%%Gkﬁﬁdlm Springs
find your oasis.

BOARD AND JPA MEETING

Friday, March 26, 2021
Virtual Meeting



CALL TO ORDER




“| pledge allegiance to the flag
of the United States of Americaq,
and to the Republic for which it stands,
one nation under God indivisible,
with liberty and justice for all.”




INSTRUCTIONS FOR PUBLIC COMMENT

Time
Each person has 3 minutes to speak.

Online
Click the “Participants” icon on Zoom screen to reveadl list.
Then click “Raise Hand"” button.

You will be called on by your display name or phone number when it
IS your furn to speak.

[1 &

By Phone
% Select *9. You will be called on by your display
phone number or name when it is your turn to speak.

Please mute all other feeds of this meeting while
speaking to prevent feedback.



AIR SERVICE UP




NEW AIR SERVICE

GREATER
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Additional Flights & Larger Aircraft Contributing to Growth

PSP: AVERAGE FLIGHTS PER DAY

By quarter; January 2017 to December 2021

1Q 2Q 3Q AQ

m2017 w2018 w2019 w2020

2021

Annudl

Daily Flight Change; 2017 to 2021

2021 Flights | 2017 to 2021

Quarter 1 48 +6%
Quarter 2 40 +38%
Quarter 3 38 +105%
Quarter 4 44 +24%
Annual 42 +33%

Daily Seat change; 2017 to 2021

2021 Seafts 2017 to 2021

Quarter 1 5,387 +0%
Quarter 2 4,394 +34%
Quarter 3 3,823 +110%
Quarter 4 4,714 +11%
Annual 4,576 +25%




Focused on Summer & Earlier Return of Seasonal Service

Me
allegiant’

- Service to Boise expected to return in October

> gekor

Al RLINES

- San Jose and Everett service expected in September

- Reno and Boise scheduled return in December

America \‘ - Increased flights to Dallas year-round
Airlines
- Added more service to Salt Lake City year-round
A.. DELTA - Scheduled Seattle service year-round starting summer 2021
- New Los Angeles service will be year-round
Jetgildg(s - Expect Fort Lauderdale & New York JFK to start in September

Southwests

- New airline flying year-round to Denver, Las Vegas, Phoenix & Oakland

Number of Destinations; 2017 to 2021

2017 to 2021
Quarter 1 23 +5
Quarter 2 19 +1
Quarter 3 18 +7
Quarter 4 22 +4
Annual 28 +10




CVB GOALS




CONVENTION SALES GOALS

Q1 GOAL | Q2GOAL | Q3TARGET | QatarGer | 2021 TARGET
TOTAL
ROOM NIGHTS
10,000 15,000 20,000 24,500 69,500

# GROUPS BOOKED

20 35 45 50 150
LEAD DISTRIBUTION

75 105 125 145 450
NEW LEAD DISTRIBUTION

30 40 60 70 200

Dynamic Goal Setting is the methodology for GPSCVB in 2021. Each quarter
we will review the current group climate, evaluate group gathering guidelines,
and utilize Tourism Economics data to evaluate and adjust goals throughout
the year. The above outlines goals for Q1 & Q2. Targets for Q3 & Q4 will be
reviewed at the end of each of the previous quarters.



WEBSITE GOALS

QIGOAL | Q2GOAL | Q3TARGET | Q4 TARGET ZOZJJQRLGET

m 508,637 545,963 480,007 753,489 2,288,096

Engaged Sessions
33% 33% 33% 35% 33.66%

Qualified Session Rate

10% 10% 10% 10% 10%

Factors contributing to rebuild website traffic:
o Turning on paid media to drive traffic to welbsite

o Increase in activities and events happening in destination will assist in recovery
for our local market traffic

o As sentiment improves and vaccine rollout continues, interest in our destination
will grow and organic traffic will increase



SOCIAL MEDIA GOALS

@VISITGREATERPS QI GOAL | Q2GOAL | Q3TARGET | Q4 TARGET 20211 J&RLGET
M 3.5M m 5.7M

3 16.2M

=
300K 450K 550K 700K 2Mm
15K 17K 20¢ 23 75K
10K a0 S0 100K 200K



MEDIA GOALS

| crcon | ascom | asmice | aummscer | R4S

PR QUALITY SCORE
1000 1300 1500 4250

Media Outreach/Assms
500 500 500 500 2000
CS Earned Media
5 7 12 12 36

e PR Quuality Score is a point-based system of evaluating
the quality of media. Media is rated on a scale of 1-12
based on story type, media tier, visuals, URL, DMO
mention, and reader response.




