BOARD AND JPA MEETING

Friday, June 26, 2020
Virtual Meeting



CALL TO ORDER



ROLL CALL

Welcome
Todd Hooks and Kate Anderson
Agua Caliente Band of Cahuilla Indians
A Sovereign Tribal Government
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CONFIRMATION OF AGENDA




PUBLIC COMMENT




APROVAL OF MINUTES

(ALL VOTE)




CONSENT CALENDAR

(JPA VOTE)




CVB BUDGET &
TBID ANNUAL REPORT

SUMMARY




2020 ECONOMIC IMPACT - CA

Travel leakage

« $2.34 billion loss over eight
weeks (mid-May to mid-July)

* In just two weeks since
reopening announcement,

149 fewer Californians are
planning trips to border states

« $300 million back into the
state’s economy.




5 YEAR ECONOMIC IMPACT - CA

5-Year Economic Impact Forecast
$152.3

$1449 $1400

$125.7
$112.3
] I

Source: Tourism Economics, June 17 Forecast




AMERICAN TAX REBATE AND INCENTIVE PROGRAM

American Tax Rebate and Incentive Program (TRIP) Act

Offers a tax credit of $4,000 per adult to take a vacation atf least 50 miles away from home.

« For couples, it increases to $8,000 plus you get an additional $500 for each qualifying child.

* You must fravel at least 50 miles away from home, stay within the United States, and can include your
own vacation home but then you aren’t able to deduct the cost of lodging.

« There is no income limitation - this would apply to anyone and everyone who wanted to claim it.
« The list of eligible expenses is fairly broad and includes food and beverages, lodging, tfransportation, live

entertainment events, and expenses related to attending a conference or business meeting.

« If passed, it would be retroactive to the start of the year and last until the end of 2022.



CVB REVENUE SUMMARY

Description
Funding

Tourism Business Improvement District
Cities/County Public Funding

Tribal Voluntary

Partnership

Advertising & Website Revenues

Joint Share Partnerships - Tradeshows
FAM/Event Hosting/Convention Assistance
Other Sources: Invest Inc., Prepaids, CTA
Prior Year Rollover Funds

PPP Loan Funds

Reserve Usage

TOTAL

Original
Budget

$ 16,564,668
2,067,506
156,000
282,000
421,000
221,625
56,500
254,463
314,112

$20,337,874

FY 19-20
Pre-COVID

Forecast

$ 16,849,658
2,055,623
157,015
282,000
433,253
247,736
56,500
225,259
807,536

$21,114,580

FY 20-21
Proposed
Budget

S 8,684,666
1,250,677
81,133
160,000
226,000
33,000
55,000
132,472
508,000
1,650,256
$12,781,204

Proposed
% of Prior Yr.

52.4%
60.5%
52.0%
56.7%
53.7%
14.9%
97.3%
52.1%

0.0%

62.8%



CVB TBID REVENUE SUMMARY

___________Juy __|August Sept __Oct ___INov____Dec ___

2019 Actual $950,698 $844,105 $915,592 $1,255,866 $1,430,930 $1,180,183
2020 Budget $125,535 $135,074 $200,000 $390,001 $573,238 $462,782
Forecast

Percentage of 13.2% 16.0% 21.8% 31.1% 40.1% 39.2%

Previous Year



CVB TBID REVENUE SUMMARY

________Jan____Feb | March _|April___May __lJune _lTotal __

2020 Actual  $1,587,164  $1,858,709

2020 Budget $2,624,353 $2,645,353 $1,445,181 $1,086,749 $17.8M
2021

Forecast $1,001,452 $1,102,140 $1,667,718 $1,631,202 $779,594 $615,929 $8.6M
Percentage

of Previous

Year 63.1% 59.3% 63.5% 61.7% 53.9% 56.7% 48.7%



CVB EXPENSE SUMMARY

FY 19-20 FY 20-21 Proposed
Original Pre-COVID Proposed % of Prior Yr.
Description Budget Forecast Budget Budget

