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Thank you!



GREATER PALM SPR INGS RESTAURANT WEEK: MAY 29 –JUNE 7,  2026

To support the local economy, grow visitation, and evolve Greater Palm Springs as a culinary destination, 

Visit Greater Palm Springs hosts Greater Palm Springs Restaurant Week. The annual event showcases a 

variety of eateries throughout our nine-city destination during a historically slower time period.

VGPS works in partnership with sponsors, cities, and restaurants to promote this event through a fully 

integrated marketing approach, including paid media, digital media, content strategies, social media, and 
PR initiatives targeting visitors and the local community.

This year’s event featured 134 participating restaurants across all nine cities of the Coachella Valley. Diners 

had the option of prix-fixe menus at set price points or a special offer from the restaurant exclusive to 

Greater Palm Springs Restaurant Week.

$9.4 
Million
IN EARNED 

MEDIA VALUE

134
RESTAURANTS

PARTICIPATING



MARKETING



MARKETING

The 2026 Restaurant Week media plan included local 
and drive market promotion across digital, social 
media, print, radio/streaming audio, and television. 

Programs included Spectrum Cable (local and drive 
market), KTLA, connected television, The Desert Sun, 
Palm Springs Life, Basis programmatic display, digital 
outdoor billboards, Locale Magazine, Desert Gay 
Guide, MediaMax e-blasts, and out-of-home display 
at Palm Springs International Airport.

In total, the media plan delivered over 379M 
impressions in from April through June 7.



TELEVIS ION

IMPRESSIONS

349M+

SPOTS

4,612

Local Television: KMIR, KPSP, Spectrum Cable

Drive Market: KTLA, Spectrum Cable



BILLBOARD

LOCAL

IMPRESSIONS

3.5M

DRIVE MARKET 

IMPRESSIONS

6.7M

Digital Billboard Markets: Coachella Valley, Los Angeles, San Diego



PSP AIRPORT ADVERTIS ING

IMPRESSIONS

249K

Baggage Claim 



RADIO

IMPRESSIONS

16.8M
SPOTS

753

English Language Stations: KDGL (Alpha), KCLB (Alpha), KKUU (Alpha), KDES (Alpha), KPSI (Alpha), 
KNWS (Alpha), KPLM (Marker), Q 102.3 (Marker), Oasis (Marker), Jammin (Marker), KGAY, 

Streaming Radio

Spanish Language Stations: KUNA, KLOB

:30 Local Spot – English 

:30 Spot - Spanish

:30 Drive Spot – English 



DIGITAL PROGRAMMATIC (BASIS)

2.07M
IMPRESSIONS

753
CLICKS

0.06%
AVERAGE

CTR

Digital programmatic included display banners, 
video + connected TV.



MEDIAMAX –  E-BLASTS

3
DEDICATED

EMAIL BLASTS

110K
DELIVERED

16%
AVG. OPEN RATEMediaMax email blasts target consumers based on location and 

interests. Three separate emails were sent promoting Restaurant Week 

before and during the event.



THE DESERT SUN

Two full page ad 
insertions reaching 
approximately 130K 
readers total across all ad 
placements



THE DESERT SUN –  DIGITAL

607K 
IMPRESSIONS

186
CLICKS



PALM SPRINGS LIFE  –  PRINT,  DIGITAL,  SOCIAL

Campaign included: print, digital ads, and email newsletters

576
CLICKS

2.4%
EMAIL CTR

141K
IMPRESSIONS



LOCALE MAGAZINE

IMPRESSIONS

1.01M

Locale’s Restaurant Week campaign included an 
updated editorial article and social posts featuring 

participating locations.