RESEARCH UP




GPS CONSUMER SENTIMENT

In collaboration with our research partner, Destination Analysts, we are conducting a research project with the primary
objective to explore perceptions, aspirations and plans to visit Greater Palm Springs for both the drive and fly markets.

This study is designed to:

o ldentify key travel motivators and sources of inspiration

o Benchmark awareness, familiarity, appeal and likelihood to visit the Greater Palm Springs amongst current and potential audiences
o Measure future travel intentions to the Greater Palm Springs region

o Explore desired travel experiences—and the drivers that generate traveler interest in these experiences

o Explore the marketing messaging about the region that will most resonate with potential visitors

o Understand deterrents for visiting the Greater Palm Springs region

o Determine the media most likely to reach both current and potential audiences

o |dentify high potential visitors, new traveler segments/personas

Destination ¢Analysts

DO YOUR RESEARCH



VISITOR ECONOMIC IMPACT

This research project will give a

comprehensive overview of the DIRECT SPENDING TOTAL IMPACTS
visitor economy in Greater Palm
Springs, defining the volume and |2 Accommodation L5 =l
economic value of fourism. Supply chain B2B goods &
effects services purchases
. . o T ' Food & beverage
o Amount of visitors for day trips and ® INDIRECTIMPACTS
overnight both domestic and
international ! Retail
- g {5y G
O Economlc Impqc’r Of VISITOI’S 'ﬁ' Entertainment/rec Income Household
ihC'Uding: effect consumption
« Spending by category a INDUCED IMPACTS
. L It tat
« Household income oeetHSRSpOTtation

 Employment
- Direct and indirect impact K Air transportation

. TOURISM
" ECONOMICS

AN OXFORD ECONOMICS COMPANY



GEO-LOCATION DASHBOARDS

To add deeper, more comprehensive and actionable insights,
Destination Analysts will set up a custom analysis system and online
dashboard to process the Greater Palm Springs CVB's Uber Media
data monthly and provide a higher and deeper analysis of
marketable visitors to the region.

o Customized online dashboard, which can be accessed at any
time in real-time with geolocation data analysis of the region’s
visitors.

o Dashboard is all-in-one statistical analysis and reporting tool
designed for survey data.

o Dashboard allows users to analyze, visualize and share data
dashboards & interactive reports. Featuring analysis techniques
that work with categorical data, sampling weights and filters,
users can access the online dashboard at any fime.
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SECOND-HOME OWNERSHIP STUDY

With the assistance of CVEP, the CVB is
conducting an updated report of non-primary Density of Ownership by ZIP Code (US only)
residential home ownership in the Coachella & obd oy ih
Valley. The analysis will identify property owners
with different mailing and property addresses in
Riverside County's property database, covering
both detached homes and condominiums.

o—t =X

This report is a valuable tool in our efforts to
secure additional air service to the destination
and will include:

o Total number of ownership of second homes in
each city.

¥

o Location of primary residence for US and

. 5 OpenStreetMap contributors “ . "‘\‘-u. ’iﬁ M
Canada by State and Province.



CONVENTION SALES




CANCELLATIONS DUE TO COVID-19

PROGRAMS ROOM NIGHTS ECONOMIC IMPACT
Cancelled ¢ 292 261,331 S177,019,143 ¢
Rebooked - 114 102,041 S65,457,278 ;
*Estimated |
Destination - 445 398,225 $278,904,912

\\
*Number calculated using CVENT data



LEAD TREND BY MONTH

Leads/Month Since April 2020 Tentative RN's/Month Since April 2020
36,979

31,989 ,
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Leads by Week April 2020 - Present
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LEADS BY REGION - JAN & FEB

YTD LEADS by Region/RNS
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SALES BLITZ: MARCH 15-19, 2021

ALL CVB managers outreach for entire week

New Rebate Offer

« Offer available for CVB & hotel direct leads (with CVB
approval) until September 30, 2021 or until the CVB reaches
$100,000.00 in rebates per year, whichever comes first.

+ The program must actualize in June, July or August of 2021,
2022 or 2023 to receive funding credit.

* Actuadlized room nights Sunday through Wednesday will
receive $10.00 per room night credit.

* Actuadlized room nights Thursday through Saturday will
receive will receive $5.00 per room night credit.

560+ CLIENTS REACHED



"Balm springs

find your meeting casis.

GROUP OFFERS -

o] .
v 4

TO THE AGENDA

e Hotels can post offers
via the group offer

p g Booking your meeting just got easier with new special offers and deals from Greater Palms Springs hotels and

me e'l'l N g S Si 'I'e attractions. Plan your meeting or event and ve the benefits of savings while erjoying year-round sunshine,
wiorld-class resorts, unigue venues, and endless acivifies.