Labor - Wages $ 5,491,234 $ 5,511,097 S 3,839,306 69.9%
Labor - Taxes & Benefits 1,647,444 1,640,278 1,205,132 73.2%
Marketing Production 995,900 /87,466 525,322 52.7%
Media Placement & Digital Marketing 5,632,940 5,682,207 3,841,948 68.2%
Collateral Material 79,600 78,153 48,000 60.3%
Familiarization Trips 506,100 519,604 205,000 40.5%
Tradeshows / Sales Missions 1,130,826 1,242,772 271,754 24.0%
Travel & Lodging 38,100 38,100 28,901 75.9%
Special Promotions & Representation 1,258,195 1,763,490 648,105 51.5%
Event Hosting 1,434,574 1,432,881 583,059 40.6%
Research & Development 369,100 389,415 193,700 52.5%
IT - Information Technology 257,190 197,246 97.950 38.1%
Professional Fees 246,798 518,004 221,750 89.9%
Capital Outlay 10,000 10,000 - 0.0%
Overhead-Supplies-Utilities-Fees 1,239,872 1,303,867 820,880 66.2%
Loan Repayment - - 250,397

TOTAL $ 20,337,874 $21,114,580 $ 12,781,204 62.8%



CVB LABOR EXPENSE SUMMARY
FY 19-20 FY 20-21
$5.511,097 $3,839.,306

» Elimination of 12 Full-Time Positions
o (1 position in Apriland 11 this week)

» Staff Furlough Calendar is estimated through August/September



CVB MEDIA EXPENSE SUMMARY

> $1.4 million - Digital Marketing

FY 19-20
$5,682,207

FY 20-21
$3.841,948

> $915,000 - Television / Streaming

> $385,000 - Airline Marketing

> $200,000 — Outdoor Marketing

» $156,000 - Social Media Promotions & Marketing
> $335,000 — Meetings Marketing

> $100,000 — Print



BUDGET APPROVAL

CVB BOARD VOTE




IBID UPDATE




TBID ANNUAL REPORT

GREATER PALM SPRINGS
TOURISM BUSINESS IMPROVEMENT DISTRICT

Submitted to the Greater Palm Springs Convention & Visitors
Bureau pursuant to Streets and Highways Code section 36650,
for the period from July 1, 2020 through June 30, 2021

The improvements and activities to be provided for fiscal year 2020-
2021 are consistent with the Management District Plan (Plan).

The strategy for the year will focus on developing and implementing
a COVID-19 recovery plan designed to increase overnight visitation
and room sales to assessed businesses. This will include promotion
of a Destination Wide pledge to share with visitors, employees, and

residents to show our commitment to safety for our destination.



TBID RENEWAL UPDATE

10%
Public

TBID makes up 81% of CVB's funding

Stable, long-term funding for marketing and
promotion of assessed businesses

« GPS TBID Renewal has 10-year term

* Maintains current 3% assessment on hotels

« Adds 1% assessment of vacation rentals

Funds from hotels and vacation rentals tracked
separately to ensure benefit based on amount of
contribution



TBID RENEWAL UPDATE

Petitions returned representing 70.677% of the district

Today: Resolution JPA 2020-002 to renew GPSTBID

September 25: First public meeting

November 20: Second public meeting and adoption of GPSTBID renewal

July 1, 2021: Start of GPSTBID 10-year term, vacation rental collections begin



TBID ANNUAL
REPORT

CVB BOARD
VOTE




JPA EXECUTIVE
COMMITTEE ITEMS

F/Y 2020-2021 Proposed Budget

TBID Annual Report (by Civitas)
Resolution No. JPA 2020-002

Conflict of Inferest Code Biennial Nofice
Updates from the JPA Members and Chair




CEO/PRESIDENT'S

REPORT
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\ ng the additional steps our local businesses and tourism
an feel confident that our oasis remains a healthy, positive and ir desfination for all.

