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KEY BUSINESS OBJECTIVES

1. Maintain & Elevate Ongoing Initiatives | 
Continue to support key teams and initiatives 
while continuing to bring forward 
opportunities to elevate the destination

2. Increase Frequency | Drive repeat visitation – 
once visitors choose PCB, continue to bring 
them back

3. Capture Competitive Market Share | Continue 
to capitalize on competitive advantage in 
order to steal share

4. Promote Advocacy | Ensure loyalists (repeat 
visitors) remain advocates for the Real. FUN. 
Beach as well as locals within the community
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PEOPLE DON’T MIND SPENDING TIME 
RESEARCHING—FOR MANY, THE ANTICIPATION IS 

JUST AS EXCITING AS THE TRIP ITSELF.

Sources: eMarketer

When asked if 
researching and 

planning for a vacation 
is too time-consuming, 
47% of people 

disagreed.

Part of the excitement 
about a trip comes in 

the 
anticipation.

“Travel is 
90% 

anticipation 
and 
10% 

recollection.”  
– Edward Streeter 

https://chart-na1.emarketer.com/263347/us-adults-who-agree-vs-disagree-that-research-planning-travel-too-time-consuming-may-2023-of-respondents%20%E2%80%8B


MIY 
LANDING 
PAGE
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Make it yours landing page



AI For travel plans
US Business Travelers Comfortable with AI Making Automated Travel Arrangements Based on 

Typical Behavior and Personal Preferences, May 2024

Yes No

Yes
87%

No
13%

Travelers are experimenting with AI for help 

planning their vacation itineraries. 

64% of travelers expect to use AI for research 
in the future or have already done so.

87% of US travelers would be comfortable 
allowing AI to automatically make travel 
arrangements (hotel, flight, transportation) for 
them.

Sources: eMarketer | PR Newswire 

https://chart-na1.emarketer.com/268025/us-business-travelers-comfortable-with-ai-making-automated-travel-arrangements-based-on-typical-behavior-personal-preferences-may-2024-of-respondents
https://www.prnewswire.com/news-releases/two-thirds-of-travelers-have-used-ai-or-plan-to-301939940.html


IMMERSING TRAVELERS IN 
PERSONALIZED JOURNEYS WITH AI-
POWERED ITINERARY BUILDER
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AI-POWERED ITINERARY BUILDER
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*New* Media 
partners 

Creative Executions



11

ENCOURAGING 
EXPLORATION BY 
IMMERSING TRAVELERS 
IN A SCAVENGER HUNT 
EXPERIENCE
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IMMERSING 
TRAVELERS IN A SAFER 
BEACH EXPERIENCE
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Make It 
Yours



Research shows that pcb is
a place Where You Can Be You

REAL CONNECTION
There’s a real connection that visitors 
feel to the locals, to the beach, to their 
families and to other visitors.

REAL FUN
We’re fun for everyone, even when it means 
something different for everyone — and that’s 
hard to come by. We take pride in being the Real. 
FUN. Beach, and that sets us apart from the rest.

REAL BEAUTY
Our beautiful beaches don’t need a filter.
No matter where you are in PCB, you can 
experience the natural beauty the destination 
has to offer.
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Make It Yours is still our brand campaign 
platform, however since 2023, we started 
infusing “Where You Can Be You” as a 
supporting headline to further elevate 
our message and help keep the campaign 
fresh.
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This new sub-headline speaks to the ”Real” 
in our brand tagline showcasing the 

authenticity travelers crave. 



MAKE IT YOURS
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IT’S YOUR VACATION 
WHERE YOU CAN BE YOU

MAKE IT YOUR REAL. FUN. BEACH.

Our sugar-white sands and turquoise waters make family vacations full 
of fun and impossible to forget. 

VisitPanamaCityBeach.comYour home
away from home

REAL FUN EVENTS

27 miles of white sand, gorgeous turquoise waters 
and sunsets you’ll never forget. Make your next 
vacation better than the last.

PANAMA CITY BEACH. Make it yours.

Beach Home for the Holidays  
November 29-30, 2024 

New Year’s Eve Beach Ball Drop 
at Pier Park  
December 31, 2024

Mardi Gras and Music Festival 
January 26-27, 2025

Winter Resident Events 
January & February, 2025

VisitPanamaCityBeach.com



MAKE IT YOURS
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MAKE IT YOURS
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Couples :30 Family :30

In addition to these two videos, we have videos speaking to our empty nesters, kids in strollers, and long 
weekender segments in varying lengths & formats
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Fun For All



FUN FOR ALL 
MICROSITE 
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Sports 
Support



sports

TEE OFf
A PERFECT STAY
CHAMPIONSHIP COURSES, GREAT WEATHER YEAR-ROUND 
AND MILES OF WHITE-SAND BEACHES MAKE
PANAMA CITY BEACH A GOLFER’S DREAM COME TRUE.

CATCH THE FUN
WHETHER YOU LOVE THE THRILL OF LANDING 
THE BIG ONE OR JUST ENJOY BEING ON THE
TURQUOISE WATERS OF PANAMA CITY BEACH

v

PLAy
HERE

AND
HERE

v

PlayPanamaCityBeach.com

Score a Winning Spot
Host your next game or tournament at the world-class, 160-acre
Publix Sports Park in Panama City Beach. Not only will you fi nd the
best state-of-the-art facilities in the Southeast, but you’ll also be
perfectly positioned to continue the fun along the sugar-white 
sands and turquoise waters of PCB.

CONTACT CHRIS O’BRIEN, DIRECTOR OF 
SPORTS MARKETING, AT 850-890-7738.



sports
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Sales 
Support



PLAN YOUR MEETING IN PANAMA CITY BEACH

MAKE Sunshine
THE FIRST ORDER OF
BUSINESS
OUR WHITE SANDS, TURQUOISE WATERS AND SUNNY DISPOSITION PUT YOUR 

ATTENDEES AT EASE. OUR EXPERIENCED MEETING COORDINATORS, THOUGHTFUL 

ITINERARIES AND VARIETY OF ACCOMMODATIONS DO THE SAME FOR YOU.

Sales Support



Sales Support

Make sunshine the first order of business
(stock footage of a meeting room door opening. Beach 
scene is on the other side as it opens)

and fresh ideas part of your agenda.
(people enjoying fresh seafood)

Where sugar-white sands are a business requirement
(people playing games in sand or walking on the beach)

and wading in turquoise waters an action item.
(people or person in the water)

Create a new definition of “all hands on deck.”
(group on boat)

And close the deal with flying colors.
(golf shot)  

Where you can brainstorm in perfect weather,
(beauty shots of beach or state parks)

and even your conference room feels like a destination.
(beauty shots of beach or state parks)

Art Card or Text over Image:
[PCB] real fun meetings
Book your next meeting or corporate event at [url]
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Expanding 
Décor by 
the Shore



Shopping trail expansion

Placeholder 
Creative – 

Expect revised 
creative 10/7
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Upcoming 
Campaigns



Q4 Campaigns

I Am Thankful Beach Home 
for the 

Holidays

Give the Gift 
of Here

New Year’s Eve 
beach Ball 

Drop



Thank You!

31