GROUP OFFERS

=000

. With discounts and added value, you can create a great experience for your attendees, while ako increasing ROI
O LO g I n for your company, organization, or association. Check out the special offers and deals below, and book your

MyGPSCVB.com

mieeting today.

Armive early and stay longer! Find mare great Chill Deals during your stay on atfractions, dinlng, spa, aond more.

o Select “collateral” o FIND MORE DEALS

o Click “special
offers”

THINGS TO DO TRAMNSPORTATION




SAFER MEETINGS LANDING PAGE

SAFER TOGETHER,
GREATER TOGETHER

Your confidence. Your peace of mind. Your safely. That's our pledge
fo you in Greater Palm Springs. The Safer Together, Greater Together
Pledge recognizes more then 500 local businesses—including fhe
Paim Spiings Convention Center—ihat have commitied fo he lotes
safety guideines. Book confidently knowing that the safety of your
attendees is our fop priority.

READ MORE»

TO THE AGENDA

PALM SPRINGS ACCOMMODATIONS PALM SPRINGS
INTERNATIONAL Find fha pariectlocalion for your aHfendses fo have.a CONVENTION CENTER
AIRPORT R R Leam mare about the Paim Springs Convantion Center's
% e READ MOREI » health and safefy progrom.
Getling here is easier (and safer] than ever.
READ MORE! »

READ MORE! »

Updates safety-focused convention sales landing page provides
information on COVID-19 protocols and guidelines as well as group
offers, a meetings toolkit, and site visit details.

Upcoming meetings media including digital, social, and content

advertising will link to this page. i - . -
COVID-19 RESOURCES GROUP OFFERS SITE VISIT
& UPDATES Flan your meefing lodoy ond save What fo expect duing your site experience in Gradter
Get the latest updates on regulations for our destination. READ MORE! » s
READ MORE! »

READ MORE! »



MEETING PLANNER
NEWSLETTER

Distributed monthly to
over 8K meeting
planners nationwide.

16%+ average open
rate.

mé .:J,éf (b@cﬁ)

/ﬁz‘ and
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0 THE AGENDA

10IN S FOR ART & SOL: PUBLIC ART

There's still time te REWF for cur third gpsREBOCT Art &
Eol event this Thursday, March 4th, where we'll be
discussing pubbc art in all its colorful forms, including the
UpComing Oesert ¢ biennial exhibition (which wnfolds across
Greater Palm Springs this rmonth).

cesreboot viRTUAL SERIES

1
RSVPF HOW &

MORE FLIGHTS, MORE OFTENM

With relaxing open-air walkways and lushly landscaped
courtyands, Falm Springs International Airpost (PSF) sats 3
stress-free tone for your nest meeting. Amiving here is
=3sier than ever - nonstop service is svailstie from 28
cities, including new routes from Oakland, Boise, Eugens,
Fhiladelphia, and San Jose.

LEAEM MCRE »

EXPLORE WIDE OPEM SPACES

With miles of hiking trails, breathtaking mowntsin views and
sweeping open spaces, Greater Palm Springs offers
countless ways to reconnect with nature and simply enjoy
the fresh air. Take 3 video tour of one of our popular trails,
EXPENENCE 3 nignt fike, @nd learn about cur variety of
outdoor experiences a5 you're planning your futwre
meeting.

EXFLORE »



gpPSREBOOT — ART & SOL
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A GPsreboot VIRTUAL SERIES

Virtual series: GPS REBOOT Art & Sol!

This series highlights local artists, musicians, museum directors, and creatives from the Coachella Valley.
Past events have covered Modernism, museums, and public art.



VIRTUAL EXPERIENTIAL FAM
F -




MARKETING




MEDIA PLAN
OVERVIEW

Re-engagement of
campaigns in February

2021 Media Plan Includes:

Television

Digital outdoor billboards
Expedia

TripAdvisor

Edge Media

Adara

Centro

CVB Website

Social Media

palm springs international airport (PSP) air service

Edmonton

Calgary

1w Vancouver
Bellingham ¢

Everettq
Seattle/Tacoma

Portland q

Winnipeg

Ep_,gene | o —
: Minneapolis/
' = S.i,.‘Fk’oul { \
Renq‘ ‘ o =P
i 3 ~Chicago
San Francisco g
Qakland 2% | " ORDI
G o Denver

SanJose

Los Angeles

Phoenix |

o Dallas/Ft. Worth

airlines servicing greater palm springs:

Air Canada Frontier Houston e
Alaska Airlines JetBlue ]
Allegiant Air Southwest

American Airlines Sun Country

Boutique Airlines United Airlines

Delta Air Lines WestJet

T_roﬁ*o < -" Boston*

W Now York- JFK
Newark

— 7 Philadelphia

Aonfo )

Fort Lauderdale

Roules and carriers are subject fo change

*Limited December flights only



TELEVISION

Atlanta, GA
Boise, ID
Chicago, IL
Dallas, TX
Denver, CO
Eugene, OR
Houston, TX

Los Angeles, CA
Las Vegas, NV
Minneapolis, MN
New York, NY
Oakland, CA
Philadelphia, PA
Phoenix, AZ
Portland, OR, US
Salt Lake City, UT
San Francisco, CA
Seattle, WA

7 “ 5 K television spofts

5 . 7 B impressions







DIGITAL OUTDOOR BILLBOARDS

Digital outdoor billooards rotate on 10 | . LO NG LlVE

billboards at a time within a network of ,
up to 16 locations. | CSO/_LLE/%% @ A/

* Los Angeles
« San Diego e e, = > = )
« San Francisco —_ = ; VISITGREATERPALMSPRINGS.COM

NEW Markets (Launching March 2021)

+ Oaklana .A _, & - LONG LIVE

« Dallas ps ) e
« Denver ' -

February Impressions: 11.8M

VISITGREATERPALMSPRINGS.COM




EXPEDIA

For 2021, Expedia’s overall budget was increased by 50% per month over the 2019 budget to
support all target markets.

Since this increase, February resulted in 2.7M impressions, 15.7K room nights booked, 3.2K airline
tickets totaling $4.0M gross bookings which is $107.4 ROAS.

In February, gross bookings were only down 37.5% from the previous month at 74.2%.
20 Markets Targeted: Los Angeles, San Diego, Las Vegas, Phoenix, Bay Area (SF, San Jose,
Oakland), Seattle, Portland, Chicago, Denver, Dallas, Houston, Minneapolis, New York, Atlanta,

Boise, Eugene, Salt Lake City, Philadelphia, plus optimization and competitive targeting.

Campaign timeframe: Year-round

GREATER

pa

Im springs

find your oasis.




TRIPADVISOR

In February, the TripAdvisor campaign was relaunched after
the lifting of the Regional Stay-At-Home Order.

February's campaign resulted in 3.3M impressions, over 1.4K
room nights booked, 79 flights booked, and over $362K in
revenue generated.

Campaign timeframe: Year-round

20 Markets Targeted: Los Angeles, San Diego, Las Vegas, *
Phoenix, Bay Area (San Francisco, San Jose, Oakland), ;
Seattle, Portland, Chicago, Denver, Dallas, Houston, palm springs
Minneapolis, New York, Atlanta, Boise, Eugene, Salt Lake City, T
Philadelphia.

#pa Im springs
find your oasis.




EDGE MEDIA

February's campaign included
digital banner ads, which resulted in
483K impressions and $1.7K in
revenue generated.

15 Markets Targeted: Atlanta, Boise, EREATER
Chicago, Dallas, Denver, Eugene, p{]
Houston, Minneapolis, New York,

Philadelphia, Portland, Bay Area
(San Francisco, San Jose, Oakland),

and Seattle. palm springs

m springs

find your oasis.

LONG LIVE




ADARA - DIGITAL CAMPAIGN

Adara launched in February 2021 and resulted in 943K
impressions, 85 room nights booked, and revenue of
over $9K attributed to the campaign.

7 Markets Targeted: Los Angeles, San Diego, Phoenix,
Las Vegas, Bay Area (San Francisco, Oakland, San
Jose) Seattle, and Portland, with optimization for
additional markets based on interest and retargeting.

LONG LIVE

r Dags

find your casis.

TRAVEL+

= EISURE

Hema + Trig la + Fall Venaiion

10 Best Fall Vacations for Foliage
Views, Fewer Crowds, and
Stunning Scenery

v roundied ug the Bt Fall vacatons for ewery fypse of travele:
Y DLEDABETH MO0y LocunT 1L e

Eavtor's Wofe: Trave! might be compicaded nphf now; bud use ow nspeational ing
rheas 10 plan ahed Lo pour et bucker st adventure