Cur Safer Together, Greater Together Pledge offers a unified commitment destination-wide ameong all businesses, which promise to
institute the following core safety practic

* Perform a detailed risk ssment and implement a site-specific profection plan

Train employees on how fo limif the s ¢ VID-192, including how to screen themselves for symptoms and
them

Implement individual control measures and screenings
Implement disinfecting prot Is

Implement physical distancing

Stay informed of and implement the latest best practices

ures and have faken our p il have the below symbel included in their
d out more by lusine

Safer Together. Greater Together is cur desfination commitment fo youl

W k forward to welcoming you back in the near future.
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DESTINATION PLEDGE & TOOLKIT

The CVB has created a commitment for our industry to share with visitors, employees and residents.
While the safety of our industry has always been one of our top priorities, we recognize it is even more
critical foday.

The industry pledge was developed with guidance from the State of Californic and leadership from
our various sectors. Our goal is fo ensure our fourism Indusiry remains a healthy, positive and inclusive
destination for all fravelers, employees and residents. Safer Together, Greater Together is your
commitment!

Greater Palm Springs businesses endorsing this pledge will be part of our communications o future
visitors and our residents that our destination is prepared, committed and values their safety.

Q TAKE THE PLEDGE: CLICK HERE »

Industry Safety
Guidelines &
Resources

2 Supplies &
Pledge Toolkit Equipment

g
¥
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FACE COVERING YOU MUST WEAR A

REQUIRED FACE COVERING

IN ALL BUSINESSES TO ENTER

BY ORDER OF THE STATE OF CALIFORNIA
BY ORDER OF THE STATE OF CALIFORNIA



PARTNER
LISTINGS

280 TOTAL

Cities

Lodging

Attractions
Restaurants

Convention
Center

Golf
Retail

Spa & Fithess

49499 Eisenhower Drive
La Quinta, CA 92253
Toll Free: 800.598.3828
Phone: 760.564.4111
Fax: 760.564.7656

Z Add to Favorites

Visit Website »

Ranked #3 of 4 hotels in La Quinta
TripAdvisor Traveler Rating

& 00000 2510 reviews

View deals on TripAdvisor »

La Quinta Resort & Club and PGA
WEST, a Waldorf Astoria Resort

%
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Indian Wells Tennis
Garden - Home to the
BNP Paribas Open Tennis
Tournament

@ 75200 Miles Avenue, Indian
Wells, CA$2210

o 760.200.8400 %‘%

lcoX 1T I 1 T J 481 reviews

~h L L

Ace Hotel & Swim Club
® 707 E Palm Canyon Drive, Palm
Springs, CA 92244

*

J 740.325.9900
(coX 1 1 I 1@ 1111 reviews

JW Marriott Desert
Springs Resort & Spa

@ 74855 Country Club Drive, Palm
Desert, CA 92260

J760.341.2211 %‘{é

(oo 1 1 I e 2757 reviews

@ QUICK VIEW




DISPLAY &
NATIVE
ADVERTISING

GEO &
BEHAVIORAL
TARGETING

LAUNCHED:
June 10

IMPRESSIONS:

1.6M

ADARA:
112 RNS
$16,115 REV
$143.88 ADR

t0 e [

Our pledge to you:

SAFER TRAVELS.

Coronavirus Uwospdates US map Workimep Reoponingtracker Lwesiost  Your Mo mthome  Exdracrdingcy people

a‘epolm spnr‘gs

What's it like to go on vacation during a

pandemic? [ went to a newly reopened resort to
find ant

Support journalism you can trust when it matters most. (EEEEERENERES

Our pledgeto you:

v Lliad (e -
e opnGe

At Nemacolin Woodlands Resort in Pennsylvania, a tall man in a gray suit and a
biack mask approached my car. He leaned toward my lowered window and asked

Most Read Lifestyle

NEWS

SAN DIEGO

WARIETY

The

Forbes
Weather

@ usaToDAY Channel

Welcoming You Back

Greater Palm Springs oasis makes a
new pledge to visitors: a commitment
to a clean, safe and sun-kissed
getaway.




