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RESTAURANT WEEK 2025



THANK 
YOU!



GREATER PALM SPRINGS RESTAURNT WEEK: MAY 30–JUNE 8,  2025

To support the local economy, grow visitation, and evolve Greater Palm Springs as a culinary destination, 
Visit Greater Palm Springs hosts Greater Palm Springs Restaurant Week. The annual event showcases a 
variety of eateries throughout our nine-city destination during a historically slower time period.

VGPS works in partnership with sponsors, cities, and restaurants to promote this event through a fully 
integrated marketing approach, including paid media, digital media, content strategies, social media, and 
PR initiatives targeting visitors and the local community.

This year’s event featured 121 participating restaurants across all nine cities of the Coachella Valley. Diners 
had the option of prix-fixe menus at set price points or a special offer from the restaurant exclusive to 
Greater Palm Springs Restaurant Week.

OVER

$559K
IN MEDIA 

VALUE

121
RESTAURANTS

PARTICIPATING



MARKETING



MARKETING

The 2025 Restaurant Week media plan 
included local and drive market 
promotion across digital, social media, 
print, radio/streaming audio, and 
television. 

Programs included the Desert Sun, Palm 
Springs Life, La Prenza, KMIR & KESQ local 
radio, Spectrum Cable and KTLA television 
airings, digital outdoor billboards, Locale 
Magazine, Nativo native advertising, and 
AdTheorent rich media digital ads. 

In total, the media plan delivered over 
3.2M impressions in April and May.



TELEVIS ION

IMPRESSIONS

15M

SPOTS

302
Local Television: KMIR, KPSP, Spectrum Cable (Local)

Drive Market: KTLA, Spectrum Cable (LA)

Play

https://www.youtube.com/watch?v=8clOuuvuS6M
https://www.youtube.com/watch?v=8clOuuvuS6M


BILLBOARD

LOCAL
IMPRESSIONS

3.5M

DRIVE MARKET 
IMPRESSIONS

6.7M

Digital Billboard Markets: Coachella Valley, Los Angeles, San Diego



PSP AIRPORT ADVERTIS ING

IMPRESSIONS

249K



RADIO

IMPRESSIONS

288M
SPOTS

671

English Language Stations: KDGL (Alpha), KCLB (Alpha), KKUU (Alpha), KDES (Alpha), KPSI (Alpha), 
KNWS (Alpha), KPLM (Marker), Q 102.3 (Marker), Oasis (Marker), Jammin (Marker), KGAY, 

Streaming Radio

Spanish Language Stations: KUNA, KLOB

:30 Spot - English 

:30 Spot - Spanish



DIGITAL PROGRAMMATIC (ADTHEORENT)

1.45M 
IMPRESSIONS

3,841
CLICKS

0.32%
AVERAGE

CTR

Digital programmatic included display banners, 
video + connected TV.



MEDIAMAX – E-BLASTS

3
DEDICATED

EMAIL BLASTS

165K
DELIVERED

16.85%
OPEN RATEMediaMax email blasts target consumers based on location and 

interests. Three separate emails were sent promoting Restaurant Week 
before and during the event.



THE DESERT SUN

Two full page ad 
insertions reaching 
over 84k readers 
each



THE DESERT SUN – DIGITAL

724K 
IMPRESSIONS

307
CLICKS



PALM SPRINGS L IFE – PRINT,  DIGITAL,  SOCIAL

Campaign included: print, digital ads, and email newsletters

895
CLICKS

0.9%
CTR

106K
IMPRESSIONS



LA PRENSA – SPANISH LANGUAGE PRINT

10
¼ PAGE

PRINT ADS

IMPRESSIONS

846K



LOCALE MAGAZINE

IMPRESSIONS

350K

Locale’s Restaurant Week campaign included an updated editorial 
article and social posts featuring participating locations.



NATIVO – NATIVE ARTICLE

376K
IMPRESSIONS

298
CLICKS



WEBSITE / SOCIAL



WEBSITE

Page Views

240K+
Users

47.9K
Key Events

71.8K



CONTENT – NEWSLETTERS & E-BLASTS

3
 E-BLASTS

45.5%
OPEN RATE 
AVERAGE

4.9%
CLICK-TO-OPEN
RATE AVERAGE



CONTENT – BLOG

5
BLOGS

5.9K
VIEWS



SOCIAL 
MEDIA

INFLUENCER 
CAMPAIGN
SUMMARY

The 2025 Greater Palm Springs Restaurant Week social 
media campaign achieved its goals by leveraging 
foodie influencer collaborations and a strategic 
giveaway to boost awareness, engagement, and visitor 
interest. Influencers generated 65,077 video views, 504 
shares, and substantial engagement, while the 
giveaway attracted 6,302 viewers. 

This led to significant growth for the @dinegps Instagram 
channel, with 107,922 impressions, 5,686 average daily 
profile visits, and an 11.6% follower growth, successfully 
highlighting the unique offerings of participating 
restaurants and encouraging both locals and tourists to 
engage in the event.



