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The travel sector is an integral part of the 
Raleigh/Wake County economy. Visitors 
generate significant economic benefits to 
households, businesses, and government 
alike and represent a critical driver of the 
dpvouzǃt!gvuvsf/!Jo!3133-!wjtjupst!tqfou!%4/1!
billion at Raleigh businesses.

By monitoring the visitor economy, 
policymakers can inform decisions 
regarding the funding and prioritization of 
uif!tfdupsǃt!efwfmpqnfou/!Uifz!dbo!bmtp!
carefully monitor its successes and future 
needs. By establishing a timeline of 
economic impacts, the industry can track its 
progress.

To quantify the economic significance of the 
visitor economy in Raleigh, Tourism 
Economics has prepared a comprehensive 
model detailing the far-reaching impacts 
arising from visitor spending. The results of 
this study show the scope of the travel 
sector in terms of direct visitor spending, as 
well as the total economic impacts, jobs, 
and fiscal (tax) impacts in the broader 
economy. 

An IMPLAN input-output model was 
constructed for Wake County. The model 
traces the flow of visitor-related 
fyqfoejuvsft!uispvhi!uif!dpvouzǃt!fdpopnz!
and their effects on employment, wages, 
and taxes. IMPLAN also quantifies the 
indirect (supplier) and induced (income) 
impacts of tourism. Tourism Economics 
then cross-checked these findings with 
employment and wage data for each sector 
to ensure the findings are within reasonable 
ranges.

Visitors included those who stayed 
overnight or traveled more than 50 miles to 
the destination

The primary source of the employment and 
wage data is the Regional Economic 
Information System (REIS), maintained by 
the Bureau of Economic Analysis. 

This is more comprehensive than Bureau of 
Labor Statistics (ES202/QCEW) data 
because sole-proprietors do not require 
unemployment insurance and are not 
counted in the ES202 data.

The analysis draws on the following data 
sources:

ÅLongwoods International: survey data, 
including visitor profile characteristics for 
visitors to Raleigh

ÅBureau of Economic Analysis and Bureau of 
Labor Statistics: employment and wage 
data, by industry 

ÅSTR lodging performance data, including 
room demand, room rates, occupancy, and 
room revenue, for hotels 

ÅTax collections: Lodging and restaurant tax 
receipts

ÅU.S. Energy Information Administration: 
gasoline price data

ÅUS Census: business sales by industry and 
seasonal second homes inventory

ÅTourism Economics: international travel 
data for overseas, Canadian, and Mexican 
travel to Raleigh based on aviation, survey, 
and credit card information



Visitors to Raleigh spent $3.0 billion in 2022, an increase of 26.1% over the prior year. 

Visitor spending exceeded its 2019 level by 1.2%, while visitor volume fell just shy of the 

pre-pandemic benchmark at 99.8% of 2019 levels.

The direct visitor spending impact of $3.0 billion generated a total economic impact of $4.5 

billion in Wake County in 2022 including indirect and induced impacts. This total economic 

impact sustained more than 34,600 jobs, and $287 million in state and local

tax revenues.
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Every year, Raleigh draws millions of visitors from N.C. residents, other U.S. states, and abroad. 

In 2022, the county continued its recovery following the COVID-19 pandemic. Direct visitor 

spending amounted to $3.0 billion with visitor volume totaling nearly 18 million.

Visitor spending expanded 26.1% in 

2022, exceeding 2019 levels by 1.2%. 

Of the $3.0 billion spent in Raleigh, 

visitors spent $837 million on food and 

beverage, 28% of all visitor spending. 

Visitor spending on lodging, including 

second homes, accounted for $705 

njmmjpo-!35&!pg!fbdi!wjtjupsǃt!cvehfu/!

At $528 million, recreation & 

entertainment accounted for 18% of 

visitor spending. Retail spending came in 

just below recreation & entertainment 

accounting for 18% of visitor spending or 

$524 million.

Transportation, including both air and 

transportation with the destination,  

added up to $287 million, 10% of visitor 

spending.Visitor volume continued to build on 
its post-pandemic growth in 2022 
falling shy of 2019 visitor volumes by 
just .2%.