LA TIMES
DISPLAY & fLos Anaeles @imes

NATIVE TRAVEL
A D V E R T I S I N G Cruises LasVegas Thingsto Do  Weekend Escape

ADVERTISEMENT

LAUNCHED:
JUNE 11

Our pledge to you:

SAFER TRAVELS.

%’épolm springs « [ uotes

find your oasis.

IMPRESSIONS: SHEADIINES MOST READ
121K

What mask? Las Vegas tourists i
at the Cosmopolitan act like the What mask? Las Vegas tourists at the
A D A R A 5 virus is long gone Cosmopolitan act like the virus is long gone
. June 11, 2020

83 room nights
$17,638 REV
$212.50 ADR

Catalina Island is reopening.
What you should know before
you Vvisit

TRAVEL

Yosemite reopens Thursday. What you need to
know before you go




DESTINATION
PLEDGE

BLOG ARTICLE
FEATURING:

Lodging

Restaurants
Golf/Casinos
Attractions
Retail
Convention
Center

Cities

i Bock fo Blog Home

Travel at Ease in Greater Palm Springs

Laet Updaied: Thursday, June 11, 2020

Hotels & Vacation Rentals

Can't wait o book that mountain-view room and spend the day under the palms? Greater Palm Springs hotels have always shown a
commitment to cleanliness and safety for employees and guests. By taking our Safer Together, Greater Together Pledge, they'll be
implementing even more best-practice indusiry standards when their doors open to visitors again, including:

Communication with guests about new policies and procedures prior to arrival
Encouraging physical disiancing throughout the property (including the pool areas)
Requesting that guests and employees wear face coverings

Allowing housekeepers exira time fo clean rooms and high-fraffic areas

o 0 0 o

-

- - ’
Y

At the Kimpton Rowan Palm Springs. guests can expect several new precautions in place as part of the chain’s So Fresh, So Clean promise,
including social distancing in all common areas (even the rooftop pool] and enhanced disinfecting of their bicycle cruisers, guest rooms
and amenifies.



MEDIA
COVERAGE

TRAVEL +
LEISURE

Palm Springs is ready to welcome guests once again.

The famed Southern California vacation destination is slowly opening its doors
just in time for summer travel, but not before announcing a few new health and
safety precautions to ensure everyone stays healthy.

On June 12, the Greater Palm Springs Convention & Visitors Bureau (CVB)
launched the “Greater Together, Safer Together” piedge in collaboration with
Greater Palm Springs tourism businesses in an effort to show its commitment
to increased health and safety protocols. So far, the pledge has been signed by
more than 200 local businesses including hotels, restaurants, and iconic
destinations.

"We can't wait to welcome visitors back to our cities, and we want them to feel

confident that our tourism partners have taken every precaution to ensure a safe

and healthy stay" Scott White, president and CEO of the Greater Paim Springs
CVB, said in a statement. "This pledge unites our cities and our communities

around that assurance, and gives us a clear benchmark for sanitation standards,

which is our absolute top priority.”

Home -+ News

Palm Springs Is Reopening With
New Health and Safety Protocols
in Place

The pledge includes the promise of each business doing a3 “detailed risk
assessment and implement a site-specific protection plan,” and a promise to
“train employees on how to limit the spread of COVID-19, including how to
screen themselves for symptoms and stay home if they have them.”

The pledge also promises that those signing on will implement individual control
measures and screenings, disinfecting protocols, physical distancing guidelines,
and do their best to "stay informed of and implement the latest best practices”

"After spending a few months in self-quarantine, we think many people may
welcome a break from their own homes to see new spaces,’ Jeff Miraglia, chief
creative officer of the CVB, said in the statement. "Additionally, we know that
when travel resumes, travelers are seeking places where they can enjoy nature
and outdoor recreation, which our desert valley has in abundance.”

