Mail delivered to your home 25%
A website or blog __ 15%
Billboard _ 13%
—
Newspaper _ 12%

*If yes
(714) 906-2061 W 50
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About one-in-ten (11%) have heard of ONECV.ORG

Question: ONECV.ORG

87%

2%

Yes, have heard of No, have not heard of Unsure/refused

(714) 906-2061
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Where did voters see or hear this URL?

Question:  Choosing from this list, please tell me where you have seen or heard this phrase. You can choose as many as you
like:

Social media 49%

|

v 19%

19%

Mail delivered to your home _ 16%
E-mail - 14%
Bilboard [N 12
Radio - 7%

2%

A website or blog

Newspaper

T

*If yes
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How do residents prefer to receive news and information
about local government and other issues related to their community?

Question:  What are the top two ways that you prefer to receive news and information about local government and other
issues related to (City/your community) and the Coachella Valley? Pick two.

Social media platforms such as Nextdoor, Facebook, Instagram

(o)
and Twitter 45%

Local television 33%

e-mail 32%

Mail delivered to your home 25%
Newspaper
A website or blog
Local radio
Magazines

Nothing/Something else

Unsure/Refused

(714) 206-2061 WALLIN >4
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Facebook and Instagram are the top social media platforms;
and the second leading news sources (behind e-mail) regardless of platform

Social media platforms such as Facebook and Twitter

Facebook 19%

Instagram 18%

YouTube _ 6%
Nextdoor _ 6%
X, Twitter - 4%

Tiktok [ 3%

Reddit [ 2%

Others _ 7%

Unsure/refused F 1%

(714) 906-2061 W 55
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The Desert Sun

is the most dominant newspaper

Newspaper

The Desert Sun 10%

Others (LA Times, Palm Springs Post etc.) 8%

Unsure/refused 1%

(714) 906-2061 — 56
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There are no dominant
websites/blogs

A website or blog

City websites - 4%

Google news/internet - 3%

TV News websites (nonspecific)

Newspaper websites (nonspecific) - 2%

Local news websites (nonspecific) . 1%

Other - 4%

(714) 206-2061
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KESQ, Channel 3 and NBC Channel 4 are the dominant

local TV stations

Local television

KESQ

Channel 3

NBC Ch. 4

5%

6%

6%

(714) 206-2061

jwallin@jwallin.com

ABC Ch.7
Spanish/Telemundo
FOX

CBS Ch. 2

KMIR

Others

Unsure/refused

8%
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There is no dominant
local radio station

Local radio

(714) 206-2061

jwallin@jwallin.com

KNEWS 94.3, 104.7 ] 1%

KKUU 92.7 I 1%

NPR _ 1%
KCLV 93.7 1%
KUNA 96.7 1%

Other .

Unsure/refused 1%

6%

59



*Split sampled
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Opinions Within
Cathedral City, Indian Wells and
Rancho Mirage

60



Over eight-in-ten (81%) say a private home that is rented for

two weeks is a “short-term rental” rather than a “seasonal rental”

Question:  If someone were to rent a private home for two weeks, do you view that as a “short-term rental” or as a
“seasonal rental”?

1%

8%

Short-temm Rental Seasonal Rental Unsure/refused

(714) 906-2061 WALLIN
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A majority (56%) of voters support allowing SVTRs
Cathedral City/Indian Wells/Rancho Mirage

Question:  (Cathedral City/Indian Wells/Rancho Mirage) prohibit rentals of several days or even a few weeks, and
requires a minimum stay of one month. Would you support or oppose modifying this requirement so that it is a minimum
of two weeks, rather than a full month?

Somewhat

35%

Somewhat

Strongly

Strongly
10%

Support

Unsure/refused

(714) 906-2061
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Nearly a supermajority (63%) become more likely to support

reducing the full month rental requirement to two weeks if behavior and noise
guidelines were strictly enforced by the City

Question:  Would you be more likely or less likely to support reducing the full month rental requirement to two weeks if
noise and behavior guidelines were strictly enforced by the City?

Somewhat

19%

Much S
7% Somewhat

More Likely Less Likely Makes no Differende Unsure/refused
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Nearly a majority (49%) become more likely to support

reducing the full month rental requirement to two weeks if it strictly enforced
requiring hosts to obtain a permit or license and cracked down on illegal hosts

Question:  Would you be more likely or less likely to support reducing the full month rental requirement to two weeks if
it strictly enforced requiring hosts to obtain a permit or license and cracked down on illegal hosts?

Somewhat

29%

Somewhat

Much 14% “

Less Likely Makes no Differende Unsure/refused

Much

More Likely

WALLIN

Opinion Research
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A majority (51%) of voters oppose reducing the

current minimum requirement to one week rather than a full month

Question:
month?

(714) 906-2061
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Would you support or oppose reduce the current minimum requirement to one week rather than a full

36%

Support

Somewhat

Strongly

Somewhat

13%

Oppose Unsure/refused
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