Play



NATIVO –  NATIVE ARTICLE

380K
IMPRESSIONS

433
CLICKS



WEBSITE / SOCIAL



WEBSITE

Page Views

195K+
Users

43.17K
Key Events

46.41K



CONTENT –  NEWSLETTERS & E-BLASTS

4
 E-BLAST

INCLUSIONS

41.3%
OPEN RATE 
AVERAGE

5.23%
CLICK-TO-OPEN
RATE AVERAGE



CONTENT –  BLOG

5
BLOGS

3.4K
VIEWS



SOCIAL 
MEDIA

INFLUENCER 
CAMPAIGN
SUMMARY

The 2026 Greater Palm Springs Restaurant Week social 

media campaign achieved its goals by leveraging foodie 

influencer collaborations and a strategic giveaway to 

boost awareness, engagement, and visitor interest. 

Influencers generated 117,805 video views, 710 shares, 

and substantial engagement, while the giveaway 

attracted 39,052 viewers. 

This led to significant growth for the @dinegps Instagram 

channel, with 57,186 impressions, 8,932 engagements, 

and a 5.2% follower growth, successfully highlighting the 

unique offerings of participating restaurants and 

encouraging both locals and tourists to engage in the 

event.



PHASE  1:  INFLUENCER COLLABORAT IONS

97,981
REACH

8,932
ENGAGEMENTS

@lysseats805

41.2K followers

@foodthoughtsforall

43K followers
@foodventureswithanna

58.5K followers

@ocfoodandview

59.2K followers
@mish_critiques

29.5K followers



PHASE 1:  SOCIAL MEDIA

97,981
INFLUENCER 

REACH

710
INFLUENCER 

SHARES 

117,805
INFLUENCER
VIDEO VIEWS

57,186
INFLUENCER
IMPRESSIONS

482 NEW FOLLOWERS



PHASE 2:  GIVEAWAY

PRIZE: 
• 2-night stay at the Kimpton Rowan Palm Springs
• Breakfast for 2 at Kimpton Rowan Palm Springs
• $100 dollar gift card to Lola's at the Cove
• $100 dollar gift card to Wildest
• $100 dollar gift card to Catalan Spanish Mediterranean Restaurant

3,528
ENGAGEMENTS

39,052
VIDEO VIEWS

243
SHARES



PHASE 3:  @dineGPS GROWTH

2,173,191
IMPRESSIONS

482
FOLLOWER

INCREASE

44,423
ENGAGEMENTS



NOTABLE ONLINE COMMENTS



COMMUNICATIONS



TASTE OF GREATER PALM SPRINGS FAM –  MAY 5-7,  2026

8 Partners 

Hosted 4 Media Guests

Over 3 Days

Kathy 
Condon

Freelance,

Luxe Beat

Suzanne 
Van Atten
Freelance,

The Atlanta 

Journal-

Constitution

Fiona 
Chandra
Freelance, 

Gourmet Pigs

Carmen

Varner
Freelance, 

Tasting Table



BROADCAST COVERAGE

Restaurant Week Media Coverage 

May 1 – June 6, 2026 
50 broadcast segments

15 media interviews 

KESQ Eye on the Desert

NBC Palm Springs

KESQ Palm Springs

KDFX Palm Springs

KPSP Palm Springs

KNBC Los Angeles

KNSD San Diego

KESQ Desert Chat

KCLB The Rock 93.7

KPSI Mix 100.5

KDES The Bull 98.5 

KCLB The Rock

KKUU U-92.7 FM 

ALT 101.5

KPLM Big 106

SoCal Restaurant Show on Sports 
Radio AM 830 KLAA



EARNED COVERAGE SUMMARY

474M 
Unique 
Monthly 
Views

1M
Audience/ 
Circulation

$9.5M 
Ad Value 

Equivalency

71
Total 

Placements

552
PR Quality 

Score
Average = 

7.88



EARNED COVERAGE SUMMARY



CONSUMER SURVEY



CONSUMER 
SURVEY

OVERVIEW

Conducted June 8– 
June 25, 2026

INTRODUCTION: Event Survey Group collaborated with Visit Greater Palm Springs to conduct a 

survey of 2026 Restaurant Week Consumers and Non-Consumers. The 2026 Greater Palm Springs 

Restaurant Week was held Friday, May 29 - Sunday, June 7, 2026. Participating  restaurants offered 

pre fixe menus or “Special Offer” menus for breakfast, lunch, and/or dinner. The 2026 questionnaire 

provides insight into new opportunities as well as consistency or changes in consumer behavior. 