Still not convinced a Palm Springs trip is for you? Just check out the new music
video, "Find Your Oasis,” celebrating local artists and popular attractions
throughout the Greater Palm Springs area, proving it to be the perfect place to
take a social distance vacation this summer.

‘%@ Find Your Oasis - Official Music Video o el

Share



MEDIA 0

C O V E R A G E LIFE // TRAVEL 4
Spacious sojaurns: Where to escape to as travel §SeINaTI.-|E-!e@com

gradually reopens in the US
inais s | it Ao 0 OJOICAN
Greater Palm Springs

If the Southern California desert is your favorite destination for sunshine
and palmtrees, here's some good news: Greater Palm Springs has
launched a destination-wide health and safety pledge for returning
visitors. The “Greater Together, Safer Together® pledge brings together
more than 200 local businesses, inclusive of hotels and restaurants and
attractions, to ensure guests will be able to stay and play safely on their
nextvisit.

“We can't wait to welcome visitors back to our cities, and we want themto
feel confident that our tourism partners have taken every precaution to
ensure a safe and healthy stay,” says Scott White, president and CEO of
the Greater Palm Springs Convention & Visitors Bureau. “This pledge
unites our cities and our comnunities around that assurance, and gives
us a clear benchmark for sanitation standards, which is our absolute top

priority.

Following the latest CDC and State of California guidelines, the Greater
Palm Springs pledge ensures properties are following disinfecting
protocols, enhanced employee training and physical distancing
measurements. “Additionally, we know that when travel resumes,
travelers are seeking places where they can enjoy nature and outdoor
recreation, which our desert valley has in abundance,” says Jeff Miraglia,
chief creative officer of Greater Palm Springs Corv ention & Visitors
Bureau.

Nine cities make up the Greater Palm Springs region and each city sets
its own requlations on reopening: Palm Springs, Desert Hot Springs,
Cathedral City, Rancho Mirage, Palm Desenrt, Indian Wells, La Quinta,
Indio and Coachella. Visitors can look forward to spacious stays at
boutique midcentury modern hotels or indulge at sprawling luxurious
resorts like Palm Canyon Resort by Diamond Resorts, which reopens for
resen ations atthe end of June.




RIVERSIDE COUNTY PLEDGE

Riverside County Economic Task Force adopted the Safer Together, Greater Together Pledge to
help prevent the spread of the coronavirus and assure residents, employees and visitors of the
County that local businesses are taking every precaution to reopen safely.

Shared with chambers of commerce and tourism agencies county-wide, the pledge outlines a

commitment that individual businesses take to implement the latest safety guidelines developed
by the State of California, Riverside County and leading associations specific to their industries.

PLEDGE TOOL KIT

SAFERV TOGETHER

* TOGETHQ, YOUR LOGO HERE

DELETE THIS LAYER

10Go o |
e PR GREATER TOGETHER
DELETE THIS LAYER l DYLIWILD ¢
CHAMBER OF COMMERCE «?—
NS SAFERJTOGETHER
Gr 10° - .“ .
s Rancho Mirage

CHAMBER
OF COMMERCE
GREATER TOGETHER




VISIT CA
RESPONSIBLE
TRAVEL
CODE

Room responsibly.
Educo’re myself.
sgfe’ry First.

Preserve CA.

Embroce community.

Celebro’re culture.

Teoch Others.

/—\

Build confidence Guide
to travel safe travel

Preserve cultural

and environmental
integrity

\ (/I:Q RN\P /

Drive economic benefits
for communities

-'b
a
Ensure positive 9
travel experience Q\




2020 RECOVERY STRATEGY

MEDIA PLAN




RESEARCH

Activities Essential/Very Important to Pre-Pandemic Lifestyle

Question: Thinking about the time
prior to the current Coronavirus
situation.