Cvtjoftt
:/7&

Mfjtvsf
:1/5&

Pwfsojhiu
65/:&

Ebz
56/2&

Lodging led all categories in year-over-year growth, expanding 44.6% from the prior year 

and surpassing the 2019 benchmark by 3.5%. Spending on recreation & entertainment 

reached $528 million, 32.9% ahead of 2021. Despite strong growth, spending on 

recreation & entertainment came in at just 96.0% of pre-pandemic levels, 

Spending on transportation, including both ground and air transportation, increased 

28.0%, while food & beverage spending grew 21.4%. Retail demonstrated more tepid 

growth at 7.5% and remains 7.0% below pre-pandemic levels. 

Overnight volume growth (+16.7%) outpaced day travel (+8.4%), resulting in its market 

share expanding to 54.9% of total visitation. 
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Our analysis of the Wake County visitor economy begins with direct visitor spending and 

analyzes the downstream effects of this spending on the broader economy. To 

determine total economic impact, we input direct spending into a model of the Wake 

County economy, constructed using an IMPLAN input-output (I-O) model. The model 

traces the full extent of industry impacts as dollars flow through the local economy. 

An I-O model represents a profile of an economy by measuring the relationships among 

industries and consumers and quantifies three levels of impact: 

1. Direct impacts : Visitor spending creates direct economic value within a discrete 

group of sectors (such as recreation and transportation). This supports a relative 

proportion of spending, jobs, wages, and taxes within each sector. 

2. Indirect impacts : Each directly affected sector also purchases goods and services as 

inputs (e.g. food wholesalers, utilities) into production. These impacts are called 

indirect impacts or supply-chain effects. 

3. Induced impacts : Lastly, the induced impact is generated when employees whose 

wages are generated either directly or indirectly by visitor spending spend those 

wages in the local economy. This is called the induced impact or income effect.

The Tourism Economics model calculates these three levels of impact - direct, indirect 

and induced - for a broad set of indicators, including: 

ÅSpending

ÅWages

ÅEmployment

ÅFederal Taxes

ÅState Taxes

ÅLocal Taxes
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Employment supported by visitor activity rose 15% in 2022, rebounding to 24,591 jobs. 

This represents an increase of 3,234 in 2022. Despite the increase, the number of jobs 

directly supported by visitors remains 11% below pre-pandemic levels.

In 2022, the job recovery in key industries was strong, reaching 92% of pre-pandemic 

levels in the restaurant industry, 92% in lodging, and 79% in recreational businesses. 

Recovery in visitor-supported jobs has been slower to recover than spending, with visitor-

supported employment levels at 88% compared to the 2019 benchmark while spending 

came in 101%.
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Visitors contributed a direct impact of $3.0 billion in 2022. This direct impact generated 

an additional $1.5 billion in indirect and induced impacts, resulting in a total economic 

impact of $4.5 billion in the Raleigh economy, 1% above2019.

The indirect and induced 

effects add a total of $1.5 

billion in sales for businesses 

located in Raleigh.

Outside of direct impacts, 

significant benefits accrue in 

sectors like finance, insurance, 

and real estate, and business 

services.
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Visitor activity sustained 24,591direct jobs in 2022, with an additional 10,057 jobs 

supported from the indirect and induced impacts of visitor activity. The total jobs impact 

recovered to 34,648 in 2022, one of every 21 jobs in the county.

Visitor spending supports the 

largest number of jobs in the 

food & beverage industry 

(10,396).

Spending by businesses 

directly impacted by visitor 

spending supports 1,951 jobs 

in the business services 

industry ƿin areas like 

accounting, advertising, and 

building services.
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There are nine industries in 

which visitor activity 

supports more than $50 

million in personal income. 

These range from the 

obviousǀfood & beverage 

and lodging, to the less 

obviousǀbusiness services 

and education & healthcare.

Visitor activity generated $830 million in direct labor income and a total of $1.4 billion 

when including indirect and induced impacts. Total tourism-generated income in Raleigh in 

2022 rose to 100.4% of its 2019 level. 



Visitor spending, visitor supported jobs, and business sales generated $558 million in 

government revenues. 

State and local taxes alone tallied $287 million in 2022.

Each household in Wake County would need to be taxed an additional $601 to replace 

the visitor-generated taxes received by state and local governments in 2022. 




