
BOARD AND JPA MEETING

Friday, September 25, 2020

Virtual Meeting



CEO/PRESIDENT’S 

REPORT



AIR SERVICE



NEW AIR SERVICE



DESTINATION MARKETING



SAFER TOGETHER,

GREATER TOGETHER

PLEDGE

440+
PLEDGE TAKERS

Drive market campaign 

launched June 10 and 

continues through 

September. 

Campaign included 

digital advertising, native 

advertising, and Los 

Angeles Times. 



THANK YOU 

LOCAL PLEDGE

CAMPAIGN

August – September 

campaign with digital 

advertisements, native 

advertising, Desert Sun 

(print and digital), local 

television, and local 

billboards. 

Campaign will deliver 

over 21M impressions.



SAFER TRAVEL INIT IATIVES



Los Angeles

San Diego

Phoenix 

Las Vegas

San Francisco

Seattle

Portland

TELEVIS ION 

2B
IMPRESSIONS

JUNE - AUGUST

185K
TV SPOTS

JUNE - AUGUST



Los Angeles

Orange County

San Diego

BILLBOARD

45M
IMPRESSIONS

JUNE - AUGUST



EXPEDIA & 

TRIPADVISOR

LAUNCHED 

JUNE 2020 (EXPEDIA)
SEPTEMBER 2020 

(TRIPADVISOR)

Targeted digital 

advertisements on 

Expedia and TripAdvisor 

raise awareness and 

drive bookings to the 

destination. 



TRAVELZOO

Destination landing 

page supported by 

Travelzoo advertising 

will feature Fall 

Partner deals. 

Travelzoo is FREE 

for CVB Partners.

LAUNCHES
EARLY OCTOBER 2020



EDGE

MEDIA

LAUNCHES

OCTOBER 2020

LGBTQ-targeted

advertising includes 

editorial series, banner 

ads, video/mobile ads, 

and dedicated emails.



VISIT CALIFORNIA CO-OP: JULY - DEC

“CALLING ALL CALIFORNIANS”

Geotargeted and retargeted digital 

display ads for consumers searching 

Greater Palm Springs and competitive 

destinations. 

Digital display ads targeting consumers who 

have previously searched for Greater Palm 

Springs as well as those searching for leisure, 

weekend, and road trips.

Video and mobile display ads on 

Pandora streaming audio app.

BASE IMPRESSIONS: 13M+ TOTAL COST: $126,000

TOTAL IMPRESSIONS: 20.9M+ TOTAL VALUE: $226,800



Time Frame

Beginning in October

CO-OP RELAUNCH: ADARA

Details

• Digital banner ads retarget people who have 

visited the CVB and Partner websites

• Adara pixel tracks customer bookings, allowing 

for more in-depth reporting on bookings, room 

nights and ROI 

• Cost: $3,500 per month

Markets

Varies



Time Frame

Beginning in October

CO-OP RELAUNCH: CENTRO

Details

• CVB-produced ads linking back to 

your website or offer. Ads run on 

proprietary list of popular travel and 

news-related sites. 

• Cost: Starting at $1,500/month 

campaign

Markets

Varies



Time Frame

Year-Round (L.A./San Diego) & 

Seasonal (Other Markets)

CO-OP RELAUNCH: BILLBOARD

Details

Markets

Los Angeles, San Diego, San Francisco, 

New York, Chicago, Minneapolis

• Co-branded CVB-produced billboard

• Select the number of billboards and 

markets to fit your budget

• Cost: Starting at $2,000/month

Varies by market and number of boards 



WEBSITE



WEBSITE LAUNCH

September 2020

• “Mobile-first” strategy·

• Increase member/partner 

referrals

• Add landing pages and 

content based on users’ 

search patterns

• Updated partner portal



SOCIAL MEDIA



SOCIAL MEDIA

TOTAL 

IMPRESSIONS

700K+

@VisitGreaterPS

TOTAL 

IMPRESSIONS

50K+

@dineGPS



CONVENTION SALES



ONLINE

MEETING

SERIES

“I really enjoyed yesterday’s webinar, as it was very 

motivating! Thank you for hosting the program. There were 

a lot of great takeaways and many things I hope to 

incorporate into my life.”   —Nicolina Mongano, Sourcing 

Manager, American Bar Association – Illinois

“Thanks for keeping us 

fit and healthy during 

these challenging 

times.” —Janet P. 