Coriagp, o] Wit wnedd bwrihvtly ool Toliags ks fall thi psifect time 1o
il Whhetha you B 12 the miceslain 1 spol th changing W of Neck
o sutery shores 10 2oak up @ bew o dans on the Basch befons winter pats in,
wi've rounded up e best Tall vacations for every type of traveler. Cooler
bemperabunes and frwer Dourisis make destnatons B New Yori City and Maui
Itpal T il genawiinyd, Bnd SUAGSST Behwiituntd Swil fair Jacknsn Hobs,
Wiyorming and Flagatafl, Arirond. whens you'll be jutt 8 S8 drfee from somme of
the courtny's best national parks

Twrved restrictions snd guidelires sre changing as the coonaving pandeTio
MRS b e, 30 b SUTE b0 chick with By destinatins, holels, o
arnstionn o ensunn they B open whan you vish

a=||3e||fa

Here ar B 10 Bt Tall vacations for yous ficl dutusn gativay.
Reolatad: borw Tl vacation idess

5. Sonoma, California

Our pledge to you:

SAFER TRAVELS.




CENTRO - DIGITAL CAMPAIGN

Centro launched in February 2021 and resulted in

Bypass Canada's Cruise Ship Ban

P Video

Over 1 M impreSSiOﬂS, 1 74 room nighTS bOOked, = ppore T RAVELA+ Q.  YouProfle ~ Login  Sweepstakes SUBSCRIBE W
. = LEISURE s
and revenue of over $39K attributed to the il R I
H : . Visitors to Kauai Can Test Out of Quarantine N - Hl e
campaign. = 2 - ~""N“I'. Starting Next Month i“i iii ‘W
| #
-I -I Mquets TCI rgeted, LOS Angeles SQ N Diego \ : Alaska Senators Introduce New Legislation to S

Sacramento, Boise, Dallas, Las Vegas, New York,
Philadelphia, Portland, San Francisco, Seattle

Winter Travel

LONG LIVE

find your casis.




SOCIAL

MED| A 2021 Campaign

FLY NONSTOP TO

NEW DESTINATION CAMPAIGN:

« To increase awareness of flights into PSP
specifically targeting Denver, Oakland,
Dallas, Chicago, Kansas City and St.
Louis. Estimated launch April/May 2021.

Atlanta, GA
Boise, ID
Chicago, IL
Dallas, TX
Denver, CO
Eugene, OR
Houston, TX
Minneapolis, MN
New York, NY
Oakland, CA
Philadelphia, PA
Portland, OR
San Francisco, CA
Salt Lake City, UT
Seattle, WA

« Destination social media currently
targeting 15 destinations in United
States promoting nonstop flights.

« Instagram ads with messaging to
promote “Fly nonstop to sunshine,
outdoor and open spaces.”




LOVE LOCAL
CAMPAIGN

Campaign launched
December 2020.

Includes:

Digital advertising via
Cenftro

Digital / print advertising
via The Desert Sun

Palm Springs Life
Outdoor billboards
Over 3M impressions

generated in January &
February.

Koley.\1

GREATER PALM SPRINGS

find local businesses now

EREIRDINE-GIFT

SHOP DINE-GIFT

i.:lovelocolGPS.com

lovelocalGPS.com

[@VE
Koley.\k




TRAILICIOUS
PASS
FREE

% TRAILICIOUS %

« Custom passport program
launched February 191
promoting hiking trails and
takeout / outdoor dining offers.

Craving cutdoor adventure and alfresco eats? With the Traliciows Pass, we've

made it easy to plam a day in our sunmy Scutherm Colifornio oosis.

Advertising campaign

HIKE
Pro motes The Pass, With hundrads of miles of hiking, biking, and horseback riding paths, Greater
encourgg|ng consumers 'I'O Palm Sprinegs is @ haven for hungry thill-seekers. The Tralicious Pass feahares over
. . 30 frails and helps you find one based on experience level or location. Signup to
CheCk In OT TrOllS Ond redeem learn more about eoch of ow hikes and see suggestions for nearby public art -
dining offers to win prizes. instolcon! TRAILICIOUS PASS
" Maobile exclusive
DINE " Instanty deliverad via text and
Subml-l- your res-l-gurgn-l- Offer -I-O We'mbj:lde-dﬂ'a puss“ﬁfhm:hrdscnuntdads,undspec_:iul.;fru'n(}eqfer . emai
. . Palm Springs restourants. Fick up a snock, pack a fakeout picnic, or refuel affer Mo apps to downlood
be |ﬂC|Uded IN The deG|S your hike by dining alfresco on one of our perfect patios.
section! . Faee
The seeatest port? Check in to your hike or redeem one of the special restaurant Cet Your Pass

deals feahwred on the pass for a chonce to win a $50 gift card from o Greater

940+ DOWNLOADS pom spigs oty




2021 CO-OP OPPORTUNITIES

SUMMER CHILL TELEVISION
CO-O°P

:30 co-branded, CVB-
produced TV commercial
on cable, connected 1V,

and KTLA Los Angeles.