PHASE 1:  INFLUENCER COLLABORATIONS

51,986
REACH

504
SHARES

@jas_thefoodie
25.6K followers

@marvelousmuncher
80.1K followers

@glutenfreesocialite
17.7K followers

@jenz_losangeles
133K followers

@mish_critiques
28.3K followers



SOCIAL MEDIA

51,986
INFLUENCER 

REACH

504
INFLUENCER 

SHARES 

270,799
VIDEO VIEWS

1,513,274
IMPRESSIONS

220 NEW FOLLOWERS

https://www.instagram.com/p/DKAILPgx1eG/


PHASE 2:  GIVEAWAY

PRIZE: 
• 2-night stay at the Tommy Bahama Miramonte
• $100 dollar gift card to Lola Rose
• $100 dollar gift card to Pacifica Seafood
• $100 dollar gift card to Kestrel Kitchen

307
ENGAGEMENTS

8,643
VIDEO VIEWS

40
SHARES



PHASE 3:  @dineGPS GROWTH

107,922
IMPRESSIONS

220
FOLLOWER
INCREASE

5,686
DAILY
VIEWS

4,134
ENGAGEMENTS



NOTABLE 
ONLINE 
COMMENTS



COMMUNICATIONS



FOODIE FAM – MAY 4-8,  2025

30 Partners 
Hosted 8 Media Guests

Over 5 Days

Vince Lymburn
@marvelousmuncher

80.1K followers

Jas Grover
@jas_thefoodie
25.6K followers

Damisha Collins
@mish_critiques
28.3K followers

Jen Zhang
@jenz_losangeles

133K followers

Katie Sterling
Valley News Group

5 newspapers
40K Circ./35K UMV

Melissa Curtin
Freelance, 
LaLaScoop

Nicole Robison
@glutenfreesocialite

17.7K followers

Samuel Baek
@califoodventure

87.8K followers



BROADCAST COVERAGE

KESQ Eye on the Desert
NBC Palm Springs
KESQ Palm Springs
KDFX Palm Springs
KPSP Palm Springs
KNBC Los Angeles
KNSD San Diego

KDGL Eagle 106.9 
KCLB The Rock 93.7

KPSI Mix 100.5
KDES The Bull 98.5 

KCLB The Rock
KKUU U-92.7 FM 
MOD 107.3 FM
KPLM Big 106

SoCal Restaurant Show on Sports 
Radio AM 830 KLAA

Media Preview/Kickoff Event
May 28, 2025

Ritz Carlton, Rancho Mirage
4 live broadcast segments
35 media in attendance



EARNED COVERAGE SUMMARY

408M 
Unique 
Monthly 
Views

55K
Audience/ 
Circulation

$3.7M 
Ad Value 

Equivalency

67 
Total 

Placements

660 
PR Quality 

Score
Average = 

9.85



EARNED COVERAGE SUMMARY



CONSUMER SURVEY



CONSUMER 
SURVEY

OVERVIEW
Conducted June 11– 

June 19, 2025

INTRODUCTION: Event Survey Group and Visit Greater Palm Springs worked together to conduct a 
survey of 2025 Restaurant Week Consumers and non-consumers, taking a broad look at the 
consumer experience. Questions ranged from ad recall to expectations on whether consumers 
would return for the next Restaurant Week. Topics examined in this year’s survey included: 

● Whether Consumers try new restaurants because of Restaurant Week.

● Consumer behavior (number of restaurants visited, repeat visits, and whether additional food 
items were purchased beyond the pre fixe menu).

● Ad recall and the ad’s influence on consumer decision making.

● Motivations to participate in Restaurant Week (and reasons Non-Consumers do not to take part).

● Demographics (age, income, home zip code, etc.).

METHODOLOGY: Invitations to complete the survey were sent by Visit Greater Palm Springs to their 
proprietary database of contacts. Links to the survey were also posted on Visit Greater Palm Springs 
social media accounts. 

After cleaning the survey data, 191 completed surveys are included in the final dataset. Among the 
completed surveys:

● 73.3% (140 respondents) ordered from a participating restaurant during 2024 Greater Palm Springs 
Restaurant Week and are considered “consumers.”

● 26.7% (51 respondents) indicated they did not order from a participating restaurant and are 
considered “non-consumers.”



2025 CONSUMER SURVEY

PROFILE OF RESTAURANT WEEK RESPONDENTS 

67
MEDIAN 

AGE

$125K
MEDIAN
INCOME

81%
RIVERSIDE
COUNTY
RESIDENT

92%
WILL DEFINITELY 
OR PROBABLY 
PARTICIPATE
NEXT YEAR

91%
MEAL VALUE 
GOOD OR 
EXCELLENT

FEEDBACK FROM RESTAURANT WEEK RESPONDENTS 

25%
FIRST TIME 
DINING AT 

RESTAURANT 
WEEK



2025 CONSUMER SURVEY

Top Consumer Channels to Learn About Restaurant Week

Social Media 36%

Greater Palm Springs visitor website 33%

Newspaper or Magazine ads 26%

Participating Restaurant 23%

Television Ads 22%

Family / Friends 21%



2025 CONSUMER SURVEY

Motivations to Dine Out During Restaurant Week

Take advantage of a great value 62%

Support local restaurants 62%

Go to a restaurant I've never been to before 54%

When Consumers Dined Out for Dinner, They Most 
Often Described Their Group As

Date / Outing with Spouse or Partner 69%

Friends or Family From Out of Town 28%

Mixed Group of Male and Female Friends 24%

Family Outing 21%



PARTNERSHIP



FIND FOOD BANK

$6,913
DONATION

RESERVATIONS

$1 from each reservation confirmed through dinegps.com was donated to FIND Food Bank.



RESTAURANT WEEK KICKOFF EVENT

Thank You, Sponsors!

The Ritz-Carlton, Rancho Mirage, May 28, 2025

Participating Restaurants
• Waters Café at Agua Caliente 

Resort Casino Spa Rancho Mirage
• The Steakhouse at Agua Caliente 

Casino Palm Springs
• State Fare Bar & Kitchen
• Alice B.
• Daniel's Table
• Lulu California Bistro

13 Restaurants Showcased at the Restaurant Week Kickoff Event  

• Workshop Kitchen & Bar
• Zin American Bistro
• Trio Palm Springs
• The Restaurant at Palm 

Springs Surf Club
• Sol y Sombra 
• The Hideout Kitchen & Bar
• Tia Carmen
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