Some of the consumer results include: 

● Attitudes toward sponsors. 

● Preferences for prix fixe or “Special Offers” menus. 

● New features to consider. 

● Determination of changes or consistency in consumer behavior and demographics. 

● Demographics (age, income, home zip code, etc.).

METHODOLOGY: Invitations to complete the survey were sent by Visit Greater Palm Springs to their 

proprietary database of contacts. Links to the survey were also posted on Visit Greater Palm Springs 

social media accounts. 

After cleaning the survey data, 205 completed surveys are included in the final dataset. Among the 

completed surveys:

● 68.8.% (137 respondents) ordered from a participating restaurant during 2026 Greater Palm Springs 

Restaurant Week and are considered “consumers”. 

● 33.2% (68 respondents) indicated they did not order from a participating restaurant and are 

considered “non-consumers”. 



2026 CONSUMER SURVEY

69% of consumers view sponsoring businesses more (or much more) positively

“I appreciate their support of local restaurants”  



2026 CONSUMER SURVEY

PROFILE OF RESTAURANT WEEK RESPONDENTS 

$125K
MEDIAN
INCOME

96%
WILL DEFINITELY OR 
PROBABLY RETURN

NEXT YEAR
(up from 92% 

in 2025)

84%
MEAL VALUE 
GOOD OR 

EXCELLENT

FEEDBACK FROM RESTAURANT WEEK RESPONDENTS 

23%
FIRST TIME 

DINING AT 

RESTAURANT 
WEEK

78%
RIVERSIDE
COUNTY

RESIDENT

68
MEDIAN 

AGE

$125K
MEDIAN
INCOME

78%
RIVERSIDE
COUNTY

RESIDENT

9%
OUT-OF-STATE

RESIDENT 
(up from 6% 

in 2023)

23%
FIRST TIME 

DINING AT 
RESTAURANT 

WEEK



2026 CONSUMER SURVEY

TOP CONSUMER CHANNELS TO LEARN ABOUT RESTAURANT WEEK

Social Media 39%

Greater Palm Springs visitor website 33%

Participating Restaurant 28%

Newspaper or Magazine ads 20%

DineGPS Email 20%



2025 CONSUMER SURVEY

CONSUMER MOTIVATIONS TO DINE OUT DURING RESTAURANT WEEK 

Tried a restaurant new to them 82%

Dined out specifically because of Restaurant Week 72%

Support local restaurants 67%

Perceived as a great value 61%

CONSUMER BEHAVIORS DURING RESTAURANT WEEK

Ordered beyond the set menu 86%

Added alcoholic beverages 71%

Dined at two or more restaurants (2.6 average) 67%

Returned to a restaurant they tried from previous Restaurant Week 58%



PARTNERSHIP



F IND FOOD BANK

$5,763
DONATION

RESERVATIONS

$1 from each reservation confirmed through dinegps.com was donated to FIND Food Bank.



RESTAURANT WEEK KICKOFF EVENT

Presenting Sponsor 

Agua Caliente Resort Casino Spa, Rancho Mirage, May 27, 2026

Participating Restaurants

• Desert Pearl 

• Double Date Italian Table
• Jackalope Ranch

• Lulu California Bistro 

• The Restaurant at 
     The Palm Springs Surf Club

10 Restaurants Showcased at the Restaurant Week Kickoff Event  

• Trio Palm Springs

• Waters Café

• Wildest Restaurant + Bar
• Workshop Kitchen–Bar  

• Zin American Bistro
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