Los Angeles, San Diego,
San Francisco, Phoenix, Las
Vegas

$25,000

Find your bliss.
SPA ESMERALDA
RENAISSANCE"

renesmeral da.com f—

Waterpark
Now Open s
O rvartrecency [ RIS CORT SSChISR

DIGITAL OUTDOOR
BILLBOARD CO-OP

Co-branded, CVB-

produced digital outdoor
billboards.

Los Angeles, San Diego,
San Francisco

$2,000 - $S4,000/month

e

%%"ﬁﬁlm FSE;’ring"s
ADARA DIGITAL CO-OP

Banner ads retargeting
visitors to Partner and
Greater Palm Springs

websites.

Los Angeles, San Diego,
Phoenix, Las Vegas, Bay
Area (San Francisco,
Oakland, San Jose) Seattle,
Portland

S$3,500 / month

GREATER h.-- .
%’{q palm springs
find your casi is,

CENTRO DIGITAL CO-OP

Targeted digital banner
advertising across Centro’s
network of partner sites.

Los Angeles, San Diego,
Phoenix, Las Vegas, Bay
Area (San Francisco,
Oakland, San Jose) Seattle,
Portland

S$1,500 / month




el Lo Quinte,

GOLF RESORT & SPA THE RiTZ-CARITON® ——— CALIFORNIA ———

SUMMER

2021 | aﬁ
W HYATT
‘§ REGENCY" Pldm Springs

INDIAN WELLS CALIFORNIA lee no place else"

RESORT & SPA

CO-OP
PARTNERS

R OMNI % HOTELS

RENAISSANCE® & RESORTS
ESMERALDA RESORT & SPA el 138 BEIMAS
INDIAN WELLS

palm springs




DESTINATION TRAVEL NETWORK

Time Frame

Year-Round

ECJ:I Details

« CVB website advertising
placements for Partner

. KICK UP SOME DUST
hoTelS' OTTrOCTIOnS, Book an award-winning naturalist guided Red Jeep Tourl

LEARN MORE #

restaurants, shops, and
transportation companies.

« Cost varies by placement,
must be a CVB partner to THINGS TO DO IN GREATER PALM SPRINGS

000
p ° You'll discover plenty of things to do in Greater Palm Springs. Thanks to the abundance of sunny days and warm

° C O n .I.O C.I. D es .I.i n O .I.i O n TrO V e | winter weather, Greater Palm Springs is a year-round playground for those who enjoy being active—and those who
don't.
.
N e TWO rk S e n I O r A C C O U n 1- From amazing arf and culiure fo incredible outdoor adveniures, you'll find plenty of things to do during your stay.
Exe C U Tiv e , G O i | S TeWO rT If you prefer rest and reloxation, you can simply chill cut in one of our many sparkling pools. Lounge poaokside orin

Home » Things To Do Share r*



TRAVELZOO

The Spring 2021 campaign
launches April 2021 with a custom
landing page featuring partner
deals and page promotion across
Travelzoo's site, including subscriber
e-blasts to select drive / fly markets.

Campaign timeframe: April - June

20 Markets Targeted:

Los Angeles, San Diego, Las Vegas,
Phoenix, Bay Area (San Francisco,
San Jose, Oakland), Seattle,
Portland, Chicago, Denver, Dallas,
Houston, Minneapolis, New York,
Atlanta, Boise, Eugene, Salt Lake
City, Philadelphia.

FIND YOUR QASIS

Greater Palm Springs
vy =

GETAWAY DEALS

DIMING DEALS

QOUTDOOR ADVENTURE

VIDED GALLERY

Ower 220 local businesses —
including hotels, vacation rentals,
rastaurams and retal — have
pledged to take additional steps o
ensure the safety of visitors,
employees and residents. Click to
read about Greater Palm Springs
Safer Together, Greater Together
Pledge 1o remain a healthy, positive,
and indusive destination for all

: ™
 LEARNMORE )

DEALS ON THINGST0 DO




SPRING GETAWAY DEALS - FREE

Time Frame

31 March — May 2021 WG S R “ S 93% RSlperreg> OFFERS

*Submit offers ASAP to be
included, offers can be updated
or adjusted at any fime

15% Off Sulte Discount 25%, Off Rack Rate 3rd Night Free 40 % Discount

@ Homewood Suites by Hiton - La Quinta @ Royal Piaza inn @ DoubisTree by Hiton Golf Resort Paim @ Inn ot Deep Canyon

Redeemable Thursday. Feb 18, 2021 - Redeemable Monday. Mar 1. 2021 - Springs Redeemable Saturday. Feb 27. 2021 - Friday.
Thursday, Sep 30, 2021 Twesday. Jun 1, 2021 Redeemable Wednesday, Feb 10, 2021 - Dec 31, 2021

Wednesday, Aug 25, 2021

L]
Details —— — — S

Ollé

« Partner deals are featured on
GPSGetaway.com, with digital and
social advertising driving to the page.