Please tell us about the activities thai
were important to your lifestyle.(Use
the scale below to express how

important each was to your lifestyle)

(Base: All respondents, 1,205 completed
surveys. Data collected June 19-21, 2020)

Destination¢Analy5t5

00 YOUR RESEARCH

Spending time with family

Leisure travel

Dining out in restaurants

Outdoor activities or recreation

Hanging out with my friends

Reading (books, newspapers, magazines)
Hosting friends at my home

Working out at a gym, fitness/yoga studio, etc.
Gardening

Attending concerts and music festivals

Binge watching TV programs or movies
Spending time on social media (Facebook, Twitter, etc.)
Attending youth sporting events

Taking classes - learning

Taking public transportation

Partying - nightlife and clubs

Dating

67.2%

58.5%

41.7%

40.7%

40.2%

32.7%

28.4%

28.1%

25.6%

24.1%

20.1%

% Essential or Very
16.9% important

16.6%

15.9%

15.1%

13.0%

12.9%

0

=

10% 20% 30% 40% 50% 60% 70%

80%



RESEARCH

Commercial Airline & Road Trips

Question: How many trips by
commercial airline do you expect to
take during the remainder of 2020?

Question: How many road trips do
you expect to take during the
remainder of 2020?

(Base: All respondents, 1,205 completed
surveys. Data collected lune 19-21, 2020)

NUMBER OF EXPECTED
AIR TRIPS & ROAD TRIPS IN 2020

AS OF JUNE 21°7, 2020

M Air Trips Road Trips
2 or more _ Air Trips Mean
48.7% = 1.0 Trips
Road Trips Mean
1
24.1%
Zero

27.2%

0% 10% 20% 30% 40% 50% 60%



RESEARCH

KEY TAKEAWAYS

Prior to the outbreak, leisure travel
was among Americans’ highest
lifestyle priorities—only behind
spending time with family.

Americans have been busying
themselves with activities that tended
to be lower lifestyle priorities prior to
COVID-19, from gardening to social
media

This may be indicative of pent up
demand that will be released at some

point(s) in time



MARKETING Pre-recovery Recovery Recovery
STRATEGY (Drive Market) (National)
Marketing Strategy Inspirational Drive market campaign; Drive market and fly market;
OVERVIEW messages; dream of  welcome back - call to call to action
your next visit action
Fly Markets: Seattle,
Markets: LA, Orange Portland, Chicago,
County, San Diego, Las Minneapolis, NY, Denver,
Vegas, Phoenix, SF, Seattle Dallas, Atlanta, Boston
Timeframe May - June 2020 June-Dec 2020 Jan - April 2021
Content/Creative Destination Pledge,  “Long Live Sun Days” Creative campaign adopted
Music Video, creative to be used in new  and continued for fly
“Dream Forward, TV spots, digital, social markets;
Sunshine Ahead” media, OOH, radio creative TBD
messaging

DREAM FORWARD. LONG LIVE

Swrshine atead. f@%@%




MEDIA June July August Sept-Dec

LAUNCH OOH
TIMING . _
Flexible terms with Digital
ability to: TV & Connected TV 4/12 M
v Pause media within social /)]
24 hours Print 7/ ——
PPC 7/15 nE—
v Shift media flights radio ” |
v Cancel Meetings 9/1 m—p
Airline 9/1 mmm—p

There will be a phased approach on media spend
based on the re-opening schedule of hotels




DEAR HOME

SOCIAL
MEDIA
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BILLBOARDS WE HAD YOU AT

LAUNCHED
JUNE 10

LONG LIVE

Sur Days

: K J,';(z,'
= A %% VISITGREATERPALMSPRINGS.COM

LONG LIVE

&E@%

%% VISITGREATERPALMSPRINGS.COM

LOS ANGELES / ORANGE COUNTY / SAN DIEGO




TELEVISION

LAUNCHED
JUNE 12

/0% TRADITIONAL TV / 30% CONNECTED TV

LOS ANGELES, SAN DIEGO, PHOENIX,
LAS VEGAS, SAN FRANCISCO
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VISIT CALIFORNIA CO-OP: JULY - DEC

"CALLING ALL CALIFORNIANS™

P Digital display ads targeting
LONGLIVE v consumers who have previously
C%% @% Expedicr searched for Greater Palm Springs as
! well as those searching for leisure,
IN GREATER PALM SPRINGS | [‘.AI.lEﬂRNmNs " weekend, and road trips.

