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AGENDA
e 9:00AM Social Media Presentations

» State of Social Media
« Content Creation Tips

* Influencer Relations Best Practices with Chelsea Kopelman

e 10:00AM Break

 10:15AM Panel Q&A
 Chelsea Kopelman, Hannah Kiefer, Dan Myers, Madi Brooks

* 11:00AM Networking Time

* 11:30AM Event Conclusion hamilton
cou.ntyv
tourism
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STATE OF SOCIAL MEDIA

Recent trends & statistics



VIDEO IS KING

Consumers say short-form video is the most

engaging type of in-feed content

However, long-form videos are becoming popular
Different content length is good for different parts

of the marketing funnel

Awareness

Consideration

Conversion

Loyalty

Advocacy

GRAPHIC COURTESY OF SPROUT SOCIAL
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https://sproutsocial.com/insights/social-media-trends/
https://sproutsocial.com/insights/social-media-trends/
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SOCIAL AS SEO

What percentage of Gen Z prefers TikTok over Google when searching for information?

 Tips for optimizing discoverability

« Use keywords in your captions & your profile bio

* Link to the same website, address, phone, and email across social media profiles
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 Use subtitles


https://www.businessinsider.com/nearly-half-genz-use-tiktok-instagram-over-google-search-2022-7




SOCIAL MEDIA ACCESSIBILITY

Tips via Hootsuite & Sprout Social

1. Use Alt-Text
2. Use closed captions / subtitles
3. Use inclusive language

4. Be mindful of emojis & memes

5. Make accessibility a part of your routine & embre s coeedmouthed grin your way
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https://blog.hootsuite.com/inclusive-design-social-media
https://sproutsocial.com/insights/social-media-accessibility/

SOCIAL MEDIA ACCESSIBILITY

Take advantage of tools on different platforms, like Yelp!

€ Wheelchair accessible restaurant & € ASL proficient restaurant Curi 2

1. McCoyskie's

oooot «

3
@ soMa =+ 55+ Open until 10:00pm
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https://searchengineland.com/yelp-searchable-accessibility-business-attributes-443479

QUESTION TIME!

How do you stay up-to-date on social media trends/best practices?

Join at menticom | use code 66211472
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SOCIAL MEDIA
CONTENT CREATION

Process & Tools



Fest returns to Nickel Plate...

Hamilton County, Indiana has been
nominated as a Best Place to Vis... g
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HELPFUL APPS/PLATFORMS FOR CREATING

 Scheduling Platforms
 Sprout Social, Hootsuite, Later.com
« Editor Tools
« Adobe Premiere Rush, CapCut, InShot, Canva

« ChatGPT / Artificial Intelligence!
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QUESTION TIME!

How do you feel about Artificial Intelligence?

idea generation
great for a first draft

aetEnk risk not authentic

convenient hel prI inspired

starting point
idea generating

helpful for starting hagglillg%r;v
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ARTIFICIAL INTELLIGENCE

 81% of marketers have already seen the positive impact of Al on their work

« Ways to use Al
« Sentiment Analysis
« Content Generation
* Multimedia

« And MORE!
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https://sproutsocial.com/insights/index/

ARTIFICIAL INTELLIGENCE (CONT.)

« How to work smarter with Al

Know your audience and how they feel about Al

« Decide which tasks to keep on your plate, and
which to delegate

« Know what prompts to ask

 Create Al policies and best practices for social

media
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https://www.hootsuite.com/research/social-trends

RESOURCES FROM HAMILTON COUNTY TOURISM

 Partner Facebook Page
« Tag #VisitHC & @VisitHamiltonCo

 Collaborations
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INFLUENCER RELATIONS

Tips for successful collaborations



Introduction

Hi! I’'m Chelsea.

Founder of Keeping Up In Carmel. Marketer &
Photographer. Mom & Wife. Proud Hoosier.

Keeping Up In Carmel

Founded In 2022, Keeping Up In Carmel (KUIC) Is
the largest organically grown social platform
catering to the North Indy area.

KUIC connects central Indiana Hoosiers with the
best local businesses, events, and things to do--so
that they feel connected to and happy where they live.

keeping up IN Cawwief)



Influencer Marketing Is the new “word

of mouth.”

Raise awareness, tell stories, build brands through a
trusted source with wide digital audience.

keeping up INCavwiel)




Why should | collaborate with an Influencer?

Driving business goals

(increase sales, foot traffic, online orders,
etc.)

keeping Up IN Cavief)



How do | collaborate with an Influencer?

Make contact and ask to connect
Send a message on the primary platform, send an

email If one Is listed, and ask to set up a time to
talk/meet.

Share your BUSINESS goals

What is Important to you as a business owner right
now? What goals are you trying to hit?

Let the Influencer make a recommendation
After hearing what Is Important to you as a business, default

to the Influencer to propose a plan for how to utilize their
platform to support those goals

Be open minded to the proposal
The proposal may have Ideas that are new to your business and

there are likely costs associated with promotion. Not all deals are
open to a trade basis.

keeping Up IN Cawief) +
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How to choose an Influencer to work with

Find someone aligned with your target market
Have a good understanding of who your Ideal customer Is, and work

with an Influencer whose audience overlaps with your target. Ask the
Influencer for metrics on this!

DON'T BE FOOLED BY FOLLOWER COUNTS
Big following must mean big business, right? Not always. Following Is one of the

easiest metrics to fake. As a small local business, you care about organic
engagement.
* Is your following and engagement organically earned?
* Do you pay or have you ever paid for engagement or followers?
* Do you participate In national giveaways, loop groups, or follow for follow
groups?

Ask for work examples or references
Ask for a media kit, previous partnership metrics, or references to

other collaboration partners

keeping Up IN Cawrmief)




Collaboration Examples

» Social videos (reels, TikTok, IG Stories)
- Still photos (carousel posts, IG Stories)
» Blog posts

« Giveaways

 Sponsorships

» Discount Codes

« Event Promos

* IG Lives

 In-Person appearances




Let's Work Together

¢, (260)385-6617
M keepingupincarmel@gmail.com

@ www.keepingupincarmel.com

@keepingupincarmel



PANEL DISCUSSION

Your social questions answered



CHELSEA KOPELMAN HANNAH KIEFER DAN MYERS MADI BROOKS
@Keeping Up in Carmel Carmel Christkindlmarkt/ Three Sixty Group Three Sixty Group
HSK Consulting
hamilton
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NETWORKING TIME!

Connect with those around you



