
Visit Dorset Autumn Member Networking Event

13th November 2025







Social Media



Instagram – 47.5K TikTok – 1.5K Facebook – 45.1K



                
               

How to get involved
✓ Engage with us and TAG us on social media @visitdorsetoffical (IG), @visitdorset (TT) 
and Visit-Dorset (FB)

✓ USE our hashtag #VisitDorset

✓ SEND us your seasonal video content! 10 seconds of high quality, portrait video shot 
on a smartphone is all we need.

✓ COLLABORATE with us - we often work with members on seasonal campaigns, 
competitions & influencers.

✓ What works well - behind-the-scenes content, topical/newsjacking, Did You Know, 
Film/TV locations, listicle carousels, local stories, hidden gems, engaging hooks.



Amy en Voyage x 
Lyme Regis Stays x 

Visit Dorset

            Collaborations                
               



      Press & PR



                
      

What we need from YOU
✓ What’s New -  TELL us about Dorset's newest openings, seasonal highlights, or 
reimagined visitor experiences to help us spotlight what's new across the county.

✓ LOOK OUT for our content call outs via email.

✓ THINK AHEAD - we usually get asked to supply content 3 to 4 months in advance.

✓ ALIGN your content plans to our 2026 themes and stories.

✓ JOIN our press friendly member list.







Making the most of your Visit Dorset membership
On the Website

• Images and Video Eye catching and engaging, you only have a fraction of a second to get noticed
Update and change content when new assets become available

• Descriptive Content      Authentic content works best!
     What makes your business different?
     Make sure your calls to action are clear, with your keywords featured throughout

• Upload your Events  What's On section of the website sees phenomenal traffic
Just another way that visitors/customers can find you
Events can also be linked to your landing page

• Special Offers    Feature your special offers within a high traffic section of the website
          Could this be tied into a theme or special event?

• Backlinks to Visit Dorset Helps with your own website's ranking with search engines
Promotes collaboration and awareness of the wider Dorset offer



Making the most of your Visit Dorset membership
Additional Marketing Tools

• Promote your business within our website 
banner adverts

• Reach new customers with our consumer 
e-news (30k contacts)

• Engage with other Visit Dorset members within 
our B2B updates

• Amplify your messaging using our promotional 
bundles



Making the most of your Visit Dorset membership
On Social Media

• Follow the Visit Dorset platforms

• Share Visit Dorset content

• Use the #VisitDorset and encourage your 
customers to do the same

• Tag Visit Dorset in your own content

• Send images and video content to us for use in 
future campaigns



Making the most of your Visit Dorset membership
Utilise the Industry Website

• Study our segmentation research, know your 
market

• Explore our Press and PR opportunities

• Discover how to make your business more 
sustainable

• Access our marketing plan and strategy



Making the most of your Visit Dorset membership
Engagement and Collaboration is the Key

• Businesses that see the benefit of working 
with Visit Dorset are those that engage

• Collaborate with other Visit Dorset members

• Understanding each other's strengths helps to 
amplify Dorset's unique offer

• The power lies in the network! Nearly 500 Visit 
Dorset members, working together has the 
power to create positive outcomes for all.

• Book a face-to-face account meeting









Thank you for your support
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