L Geotargeted and retargeted digital
«*ADARA display ads for consumers searching
Greater Palm Springs and competitive

BYEVACATIONING HERE.
okt k e destinations.

P Video and mobile display ads on

Pandora streaming audio app.
BASE IMPRESSIONS: 13M+ pandora
TOTAL IMPRESSIONS: 20.9M+
TOTAL COST: $126,000
TOTAL VALUE: $226,800



EXPEDIA

LAUNCHED:
JUNE 16

CVB Campaign
Supplemental
Markets

@ Expedia v @®
& Palm Springs, CA, USA (1 property)

2 Feb 17 -Feb 24 E= 1 room, 2 adults
1 of 4: Choose your hotel

Start by choosing your hotel

The trip prices shown include Flight + Hotel, taxes and fees, but do not include
baggage fees or other fees charged directly by the airline for the included flight.

FILTER propemel MAP

SORT BY: Featured «

Questions? 1-800-520-8325

See how we pick our featured properties &

Bonita We are sold out

2/17/2020 - 2/24/2020
Bungalow

kA
Palm Springs

Top of page Showing Results 1- 1 of 1

OREATER

palm springs

find your casis.

pa

|m Springs . : GREATER .
find your oosis. ‘a‘ fl :a‘ % pOIm Spr'ngs

find your oasis.

2019 CAMPAIGN ROI: $233.4:%51



TRIPADVISOR

LAUNCH:
JULY FOR
ANNUAL
CAMPAIGN

QTripadvisor Q @vPost [ Aerns  Trips

Explore Greater Palm Springs

LHO..., | s] [Rvm::n @w] [mmfmoo 53] [n. ye] [Tm..mmm ﬁ'] [Fugm’ s«J [M ]

United States > Californic (CA) > Colifornic Desert > Greoter Palm Springs v Grecter Palm Springs Tourism: Best of Greater Palm Springs

.
About Greater Palm Springs po I m Spr ! ngs
Greater Palm Springs is an oasis for art, culture, adventure and 2 i
relaxation. Take in the views from the Palm Springs Aerial Tramway;, find your coess.
the world’s largest rotating tram car, before exploring exhibits at the
Palm Springs Art Museum and its Architecture & Design Center. Visit
the Empire Polo Club, home of the Coachella Music & Arts Festival and
Stagecoach Country Music Festival. Dozens of spas in Desert Hot
Springs let you soak in the healing mineral waters that flow beneath the
city.

Create a Trip

Campaign includes Immersion

Ovutstream Video (above), Lure
Sponsored Search Listings, and
Arrivalist campaign data. 34 02 53 %‘) palm springs

find your oasis.



FEATURED DESTINATION:
Greater Palm Springs

TRAVELZIOO

CHILL DEALS LIVE YOUR WELLEST SIGNATURE EVENTS VIDEC GALLERY

LAUNCH:
JULY FOR
ANNUAL
CAMPAIGN

Greater Palm Springs knows
how to chill: soak up the sun,
relax at a top-notch spa and
sip cocktails by the pool.
Save up to 65% this fall vath
deals on everything from
hotels and restaurants to
spas and attractions.

DEALS ON THINGS

HOIEL DEALS DININGDEALS 1000

SHOPPING DEALS

FREE TO
HOTELS & P
A T T R A C T | O N S Top Deals Handpicked by Travelzoo

$139 Palm Springs 4-Star Hyatt Resort, 45% Off 105 lconic Riviera Hotel: Spa Day w/Pool
HYATT REGENCY INDIAN WELLS RESORT ¢+ INDIAN WELLS AZURE SPA & SALON AT RIVIERA RESORT & SPA + PALM SPRINGS
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EDGE MEDIA

LAUNCH:
JULY FOR
ANNUAL
CAMPAIGN

:}%‘"ﬁ"dlm springs
tind your oasis.