Caine, Senior Director, 

Global Accounts, 

HelmsBriscoe
158 clients attended so far

7/14: Kickoff

7/29: Movement & Exercise

8/18: Health & Nutrition

9/16: Stress Mang & Sleep

10/14: Connection to Community

NEXT SERIES: Fall 2020

Focus on Arts & Culture



LEADS JUNE - AUGUST

277564

60387

0

50000

100000

150000

200000

250000

300000

2019 2020

# Room Nights

295

66

0

50

100

150

200

250

300

350

2019 2020

# of Leads



B O O K E D  
G R O U P S

D E F I N I T E  
R O O M  N I G H T S

T E N T A T I V E  
R O O M  N I G H T S  

BOOKINGS JUNE - AUGUST

9

Corporate:  3,631 RNS 

Association:  2,047 RN

SMERF:   253 RNS

5,432 60,387



P R O G R A M S R O O M  N I G H T S E C O N O M I C  I M P A C T   

CANCELLATION DUE TO COVID-19 - GPSCVB

168 138,015 $82,314,697

Above numbers are a subset of hotel revenue

Cancellations from March 2020 – December 2021



R O O M  N I G H T S R O O M  R E V E N U E P S C C  R E V E N U E

CANCELLATION DUE TO COVID-19 - PSCC

69,105 *$12,632,964 $1,732,032

Above numbers are a subset of CVB numbers and hotel revenue

Cancellations from March 2020 – June 2021

*Room revenue based on 2019 STR data for ADR



R O O M  N I G H T S R E V E N U E

CANCELLATION DUE TO COVID-19 - Hotels

256,005 $90,272,379

Cancellations from March 2020 through any future date



COMMUNICATIONS



MEDIA COVERAGE

TOTAL 

IMPRESSIONS

1.34B+

AD VALUE

$1.5M+



MEDIA COVERAGE



MEDIA COVERAGE



Upcoming

Media 

Coverage



SUNSET HOLIDAY HOUSE

Palm 

Springs



PUBLIC MEETING TBID RENEWAL

Staff Report

Board Q&A

Public Comment



INSTRUCTIONS FOR PUBLIC COMMENT

Online
Click the “Participants” icon on Zoom screen to reveal list. 

Then click “Raise Hand” button. 

You will be called on by your display name or phone number when it 

is your turn to speak. 

Time
Each person has 3 minutes to speak.

By Phone

Select *9. You will be called on by your display phone 

number or name when it is your turn to speak. 

Please mute all other feeds of this meeting while 

speaking to prevent feedback.



TBID RENEWAL: FOLLOW-UP QUESTIONS

For more information about the TBID, please 

contact Director of Partnership Davis Meyer at 

dmeyer@gpscvb.com.

You can also learn more at gpsTBID.com.

mailto:dmeyer@gpscvb.com


JPA EXECUTIVE COMMITTEE 

Approval of Conflict of Interest Code (amended Sept. 25, 2020)

Officer Nominations – Vote at November Meeting

Resolution No. JPA 2020-003 - Meeting Dates for 2021

Resolution No. JPA 2020-004 – Reopening Guidelines for Local Meetings

Updates from the JPA Members and Chair



REOPENING SUPPORTING DATA 

District 4 Facilities Only - Daily Sums Averaged by Month 

Year-Month Average of COVID Confirmed Hospitalized Average of COVID Confirmed in ICU** 

4/1/2020 30.27 14.50 

5/1/2020 37.84 13.26 

6/1/2020 98.43 22.77 

7/1/2020 160.23 35.26 

8/1/2020 70.58 16.65 

9/1/2020* 27.91 4.39 

*September is a partial month 

**ICU Confirmed are a subset of the Confirmed Hospitalized metric.  

 



BOARD OF DIRECTORS

Nominating Committee (Vote): 

 Todd Hooks, Agua Caliente Band of Cahuilla Indians 

Kate Anderson, alternate

Resolution No. BOD 2020-001 – Meeting Dates for 2021

Resolution No. BOD 2020-002 – Reopening Guidelines for Local Meetings

Board Liaisons Continuing



BOARD OF DIRECTORS 

UPDATE

Updates from the Chair

Updates from the CVB Board Members



NEXT BOARD MEETING

November 20, 2020