« .
° N -I- -I- p r"I'I I p 'I' 4th Night Free 5-Night Stay: 15% Off + $150 Beat The Traffic Buy 2 Nights Get the 3rd Night
O C O S O O C O e . @ hotel 1050 Credit 9 The Wesfin Mission Hils Galf Resort & Spa Free
Redeemable Friday, Jan 27, 2021 - @ ACME House Company Vacafion Rentas Redeemable Thursday, Fels 11, 2021 - Friday, @ Indion Paims Interval Resort
Wednesday. Mar 31. 2021 Redeemable Friday, Feb 26, 2021 - Dec 31. 2021 Redeemabie Friday. Feb 12. 2021 - Monday.
Wednesday. Mar 10, 2021 May 31. 2021
@ o VIEW @ QUICK VIEW @ QUICCVIE W & QUICK VIEW




SPAFINDER SPRING CAMPAIGN-FREE

About Us Business Partners v Melp ™ v

SPAFIND=R SEAVICLS RESORTS SHOTELS WILLNESSLIFESTYLE SPECIALS  BUYACARD

Time Frame Greater Palm Springs

Gelarays
Begins May 2021

Details

° |ﬂC|UdeS SpO “Sﬂng for O” ﬂon—SpQFinder :::1:m Rancho Las Palmas Resort & '}l{‘:‘l:-;:-:\-;ti:)zlisainnNills.(.‘oll'
partnered properties during CVB campaign e r—
period.

« Spa deals are featured on CVB website with
promotion via Spafinder.

« To participate, submit your offer via the CVB
Partner Portal or contact SpaFinder for details
on how to become a partner.

Hyatt Regency Indian Wells Resort JW Marriott Desert Springs Resort
& Spa & Spa
Indian Wells, CA Paim Desert, CA

Pamper youried 3t the hoounous, award - winnng The JW Marmioft Desert Speings Resort b Spa eama

Agua Serend Spa 3t Hyatt Regency indan Wells four-star, four diamond ratings for outstanding



PR/COMMUNICATIONS




PR/COMMUNICATIONS

3.2M Viewers
S16.8M Ad Value

« Copley's on Palm Canyon « Palm Springs Air Museum

« Greater Palm Springs CVB * Palm Springs Art Museum

* Indian Canyons « Sunnylands Center & Gardens
« Joshua Tree National Park * The Living Desert

TRIO Restaurant + Bar
Twin Palms Sinatra Estate

#_; PALM 5PRINGS, CH = « Kimpton Rowan Palm Springs

« Palm Springs Aerial Tramway




PR/COMMUNICATIONS

Desert Sun.

PART OF THE USA TODAY NETWORK

Local tourism officials want Newsom | $1,000 FAP

to release guidelines for conventions | grants to
e offered
| | to families

SOUTHERN .

CALIFORNIA:

M A G A Z I N E
Celebrate | Discover | Experience

February 22, 2021

Greater Palm Springs CVB
Launches Trailicious Pass For

Hiking & Dining

in 3

Sma rtmeetings

2021 Smart Women in
Meetings Award Winners

e Colleen Pace

v Chief Sales and Marketing Officer, Greater Palm
Springs Convention & Visitors Bureau
)
Adaptable, Positivity, Intentional
]
Advice for My Jan. 2020 Self: Be ready to pivot,
o don't wait—act. Have a strong foundation and
ability to adapt to change. Keep listening and
a responding to adversity. Appreciate the people

who surround you both professionally and
personally. Have gratitude even when things
seem too difficult to overcome. Stay positive

and keep moving forward.

Pandemic Lesson: | have learned to focus even more on collaboration and
connections with people; you aren'tin this alone. The amazing resiliency of the
human spirit has been inspiring to witness. We are truly stronger together. The
necessity of cutting through the white noise and focusing on what is most
important. This has allowed conversations and relationships to evolve to an
entirely new level. Overcoming adversity with speed, strength and positivity is one
of the most important lessons | have learned through the pandemic.