Sign In | Register

LGBTQ-targeted advertising Travel
with Edge Media Network.

palm springs

DRLATER
find your casis,

Includes editorial series,

banner ads, video/mobile

Live Here? Go There: 5 Road Trips to Get Outta Town

Summer 2020 & shaping up Lo be a reac-rip kind of season. To help you relresh and
decompress the gay way, weve compied this tip shees for your very own LGBTQ

Will the LGBTQ

O d S , O n d d e d I C O Te d e m G I IS . _ﬁ break from five U5, cities. Gas up the car, pack up your travel cooler, and let's rol! ‘ 1 Community Be the
- First to Travel?
@< - Airbnb Launches LGBTQ Online Experiences for Pride | Elork LA

. i . ' T Insights shads [ght on the ”
LR Airbnb has launched a series of LGBTG-friendly onlire exgeriences, and will partner wwr-s g sulject of bisuee travel anid t

* with the Internatianal L GRTO+ Travel Assaciation ta to Aunch 150 new experences TR

reprosanting LGETC diversiy aver the raming year.
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CONVENTION SALES




CONVENTION
SALES

VIRTUAL
SERIES

5 EVENTS:
JULY-SEPT

GREATER PALM $ PERINIG:S

A/
/1\ GPS

A VirtuWELL Series for YOU

SN ANNLLISS

gpsREBOOT - A VIfuWELL Series

The Greater Palm Springs CVE has gathered wellness experts from the Coachella
valley and curated several virfual events focused on YOU.

We are excited fo offer a vanety of approaches to health and welliness o benefit your
physical, mental and emotional well-being.

Over the next few months, the senes will highlight the following:

+ Movement and Exercise

« Healthy Mutrtion

s Stress Management and Sleep
« Community Connection

As our industry resets, we are brnnging some of Greater Palm Springs’ healing to you.

Cur intention® Staying connected and empowered through a journey of self-care.



cvent

; 2 Venues Promotions City Guides Senln ek
C O N V E N T I O N SUPPLIER NETWORK
%'bfilm springs
SALES

Safer Together, Greater Together in Greater Palm Springs

CVENT
MICROSITE

Safer Together, Greater Together is our destination commitment to you! We look forward to welcoming you
back.

3 YOUr event? Start Date End Date Find Venues

Covid 15 Protocols

The health and safety of our visitors, staff and local community has always been a top priority, and we recognize that it’s even more critical
today. In praparation to welcome visitors back to our popular Southern California desert region, the Greater Palm Springs Convention & Visitors
Bureau has launchad a destination-wide "Safer Together, Creater Together™ pledge, showing the commitment of our businesses to increasad
hezlth and safety protocols. Our “Safer Together, Crzater Together” Pledge offers 3 unifiad commitment destination-wide among 3!l businesses,
which promise to institute the following core safety practices:
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2019 vs. 2020
April - June Leads

296

2019

LEADS APRIL — JUNE

75

2020
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Corporate Leads: 44
Association: 19
SMERF: 12

2019 vs. 2020
April - June Room Nights

297,569

2019

63,171

2020



BOOKINGS APRIL — JUNE

2019 vs. 2020 April - June 2019 vs. 2020 April - June
Number of Bookings Room Nights
60 57 45,000
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2019 2020 2019 2020

Corporate: 5
Association: 7
SMERF: 2



BOARD OF DIRECTORS

UPDATE




HAPPY UPCOMING BIRTHDAYS!!Y

3ff TOM NOLAN 44, JAY MAINTHIA
#5-°. September 5
July 3
3% RICK AXELROD £5 CHRISTOPH ROSHARDT
S July 9 Wl september 5
388 GREG PURDY Yoy |IRIS SMOTRICH
July 26 ViV September 7
ELIE ZOD 262 MARK CARNEVALE
' LS September 15

August 9

ALLEN MONROE
September 29

Q




NEXT BOARD MEETING

September 25, 2020