RANCHECOA

San Diego’s Luxury Lifestyle Magazine

A Palm Springs Revival

With a revamped hot springs resort,

stunning Mid-Century architecture, and
a new hotel water park, there are many
reasons to head to the desert this spring

AFAR

The Best Weekend Getaways
From L.A. for a Mini Road Trip

By Tim Chester  Feb 26,2021



EECACM GRS




T.E.LA.M. GP3S

1TEAM

=¥ GREATER PALM SPRINGS

Initiative that unites our community
toward a common goal: creating
positive experiences for our visitors
so they will return fime and time
again, which ultimately helps support
our local tourism economy and
enhance everyone’s standard of
living

« Community outreach and education

about Greater Palm Springs, through
presentations to local community
organizations/businesses and
hospitality employees

« Partnership with C.O.D PaCE program

to provide a Covid-19 Precautions and
De-Escalation course — Enroll now!

T.E.A.M. Huddle — Be in the know!



T.E.A.M. GPS & COD

h\' A C O L L E GE COVID-related training
Basic safety and sanitation for hospitality
@A /DESERT . o
tke Customer Service and Conflict

De-escalation

24 employees enrolled in first 2 weeks:

« Agua Soleil Hotel — Desert Hot Springs
« Azure Palm Hot Springs Resort — Desert Hotel Springs
« Best Western PLUS Las Brisas — Palm Springs
« Hiltfon Palm Springs

« Parker Palm Springs

« Pueblo Viejo Grill - Palm Desert & Indio

( ) Enroll at MyGPSCVB.com



SAVE THE DATE

National Travel &
Tourism Week
May 4th at 10:00am

> - Yagy
A "I‘J,"§

Tourism Foundation
Golf Tournament

May 20th at 1:00pm



AWAR

DS




HSMAI ADRIAN AWARDS

ANNOUNCED FEBRUARY 19, 2021 WON 4 AWARDS OVER 600 ENTRIES NATIONALLY

Corporate Social Responsibility Fly Campaign

L FUN

| PALM SPRINGS FLY DEALS

Find Your Own Qasis Destination Video

s - =@E0¥ - 0a-00n% 28 B¥

8hsmai

ADRIAN AWARDS



AMERICAN ADVERTISING AWARDS

ANNOUNCED MARCH 19, 2021 WON 13 AWARDS OVER 90 ENTRIES REGIONALLY

BRONZE:
Greater Palm Springs
- CVB Overall :

SILVER: Virtuoso Travel Trade Ad

Wedding Consumer Ad SILVER: TBID Vacation Mailer

GREATER
TOGETHER




GOLD

» Palm Springs International
Film Festival Opening Video

 Red Balloon Video
+ Safety Video

* Find Your Oasis Destination
\Yile[=Te)

» Long Live Sundays Full
Campaign

)

7‘:/ \./ \iﬂ’* 3
. ny \’} W

N % N

%% VISITGREATERPALMSPRINGS.COM




AMERICAN ADVERTISING AWARDS

BEST OF ONLINE BEST VIDEO & BEST OF SHOW
Greater Palm Springs Website Redesign Find Your Oasis Destination Video

1IN‘Bal® 040 raa - m@E0F D0 -QO08% B2 B0

/ | hitps:/ /www.visitgreaterpalmsprings.com/



JPA EXECUTIVE
COMMITTEE ITEMS

(JPA Executive Committee Only Votes)

» Updates From the JPA Members and Chair
» Resolution JPA 2021-001: Updated signers for Pacific

Premier Bank
» Resolution JPA 2021-002: Senate Bill 314




APPROVAL OF MINUTES

JPA-CVB Board of Directors Joint Meeting Minutes —
January 29, 2021

(All Vote)




CONSENT CALENDAR

Warrants & Demands Dated January 2021 & February 2021

(JPA Executive Committee Only Vortes)




CVB BOARD OF
DIRECTORS UPDATE

»Updates from the Chair
»Updates from the CVB Board Members




IAPPY BIRTI

IMINTIKCIE B4EILIE AN

Mo@é”‘



HAPPY BIRTHDAY 11!

£2  KELLY STEWARD O PEGGY TROTT
Wy aren sih " April 21t
ROBERT DEL MAS ;lg TIM ELLIS

[ March 20th 71N April 23rd

96> AFTAB DADA 000 GEOFF KORS

P
ﬁ °  April 7th April 30th



NEXT BOARD MEETING

Friday, May 21, 2021

R

RENAISSANCE®

ESMERALDA RESORT & SPA
INDIAN WELLS
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